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Dailies  Fighting  for  Freedom  of  the  Air 
to  Improve  Exchange  of  News 

Press  Wireless,  Inc.,  Engaged  in  Decisive  Skirmish  With  Radio  Corporation  of  America, 
Proceeds  to  Line  Up  Foreign  Clients — Pierson  Cites  Low  Cost  of  Radio  for  News  Distribution 


A  MERICAN  newspapers  now  are  en- 
■A  gag^  in  a  fight  for  freedom  of  the 
air  to  achieve  a  more  economic  and  more 
thorough  exchange  of  news  reports  with¬ 
in  the  United  States  and  with  the  press 
of  foreign  lands.  The  two  nominal 
forces  in  the  first  l^al  skirmish  which 
will  determine  the  rights  of  newspapers 
to  radio  broadcasting  channels  are  Press 

U/IiwImc  Inr  rpnrespntinir  tVip  Amer- 


By  BEN  KARTMAN 


outfit.  Many  papers  could  be  served  at 
an  e.xtremely  low  price  and  be  given  good 
news — something  many  of  the  smaller 
papers  now  do  not  get.  With  a  wide  dis¬ 
tribution  of  our  service  and  a  longer  list 
of  customers,  the  pro  rata  would  be  still 
further  reduced. 


Creatly  increase  the  sending  of  news  to 
jOTOgn  papers,  Mr,  Pierson  pointed  out. 
Operation  of  Press  Wireless  already  is 
Actually  resulting  in  the  transmission  of 
more  news  abroad,  while  the  rate  is  kept 
•t  the  point  where  it  is  no  higher  to 
*md  messages  3,000  miles  outside  of  the 
ifJvi  than  it  is  to  send  them 

AWW  miles  within  the  United  States. 

At  present,  the  rate  on  matter  sent 
wtside  the  United  States  increases  three 
ttmes  per  mile,”  Mr.  Pierson  said.  “The 
wy  reason  for  that  is  monopolies.  Even 
rates  of  the  Radio  Corporation  of 
America,  which  is  more  generous  with 
W  press  on  rates  probably  than  any 
otner  commercial  organization,  cannot 
compare  with  domestic  rates.  Their  suit 
gainst  us  is  based  on  the  claim  that 
^cess  \\  treless  will  interfere  with  the 
‘■p  r  A  on  their  traffic. 

K.  L.  A.,  incidentally,  is  the  only  com- 
Wny  which  has  named  us  specifically  in 
me  efforts  to  keep  us  from  using  the 
^nels  allotted  by  the  Federal  Radio 
vommission. 

“^e  American  Press  is  not  yet  in  a 
JMition  where  it  can  be  properly  repre- 
ed  abr(»d  unless  it  can  send  news 
'■^tes  than  those  now 
1  J**^^*®  wireless  has  no  heavy 
mal  charges  and  practically  no  over- 
^'^‘""efore  it  could  naturally  offer 
n  cost  far  below 
0*  K.  c.  A.  or  any  other  commercial 


Joseph  Pierson 

“Publishers  everywhere,  far  from 
being  apathetic,  have  been  very  energetic 
in  their  support  of  press  wireless  and 
keenly  alive  to  its  importance  to  the  press 
as  a  whole  because  of  the  promise  it 
holds  of  wider  diffusion  of  news  at  a 
reasonable  cost.  Every  newspaper  within 
a  thousand  miles  can  pick  up  our  service 
provided  they  have  the  apparatus. 

“We  have  found  also  a  great  interest 
among  publishers  abroad  in  the  develop¬ 
ment  of  Press  Wireless.  We  have  had 
letters  from  all  over  the  world  asking  for 


who  are  interesteil  in  our  service,  since 
our  short  waves  arc  tied  up. 

"We  are  not  yet  through  the  construc¬ 
tion  stage,  ha\ing  been  in  existence  only 
since  Septenilwr  1.^,  and  it  will  take  a 
king  time  for  us  to  build  and  develop  to 
our  full  strength  but  once  the  litigation 
has  been  cleared  away,  we  will  make 
rapid  strides. 

■‘.•\t  pre.sent  we  have  two  press  stations 
in  Xew  York,  two  in  Chicago,  one  in 
Boston,  one  in  Los  -Angeles  and  one  in 
San  I-'rancisco,  all  of  which  are  in  oper¬ 
ation  except  one  in  Xew  York.  The  sta¬ 
tions  handle  about  IS.fKK)  words  a  day, 
but  that  is  hardly  an  indication  of  the 
tremendous  number  of  words  we  will  be 
able  to  transmit  when  we  are  going  full 
force.  We  are  not  yet  using  any  auto¬ 
matic  machinery,  Init  plan  to  start  socmi. 
We  are  still  training  our  personnel  and 
otherwise  getting  our  bearings.” 

Mr.  Pierson  explained  how  Press  Wire¬ 
less,  Inc.,  was  organized  to  conform  with 
the  rexjuirements  of  the  Federal  Radio 
Commission,  which  was  insistent  upe>n 
one  company,  rather  than  individual  press 
companies. 

“The  group  of  five  newspapers  now 
making  up  the  membership  of  Press 
Wireless,  Inc.,  decided  that,  regardless  of 
litigation  and  other  obstacles,  the  import¬ 
ant  thing  was  to  get  the  waves  and  hold 
on  to  them  for  the  use  of  the  press,”  he 
said,  "therefore  we  organized  one  corpo¬ 
ration,  in  accordance  with  the  wishes  of 
the  Radio  Commission.  The  five  papers 
are  the  Chicago  Tribune,  Chicago  Daily 
Nezi’s,  Christian  Science  Monitor,  Los 
Angeles  Times  and  San  Francisco  Chron¬ 
icle. 

“The  purchase  of  stock  in  the  corpora¬ 
tion  is  open  to  all  American  newspapers 
on  the  .same  general  terms  as  those  given 
the  newspapers  which  are  now  sharehold¬ 
ers.  Press  Wireless,  Inc.,  is  a  public 
service  corporation  in  a  legal  sense  and 
must  accept  for  reception  or  transmis¬ 
sion  press  dispatches  filed  by  any  corre¬ 
spondent  or  newspaper,  provided  the  sub¬ 
ject  matter  of  the  dispatches  is  intended 
for  publication  in  the  press  and  proyide<i 
that  payment  of  the  company’s  tariff  is 
made  or  guaranteed. 

“The  company  from  time  to  time  pur¬ 
poses  to  make  schedules  with  a  view  to 
putting  its  stations  in  correspondence 
with  stations  abroad,  and  tariff  agree- 


information  as  to  our  setup  and  anxious  ments  will  be  made  concurrently  to  the 
to  know  when  we  will  be  able  to  work  end  that  press  traffic  may  be  handled. 


with  them.  For  some  of  these  foreign 
papers,  the  service  would  open  a  whole 
new  avenue  of  news  matter  which  it  is 
now  impossible  for  them  to  secure.  What 
news  of  the  United  States  most  of  them 
now  get  is  necessarily  dull  and  colorless. 
A  lower  rate  would  make  possible  the  in¬ 
clusion  of  color  and  the  elements  of 
human  interest  in  news  sent  abroad  and 
picked  up  by  these  papers. 

“Because  of  the  litigation  which  is 
holding  up  our  use  of  the  domestic  chan¬ 
nels  allotted  to  us  by  the  Radio  Com¬ 
mission,  we  are  at  present  turning  all 
our  attention  to  the  development  of  for¬ 
eign  business.  We  are  negotiating  with 
newspapers  outside  of  the  United  States 


As  far  as  the  company  is  concerned,  the 
tariffs  to  be  arrived  at  will  be  based  on 
the  cost  of  erecting  and  operating  its  sta¬ 
tions  employed  in  the  traffic  to  be  tariffed 
plus  a  small  margin.  Settlement  of  all 
balances  will  be  made  semi-annualy  on 
January  1  and  July  1  by  the  headquar¬ 
ters  of  the  company  in  Chicago. 

“The  company  will  receive  and  trans- 
mith  press  dispatches  from  anywhere  to 
anywhere,  it  being  understood  that  ad¬ 
ministration  of  the  station  of  origin 
guarantees  payment  of  the  tariff  or  tar¬ 
iffs,  therefore  both  over  our  own  or  over 
such  other  circuits  or  routes  as  it  may 
be  necessary  to  employ  to  deliver  the  dis¬ 
patch  to  the  addressee.” 


"C-urs  is  a  business  that  requires  the 
co-(  peraluiii  of  buth  the  receiving  and  the 
sending  newspaper,”  Mr.  Pierson  added, 
"and  our  program  is  entirely  different 
from  the  policy  of  action  of  the  commer¬ 
cial  companies.” 

Mr.  Pierson  was  for  19  years  with  the 
Chicago  Tribune  and  for  11  years  on 
the  cable  desk. 

Since  it  was  formed  in  July,  1929, 
after  the  Federal  Radio  Commission 
had  granted  20  trans-oceanic  wave  bands 
to  the  American  Publishers’  Committee 
headed  by  Mr.  Pierson,  Press  Wireless, 
Inc.,  has  been  constantly  engaged  in  legal 
battles  with  commercial  transmission 
corporations  and  has  met  opposition 
from  Universal  Service  Wireless,  organ¬ 
ized  by  W.  R.  Hearst  to  handle  the  short 
wave  hands  granted  to  his  newspapers 
and  news  services  in  December,  1929. 

Xumerous  tangles  which  blocked  allo¬ 
cation  of  the  radio  wave  bands  among 
the  members  of  the  publishers’  group 
before  they  had  actually  been  granted 
by  the  commission  led  to  formation  of 
the  new  corporation  as  a  public  utility. 
W'hen  the  Commission  signified  its  inten¬ 
tion  of  giving  20  trans-oceanic  and  20 
transcontinental  wave  bands  to  the  press 
the  group  of  newspapers  selected  to 
handle  these  endeavored  to  find  some 
way  of  allocating  them.  Difficulty  was 
met  in  the  opposition  of  the  Hearst  in¬ 
terests  which  sought  a  greater  allotment 
of  wave  bands  than  was  arranged  by 
the  Committee,  and  trouble  also  arose 
when  it  was  revealed  that  Associated 
Press  could  not  form  a  public  service 
corporation  under  its  charter  to  handle 
the  radio  lanes  which  it  was  to  receive 
in  the  Commission’s  grant.  With  the 
new  corporation,  acting  as  a  holding 
agency  for  the  channels  the  .A.P.  could 
become  a  party  to  the  arrangement. 

The  week  before  the  corporation  was 
formed  appeals  were  entered  in  the  Dis¬ 
trict  of  Columbia  Court  of  Appeals  by 
Intercity  Radio  Telegraph  Company, 
Wireless  Telegraph  &  Communications 
Company  and  the  Mackay  Radio  and 
Telegraph  Company  asking  that  the 
Commission  be  restrained  from  granting 
any  more  wave  bands  until  their  cases 
had  been  heard.  This  was  an  attempt 
to  hold  up  allotment  of  the  transcontin¬ 
ental  bands  to  the  newspapers.  Univer¬ 
sal  Service  Wireless  appealed  the  decision 
of  the  Commission  to  permit  organiza¬ 
tion  of  Press  Wireless,  Inc. 

This  appeal  was  followed  by  a  request 
of  the  Federal  Radio  Commission  to  the 
court  of  appeals  to  dismiss  the  attempts 
of  the  Hearst  interests  to  defeat  the 
grant  of  the  20  transoceanic  channels  to 
the  newly  formed  corporation.  The  prin¬ 
cipal  argument  used  by  the  Hearst  corpo¬ 
ration  in  its  appeals  was  that  the  Com¬ 
mission  granted  it  six  short  wave  chan¬ 
nels  in  December,  1928,  and  that  the  al¬ 
location  of  20  channels  to  Press  Wireless 
included  these  six.  This  dispute  had 
originally  risen  while  negotiations  were 
being  conducted  among  the  Publishers’ 
Committee  operating  as  the  American 
Xews  Traffic  Corporation,  an  organiza¬ 
tion  that  had  been  formed  to  receive  the 
radio  channels,  but  which  was  discon- 
( Continued  on  page  46) 
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$260,000,000  EXPENDED  IN  NEWSPAPERS 
BY  NATIONAL  ADVERTISERS  IN  1929 

Sum  Is  Greatest  in  History  Bureau  of  Advertising  Reports — 
Automotive  Field  Led  With  Total  of  $80,710,000 — 

’  Grocery  Products  Second  With  $32,145,000 


A  RECORD-BREAKING  total  of 
$260,000,000  spent  by  national  adver¬ 
tisers  for  newspaper  space  in  1929  is  es¬ 
timated  by  the  Bureau  of  Advertising  of 
the  American  Newspaper  publishers  As¬ 
sociation.  These  figures,  released  Thurs¬ 
day  of  this  week,  are  based  on  the  most 
exhaustive  study  yet  made  of  such  ex¬ 
penditures. 

Actual  figures  were  gathered  by  the 
Bureau  totaling  $220,545,000.  These  in¬ 
cluded  only  expenditures  ol  more  than 
$50,000  each  by  535  national  advertisers. 

In  addition  the  Bureau  has  assembled 
hundreds  of  estimates  below  the  mini¬ 
mum  of  $W,000.  These  and  other  in¬ 
formation  in  the  possession  of  the  Bu¬ 
reau  indicate  that  the  figure  of  $260,000,- 
000  “represents  a  fair  conclusion  as  to 
the  total  national  advertising  investment 
in  newspapers." 

Previous  year  estimates  made  by  the 
Bureau  were:  1926,  $235,000,000;  1927, 
$225,000,000;  1928,  $230,000,000.  On 

the  basis  of  its  1929  study,  the 
Bureau  suggests  in  a  bulletin  just 
sent  to  its  members  that  the  esti¬ 
mates  for  previous  years  may  have  been 
“rather  conservative.” 

On  the  other  hand,  the  Bureau's  state¬ 
ment  says:  “If  we  accept  as  correct,  the 
very  conservative  estimate  of  $230,000,- 
000  for  national  advertising  in  1928,  and 
use  the  average  percentage  of  increase  in 
advertising  revenue  for  1929  reported  by 
more  than  50  per  cent  of  the  Bureau 
members  who  keep  us  advised,  the  result 
would  be  a  sum  considerably  in  excess 
of  $260,000,000.  Several  factors,  how¬ 
ever,  m^e  this  kind  of  figuring  inad¬ 
visable. 

“In  the  first  place,  members  of  the  Bu¬ 
reau  invariably  report  a  larger  percent¬ 
age  of  advertising  gains  in  good  years 
and  a  smaller  percentage  of  loss  in  off 
years  than  the  average  shown  for  the  en¬ 
tire  field. 

“Again  in  a  number  of  instances  indi¬ 
vidual  estimates  compiled  in  the  automo¬ 
tive  field  include  some  percentage  of  the 
money  spent  on  a  fifty-fifty  agreement 
with  dealers  and  under  a  strict  interpre¬ 
tation  this  percentage  would  not  be 
classed  as  national  advertising.  Offset¬ 
ting  this,  however,  are  the  expenditures 
by  thousands  of  newspaper  advertisers 
which  it  has  not  been  possible  to  estimate 
with  any  degree  of  accuracy,  therefore, 
making  liberal  allowance  for  unknown 
factors,  the  Bureau  feels  that  it  is  fair 
to  set  the  1929  expenditures  at  the  $26<),- 
000,000  mark.” 

T^is  year  the  Bureau  lists  one  new 
classification  of  advertising,  showing  an 
expenditure  of  $300,000  by  two  aviation 
companies.  Other  records  are  said  to  in¬ 
dicate  that  at  least  $500,000  was  spent  in 
aviation  advertising. 

Of  the  customary  classincations,  auto¬ 
motive  is  by  far  the  largest  with  esti¬ 
mated  expenditures  of  $^.710,000.  Of 
this  amount,  $64,245,000  was  accounted 
for  by  23  automobile  and  truck  compan¬ 
ies;  $750,000  by  five  accessory  compan¬ 
ies;  $10,415,000  by  28  gasoline  and  oil 
companies,  and  $5,300,000  by  11  tire 
companies. 

Of  automotive  advertising,  the  Bureau 
report  sajrs: 

“The  only  subdivision  in  automotive 
advertising  which  shows  an  advertising 
decrease  during  the  year  ts  the  classifi¬ 
cation  that  deals  with  passenger  cars. 
The  falling  off  in  linage  and  the  drop  in 
sales  of  passenger  cars  was  noted  several 
months  before  the  break  came  in  stock 
market  prices.” 

However,  eleven  makers  of  passenger 
cars  are  listed  as  having  increased  their 
newspaper  expenditures  in  1929  over 
192a 

Grocery  Inducts  made  up  the  second 
largest  division  of  national  newspaper  ad¬ 
vertising,  with  a  total  of  $32,145,000. 
Five  companies  spent  $555,000  in  adver¬ 
tising  foods;  12  companies  spent  $6,695,- 


000  in  pushing  soaps  and  cleaners;  15 
soft  drink  companies  spent  $3,770,000; 
and  five  companies  spent  $465,000  in  ad¬ 
vertising  miscellaneous  grocery  products. 

The  third  group  in  point  of  expendi¬ 
tures  consisted  of  druggists’  sundries  and 
toilet  goods.  Forty-seven  companies 
s^nt  $13,875,000  in  advertisit^  drug¬ 
gists’  sundries,  and  41  companies  spent 
$12,565,000  on  space  for  toilet  goods. 

Tobacco  advertising  ranked  fourth,  19 
companies  buying  $21,935,000  worth  of 
newspaper  space. 

Other  classifications  were;  radios  and 
phonographs,  $16,320,000  spent  by  24 
companies,  and  radio  accessories.  $1,800,- 
000  spent  by  six  companies.  Total  for 
this  group,  $18,120,000. 

Travel  and  amusement  group,  $12,205,- 
000.  This  includes  community  advertis¬ 
ing,  $450,000  spent  by  four  advertisers; 
hotels,  $470,000  spent  by  five  companies; 
motion  pictures,  $2,050,000  spent  by  two 
companies;  railroads,  $6,555,000  spent  by 
30  companies ;  steamships,  $2,68O,O0O  spent 
by  16  companies. 

House  furniture  and  furnishings 
group,  $11,495,000.  This  includes;  elec¬ 
trical  appliances,  $9,415,000  spent  by  20 
companies ;  furniture  and  furnishings, 
$1,920,000  spent  by  eight  companies;  jew¬ 
elry  and  silverware,  $160,000  spent  by  two 
companies. 

Wearing  apparel.  $4,245,000.  This  in¬ 
cludes;  clothing,  $2,600,000  spent  by  14 
companies;  shoes,  $1,645,000  spent  by  11 
companies. 

Financial,  $2,855,000  spent  by  19  com¬ 
panies,  and  insurance,  $650,000  spent  by 
five  companies.  Total  for  this  group, 
$3,50.5,000. 

Building  materials  and  supplies  $3,150,- 
000.  This  included:  Building  materials, 
$750,000  spent  by  four  companies ;  plumb¬ 
ing  and  heating  supplies,  $1,445,000  spent 
by  13  companies ;  paints  and  hardware, 
$955,000  spent  by  eight  companies. 

Office  appliances.  $1,970,000  spent  by 
10  companies.  Publishers,  $1,5.50,000 
spent  by  eight  companies.  Sporting 
goods.  $56O,O0O  spent  by  four  companies. 
Miscellaneous,  $2,215,000. 


EDITOR  &  PUBLISHER 
CALENDAR 

April  17-19 — American  Society  of 
Newspaper  Editors,  annual  con¬ 
vention,  National  Press  Qob, 
Washington,  D.  C. 

April  21-22 — Associated  Press, 
annual  convention.  Hotel  Commo¬ 
dore,  New  York. 

April  23-25 — American  News¬ 
paper  Publishers'  Assn.,  annual 
convention.  Hotel  Pennsylvania, 
New  York. 

April  25-26 — -South  Texas  Press 
Assn.,  annual  convention,  San 
Antonio. 

April  29-30 — New  York  State 
Circulation  Managers'  Assn.,  spring 
meeting.  Hotel  Statler,  Buff^o. 

May  1-3 — Iowa  Press  Assn.,  and 
Iowa  Daily  Press  Assn.,  annual 
meetings,  Des  Moines. 

May  2 — A  n  n  u  a  1  Newspaper 
Week,  U.  of  Colorado,  Boulder. 


NO  WAGE  SETTLEMENT  IN  N.  Y. 


Publishers  and  Union  Still  Deadlocked 
— Another  Meeting  April  11 

Negotiations  between  the  Publishers 
Association  of  New  York  City  and  New 
York  Typographical  Union  No.  6  in  con¬ 
nection  with  a  new  wage  scale  and  the 
printers’  demand  for  a  five-day  week 
hung  in  the  balance  as  EniTOR  &  Pub¬ 
lisher  went  to  press  this  week.  A 
meeting  on  Wednesday,  April  9,  devel¬ 
oped  nothing  further  in  the  discussions. 
J.  F.  Hresnahan,  business  manager  of  the 
W arid  and  chairman  of  the  publishers’ 
committee,  said. 

Leon  H.  Rouse,  president  of  No.  6,  de¬ 
clared  the  union  had  withdrawn  none  of 
its  original  demands. 

The  publishers,  in  a  meeting  with  the 
union  representatives  and  Charles  P. 
Howard,  president  of  the  International 
Typographical  Union  and  other  interna¬ 
tional  executives,  March  24  and  25,  with¬ 
drew  their  original  offer  to  the  printers 
made  in  May,  1929. 


A.P.  GROUP  MEETS 

The  spring  meeting  of  the  South 
Dakota  Associated  Press  was  held  at  the 
Hotel  Carpenter,  Sioux  Falls,  April  4. 
George  B._  Elliott  of  the  Watertown 
Public  Opinion  is  president  of  the  state 
organization ;  Ted  L.  Ramsey,  Sioux 
Falls  Argus-Leader,  is  vice-president, 
and  R.  P.  Howard.  Associated  Press 
correspondent  at  Sioux  Falls,  is  secre- 
retarv. 


HOE  OFFICERS  RE-ELECTED 

Officers  and  directors  of  R.  Hoe  & 
Co.,  Inc.,  were  re-elected  at  meetings 
held  this  week.  They  are:  Directors, 
Boudinot  .^tterbury,  John  W.  Cutler, 
Charles  W.  Gaskell,  Arthur  I.  Hoe, 
Morris  W.  Kellogg,  Ronald  H.  Mac¬ 
Donald,  Jr..  Wallace  E.  McCaw,  Eidwin 
Augustus  Potter,  Jr.,  H.  R.  Swartz, 
Harold  M.  Tillinghast;  president,  Mr. 
Swartz :  vice-presidents,  Mr.  Gaskell, 
Harry  V.  Ball,  and  .\ddison  J.  Gallien; 
secretary,  John  M.  Masterson :  treas¬ 
urer  and  assistant  secretary,  Allen  W. 
I.ishawa;  assistant  secretary.  Louis 
Roehm;  assistant  treasurer,  Charles  E. 
Littleton. 
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INLAND  SEEKING  DATA 
ON  CHAIN  STORE 

Detailed  Questionnaire  Sent  to  Al 
Members  by  J.  N.  Stonebrakar  of 
Webster  City  (la.)  Freeman-Jow- 
nal  as  Committee  Chairman 


In  its  investigation  of  chain  store, 
and  their  relationships  with  independent 
stores  and  with  newspapers  from  the 
standpoint  of  advertising  and  publicity 
the  Chain  Stores  Committee  of  the  In' 
land  Daily  Press  Association,  of  which 
J.  N.  Stonebraker,  publisher  of  the 
Webster  City  (La.)  Freeman-] ownd 
is  chairman,  has  sent  the  following 
questionnaire  to  members  of  the 
association: 

1.  Are  independent  stores  organized 
in  your  city  against  chains? 

2.  If  so,  all  independents,  or  iu» 
grocers  ? 

3.  Are  they  Using  co-operative  copy 
against  chains?  Constructive  copy? 

4.  Have  they  cut  down  on  their  regu¬ 
lar  space. 

5.  Do  you  refuse  chain  store  adver¬ 
tising 

6.  If  so,  why?  I 

7.  Is  your  general  independent  mer-  I 
chant  lineage  ahead  or  behind  last  year?  ■ 

8.  Is  your  chain  store  lineage  ahead 
or  behind  last  year? 

9.  What  chains  in  your  city  prior  to 
1930? 

10.  What  chains  since  January  1, 
1930? 

11.  What  store  managers  own  stock? 

12.  What  store  managers  own  home’ 

13.  Are  you  taking  any  sides  in  the 
controversy  ? 

14.  If  so,  what  position  are  you 
taking  ? 

15.  Is  the  public  in  your  territory 
interested  particularly  in  the  talk  of 
Henderson  and  independents  against 
chains,  or  are  they  more  interested  in 
where  they  can  get  selections  and  satis¬ 
factory  merchandise  at  right  prices,  r^ 
gardless  of  chain  or  independents? 

16.  Do  you  have  chains  in  your  city 
who  do  not  advertise  with  you? 

17.  If  so,  what  ones? 

18.  Do  you  have  chains  who  do  not 
participate  in  community  matters  the 
same  as  the  average  independent? 

19.  If  so,  what  ones? 

20.  Do  you  charge  chain,  local  or 
national  rate  ? 

21.  Approximately  what  per  cent  of 
your  last  year  s  lineage  was  chain’ 
Independent  ? 

22.  Do  your  independent  merchants 
consider  small  state  groups  of  stores 
under  one  ownership  as  chains? 

23.  What  chains,  if  any,  have  left 
your  city  since  January  1,  1930,  and 
why  ? 

24.  Have  any  independent  stores  quit 
business  since  January  1,  1930,  for 
reason  of  chain  competition  and  if  » 
who? 

25.  Do  you  think  newspapers  should 
accept  “mud  slinging”  copy  from  either 
chain  or  independent  ? 

26.  In  the  event  the  Inland’s  chw 
store  committee  should  desire  to  study 
Inland  papers  relative  to  free  publicity’ 
that  any  Inland  paper  might  run,  wouU 
you  be  willing  to  furnish  a  daily  chw- 
ing  copy  to  the  office  of  the  vi«' 
president  from  your  state? 

27.  Will  you  please  forward  to 
Chairman  Stonebraker,  at  Webster  (jty, 
Iowa,  any  information  or  suggests 
from  time  to  time  that  might  be  helpful 
to  his  committee? 

GREENE  WITH  N.  Y.  MIRROR 

Howard  E.  Greene,  formerly  prom®" 
tion  manager  of  the  Audit  Bureau  0 
Circulations,  has  been  made  protnot^ 
manager  of  the  New  York  Mirror,  w 
takes  the  place  of  Don  Williams,  re 
signed. 

PLAN  $250,000  CAMPAK^ 

A  three-year  advertising  campaign^ 
increase  the  sales  of  canned  ^moo  ^ 
authorized  at  a  recent  meeting  of 
Northwest  Salmon  (Tanners  Assocu^ 

An  expenditure  of  $25O,0(X)  a  year  1$  r®®' 
templated. 
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HOOVER  TO  ADDRESS  SOCIETY  OF  EDITORS 

President  Will  Be  Banquet  Speaker  at  Washington  Convention  Next  Week — Co-operation  Between 

the  Judiciary  and  the  Press  Chief  Topic  on  Program 


THE  problem  of  co-operation  between 
1  the  judiciary  and  the  press  will  be 
one  of  the  principal  subjects  for  discus¬ 
sion  on  the  program  prepared  for  the 
annual  convention  of  the  American  So- 
ri-tv  of  Newspaper  Editors  at  the 
Vational  Press  Club,  Washington,  D.  C., 
April  17-19.  This  question  will  share 
the  attention  of  members  with  such  other 
leading  problems  as  freedom  of  the  press, 
radio  and  the  newspapers,  the  press  and 
the  bar,  and  the  press  and  law  reform. 

Eminent  representatives  of  the  bench, 
the  bar,  radio  and  education  will  present 
their  ideas  on  the  relations  between  their 
respective  professions  and  the  newspapers 
during  the  three-day  meeting.  At  the 
annual  banquet  on  Saturday,  April  19, 
President  Hoover  will  address  the  editors 
and  their  guests,  but  his  talk,  which  is  to 
be  of  an  informal  nature,  will  not  be 
reported.  It  was  on  this  condition, 
according  to  David  Lawrence,  editor  of 
the  United  States  Daily  and  chairman  of 
the  banquet  committee,  that  the  President 
consented  to  speak.  Preceding  Mr. 
Hoover  on  the  program  will  be  H. 
Wickham  Steed,  former  editor  of  the 
London  Times;  .Andre  Geraud  ("Perti- 
nax"),  political  editor  of  LTiclio  de 
Paris;  and  Kollo  Ogden,  editor  of  the 
Sew  York  Times. 

The  general  discussions  of  the  regular 
business  meetings  will  be  supplemented 
by  special  shop  talk  luncheons  on  Friday 
and  Saturday  designed  for  more  intimate 
discussion  between  memliers  of  the 
society  on  jiarticular  problems  in  which 
they  are  interested. 

In  addition  to  committee  reports  and 
appointments  it  is  expected  some  time 
will  be  devoted  to  consideration  of  the 
proposed  amendment  to  the  Society’s  con¬ 
stitution  designed  to  give  the  A.  S.  N.  E. 
power  to  discipline  members  for  unpro¬ 
fessional  conduct.  This  amendment, 
which  was  submitted  at  the  sixth  annual 
meeting  of  the  editors’  group  is  to  be 
re-submitted  at  the  Wasbington  conven¬ 
tion  in  a  revised  form  prepared  by  Hon. 
John  W.  Davis,  general  counsel  for  the 
Associated  Press.  The  keynoter  for  the 
amendment  will  be  Willis  J.  Abbot,  of 
the  Christian  .Science  Monitor,  who  was 
active  in  discussion  of  the  subject  at 
the  meeting  of  the  Iward  of  directors  in 
Chicago  last  October. 

The  general  convention  program  was 
prepared  by  a  committee  beaded  by  .A.  H. 
Kirchhofer,  managing  editor  of  the 
Buffalo  Evening  Xnvs.  Other  memliers 
of  the  committee  are :  Grove  Patterson, 
Toledo  Blade;  James  .A.  Stuart,  Indian¬ 
apolis  Star;  Paul  B.  Williams,  Utica 
Daily  Pre.ss;  and  C.  M.  Morri.son.  Phila¬ 
delphia  Public  Ledger.  The  banquet 
program  was  arranged  bv  David  Law¬ 
rence. 

The  convention  will  open  Thursday 
^ternoon  with  a  call  to  order  by  Walter 
^®'’’'*son,_  managing  editor  of  the 
Oklahoma  City  Oklahoman  &  Times, 
president  of  the  A.  S.  X.  E.  Xorman 
W.  Baxter,  president  of  the  Xational 
^eess  Club,  will  extend  a  greeting  to 
the  Society  from  the  Washington  corre¬ 
spondents.  and  Edward  H.  Butler,  editor 
and  publisher  of  the  Buffalo  Evening 
News  and  president  of  the  American 
newspaper  Publishers’  .Association,  will 
convey  a_  message  from  the  publishers’ 
organization.  Mr.  Butler’s  talk  will  be 
made  as  part  of  the  mutual  effort  of  the 
^ciety  and  the  A.  X.  P.  A.  to  obtain 
wter  and  more  active  co-operation  bc- 
wwn  editors  and  publishers.  This  will 
w  followed  by  an  address  on  “Xewspaper 
wyalties  by  Marlen  E.  Pew,  editor  of 
editor  &•  Publisher.  The  Thursday 
^siOT  will  close  with  the  reports  of  the 

retary,  treasurer  and  various  com¬ 
mittees. 


RISKED  NECK  FOR  “THRILL”  PICTURE 


This  newspaper  photographer  went  considerably  out  of  his  way  to  get  a 
good  shot  of  the  new  Montreal  Harbor  span  which  is  costing  the  Dominion 
Government  $12,000,000.  This  “behind  the  scenes”  picture  shows  how  the 
cameraman  risked  his  life  atop  the  partially  constructed  Alfred  Building 
skyscraper  to  get  the  photograph  of  the  bridge. 


due  to  take  its  place  once  again  jn  the 
.A.  S.  X.  E.  meeting  when  the  revised 
amendment  to  the  constitution  is  again 
proposed  for  adoption.  This  amendment 
as  drawn  up  by  Mr.  Davis  follows: 

“Section  1.  The  society  shall  have  au¬ 
thority  to  adopt  a  code  of  professional 
ethics  for  the  govenunent  of  its  mem¬ 
bers,  which  code  may  be  amended  by  a 
majority  of  those  present  at  any  regular 
or  special  meeting,  provided  notice  of  the 
proposed  change  shall  have  been  mailed 
by  the  secretary  to  each  member  not 
less  than  thirty  days  prior  to  such  meet¬ 
ing.  Until  otherwise  ordered  by  the  so¬ 
ciety,  the  canons  of  journalism  adopted 
by  it  .April  27,  1923,  shall  govern  as  a 
ctnle  of  professional  ethics. 

"Section  2.  The  board  of  directors 
shall  have  power,  either  upon  their  own 
motion  or  upon  complaint  submitted  by 
one  or  more  members  of  the  society  to 
examine  into  all  violations  by  members 
of  the  code  of  professional  ethics  or  of 
other  rules  and  regulations  of  the  so¬ 
ciety,  or  disgraceful  conduct  on  the  part 
of  any  meml)er  such  that  his  further 
connection  with  the  society  might  injuri¬ 
ously  affect  its  good  name  and  dignity. 
In  all  such  cases  it  shall  be  the  duty  of 
the  board  to  cause  an  investigation  to  be 
made.  If  the  board  after  due  notice  and 
hearing,  shall  find  that  such  violations  or 
mi.sconcluct  have  occurred,  it  shall  have 
power,  in  its  discretion,  to  censure,  sus¬ 
pend  or  expel  the  offending  member. 
The  action  of  the  board  in  the  premises 
shall  be  final  and  conclusive. 

"Section  3.  Charges  made  by  one  or 
more  members  against  another  must  al¬ 
ways  be  submitted  to  the  board  of  direc¬ 
tors  in  writing.  Due  notice  in  writing 
shall  be  promptly  given  to  the  member 
accused  of  any  charges  so  submitted 
against  him,  or  of  any  charges  preferred 
by  the  board  in  its  own  initiative,  at  least 
five  days  before  the  hearing  thereof. 

“Section  4.  No  order  of  expulsion 
shall  be  entered  except  upon  an  affirma¬ 
tive  vote  of  two-thirds  of  all  the  direc¬ 
tors.’’ 

In  addition  to  Mr.  Harrison,  who  will 
preside  at  the  meetings,  other  officers  of 
the  A.  S.  N.  E.  expected  to  attend  are: 
Fred  Fuller  Shedd,  Philadelphia  Evening 
Hullctin,  first  vice-president;  Paul  Bel¬ 
lamy,  Clci’eland  Plain  Dealer,  second 
vice-president ;  E.  S.  Beck,  Chicago 
Tribune,  treasurer;  Marvin  H.  Creager, 
MihiHiukec  Journal,  secretary.  Directors 
of  the  Society  are:  Casper  S.  Yost, 
.St.  Louis  Globc-Denwcrat ;  Grove  Patter¬ 
son.  Toledo  Pladc;  George  E.  Miller, 
Detroit  XeT.L>s;  Willis  J.  Abbot,  Christ¬ 
ian  Science  Monitor;  Frank  Knox, 
Hearst  Newspapers ;  Tom  Wallace, 
Loui.s7dlle  Times;  D.  J.  Sterling,  Port¬ 
land  Oregonian. 

REFUSED  FINANCIAL  COPY 

St.  Louis  Globe-Democrat  Tells  of 
Censorship  When  Firm  Fails 

Its  refusal  to  print  the  advertising  of 
\V.  H.  Young  and  Bros.,  Inc.,  security 
brokers  of  St.  Louis,  during  a  period  of 
two  years  was  made  the  basis  of  a  page 
promotion  advertisement  April  5  by  the 
.St.  Louis  Globe-Democrat  shortly  after 
the  collapse  of  the  financial  firm. 

The  Young  firm — with  branches  in  55 
cities — went  into  the  hands  of  receivers 
March  24  and  the  Young  brothers  were 
placed  under  bond  to  answer  possible 
criminal  charges. 

The  Globe-I)emocrat  told  in  the  ad¬ 
vertisement  of  its  rigid  censorship  of  all 
financial  advertising  and  of  the  “strong¬ 
est  kind  of  pressure’’  brought  to  bear 
“from  many  influential  sources”  in  an 
effort  to  have  published  the  advertise¬ 
ments  of  the  W.  H.  Young  and  Bros, 
firm.  Its  rejection,  it  was  stated,  was 
"baseil  on  sound  reasons”  after  “thor¬ 
ough  investigation.” 
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JULIUS  BARNES  PRINCIPAL  SPEAKER  AT 
BUREAU  OF  ADVERTISING  BANQUET 

Heywood  Broun  Also  on  Program  for  A.N.P.A.  Convention 
Week  Function — A.P.  to  Discuss  Radio— German 
Paper  Asks  Right  to  Print  A.P.  News  in  English 


WOULD  REPEAL  “GAG”  LAW 


JULIUS  H.  I’AKXES,  chairman  of 
the  l)i)ar(l  of  the  United  State-;  Cham¬ 
ber  of  Commerce  and  head  of  President 
Hoo\er's  Letter  Business  Commission, 
will  l)e  the  principal  speaker  at  the  an¬ 
nual  ban(|uct  of  the  Bureau  of  Advertis¬ 
ing  of  the  American  Newspaper  Pub¬ 
lishers  Association,  to  be  held  at  the 
Hotel  Pennsylvania,  April  24  during  the 
convention  of  the  A.X.P.A.  Announce¬ 
ment  of  Mr.  Barnes’  acceptance  was 
made-  tJiis  week  by  the  Bureau.  The 
Chamber  of  Commerce  executive  will 
address  the  publishers  on  the  prospects- 
of  national  business  in  the  immediate 
future. 

The  only  other  speaker  on  the  pro¬ 
gram  will  l)e  Heywood  Broun,  col¬ 
umnist  of  the  Xcw  York  Telegram  and 
other  Scripps-Howard  newspapers,  who 
will  give  a  humorous  talk.  Stuart 
Gracey,  operatic  baritone  and  son  of 
W'.  A.  Gracey,  editor  of  the  Geneva 
(N.Y.)  Times,  will  entertain  with  a  pro¬ 
gram  of  songs,  and  Bonnie  Laddies,  radio 
favorites,  will  round  out  the  entertain¬ 
ment.  R.  W.  Bingham,  publisher  of  the 
Louisxile  Courier-Journal  and  Times, 
will  be  toastmaster. 

The  committee  in  charge  of  arranging 
the  dinner  program  was  headed  by  Roy 
W.  Howard,  chairman  of  the  board  of 
the  Scripps-Howard  Newspapers.  Other 
meml)ers  of  the  committee  were  Howard 
Dav  is,  business  manager.  Nezv  York  Her¬ 
ald  Tribune;  Roy  Holliss,  general  man¬ 
ager.  AVit’  York  Daily  Nexvs;  1.  F.  Bres- 
nahan,  business  manager,  New  York 
World;  Frank  F2.  Tripp,  vice-president, 
Gannett  newspapers ;  1  )avid  B.  Plum, 
publisher,  Troy  (N.Y.)  Reeord;  1.  L. 
Miller,  publisher.  Battle  Creek  F.nquirer- 
Nezvs;  William  J.  Hoffmann,  advertising 
manager,  Portland  Oregonian.  ANnit 
l.fKK)  persons  are  expected  to  attend  the 
bantiuet.  it  was  announced  at  Bureau 
headquarters. 

The  .A.N.P.A.  convention  will  start 
Wednesday  morning,  April  23.  The  an¬ 
nual  report  of  the  Bureau  of  Advertising 
will  be  presented  at  the  first  day’s  ses¬ 
sion.  A  meeting  of  the  committee  of  the 
Bureau  will  be  held  Monday,  April  21,  at 
A.N.P.A.  headquarters  to  discuss  the  re¬ 
port,  which  wil  be  presented  by  William 
A.  Thomson,  director  of  the  Bureau. 
William  F.  Rogers,  advertising  manager 
of  the  Boston  Transcript,  is  chairman  of 
the  committee. 

A  gap  will  occur  in  convention  week 
this  year  on  Tuesday  l)et"  een  the  annual 
meeting  of  the  Associated  Press  and  the 
A.N.P.A.  gathering.  The  A.  P.  meeting 
wil  be  held  at  the  Hotel  Commodore, 
New  York,  Monday,  April  21.  It  is 
planned  to  clear  all  business  in  the  one- 
day  session.  According  to  Kent  Cooper, 
general  manager.  The  A.  P.  luncheon 
will  Ive  held  on  Monday,  hut  speakers  for 
the  occasion  have  not  yet  been  selected, 
EniTOR  &  PuBLiSHKR  was  informed. 

No  formal  program  has  been  an¬ 
nounced  for  the  Associated  Press  meet¬ 
ing,  hut  discusions  of  news  broadcasting 
and  recent  developments  in  the  feature 
service  are  expected  to  occupy  leading 
places  in  the  day's  routine.  At  the  192*) 
meeting  of  the  A.  P.  the  ([uestion  of 
whether  menil)ers  should  be  permitted  to 
c<intiniie  broadcasting  the  association  s 
news  dispatches  ovfr  their  own  stations 
was  referred  to  the  board  of  directors 
for  discussion  at  its  meeting  last  October. 
The  report  of  the  board  on  this  subject 
is  scheduled  to  be  presented  at  this  year  s 
general  convention. 

Elections  will  be  held  to  select  suc¬ 
cessors  for  five  directors  whose  terms 
expire  this  year.  These  are :  W.  H. 
Cowles,  Spokane  Spokesman-Review; 
Frank  P.  MacLennan,  Topeka  State 
Journal;  E.  Lansing  Ray,  St.  Louis 
Globe-Democrat;  Robert  R.  McCormick, 
Chicago  Tribune;  Frederick  I.  Thomp¬ 
son.  Mobile  (Ala.)  Register. 

The  program  for  the  .\.N.P..\.  ses¬ 
sions  has  not  yet  been  comivleted,  hut 


arrangements  are  being  conducted  by  ^ 
committee  headed  by  G.  J.  Palmer,  busi¬ 
ness  manager  of  the  Houston  Chronicle. 

special  vote  is  expected  to  be  taken 
at  the  A.P.  meeting  on  the  question  of 
permitting  the  Xciv  Jersey  Freie  Zei- 
tung,  of  Newark,  N.  J.,  to  print  news 
dispatches  of  the  Association  in  English. 
This  daily  has  an  .A.P.  membership  en¬ 
titling  it  to  publish  dispatches  in  Ger¬ 
man,  hut  is  asking  for  an  extension  of 
this  permit  to  include  the  English 
language.  Requests  for  proxies  have 
been  sent  out  by  Harry  Gray,  general 
manager  of  the  F'reie  Zeitung  to  .A.P. 
members,  while  L.  T.  Russell,  publisher 
of  the  Xezvark  Ledger,  opposing  exten¬ 
sion  of  the  German  paper's  membership, 
has  also  distributed  proxy  requests. 


Minnesota  Farmer-Labor  Group  Then 
Endorses  Man  Who  First  Invoked  It 

The  Minnesota  Farmer-Labor  .Associa¬ 
tion,  the  party’s  state  organization,  at  a 
recent  convention  in  St.  Paul,  adopted  a 
resolution  calling  for  the  repeal  of  the 
Minnesota  "gag’’  law,  ana  then  selected 
F'loyd  B.  Olson,  county  attorney  of 
Hennepin  county,  who  first  brought  the 
statute  to  public  notice  by  invoking  it  to 
f>btain  an  injunction  against  the  ^linne- 
apolis  Saturday  Press,  as  the  party’s 
candidate  for  governor  ol  the  state. 

F'riends  of  Olson  contend  that  he  em¬ 
ployed  the  law  because  it  was  a  part  of 
his  official  duty  to  do  so,  and  that  it  is 
far  from  his  idea  of  proper  legislation. 

The  law,  which  is  now  awaiting  a  test 
appeal  to  the  United  States  supreme  court 
after  being  held  constitutional  by  the 
Minnesota  high  court,  provides  for  the 
suppression  by  injunction  of  newspapers 
found  guilty  of  publishing  regularly, 
"malicious,  scandalous  or  defamatory” 
articles. 


EDITORS  ENTERTAINED 


N.  Y.  Newspaper  Club  Hosts  to  Trade 
Press  at  Dinner  and  Entertainment 

More  than  100  editors  of  business  and 
professional  papers  were  entertained  at  a 
dinner  given  by  officers  and  memlx-rs  of 
the  New  York  Newspaper  Club  Satur¬ 
day  night.  April  5.  The  evolution  of  the 
"trade  press”  of  10  or  20  years  ago  into 
the  influential  business  journalism  of  to¬ 
day  was  the  topic  of  addresses  by  Ray 
.Sherman,  editorial  director  of  .Motor  and 
other  Hearst  business  publications,  and 
Stanley  .A.  Dennis,  editorial  director  of 
the  Gage  Publishing  Company,  and  chair¬ 
man  of  the  New  York  Business  Paper 
lulitors. 

Broadway  stars  provided  musical  en¬ 
tertainment  and  "Happy  Bill”  Steinke, 
radio  entertainer  and  cartoonist,  made 
charcoal  sketches  of  the  guests.  .A  spe¬ 
cial  edition  of  the  Three  Fm  Dash,  club 
paper,  was  published  for  the  occasion. 


REPORTERS  MADE  COLUMNISTS 

Four  reporters  on  the  city  staff  of  the 
Hartford  (Conn.)  Courant  recently  had 
the  titles  of  “columnist”  added  to  their 
names.  City  Editor  John  R.  Reitemeyer 
assigned  Jack  Elliott,  general  assign¬ 
ment  man,  to  write  a  column  on  yacht¬ 
ing  ;  Theoidore  E.  Buell,  general  assign¬ 
ments,  to  conduct  a  column  of  riding 
news;  Mary  Goodrich,  aviation  reporter, 
to  write  on  dogs,  and  Wendell  Teague, 
state  capitol  reporter,  to  give  the  fish 
and  game  news. 


OLD  “SPECIALS”  TO  DINE 

The  \'eteran  Newspaper  Representa¬ 
tives  of  New  York  will  hold  a  get- 
together  dinner  at  the  New  York  .Ath¬ 
letic  Club  April  1.^.  All  men  who  have 
been  selling  space  in  New  York  for  25 
years  or  more  have  been  invited  to  at¬ 
tend.  Herman  G.  Halstead,  vice-pres¬ 
ident  of  Paul  Block,  Inc.,  is  chairman. 


ORGANIZING  BALL  LEAGUES 

The  Toledo  Blade  has  announced  plans 
for  the  organization  of  two  entire  base 
ball  leagues,  with  eight  teams  each,  for 
Toledo  boys  of  15  years  or  under.  All 
sixteen  teams  will  be  fully  equipped  by 
the  Blade.  They  will  play  a  regular 
schedule  and  a  championship  series. 

A.P.  VETERAN  IN  HOSPITAL 

Charles  Stack,  biographical  editor  of 
.Ass(Kiated  Press  for  10  years,  who  has 
lieen  ill  at  St.  Vincent’s  Hospital,  New 
York,  for  nearly  two  weeks,  has  been 
given  indefinite  leave  of  absence  by  the 
general  management. 

NEW  CLEVELAND  AGENCY 

The  Anson  Advertising  Agency  of 
Cleveland  has  been  incorporated  by 
Charles  P.  Anson,  William  R.  Pringle, 
Charles  F.  Carr,  and  Ralph  Stickle. 


MR.  AND  MRS.  BRAINARD  IN  ORIENT 


C.  T,  Brainard,  formerly  president  of  the  McClure  Newspaper  Syndicate,  and 
Mrs.  Brainard  photographed  recently  on  their  departure  from  Hawaii  for 
China.  They  are  on  an  extensive  tour  of  the  Pacific  and  the  Orient,  and 
expect  to  return  home  about  the  middle  of  the  summer. 


KAHLERT  PURCHASES  I  I 
PERTH  AMBOY  NEWS  I  * 


Vice-president  of  Kelly  Smith  Co.  Re. 
signs  to  Publish  New  Jersey  Daily 
— C.  F.  Kelly  Now  Sole  Owner 
of  Special  Agency 


Charles  C.  Kahlert,  vice-president  of 
Kelly-Smith  Company,  national  news¬ 
paper  advertising  representatives,  this 
week  purchased 
the  entire  capital 
stock  of  the 
Pcr/Zi  Amboy 
(N.J.)  X  e  w  s 
from  Daniel  P. 

Olmstead  and  J. 

Logan  Clevenger, 
proprietors  of  the 
paper  for  27 
years.  Mr.  Kah¬ 
lert  disposed  of 
his  10  per  cent 
stock  interest  in 
the  Kelly-Smith 
Company,  Corne¬ 
lius  F.  Kelly, 
president,  remaining  sole  owner  of  tlx 
firm. 

The  sale  of  the  News  was  to  be  effec¬ 
tive  F'riday,  April  11.  Mr.  Clevenger 
told  Editor  &  Publisher  this  week  that 
he  and  Mr.  Olmstead  will  take  an  a- 
tended  vacation  from  active  newspaper 
work  for  some  time,  spending  the  sum 
mer  traveling.  Later,  he  said,  they 
might  re-enter  newspaper  work. 

The  News  is  successor  to  the  Perth 
Amboy  Republican,  which  was  founded 
alxiut  50  years  ago  as  a  weekly.  It  be¬ 
came  a  daily  shortly  after  it  was  pur¬ 
chased  by  the  Misses  Louise  and  (ieof- 
kiana  Boynton,  who,  in  turn,  sold  it  to 
Messrs,  (iilevenger  and  Olmstead.  After 
this  transaction  the  name  was  changed 
to  the  News  and  it  became  independent 
in  policy.  Mr.  Kahlert  announced  that 
he  will  make  no  changes  either  in  the 
operating  staff  or  the  policy  of  the  paper. 

Mr.  Kahlert  is  a  native  of  Louisville, 
Ky.,  and  his  first  advertising  experience 
was  gained  as  a  solicitor  with  Lord  4 
Thomas  in  Chicago.  After  a  year  with 
that  agency  he  joined  the  Chicago 
Record-Herald  and  later  the  Chicago 
Fvening  Post.  After  several  years  in 
New  York  as  represptative  of  this 
newspaper  and  the  Louisville  Herald,  he 
took  over  representation  of  the  Shaffer 
papers  of  Indiana,  in  March,  1912,  and 
it  was  at  this  time  that  he  became  asso¬ 
ciated  with  the  Kelly-Smith  Company. 

Co-incident  with  Mr.  Kahler’s  resig- 
ation  from  the  company,  Mr.  Kelly  an¬ 
nounced  that  Walter  CrcKco,  a  solicitor 
with  the  organization  for  several  yeari 
has  been  promoted  to  an  executive  posi¬ 
tion.  Frank  Kelly,  advertising  solicitor 
for  the  Xew  York  American,  has  heo 
appointed  to  Mr.  Crocco’s  former  posi¬ 
tion. 


NEW  PHILADELPHIA  WEEKLY 


“Truth  About  Chain  Store  Menace 
Claimed  in  Its  Maithead 

Philadelphia,  April  9. — A  new  weekly, 
the  Philadelphia  Press,  which  accordii* 
to  its  masthead  tells  "the  truth  about  the 
chain  store  menace,”  has  made  its  appear¬ 
ance  here.  It  is  a  5-column  tabloid. 

The  paper  is  published  by  the  Nationa 
News  Service,  Inc.,  of  3727  North  Seven¬ 
teenth  street.  Sidney  Silberman  « 
president  and  editor;  Milton  R- 
secretary  and  business  manager ;  r^ 
I^vy,  advertising  manager,  and  ^'**7 
Silberman,  circulation  manager, 
offices  are  maintained  in  New  lora. 
Pittsburgh,  St.  Louis  and  Los 

In  the  lead  editorial  of  the  initial  i5» 
the  editor  said  “the  press  endeavors 
organize  and  secure  the  unified  ^ 
tion  of  the  individual  merchants 
their  common  enemy,  the  chain  store 
tcrcsts,  and  to  wage  war  relentlessly  a 
without  the  giving  of  quarter  until 
ory  shall  have  been  achieved  for  once 
for  all  time.”  .  , .. 

News  girls  and  boys  are  being  . 
well  as  practically  all  of  the  larger  s 
to  distribute  the  paper. 
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PRESS  CONFIDENCES  AN  ISSUE  AT  GENEVA 

London  Daily  Mail’s  Correspondent  Harried  by  Swiss  Police  to  Learn  Source  of  Story  on  Plot  Against 
Grandi — Journalists  Scent  Diplomatic  Intrigue  Behind  Gendarmes’  Pressure 


GENEVA,  March  27— The  ethical 
b  Question  concerning  the  inviolability 
.f  nf^soapermens’  confidences,  which  has 
if  re^rters  to  jail  in  Washington 
rKently  and  has  caused  widespread  con- 
ffoversy,  proposed  legislative  action,  acri¬ 
monious  debate  and  what-not,  is  far  from 
teini?  of  local  or  national  character. 
RecOTt  developments  in  Geneva  show  that 
it  is  of  international  scope  .  .  .  as 

much  a  problem  to  journalists  and  writers 
,bo  follow  the  devious  diplomatic 
manipulations  of  statesmen  as  to  police 
reporters  who  find  it  necessary  to  fra¬ 
ternize  with  bootleggers. 

Two  governments,  the  League  of 
Nations  and  tlie  International  Associa¬ 
tion  of  Journalists  Accredited  to  the 
League  of  Nations — an  association  of 
some  200  leading  foreign  correspondents 
of  more  than  thirty  countries— are  in¬ 
volved  in  what  promises  to  develop  into 
a  test  case  as  to  whether  Swiss  author¬ 
ities  can  legitimately  victimize  a  news¬ 
paper  man  of  foreign  nationality,  who  is 
engaged  in  “covering”  an  international 
extra  territorial  organization.  The  issue 
is  hanging  fire,  and  probably  will  go  un¬ 
answered  although  the  Journalists  Asso¬ 
ciation  is  inclined  to  force  the  issue. 

The  controversy  arose  when  the  Swiss 
police  sought  to  wring  from  H.  Chaloner 
James,  correspondent  of  the  London 
Daily  Mail  a  statement  as  to  the  identity 
of  the  “high  League  official”  who  had 
furnished  him  with  information  for  his 
dispatch  on  the  alleged  anti-Fascist  plot 
to  assassinate  Dino  Grandi,  Italian  for¬ 
eign  minister.  Without  revealing  the 
identity  of  Mr.  James’  informant,  it  can 
be  said  that  the  basis  of  his  article  in 
the  Daily  Mail  came  from  information 
given  him  personally  by  a  League  official 
who  had  in  his  possession  a  copy  of  the 
famous  Italian  dossier,  which  allegedly 
revealed  the  existence  of  an  intricate  plot 
against  Grandi's  life. 

The  story  was  cabled  to  London  and 
appeared  in  the  Daily  Mail.  Shortly 
thereafter  Swiss  police,  acting  under  in¬ 
structions  from  the  Federal  Government, 
summoned  James  to  Lausanne  to  be 
“interviewed.”  The  correspondent  refused 
to  go  whereupon  police  visited  him  at 
Vevey,  a  village  in  the  Canton  of  Vaud, 
where  he  lived.  Asserting  that  they  were 
acting  upon  instructions  from  Berne,  they 
stated  as  their  object,  “to  ascertain  the 
name  of  the  League  official  and  how  he 
got  his  information.” 

Insisting  that  his  status  as  an  inter¬ 
national  journalist  was  privileged,  and 
that  he  would  under  no  circumstances 
reveal  the  identity  of  the  “high  official,” 
James  stood  his  ground.  There  the 
matter  dropped — presumably. 

The  League  Council  was  convened  a 
few  days  later.  Elaliorate  and  almost 
fantistic  police  precautions  were  taken  to 
protect  the  Italian  foreign  minister  when 
he  arrived.  The  railway  station  was 
picketed  with  police  and  detectives ;  more 
^ents  and  plainclothes  men  guarded  the 
Isergues  Hotel  and  the  League  Secre¬ 
tariat.  So  strict  was  the  surveillance 
mat  even  Signor  Grandi  protested  against 

Grandi  of  course  knew  that  the  entire 
^re  was  hatched  by  Fascist  agents 
should  have  known— 
and  that  there  was  not  the  slightest  dan- 
befalling  him.  In  fact,  to 
snow  his  bravery  (or  was  it  in  a  moment 
,  protection  Switzer- 

nd  had  furnisbed  him  out  of  considera¬ 
tion  for  Italian  susceptibilities?)  he  went 
unguarded  across  the  frontier  into  France 
P  ■^J't’fttiai^se.  a  few  miles  outside  of 
«  eva.  It  was  at  .'Nnncniasse  where  the 
anarchists”  were  alleged  to  have  plotted, 
lo  Fascist  police  dossier, 
nrlc  j-  disclaimers  in  the  Swiss 
in  ^JSfiuimcrs  which  had  originated 
the  n  Eoreisn  .\fTairs— that 

linn  .u  "=1®  without  founda- 

rnt,’n  -I  reaction  during  the 

"ncil  meeting.  But  shortly  thereafter. 
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By  ALBIN  E.  JOHNSON 

Staff  Correspondent  of  Editor  &  Publisher 


upon  his  return  to  Vevey,  James  was 
again  “politely  but  firmly”  invited  to 
come  to  Lausanne  to  be  interrogated. 
This  time  he  complied.  Again  police 
officials  demanded  the  source  of  his  in¬ 
formation.  Again  he  refused.  Lengthy 
argument  and  persuasion  failed  to  budge 
the  correspondent  who  finally  asked: 

“If  I  persist  in  refusing  to  reveal  the 
source  of  my  information,  what  will  you 
do?  Will  you  put  me  in  jail?”  Receiv¬ 
ing  no  assurance  of  what  awaited  him  he 
laid  down  an  ultimatum. 

“Tell  me  that  you  will  put  me  in  jail 

and  I  will  get  in  touch  with  Geneva . 

I’ll  ask  for  permission  to  divulge  the 

official’s  identity . or  I  will  go  to  jail. 

But  I  warn  you  there  will  be  hell  to  pay.” 

The  minions  of  Berne  decided  that  dis¬ 
cretion  was  the  better  course  and  dis¬ 
missed  the  correspondent. 

The  Association  of  Journalists,  of 
which  James  is  the  British  vice-president, 
had  immediately  become  interested.  A 
formal  protest  was  lodged  with  M.  Motta, 
Swiss  foreign  minister,  against  the  first 
“vexatious”  situation  in  which  one  of  its 
members  had  been  placed  through  the 
action  of  the  police.  M.  Motta  replied 
that  Mr.  James  had  been  subjected  to  no 
“vexatious”  conditions.  Then  came  the 
second  “interrogation”  referred  to  above, 
and  M.  Oryng  (Polish)  president  of  the 
Association,  upon  the  instructions  from 
the  committee  (which  consists  of  Dr. 
Willy  Ruppel,  Berlin  Tageblatt;  Albin 
E.  Johnson,  Nezv  York  World;  Honorio 
Roigt,  La  Nacion,  Buenos  Aires;  H. 
Chaloner  Janies,  London  Daily  Mail;  M. 
de  Jongh  van  Beck  und  Donk,  Manches¬ 
ter  Guardian  and  Rotterdam  Courant; 
Francois  Laya,  Le  Temps,  Paris;  Andre 
Glarner,  lixehangc  Telegraph  Associa¬ 
tion;  M.  Sokick,  Jugoslav  Press;  M. 
(irumbach,  member  of  the  F'rench  Cham¬ 
ber  of  Deputies  and  journalist;  Henri 
Gerad,  Belgian  Press  Association;  and 
M.  Blankenstein,  The  Hague,  Dutch 
Journalists  Association)  sent  another  ex¬ 
plicit  communication  to  the  Swiss  Foreign 
Minister  restating  the  charge  of  the 
Association  and  suggesting  that  in  the 
future,  complaints  of  alleged  professional 
mis-conduct  against  its  members  should 


be  first  lodged  with  the  Committee. 

The  Association  likewise  asserts  that 
as  its  members  are  accredited  to  the 
League  of  Nations,  an  international 
extra-territorial  organization  composed 
of  54  countries  which  are  intensely  inter¬ 
ested  in  its  doings,  news  emanating 
from  the  League  is  in  no  sence  of  Swiss 
origin  nor  has  it  any  connection  with 
Swiss  domestic  affairs.  While  perhaps 
not  legally  extra-territorial,  as  are  the 
League  officials,  journalists  accredited  to 
the  League  hold  a  unique  position  and 
should  not  be  subjected  to  conditions 
which  are,  or  might  be  imposed  upon 
Swiss  journalists,  or  foreign  journalists 
who  “cover”  only  Swiss  news. 

Weeks  passed  and  no  reply  came  from 
the  Swiss  Foreign  Office. 

The  matter,  however,  was  not  dropped. 
For  reasons  which  had  remained  sub¬ 
merged —  (a  controversy  with  the  Italian 
government  over  so-called  sovereign 
rights  and  Switzerland’s  reputation  as  a 
haven  for  political  refugees) — the  Swiss 
Government  was  said  to  be  particularly 
anxious  to  ascertain  whether  or  not  an 
Italian  official,  formerly  closely  asso¬ 
ciated  with  Mussolini  but  who  now  holds 
a  high  position  with  the  League,  had 
given  out  the  contents  of  the  Fascist 
Police  dossier.  A  similar  dossier  had 
been  sent  to  the  Belgian,  French  and 
Swiss  police.  It  purported  to  contain 
photographic  copies  of  alleged  corres¬ 
pondence  between  anti-Fascists  and  to 
reveal  a  plot  to  assassinate  Fascist  offi¬ 
cials.  (The  dossier  is  said  to  have  been 
proven  the  work  of  F'ascist  agents  pro- 
7’catcurs  of  the  Garibaldi.  I^polla,  and 
Di  Gaeti  type  according  to  the  Journal 
de  Genc7’e).  The  copy  sent  to  the  League 
was  supposedly  intended  to  enable  the 
•Secretariat  to  take  precautions  against 
violence  within  its  precincts. 

Had  it  been  shown  that  a  League  offi¬ 
cial  of  Italian  origin  had  disseminated 
the  sensational  information  to  journal¬ 
ists  in  Geneva  through  his  position  as  a 
member  of  the  Secretariat  it  obviously 
would  have  been  a  telling  argument  in 
the  Berne-Rome  diplomatic  exchanges. 

A  communication  from  Foreign  Minis¬ 
ter  Motta  came  to  Secretary-General  Sir 


LOUIS  WILEY  VISITS  HOLLYWOOD 


Louis  Wiley  (center),  business  manager  of  the  Netc  York  Times,  photo¬ 
graphed  recently  while  on  a  visit  to  the  Fox  Studios  in  California.  Will 
Rogers  is  at  Mr.  Wiley’s  right  and  Richard  M.  Tohin.  San  Francisco,  former 
United  States  minister  to  The  Netherlands,  is  at  his  left. 


Eric  Drummond.  It  requested,  if  pos¬ 
sible,  that  the  Secretary-General  ascertain 
whether  or  not  a  League  official  had 
given  the  information  which  appeared 
in  the  Daily  Mail  to  that  newspaper’s 
correspondent  in  Geneva.  The  Secretary 
General  sent  a  “memo”  around  to  all 
departments  involved  and  a  certain  “high 
official”  immediately  reported  back  to  Sir 
Eric  that  not  only  had  he  given  the  in¬ 
formation  to  the  correspondent  (it  was 
within  his  rights  to  do  so)  but  he  firmly 
believed  it  to  be  true. 

Sir  Eric’s  reply  to  M.  Motta’s  note 
merely  stated  the  facts.  Whether  it 
was  diplomatic  courtesy  that  impelled 
the  Secretary  General  to  launch  an  in¬ 
quiry  among  his  subordinates,  or  whether 
he  felt  it  his  duty  to  ascertain  if  a 
journalist  had  “fabricated”  a  story  or  an 
official  of  the  League  had  committed  an 
“indiscretion”  is  of  no  great  importance. 
As  it  developed  the  journalist  was  vindi¬ 
cated  of  an  unfair  insinuation  that  he 
had  no  foundation  for  his  story  and  no 
League  official  was  caught  in  an  em- 
barassing  situation — as  would  have  been 
the  case  had  it  been  shown  that  Marquis 
di  Paolucci,  under-secretary  general,  had 
given  the  dossier  to  the  Daily  Mail  cor¬ 
respondent. 

The  quarrels  of  Switzerland  with  other 
countries  are  of  no  great  concern  to 
journalists  covering  the  League  of 
Nations.  Their  job,  in  part,  has  to  do 
with  more  important  international  affairs. 
The  League  is  an  international,  extra¬ 
territorial  organization  which  through  no 
fault  of  newspaper  men  who  attend  its 
meetings,  is  located  in  Geneva.  In  the 
past  numerous  “incidents”  have  arisen 
wherein  the  Swiss  have  said  unkind 
things  about  journalists  who  have,  in  the 
course  of  their  work,  found  it  necessary 
to  write  other  than  complimentary  things 
about  the  country.  The  case  of  Wythe 
Williams,  formerly  Netv  York  Times 
correspondent,  who  was  attacked  in  the 
Swiss  press  for  a  series  of  stories  in 
which  he  pointed  out  the  unquestioned 
advantages  of  having  the  League  Sec¬ 
retariat  at  Vienna,  is  an  example. 

The  League,  too,  has  had  its  difficul¬ 
ties  with  the  country  whose  “guest”  it 
happens  to  be — controversies  over  postal, 
telegraph,  diplomatic  and  other  matters. 
But  the  League  is  protected  by  a  special 
convention  or  treaty  concluded  between 
its  members  and  the  Swiss  Government, 
which  defines  its  position. 

Journalists  are  a  vital  part  of  the 
League — unofficially.  It  is  their  presence 
and  interest  that  justifies  the  continua¬ 
tion  of  the  League’s  existence.  Without 
newspaper  publicity  the  League  would  be 
of  little,  if  any,  value  in  adjusting  in¬ 
ternational  relations. 

Realizing  this  the  League  Information 
Section  officials  are  unusually  anxious  to 
safeguard  the  rights  and  facilitate  the 
work  of  journalists  accredited  to  it. 
Paul  Hymans,  foreign  minister  of  Bel¬ 
gium,  and  Viscount  Cecil  of  Chelwood, 
one  of  the  League’s  foremost  advocates, 
are  honorary  presidents  of  the  Journal¬ 
ists’  organization  and  have  placed  the 
.Assembly  on  record  as  always  ready  to 
safeguard  their  rights. 

The  issue  raised  hy  the  Daily  Mail  case 
is  at  the  moment  quiescent  but  sooner 
or  later  a  “convention”  between  .Switzer¬ 
land  and  the  journalists,  who,  through  no 
love  for  Geneva  but  because  of  force  of 
circumstances,  are  obliged  to  rendezvous 
there,  may  become  necessary. 

DAILY  IN  NEW  HOME 

The  Dothan  (.Ala.)  P-agle,  has  moved 
into  its  new  $7.5,000  borne.  The  build¬ 
ing  has  lieen  ready  for  occupancy  since 
the  first  of  the  year  but  moving  was 
delayed  until  a  24-t)age  Cioss  rotary 
press  could  be  installed.  The  nlant  is 
now  located  next  door  from  the  loca¬ 
tion  frfini  which  it  moved  in  1910.  Hor¬ 
ace  Hall  is  publisher  of  the  paper  and 
Julian  Hall  managing  editor. 
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ANDERSON  DIRECTING 
COLUMBIA  RECORD 

M«coa  (Ga. )  Telegraph  Executive 
Placed  in  Charge  by  Webb 
— Broker*’  Suit  Is 
Dismissed 


Shortly  after  he  had  taken  control  last 
week  of  the  Columbia  (S.C.)  Record — 
the  last  of  the  four  papers  William 
LaVarre  and  Harold  Hall  once  operated 
— J.  T.  Webb,  Jr.,  court  commissioner, 
named  to  direct  the  papers’  pending  sale, 
obtained  an  injunction  restraining  La¬ 
Varre  from  interfering  with  the  Record 
or  with  its  publication.  1  he  Piedmont 
Press  Association,  through  which  La¬ 
Varre  has  been  claiming  control,  was  also 
enjoined  by  the  temporary  order. 

The  injunction  is  returnable  at  Colum¬ 
bia  before  Judge  W.  H.  Townsend  April 
12.  It  was  signed  last  week  by  Judge 
Thomas  S.  Sease  a  day  after  Webb  had 
taken  charge  of  the  Record. 

Following  this  by  still  another  day. 
Judge  C.  J.  Ramagc  dismissed  the  $13,175 
commission  suit  brought  against  I^Varre 
and  Hall  by  Palmer,  DeWitt  and  Palmer, 
New  York  newspaper  brokers.  The  dis¬ 
missal  came  despite  objection  from 
LaVarre’s  counsel  who  contended  that 
the  case  should  await  disposition  by  the 
circuit  court  of  appeals  at  New  Orleans 
of  LaVarre’s  appeal. 

Arguments  <mi  the  motion  to  dismiss, 
centering  mainly  on  a  proposed  settle¬ 
ment  for  $7,500,  were  made  before  Judge 
Raniage  recently. 

Counsel  for  Webb  and  the  brokers  had 
agreed  on  a  settlement  sometime  ago. 
The  brokers  claimed  commission  on  the 
purchase  of  the  Record,  the  Spartanburg 
Herald  and  the  Spartanburg  Journal. 

“All  rights  that  LaVarre  had  before 
the  signing  of  this  order  against  any 
party  to  this  action  or  anyone  else  before 
teh  signing  of  this  order  are  unaffected 
by  this  order,’’  Judge  Ramage  wrote. 
I-aVarre’s  counsel  asked  postponement 
"Inasmuch  as  the  validity  of  any  such 
proposed  settlement  must  depend  upon  the 
ultimate  decision  in  that  case,”  meaning 
the  appeal  to  New  Orleans. 

P.  T.  Anderson,  vice-president  and 
general  manager  of  the  Macon  (Ga.) 
Telegraph,  will  come  to  Columbia  to 
“take  complete  charge  of  the  Record,” 
Webb  said.  .Anderson  will  hold  the  posi¬ 
tion  of  publisher. 

There  will  be  no  other  changes  in 
personnel,  Webb  announced,  with  Fitz- 
hugh  McMaster  remaining  as  editor  and 
Wyatt  A.  Taylor  as  managing  editor. 
Taylor  has  been  with  the  paper  for  many 
years,  while  McMaster  became  editor 
after  LaVarre  had  purchased  the  paiR*r 
from  R.  Charlton  Wright,  now  of  .Ashe¬ 
ville,  N.  C. 

A  third  development  in  the  litigation 
came  in  Columbia  last  week.  Federal 
Judge  J.  Lyles  Glenn  granted  Webb  an 
extension  until  .April  10  to  propose 
amendments  or  objections  to  the  bill  of 
exceptions  filed  by  LaVarre  in  LaVarre’s 
appeal  to  the  circuit  court  of  appeals  at 
Richmond,  Va.,  from  Judge  Glenn’s  re¬ 
fusing  to  grant  him  habeas  corpus  against 
removal  to  Georgia  where  Federal  Judge 
Bascom  S.  Deaver  has  cited  LaVarre  to 
appear  for  contempt  of  court. 


I.N.S.  NAMES  BUREAU  CHIEF 


Wilson  Appointed  to  Mexico  City 
Post — Wagoner  Kansas  City  Manager 

Richard  C.  Wilson,  superintendent  of 
the  Southwest  division  of  International 
News  Service  and  manager  of  the  Kansas 
City  bureau  for  two  years  has  been 
appointed  correspondent  and  chief  of  the 
Mexico  City  bureau  it  was  announced 
this  week  by  I.N.S.  headquarters  in  New 
York.  The  Mexico  City  post  has  been 
operated  on  a  part  time  schedule  for 
some  time  past. 

Robert  Wagoner,  of  I.N.S.  New  York 
office  will  succeed  Wilson  in  Kansas  City. 

Wilson  hat  been  with  International 
since  1924  and  has  worked  in  the  Chicago 
and  New  York  offices.  Prior  to  that  he 
was  with  the  Kansas  City  Journal-Post. 


ALLEN  IN  BOISE 

Ray  Allen,  formerly  business  manager 
of  the  Coucr  d’Alene  (Idaho)  Press,  has 
been  transferred  to  the  Boise  Capital- 
News,  of  Boise,  Idaho.  Both  papers  are 
owned  by  the  Scripps-Canfield  News¬ 
papers.  Mr.  Allen  is  succeeded  by  W.  G. 
Arnold,  formerly  of  the  Seattle  Star. 


KIMBERLY-CLARK  NET 
GAINED  IN  1929 

Earnings  on  Common  Stock  Increase 
$1.15  Per  Share  Over  1928 — Net 
Earnings  $3,272,615  Shown  in 
Annual  Financial  Report 


A  gain  of  $1.15  per  share  over  1928  is 
shown  in  the  annual  financial  report  of 
the  Kimberly-Clark  Corporation  for  the 
year  ending  December  Jl,  1929,  issued 
this  week.  Net  earnings  for  the  year, 
after  depreciation,  depletion,  all  taxes 
including  state  and  federal  income  taxes, 
bond  interest  and  preferred  stock  divi¬ 
dends,  were  $3,272,615  as  compared  with 
$2,754,663  in  1928.  This  represented 
earnings  equivalent  to  $6.54  per  share  on 
the  4W,8()0  shares  of  stock  outstanding. 
Earnings  oer  share  in  1928  were  $4.39 
per  share. 

The  company  acquired  the  Lake  View 
Paper  Mill  during  the  year  and  spent 
$2,088,509  on  re-equipment,  improvement 
and  expansion  of  other  plants,  according 
to  the  report  submitted  by  F.  J.  Sen.sen- 
brenner,  president. 

Total  assets  of  the  Kimberly-Clark 
Corporation  and  its  subsidiary,  the  Wil¬ 
liam  Bonifas  Lumber  Company,  as  of 
Dec.  31,  1929,  were  $8,685,737,  and  liabili¬ 
ties  were  the  same.  Net  sales,  exclusive 
of  interplant  sales,  equalled  $22,373,267 
and  selling  costs  were  $16,708,375.  The 
company’s  gross  profit  was  $5,664,891, 
and  with  general  and  selling  expense,  in¬ 
cluding  bond  interest,  deducted,  profit 
from  operation  amounted  to  ^1,94X616. 
.After  taxes  and  preferred  dividends  the 
net  amount  earned  on  common  stock  of 
the  corporation  was  $3,272,615. 


HOUSER  ELECTED  PRESIDENT 


Succeeds  Late  I.  Powell  Thomas  as 
President,  Norristown  Register 

Elwood  S.  Houser  was  elected  presi¬ 
dent  of  the  Norristozm  (Pa.)  Daily 
Register  company  April  8  at  a  meeting 
of  the  board  of  directors.  He  succeeds 
I.  Powell  Thomas  who  died  March  23. 
Mr.  Houser  has  l)een  publisher  of  the 
Collegevif/e  (Pa.)  Independent,  a 
weekly,  53  years.  He  has  l)een  con¬ 
nected  with  the  Register  for  six  years. 

Clifton  S.  Hunsicker  of  Norristown 
was  re-elected  vice-president.  He  is  a 
veteran  newspaper  man  and  was  at  one 
time  with  the  'Times  Publisihing  Com¬ 
pany  and  published  the  Schuylkill  Valley 
(Pa.)  Sentinel,  a  weekly,  for  a  number 
of  years. 

David  H.  Mann  was  re-elected  secre¬ 
tary.  Walter  J.  Robinson,  managing 
editor  for  the  past  two  years  continues 
in  the  same  position.  No  other  changes 
in  the  editorial  or  business  management 
are  contemplated,  it  was  stated. 


FEATURING  “FREAK”  STORIES 

Single  paragraph  “freak”  stories  sent 
out  in  the  Associated  Press  report  are 
being  made  into  a  daily  column  feature 
in  the  Albany  (N.  Y.)  Evening  News 
by  the  handiwork  of  Jerry  Costello, 
staff  cartoonist.  Costello  chooses  five  or 
six  of  the  stories  each  day  and  illus¬ 
trates  them  by  one-column  cartoons 
which  run  down  a  single  column  on  page 
two.  Costello  has  a  standing  head,  a 
cartoon  of  an  editor  clipping  a  news¬ 
paper.  The  title  is  “Oh,  (josh.” 


CLUB  HOST  TO  HAWKS 

Captain  Frank  Hawks,  who  landed  in 
New  York  Sunday  after  riding  across 
the  continent  in  a  glider  towed  by  an 
airplane,  spoke  at  a  luncheon  of  the  Ad¬ 
vertising  Qub  of  New  York  the  next 
day,  April  7.  (Tharles  E.  Murphy, 
nominee  for  president  of  the  Advertising 
Club,  was  toastmaster. 


“APPLE  MARY,”  NEWSPAPER 
MEN’S  FRIEND,  DIES 
PPLE  MARY,”  a  figure  fa- 
^  miliar  to  Chicago  news- 
paperdom  for  more  than  50  years, 
di^  recently,  almost  without  an 
obituary.  Had  it  not  been  for  the 
vigilant  eye  of  an  old  printer  on 
one  of  Chicago’s  papers,  who  rec¬ 
ognized  her  real  name,  Mrs.  Mary 
L.  Cuneo,  while  setting  up  the 
obituary  column,  her  death  might 
have  passed  unnoticed. 

“Apple  Mary”  visited  the  news¬ 
paper  offices  every  day  carrying  a 
basket  of  fruit  and  candy.  She  be¬ 
came  almost  a  legendary  figure 
and  was  mentioned  in  many  fea¬ 
ture  articles,  books,  and  short 
stories.  She  is  known  to  have 
helped  out  many  of  “her  boys” 
when  they  were  broke  or  ill. 

Among  the  men  she  knew  who 
later  achieved  fame  were  Eugene 
Field,  Victor  F.  Lawson,  Carter 
Harrison,  George  Ade  and  Finley 
Peter  Dunne.  During  her  life¬ 
time  she  acquired  enough  money 
to  retire  12  years  ago.  She  was  83 
years  old. 


GILLETTE  REPLIES 


Uses  Full-page  Space  to  Express  Con¬ 
fidence  in  Patent  Position 

A  page  advertisement  headed  “A 
Statement  by  Gillette  About  the  New 
Razor  and  Blade,”  and  signed  by  Frank 
J.  Fahey,  vice-president,  appeared  this 
week  in  the  newspapers  on  the  Gillette 
schedule  as  an  indirect  reply  to  s'uits 
filed  by  the  Autostrop  Safety  Razor 
Comany,  charging  patent  infringement. 

The  statement  was  brief  and  made  no 
specific  mention  of  the  suits.  It  said: 

“W’e  had  planned  to  produce  80,000  of 
the  new  razors  daily.  We  have  found 
it  necessary  to  increase  this  to  1(X),000 
daily.  We  have  shipped  over  3,(X)0,000 
new  razors  and  65,0(X),000  new  blades. 
Production  is  still  behind  the  demand. 

“We  made  sure  of  our  ground  before 
beginning  to  manufacture  these  new 
products.  It  was  our  purpose  to  produce 
the  greatest  shaving  improvement  in  the 
twenty-eight  years  of  our  history. 

“The  public  is  the  final  judge  of  every 
manufacturer’s  product.  The  public  has 
tried  the  new  razor  and  the  new  blade. 
Its  verdict  is  even  more  enthusiastic 
than  we  had  dared  hope.  We  desire  to 
express  our  grateful  appreciation.” 


CANANDAIGUA  DAILY  SOLD 


Frank  A.  Robertson  and  Son  Buy 
Messenger  from  De Witts 

Frank  A.  Robertson,  former  publisher 
of  the  IVashingtott  (N.J.)  Star,  and  his 
son  John  P.  Robertson,  editor  of  the 
magazine.  Airports,  purchased  the  Can- 
andiagua  (N.Y.)  Messenger,  April  7, 
from  Richard  De  Witt  and  E.  D.  De 
Witt.  The  purchase  included  the  entire 
capital  stock  of  the  Ontario  Press,  Inc., 
publishing  organization  of  the  Messenger. 
The  price  involved  w'as  not  disclosed. 

No  staff  changes  were  announced  hy 
the  new  owners.  A  statement  published 
in  the  Messenger  .April  7,  signed  by  both 
the  Robertsons,  read  in  part  as  follows: 

“We  have  purchased  the  Messenger 
outright,  or  without  obligation  to  any 
man,  group  of  men  or  party,  and  we  are 
morally  and  financially  free  to  advocate 
that  which  we  believe  right,  just  and 
proper.” 

The  Messenger  is  132  years  old  and 
w’as  purchased  by  the  Messrs.  De  Witt 
in  May.  1925,  from  James  A.  Easton.  E. 
D.  De  Witt  is  a  member  of  the  firm  of 
Palmer,  De  Witt  &  Palmer,  newspaper 
brokers,  who  conducted  the  sale. 


HARTFORD  TIMES  ON  AIR 

The  Hartford  (Conn.)  Times  this 
week  began  a  series  of  tri-weekly  news 
broadcasts  through  Station  WflC  at 
Hartford.  The  broadcasts  are  made  in 
the  late  afternoon  directly  from  the  edi¬ 
torial  rooms. 


ASKS  RIGHT  TO  PRnirr 
A.P.  NEWS  IN  ENGUsJ 


Newark  Freie  Zeitung 

Proxies  from  Members  --oj/ 
posed  by  Newark  Ledger 
in  A.  M.  Field 


.Application  has  been  made  by  the  Sa 
Jersey  Freie  Zeitung,  German  laJ^ 
morning  daily  of  Newark,  N.  J  ; 
permission  to  publish  regular  news^remr 
of  the  Associated  Press  in  English it» 
announced  this  week  by  Harry 
general  manager  of  the  paper.  The  Frb 
Zeitung  has  been  a  member  of  the  A.  p 
since  1895,  but  has  heretofore  carried  4 
association’s  dispatches  only  in  Gentr 
Increasing  Americanization  in  its  JjM 
particularly  among  the  younger  ge^ 
tion,  is  given  by  the  paper  as  one  of « 
reasons  for  seeking  the  new  grant  Le- 
ters  asking  proxies  have  been  sent  omW 
Mr.  Gray  to  A.  P.  members.  ^ 

Extension  of  the  membership  «  kb 
opposed  by  L.  T.  Russell,  publi*#^ 
the  Newark  Ledger,  the  only  odei 
morning  daily  in  the  city  and  a  menibe 
of  the  Associated  Press,  of  which  all  6vi 
Newark  newspapers  are  membea  Kr 
Russell  informed  EniTOR  &  PumsEa 
he  has  also  sent  blanks  to  A.P.  menbfn 
to  obtain  proxies  for  a  vote  durngk 
forthcoming  annual  convention. 

In  its  request  to  the  .Associated  Proi. 
the  P'reie  Zeitung  presented  its  caxii 
follows : 

“’The  New  Jersey  Freie  Zeituni  hi 
been  a  member  for  35  years.  Since  IWi, 
which  we  feel  entitles  us  to  indivita; 
consideration. 

“Newark  serves  a  reader  territory  oi 
over  1,(X)0,(X)0  population.  The  AssocBltt 
Press  in  the  morning  daily  field  it  oih 
represented  by  the  membership  of  di 
Newark  Ledger.  A  tabloid  publkatk 
of  60,(X)0  circulation.  The  Newark  S» 
day  Call  publishes  weekly. 

“The  New  Jersey  Freie  Zeitung  is  ih 
oldest  daily  in  New  Jersey,  estaUishcdi 
18.58,  morning,  daily,  and  Sunday.  Ib 
standing,  its  virility,  its  int^ri^  an! 
reader  confidence  are  unquestioned. 

“In  its  field,  German,  there  has  bee 
a  gradual  Americanization,  and  there  isi 
strong  sentiment  for  Americanizatkoit 
its  representative  press.  We  are  le 
quested  by  our  readers  to  print  mote 
news  in  English,  to  serve  the  young  Ge- 
man-American  as  well  as  the  older  fet 
eration. 

“We  intend  to  do  this  by  easy  stages 
extending  our  scope  to  this  wider  felt 
gradually.  The  alternative,  hokfcl 
strictly  to  the  older  German  speakin! 
element  would  mean  eventual  extinction 
in  view  of  immigration  restrictions.” 

Mr.  Russell  told  Editor  &  Pubushb 
this  week  that  he  objected  to  the  tent 
“tabloid”  as  used  by  the  Freie  Zeitung  is 
describing  his  newspaper. 

“The  Ledger  is  not  a  tabloid,"  he  fe 
dared.  “It  is  six  columns  wide  and  1^ 
inches  long ;  it  carries  no  picture  paP; 
and  does  not  resemble  the  conventio® 
tabloid  newspaper  in  any  way. 

The  Newark  News  is  not  taking  W- 
in  the  controversy  and  will  not  oppo* 
extension  of  the  German  jwper’s  sennee, 
according  to  .Arthur  J.  Sinnott,  manag¬ 
ing  editor.  H.  J.  Auth,  general  man¬ 
ager  of  the  Nezvark  Star-Eagle, 
other  evening  paper  and  a 
the  Paul  BlcKk  group,  told  Editors*^ 
USHKR  that  newspaper  will  oppo«  ® 
Freie  Zeitung’s  request  on  the 
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that  there  is  already  one  morning 


Ei«- 


lish  language  newspaper  in  Newark  ^ 
rying  A.P.  dispatches.  The 
w-ill  limit  its  opposition  to  a  vote  m 
convention,  Mr.  Auth  said. 


UTAH  PRESS  TO  MEET  JUNE  U 

The  summer  meeting  of  the 
Press  .Ass(x:iation  will  be  held  at 
June  7-8,  it  was  announced  this  / 
A.  B.  Gibson,  publisher  of  the  A  P 
Titnes-News  and  president  o*  - 
ciation.  Plans  for  the  gathering  wt 
be  completed  at  a  meeting  of  the 
Chamber  of  Commerce,  Apnl  ^ 
which  members  of  the  *®®°*''**'^ 
ecutive  committee  were  to  be  present- 
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The««  imposing  newspaper  plants  are  being  erected  by  Lord  NortbrlifTe  in  England  to  bouse  two  of  his  chain  of  provincial  dailies.  On  the  left  is  the  architect's 
driwing  of  “Northcliffe  House,”  being  built  in  Sheffield  to  house  the  Evening  World.  At  the  right  is  the  architect’s  perspective  of  the  new  plant  for  the 

Cardiff  Evening  World. 


WHEATENA  CAMPAIGN 


GUY  P.  JONES  RESIGNS 


NEBRASKA  DAILY  SOLD 


EDITORS  TO  CRUISE 


Cereal  Firm  Using  Newspaper  Space 
in  Boston 


John  VV.  LaRue, 


Leaves  N.A.N.A.  After  Seven  Years  as 
Executive  With  Organization 


The  Wheatena  Corporation,  which  has 
habitually  concentrated  its  advertising  al¬ 
most  entirely  in  magazines,  is  carrying 
on  a  special  campaign  in  Boston  news- 
lepers,  using  space  of  modest  size 
through  March  and  April. 

_  The  newspaper  advertising,  however, 
15  not  considered  as  a  test  campaign,  ac¬ 
cording  to  officers  of  McKee  &  Albright 
advertising  agency,  of  Philadelphia,  in 
charge  of  the  account.  It  was  pointed 
cwt  that  the  season  was  so  far  advanced 
that  any  results  from  the  Boston  cam¬ 
paign  would  be  useless  in  relation  to  the 
spring  Wheatena  campaign.  What  might 
he  done  in  the  fall  is  undecided,  it  was 
**'d.  The  company  has  used  newspaper 
space  occasionally  in  the  past  when  a 
special  effort  was  wanted  in  some  cities. 


enquirer  club  elects 

New  board  of  governors  of  the  Cin- 
Enquirer  Club  was  installed  last 
WK  and  at  the  organization  meeting  the 
toilowng  officers  were  elected  for  1930- 
Resident,  F.  L.  Rutledge,  display 
Mvertismg;  vice  president,  Richard  Ring, 
areulation;  secretary  Earl  Weiskittel, 
treasurer,  Margaret  M. 
^en,  business  department.  Other 
®mnbers  of  the  board  are  Lee  Telger, 
^mtenance;  Chester  Davis,  night  com- 
1?^*'  .rpeijn;  Joseph  Walker,  mailing 
^Kentucky  editor 

*litorial. 


Guy  P.  Jones,  who  served  with  North 
American  Newspaper  .Alliance  for  seven 
years  on  special  work  and  as  assistant 
to  Loring  Pickering  and  David  E. 
Smiley,  during  their  terms  as  general 
manager,  resigned  this  week.  He  will 
spend  several  weeks  vacationing  in  the 
Bahamas,  after  which  he  will  announce 
his  future  plans. 

Mr.  Jones  joined  the  Alliance  after 
serving  as  managing  editor  of  the  Mentor 
Magazine.  Previous  to  that  he  had  been 
managing  editor  of  the  Akron  Press, 
managing  editor  of  the  San  Francisco 
News,  editor  and  publisher  of  the  Sacra¬ 
mento  Star,  special  writer  for  NEA 
Service  and  reporter  on  the  San  Fran¬ 
cisco  Post.  He  also  served  for  a  time 
in  various  capacities  on  the  Cleveland 
Press. 

During  his  connection  with  N.A.N.A. 
Mr.  Jones  obtained  many  big  stories  for 
that  organization  including  the  signed 
story  of  the  Queen  of  Rumania  on  her 
visit  to  the  United  States.  Mr.  Jones 
handed  in  his  resignation  when  work 
was  begun  on  consolidation  of  N.A.N.A. 
with  Bell  Syndicate  and  Associated 
Newspapers. 


The  Grand  Island  (Neb.)  Daily  Inde- 
ftendent  has  been  sold  to  Oscar  Stauffer 
and  associates  by  A.  F.  Buechler,  J.  R. 
Fulton,  F.  G.  Baldwin,  Don  Boehm 
and  R.  R.  Horth,  who  are  retiring  from 
management  of  the  paper.  The  sale  was 
transacted  by  Clyde  H.  Knox,  of  Kan¬ 
sas  City.  The  Stauffer  Publishing 
Company  now  controls  the  Arkansas 
City  (Kan.)  Traveler,  Maryville  (Mo.) 
Foriini,  lndef>endence  (Kan.)  Rej'orter, 
Pittsburg  (Kan.)  He^light,  Shawnee 
(Okla.)  News,  and  the  newly  acquired 
property. 


DAILY  SO  YEARS  OLD 

The  North  Tonawanda  (N.Y.)  Eve¬ 
ning  News  on  April  1  celebrated  its 
fiftieth  anniversary.  Its  issue  of  that 
date  carried  a  history  of  the  publication, 
and  reproduced  letters  of  congratulations 
from  Governor  Franklin  D.  Roosevelt, 
and  Edward  H.  Butler,  president  of  the 
American  Newspaper  Publishers  Associa¬ 
tion,  and  also  carried  a  reproduction  of 
the  first  page  of  the  first  issue  of  the 
paper.  Harlan  W.  Brush  is  president  of 
the  News. 


WRITES  HISTORICAL  SERIES 

James  W.  Reardon,  associate  editor  of 
the  Boston  Sunday  Advertiser,  is  the 
author  of  a  series  of  articles  on  “Fifty 
Years  of  Boston”  which  is  being  run 
now  bv  the  Advertiser  in  serial  form. 


Pennsylvania  Group  to  Hold  Meeting 
on  Board  Ship,  June  27-29 


SCHOFIELD  PROMOTED 

Charles  M.  Schofield  has  been  ap¬ 
pointed  circulation  manager  of  the 
Bridgeport  (Conn.)  Post -Tele gram,  suc¬ 
ceeding  Clyde  Oppel.  He  was  previ¬ 
ously  circulation  manager  of  the  Wor¬ 
cester  (Mass.)  Gazette  for  11  years  and 
the  Waterbury  (Conn.)  American-Re¬ 
publican  for  seven  years.  He  came  to 
the  Post-Telegram  as  promotion  man¬ 
ager. 


Members  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association  and  their 
families  to  the  number  of  250  are  to  take 
a  three-day  cruise  out  of  Baltimore 
aboard  the  Chesapeake  line  steamship 
“City  of  Atlanta”  on  Friday,  Saturday 
and  Sunday,  June  27,  28  and  29,  according 
to  announcement  made  by  the  executive 
committee  headed  by  Daniel  N.  Slep  of 
the  Altootia  .Mirror. 

During  the  three  days  there  will  be 
important  business  sessions  with  programs 
calling  for  discussions  on  the  national  vs. 
local  rate,  the  radio  as  a  competitor  to 
newspapers,  merchandising  demands  by 
national  advertisers,  free  publicity,  insur¬ 
ance  rates,  newspaper  budgeting,  the  cir¬ 
culation  audit  for  weeklies,  etc. 

For  the  women  there  will  be  dancing 
and  bridge  parties  aboard  the  boat  and 
for  the  men  there  will  be  smokers. 

Features  of  the  cruise  will  include  stops 
at  the  United  States  Naval  Academy  at 
Annapolis,  at  historic  Yorktown  and 
Jamestown  and  at  Old  Point  Comfort. 
At  the  latter  place  Fortress  Monroe  will 
be  visited  and  there  will  be  a  banquet 
at  the  Chamberlin-Vanderbilt  Hotel,  with 
southern  editors  and  publishers  as  prin¬ 
ciple  speakers. 


SWAN  HEADS  VETERAN  GROUP 

Col.  Carroll  J.  Swan,  newspaper 
advertising  representative,  Boston,  was 
recently  elected  president  of  the  Yankee 
Division  \'eteraHs'  Association. 
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PITTSBURGH  DAILIES  INVOLVED  IN  SUIT 
FOR  REFUSING  ADVERTISING  COPY 


Made  Co-Defendants  in  $75,000  Action  Brought  by  Automobile 
Agency  Against  Dealers*  Association — Sidlo  Analyzes 
Newspaper  Angle 


A  N'  interesting  suit  lias  been  filed 
against  the  Pittsburgh  Automobile 
l)ealers  Asst>ciation  and  its  executives 
and  the  newspapers  of  that  city,  involv¬ 
ing  the  right  of  a  newspaper  to  refuse 
advertising,  or  rather  not  to  carry  out  a 
contract  to  print  advertising. 

The  suit  is  for  $75,000  and  was  filed 
by  Dennis  J.  Carroll  and  William  T. 
McGrew,  Jr.,  doing  business  under  the 
name  of  the  Carroll  Chandler  Sales. 

The  Press  Publishing  Company  and 
the  Pitt  Publishing  Company  are  made 
co-defendants.  The  action  is  based  on 
alleged  “trespass.” 

The  petition  sets  up  that  the  Pitts¬ 
burgh  newspapers,  the  Pittsburgh  Press, 
the  Pittsburgh  Post-Gazette,  and  the 
Pittsburgh  Sun-Tclegraph  refused  to 
carry  out  certain  advertising  promises. 

The  Press  is  a  Scripps-How-ard  paper; 
the  Post-Gazette  is  controlled  by  Paul 
Block  and  the  Sun-Telegraph  is  published 
by  W.  R.  Hearst.  .^t  the  office  of 
Thomas  L.  Sidlo.  of  Cleveland,  general 
counsel  for  the  Scripps- Howard  News¬ 
papers,  it  was  stated  that  answer  to  the 
suit  will  be  made  through  attorneys  in 
Pittsburgh. 

The  plaintiffs  are  quartered  at  358 
North  Craig  street.  Pittsburgh,  and.  ac¬ 
cording  to  their  petition,  a  copy  of  which 
is  in  the  office  of  Mr.  Sidlo.  advertising 
featuring  Chandler  automobiles  offered 
for  sale  by  the  concern  was  turned  down. 
It  is  alleged  that  in  March.  1929.  the 
Hupp  Motor  Car  Corporation,  of  Detroit, 
bought  the  Chandler-Cleveland  Motor 
Corporation.  Certain  Chandler  cars 
were  placed  on  the  market  through  Dun¬ 
can  McLaren  and  incidentally  by  the 
plaintiffs.  They  alleged  that  the  Pitts¬ 
burgh  Automc4)ile  Dealers  Association 
brought  pressure  to  bear  on  the  news¬ 
papers  resulting  in  their  refusal  to  print 
display  advertising  arranged  for  and  that 
the  plaintiffs’  business  was  greatly 
damaged. 

In  a  letter  to  all  Scripps-Howard  edi¬ 
tors  and  business  managers  Mr.  Sidlo 
discussed  the  Pittsburgh  suit  as  follows: 

“In  a  suit  recently  filed  (but  not  yet 
decided)  against  one  of  our  newspapers 
because  of  its  refusal  to  accept  and 
publi.sh  certain  proffered  advertising,  the 
claim  is  made  that  a  newspaper  is  an 
enterprise  of  so  public  a  character  that 
it  must  accept  all  advertising  which  is 
not  indecent,  immoral,  or  otherwise 
illegal. 

“The  precise  question  raised  by  this 
claim  (although  it  may  not  be  passed 
upon  by  the  court  in  deciding  the  case, 
which  involves  other  matters)  is  of 
much  interest  and  concern  to  newspapers 
generally,  and  is  this:  Is  a  newspaper 
free  to  exercise  the  (tption,  which  it  now 
has  and  now  exercises,  to  determine  for 
itself,  either  with  or  without  an  an¬ 
nounced  reason,  whether  or  not  it  will 
accept  and  publish  matter  offered  for 
publication  as  advertising?  Otherwise 
stated :  I  )oes  a  newspaper  occupy  a 
status  similar  to  that  of,  say,  theaters, 
railroads  and  certain  other  (juasi-public 
enterprises,  and  is  therefore  bound  to 
accept  the  patronage  of  and  publish 
advertising  matter  offered  by  anyone 
who  is  not  grossly  offensive  anil  ‘has  the 
price.’ 

“That  a  newspaper  is  subject  to  such 
restraint  of  decision  has  lK*en  held  in 
this  country  apparently  only  by  one  (an 
Ohio)  court  of  inferior  jurisdiction,  but 
that  ruling  has  been  cited  by  legal  refer¬ 
ence  books  in  general  use. 

“Those  responsible  for  the  manage¬ 
ment  of  newspapers  have  generally 
thought  that  in  the  matter  of  furnish¬ 
ing  advertising  space,  the  newspaper  was 
not  a  quasi-public  enterprise,  but  that  it 
occupies  a  status  similar  to,  for  in't.mce. 
the  grocer,  cigar  dealer,  or  carpenter, 
that  it  is  entirely  free  to  accept  cus¬ 
tomers  or  patronage  as  it  pleases ;  and 
that  it  is  also  free  to  refuse  that  patron¬ 
age,  whether  or  not  a  reason  for  such 


refusal  l)e  given.  This  question  will  be 
passed  upon  by  the  courts  some  day,  but 
quite  obviously,  if  it  is  determined  that 
a  newspaper  is  subject  to  such  constraint, 
the  conduct  of  its  business  might  be 
seriously  embarrassed. 

“Newspapers,  therefore,  should  con- 
tinuingly  hold  and  maintain,  until 
restrained  by  the  decisions  of  courts  of 
last  resort,  that  the  acceptance  and 
publication  of  advertising  is  not  such  a 
service  as  can  be  required  to  be  per¬ 
formed  by  them  against  their  will. 
There  is  no  doubt  whatever  that  it  is 
ii<)w  the  law  that  newspapers  may 
refuse  to  accept  or  publish  untrue,  de- 
cepti\e  or  misleading  advertisements, 
that  they  may  refuse  to  accept  and  pub¬ 
lish  advertisements  on  account  of  lack 
of  space  or  because  the  matter  requested 
to  be  published  is  indecent,  suggestive, 
or  immoral,  or  is  for  persons  or  insti¬ 
tutions  who  are  thereby  hoping  to 
further  a  business  or  activity  which  is 
illegal  or  against  public  policy. 

“Whether  or  not  a  reason  should  be 
given  for  the  refusal  to  accept  and  pub¬ 
lish  advertising  matter  offered  to  a 
newspaper  should  be  determined  by  the 
nature  of  each  individual  case.  When 
available  facts  fortify  the  newspaper 
m.anagement  in  its  refusal  of  advertising 
for  any  of  the  reasons  above-mentioned, 
it  might  be  well  to  give  such  reasons, 
although  in  our  view  it  is  not  necessary 
to  do  so.  Where  the  management,  for 
reasons  of  private  concern  to  the  news¬ 
paper,  does  not  feel  free  to  state  such 
reasons,  or  knows  that,  while  valid,  the 
statement  of  such  reasons  would  never¬ 
theless  pro\oke  only  contention,  they 
should  feel  free  to  refuse  the  proffered 
advertising  without  other  explanation 
than  that  they  are  unable  to  insert  tbe 
advertisement.  It  can  be  readily  seen 
that,  unless  newspapers  continue  to  have 
and  to  exercise  this  right,  their  business 
in  an  extreme  case  might  virtually  be 
destroyed,  because  of  the  enforced  publi¬ 
cation  of  advertising  matter  which,  in 
itself,  is  not  offensive  or  legally  ob¬ 
jectionably,  but  which  could  give  the 
newspaper  such  a  flavor  and  character 
as  to  destroy  its  availability  as  an  agency 
of  public  information  and  as  a  gener¬ 
ally  .satisfactory  advertising  medium.” 


HERALD-TRAVELER  REPORTS 


Net  Profit  of  $1,203,387  for  1929— 
Assets  $5,524,639 

The  Poston  Ueraid-Trardcr  Corpora¬ 
tion  reported  last  week  a  net  profit  of 
$1,203,387  for  the  year  ending  Dec.  31, 
1929,  after  all  charges  and  taxes  were 
deducted,  a  profit  equal  to  $3  a  share  on 
400.000  shares  of  no-par  common  stock. 
This  is  the  initial  repfirt  of  the  present 
company  which  was  formed  in  Septem- 
l>er  of  last  vear. 

In  the  year  to  Dec.  31.  1928,  a  net  in¬ 
come  of  $988,884  or  $2.48  a  share  on  the 
present  set-up.  was  shown.  The  balance 
sheet  as  of  Dec.  31.  last  year,  shows  total 
assets  of  $5.524,6.19  with  current  assets 
of  $2,619,288  and  current  liabilities  of 
$f)98.352.  aiKl  a  net  working  capital  of 
$1.620.9.V). 

FRANK  B.  NOYES  RETURNS 

Frank  B.  Noyes,  publisher  of  the 
Washington  Star  and  president  of  the 
.Associated  Press,  returned  to  this  coun¬ 
try  -April  6  after  a  three-months'  cruise 
in  the  Mediterranean.  He  will  preside 
at  the  annual  meeting  of  the  A.P.  in 
the  Hotel  Commodore.  New  York,  April 
21. 


C.  S.  SMITH  RETURNS 

Charles  Stephenson  Smith,  chief  of 
foreign  service  of  the  Associated  Press, 
returned  to  New  York  this  week  after 
several  weeks’  visit  to  Europe,  during 
which  he  made  a  tour  of  principal  Span¬ 
ish  bureaus  of  the  -A.  P. 


PROPHESIES  BRIMSTONE  FOR 
NON-BUYERS 

T^HEN  other  advertising  plans 
"  fail,  intimidate  your  custom¬ 
ers  into  buying  at  your  store, 
seems  to  be  the  motto  of  a  Fern- 
dale,  Mich.,  merchant,  who  recently 
placed  the  following  sensational 
front-page  liner  in  the  Ferndale 
Enterprise,  weekly: 

“HELL  is  a  hot  place,  and  Mr. 
man  you  might  go  there  UNLESS 
you  trade  at  “Ferndale’s  First 
Men’s  Shop”,  The  Sterling  Shop, 
180  West  Nine  Mile.” 


DEAN  WILLIAMS  HEADS 
U.  OF  MISSOURI 


Head  of  Journalism  School  Succeeds 
Stratton  D.  Brooks  as  Presi¬ 
dent — Frank  Lee  Martin 
Succeeds  Him 


Dr.  Walter  Williams,  dean  of  the 
school  of  journalism  at  the  University  of 
Missouri,  has  been  appointed  president  of 


Ds.  Waltes  Williams  Frank  Lee  Martin 


the  University,  and  Frank  Lee  Martin, 
who  has  been  Dean  Williams’  assistant 
for  many  years,  has  been  appointed  to 
head  the  journalism  school.  Dr.  Williams 
succeeds  Dr.  Stratton  D.  Brooks,  re¬ 
signed. 

Dr.  Williams  will  take  over  his  office 
June  5,  serving  as  acting  president  until 
the  end  of  the  year,  when  the  position 
becomes  permanent.  Mr.  Martin  will 
become  permanent  dean  June  5. 

At  the  age  of  15,  Walter  Williams 
went  to  work  at  75  cents  a  week  as  a 
printer's  devil  in  the  office  of  the  Boon- 
vUle  (Mo.)  Topic.  Eight  years  later 
he  became  editor  and  part  owner  of  the 
Boon-i'illc  Advertiser  and  president  of 
the  Missouri  Press  Association.  Many 
and  varied  newspaper  activities  occupied 
Dean  Williams’  attention  until  19^, 
when  he  was  made  dean  of  the  University 
of  Missouri  school  of  journalism. 

Frank  I.ee  Martin,  who  went  to  work 
on  the  staff  of  the  Kansas  City  Star  in 
June.  1902,  following  graduation  from 
the  University  of  Nebraska,  was  the  first 
professor  appointed  to  the  new  .school  of 
journalism. 

He  was  engaged  at  work  in  the 
Star's  office  one  day  in  1908  when  Presi¬ 
dent  .A.  Ross  Hill  of  the  University  of 
Missouri  called  on  him  and  prevailed 
upon  him  to  take  the  position. 


MULCAHY  EXECUTIVE  EDITOR 

Joseph  Mulcahy  has  assumed  the  posi¬ 
tion  of  executive  editor  of  the  San 
Frani'iseo  Call-Bulletin.  Mr.  Mulcahy 
formerly  was  with  the  .Very  York  live¬ 
ning  Journal.  Edward  T.  Gleason  re¬ 
mains  as  managing  editor  with  Jean 
Block  news  editor  and  I.  R.  Bruce  city 
editor. 

E.  W.  GALE  CONVALESCING 

h'dmuud  W.  Gale,  cartoonist  with  the 
Los  Angeles  (Cal.)  Times,  is  convales¬ 
cing  from  an  oinration  performed  March 
2*)  and  is  expected  back  at  his  desk  within 
a  short  time. 

N.  C.  CONVENTION,  JULY  23  25 

The  annual  convention  of  the  North 
Carolina  Press  .Association  will  be  held 
at  Blowing  Rock.  July  23,  24  and  25. 


TIMES  RADIO  KEPT  IN 
TOUCH  WITH  FLIERS 

N.  Y.  Daily  Maintained  Contiaatl 
Communication  With  Yancey  Flag, 
on  Bermuda  Flight  —  Paper 
Printed  Complete  Log 


Ag 

Pa 


Uninterrupted  two-way  radio  com¬ 
munication  was  maintained  last 
between  the  .\ew  York  Times  wireless 
station  and  the  plane  in  which  Captain 
Lewis  A.  Yancey,  \V.  A.  Alexander  and 
Zeh  Bouck  flew  from  New  York  to 
Bermuda,  during  the  entire  time  the 
plane  was  in  the  air.  Communication 
w'as  broken  only  when  the  plane  was  se, 
down  on  the  Atlantic,  60  miles  from  its 
goal.  It  was  resumed  again  the  next 
morning  when  the  plane  continued  its 
flight.  ,  , 

The  Times  station  was  the  only  one 
to  hold  the  plane  throughout  the  flight 
Fred  Meinholtz,  chief  operator  of  the 
Times  radio,  picked  up  Yancey’s  craft 
three  minutes  after  it  left  College  Point. 
L.  L,  and  received  the  complete  log  of 
the  trip  from  Bouck,  radio  operator  on 
the  plane.  When  the  fliers  lost  their 
bearings  at  night  and  were  forced  to  set 
the  plane  down  on  the  water  communi¬ 
cation  was  broken,  because  the  trailing 
antenna  carried  by  the  plane  had  to  be 
drawn  in. 

This  accomplishment  proves  that  planes 
flying  between  New  York  and  Bermuda 
need  never  he  out  of  communication  wth 
land,  if  equipped  with  suitable  apparatus, 
Mr.  Meinholtz  pointed  out.  He  also  de¬ 
clared  it  showed  the  value  of  radio 
aboard  planes  as  a  means  of  safety  for 
aviators  attempting  trans-oceanic  flighs. 

The  Times  printed  the  complete  logoi 
the  Yancey  flight  the  day  the  plane 
landed  in  Bermuda.  The  story  was  re 
leased  by  the  Times  to  other  newspapers. 


PROPAGANDISTS  BANNED 


Use  of  Pres*  Room  at  London  Confer¬ 
ence  Rentricted  to  Newspaper  Men 

The  American  delegation  posted  i 
notice  at  headquarters  last  week  restrict¬ 
ing  the  use  of  the  press  room  and  at¬ 
tendance  at  the  London  press  conferences 
with  Secretary  Stimson  and  other  dele¬ 
gates  to  persons  having  daily  telegraphic 
news  service  to  the  United  States,  accord¬ 
ing  to  the  Associated  Press. 

This  action  followed  a  statement  at 
headquarters  that  representatives  of  .5iii- 
erican  organizations  were  using  press 
facilities  to  obtain  material  which  nas 
used  to  exercise  influence  at  home, 
thereby  making  the  work  of  the  delega¬ 
tion  difficult. 

The  notice  was  understood  to  have 
been  inspired  by  the  activities  of  repre 
sentatives  of  organizations  which  we 
avowedly  working  for  peace  and  dis¬ 
armament. 

The  notice,  which  is  divided  into  three 
points,  follows  the  rules  laid  down  by 
the  Senate  and  the  House  of  Repre 
sentatives  for  the  use  of  the  press  gal¬ 
leries.  They  preclude  the  use  of  pi"® 
facilities  by  others  than  liona  fide  jour¬ 
nalists. 
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HAS  SALESMANSHIP  COURSE 


Oneida  Dicpatch  Giving  Six  Lecture! 
for  Merchants  and  Employee 

I’nder  the  auspices  of  the  Oneida 
(N.Y.)  Daily  Dispatch  a  school  of 
matiship  is  being  conducted  for  merchant 
and  their  employes.  The  erourse  con¬ 
sists  of  six  meetings  held  at  intervals  o 
two  weeks  in  the  parish  houses  or 
tion  rooms  of  the  city  churches. 
only  cost  to  those  attending  is  that 
employers  who  pay  fifty  cents  per 
son  for  a  supper  served  by  the  wonto 
of  the  church.  u.  110 

The  first  meeting  was  attended  hy, 
people  representing  21  firms;  the  secom 
session,  held  two  weeks  later,  * 
attended  by  139  men  and  women  from 
firms.  •  ..  .  ,1,) 

Winthrop  S.  Tuttle  is  presidwt  am 
treasurer  of  the  Dailv  Dispatch. 
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THE  LOCAL  SOUCITOR’S  ROUND  TABLE 

Aggregate  Space  Usage  as  Used  by  Department  Stores  for  Specific  Lines  Is  Good  Basis  on  Which  to  Sell 
Paper  to  Specialty  Stores  in  Similar  Field — Chart  Shows  Linking  of  Usage  Percentage  to  Arguments 

By  GUY  HUBBART 

the  high  position  of  the  journalist  and 
to  increase  the  prestige  of  British  jour¬ 
nalism  throughout  the  world.  Mr.  Scott 
regarded  his  position  as  a  public  trust, 
ever  sought  the  truth  first,  and  fought 
to  secure  justice  and  freedom  for  the 
poor  and  oppressed  at  home  and  abroad.” 

personmTcopy  style 

ADVISED  BY  CURTIS 

Write  Advertising  as  You  Do  Private 
Letters,  He  Declares  —  Sim¬ 
plicity  Should  Be  the 
Keynote 


Advertising  to  be  effective  should 
have  the  same  appeal  and  simplicity 
as  the  private  letters  written  to  a 
friend,  Cyrus  H.  K.  Curtis,  publisher 
of  the  Curtis-Martin  newspai)ers,  and 
recently  the  winner  of  the  Bok  gold 
medal  for  distinguished  service  to  adver¬ 
tising,  stated  in  an  interview  recently 
in  Aliami.  Fla. 

"The  publishing  business  lacks  good 
advertising  copy  writers,”  Mr.  Curtis 
said.  * 

‘‘Some  times  in  a  conversation  in  our 
office  about  a  subject  to  be  advertised, 
the  point  of  the  message  is  brought  out 
in  the  discussion.  This  is  pointed  out 
to  the  copy  writer,  and  he  is  told  to 
bring  it  out  in  his  advertisement.  But 
when  he  goes  to  set  it  down  in  black  and 
white,  he  gets  scared.  When  he  brings 
his  work  back  C(.>mpleted,  the  idea  has 
had  a  hair  cut  and  shave  and  all  the  life 
has  gone  out  of  it.  .Also  1  find  it  too 
often  the  case  that  the  writer  cannot  put 
himself  in  the  place  of  his  prospect. 

‘‘Sometimes  in  our  office,  I  point  out 
to  a  copywriter  from  the  window  a  man 
who  is  crossing  the  street,  and  say, 
‘There  is  a  prospective  reader  of  the 
Public  Ledger.  Write  a  message  to  him.’ 
But  do  you  think  the  message  reaches 
him.  No,  what  the  copy  writers  of  to¬ 
day  are  thinking  is,  ‘What  will  get  by 
the  old  man  is  O.  K.’  ” 

Mr.  Curtis  made  it  plain,  however,  that 
he  is  not  demanding  the  impossible.  He 
is  not  setting  up  a  mark  that  is  unattain¬ 
able,  but  he  does  want  to  see  ‘‘good  copy”, 
and  he  means  by  that  copy  ‘‘with  a 
punch,”  that  the  man  for  whom  it  is  in¬ 
tended  will  read.  Good  copy  writers 
have  existed  in  the  past,  and  to  prove  it 
he  called  over  the  names  of  several 
whf)se  work  have  been  the  foundation  of 
big  businesses  of  today,  but  their  names 
arc  remembered  only  by  those  whom  they 
most  benefited,  and  their  work  is  to  be 
found  now  only  in  yellowing  files. 

He  says  he  thinks  it  would  be  a  good 
idea  for  someone  to  go  back  to  these  files 
and  submit  to  a  close  analysis  the  work 
of  those  who  knew  how  to  reach  readers 
in  bygone  days. 

Not  only  are  the  copy  writers  failing 
to  “get  across”  with  the  public,  Mr. 
Curtis  finds,  but  the  editorial  writers  of 
t<Klay  are  to  be  censured  as  much.  They 
are  too  stiff  and  unnatural  in  their  writ¬ 
ings,  he  says.  It  is  his  opinion  that  there 
are  very  few'  good  editorial  writers. 

Mr.  Curtis  referred  to  the  fact  that 
the  late  William  Howard  Taft  was  at 
one  time  chief  editorial  writer  on  his 
staff. 

“The  proper  way  to  get  him  to  write,” 
he  said,  “was  to  get  him  mad.  He  then 
would  thump  the  desk  and  say  he  would 
like  to  write  about  the  thing  as  he  felt.” 

Changing  the  subject  suddenly  the 
publisher  said : 

“Sometimes  I  think  I  woubl  like  to 
have  a  small  paper  in  a  small  city,  just 
to  see  what  I  coultl  do  with  it,  to  see  if 
I  could  not  make  it  outstanding  among 
papers  of  the  country. 

“But,”  he  added,  “my  duties  are  enough 
as  it  is  without  adding  that.” 


The  following  query  has  been  re¬ 
ceived  from  a  newspaper  advertis¬ 
ing  manager: 

“Is  there  any  line  of  sales  argument 
that  a  space  salesman  can  use  which  has 
equal  or  common  application  to  different 
kinds  of  retail  business — drug  stores, 
millinery,  women’s  specialty  and  such 
lines  as  tires,  radio  and  men’s  clothing? 
Our  problem  is  to  keep  a  suitable  ratio 
between  specialty  store  and  department 
store  linage.  Our  men  have  so  many 
lines  to  cover  that  specific  arguments 
and  sales  approaches  are  difficult  to 
classify.” , 
The  selling  staff  and  management  of 
this  paper  are  trying  to  develop  a  sane, 
consistent  presentation  method  based  on 
the  specific  character  and  extent  of  the 
circulation,  the  largest  of  four  papers 
in  the  local  field.  Other  papers  have 
I  done  and  are  doing  the  same  thing  in 
*  other  cities  and  a  digest  or  compilation 
of  all  the  elements  of  survey,  facts,  data 
and  methods  would  make  an  interesting 

(and  useful  book  if  ten  or  fifteen  leading 
papers  got  together  and  pooled  informa¬ 
tion  on  a  set  of  eight  to  twenty  common 
points.  • 

Very  likely  the  first  section  or  chap¬ 
ter  of  such  a  handbook  would  deal  with 
the  opening  of  the  above  query,  for 
whether  or  not  all  papers  place  tliis 
question  first  or  as  of  leading  impor¬ 
tance  in  the  list  of  considerations,  it 
comes  the  nearest  to  being  a  universal 
problem  in  selling  a  paper  to  all  types 
of  retailers. 

A  paper  may  have  developed  an  ac¬ 
ceptable  basis  argument  on  its  value  as 
an  advertising  medium  for  the  larger 
department  stores  in  its  field  hut  finds 
the  argument  does  not  fit  the  viewpoint 
of  a  hardware,  a  jewelry  or  a  men’s 
clothing  store  even  when  the  paper  is 
the  natural  or  personal  choice  of  the 
store  management. 

The  ordinary  jewelry  store  doing  $200 
a  day,_a  clothing  store  down  tlie  street 
averaging  $800  a  day,  a  shoe  store  do¬ 
ing  $300  a  day  all  look  at  the  large  copy 
run  on  regular  schedule  by  the  big  de- 
partmerrt  stores  whose  daily  volume  is 
known  to  average  $6,000  to  $7..s00  and 
say  “we  cannot  use  space  at  that  rate 
(meaning  size  and  frequency)  even  if 
your  paper  could  tell  us  how  to  adjust 
our  advertising  space  cost  to  our  daily 
sales  volume.” 

This  brings  up  a  suggestion,  not  of¬ 
fered  as  new  or  original  but  for  the  sake 
of  emphasis,  one  that  can  be  employed 
with  equal  effectiveness  in  the  training 
and  education  of  newspaper  salesmen  by 
daily  papers  of  any  size  and  kind :  The 
study  of  the  merchandising  differences 
and  similarities  of  different  kinds  of  re¬ 
tailers,  using  the  department  store  as  a 
basis.  That  is.  in  relation  to  a  jewelry 
store  for  example,  the  jewelry  and  gift 
swtions  of  a  department  store  are  adver¬ 
tising  anialogics  or  parallels.  In  the 
same  way  the  department  store  shoe  de¬ 
partment  parallels  the  specialty  shoe 
store.  The  idea  would  tie  to  huikl  uj) 
sets  of  examples  of  space  usage  for  use 
at  soliciting  business  from  jewelry  or 
based  on  the  amount  of  space 
the  department  store  allots  to  its  shoe 
department,  not  the  total  amount  it  uses 
TV  u  ‘^‘‘Pdf^’t'ents  in  a  selling  period, 
inis  has  been  done  many  times  in  rela- 
lon  to  linage  figures  by  all  newspapers, 
as  every  one  knows.  But  the  merchan- 
ising  relation  is  never  shown  either  in 
onnection  with  relative  sales  volume  or 
proportional  space. 

r«  V*  ^  specialty  shoe 

aiier  or  a  jeweler  that  such  and  such 
department  store  apportions  a  certain 
percentage  of  annual  jewelry  sales  to  ad- 
rtismg  of  that  department,  because  the 
isparity  in  volume  of  the  department 
.  ^  department  and  the  jewelry 

rt/v.  (treat.  It  is  better  to  point 
now  much  space  the  department  store 


ARTICLE  XXXI 

ILLUSTRATING  SPACE  USAGE  ARGUMENT  WHICH 
HAS  COMMON  OR  EQUAL  APPLICATION  TO 
VARIOUS  KINDS  OF  RETAIL  STORES 

'C’XAMPLE:  Tabulation  of  space  usage  for  12  months  by  several  department 
stores  on  jewelry  with  non-volume  reasons  applicable  to  jewelers  annual 
advertising  program. 

Months  Percentages  '  .  Reasons  tchy  Jeivelrv  Store  Should 

1  .  20% 

2  .  20%  !•  No.  1  To  keep  abreast  of  any  normal  in- 

3  .  20%  J  crease  in  population  and  attendant 

^  increased  buying  power. 

5  .  24%  f  No  2  build  up  new  kinds  or  types  of 

6  24%  J  jewelry  patronage  and  to  increase 

personal  and  family  buying. 

^  .  ]  To  introduce  new  lines  or  values  as 

5  .  )  No.  3  represented  by  new  items  added  to 

10  .‘ .' .’ .' .' .' .‘ .’ .' .’ .' .’ .' .’ .' .'  26%  j 

To  maintain  clientele  already  built  up, 

11  .  307o  jyjj  .J  to  hold  competitive  standing  of  the 

.  30%  ^  department  and  make  direct  sales. 

Twelve  months,  100%  of  space  grouped  into  consolidated  percentages,  not 
calendar  seasons,  as  used  by  department  stores  for  jewelry. 

Note  that  the  four  arguments  are  balanced  off  against  certain  percentages 
of  all  the  jewelry  spare  used  in  12  months  by  department  stores.  The 
fir.st  argument  is  that  18%  of  annual  space  (amount,  not  cost)  is  used  the 
first  three  months  and  for  the  specific  purpose  described  to  the  right  of  No.  1 
bracket.  The  arguments  do  not  need  to  be  placed  in  the  positions  shown 
above.  They  apply  any  time  but  the  amounts  or  percentages  specifically 
apply  to  the  corresponding  arguments. 

This  type  of  space  usage  argument  can  be  built  up  for  all  kinds  of  specialty 
stores.  Jewelry  is  just  an  example. 


accords  to  its  jewelry  lines  and  then  fit 
this  in  terms  of  schedule  to  the  jewelry 
store  along  these  lines. 

“So  and  So’s  department  store  used  an 
average  of  five  inches  three  times  a  week 
last  year  for  its  jewelry  lines  in  all 
papers.  We  checked  and  recordetl  the 
distribution  of  this  amount  of  space  by 
weeks.  The  same  was  done  for  the  jew¬ 
elry  lines  of  the  other  six  department 
stores  carrying  jewelry  and  we  have 
charted  it  (the  space  usage  in  lines  or 
inches)  by  the  week,  showing  when  space 
usage  goes  up  to  a  peak,  sags  below,  runs 
level  for  a  few  weeks,  runs  up  again  and 
so  on.  .And  here  is  the  chart  for  you  to 
compare  with  your  sales  volume  week  by 
week.” 

The  jeweler  will  be  glad  to  see  the 
chart.  He  may  or  may  not  let  the  news¬ 
paper  in  on  how  the  chart  variations  par¬ 
allel  his  weekly  sales  but  in  either  case 
the  rest  of  the  solicitation  should  con¬ 
tinue  along  these  lines  ( si>ecifically  de¬ 
tailed  in  the  chart)  : 

“These  seven  department  stores  feature 
as,  you  will  notice,  the.se  lines  or  items 
apjieared  44  times,  these  32  times”  and 
so  on.  (Here  the  items  should  he  shown, 
listed  by  weeks  and  each  item  numbered 
1,  2,  3  and  so  on  to  indicate  which  fines 
received  the  most  space  and  the  most 
frcfiuent  representation.)  Then  pfiint 
out  to  the  jeweler  that  few  of  the  lines 


are  those  he  carries.  That  is,  the  de¬ 
partment  store  list  may  show  a  prepon¬ 
derance  of  costume  jewelry,  few  real 
gems,  watches,  wrist  watches,  rings, 
bracelets  and  so  on.  The  argument  is 
that  the  jewelry  still  has  an  open  field  to 
feature  his  leading  lines  and  items.  Show 
him  which  are  the  best  weeks  for  him  to 
u.se  space  and  suggest  a  schedule  built  on 
it.  Emphasize  the  fact  that  no  matter 
what  the  general  sales  volume  of  the  de¬ 
partment  stfire  jewelry  departments 
amounts  to  there  is  still  a  large  percent¬ 
age  of  jewelry  sales  possibilities  in  the 
town  still  uncultivated. 

("Mcrchandisiuf!  is  a  Process,  not  an 
act,"  tinll  be  subject  of  next  article,  unth 
specific  apflicalions  to  May  space  usage.) 

VETERAN  EDITOR  HONORED 

Charles  P.  Scott,  of  Manchester 

Guardian  Praised  by  Lord  Mayor 

Charles  Pretwich  Scott,  editor  of  the 
Manchester  Guardian  ftir  M  years,  was 
guest  of  hoiuir  .April  S  at  a  luncheon 
gi\en  by  K.  N.  Barclay,  Lord 
Mayor  of  Manchester  at  the  Town  Hall. 
He  was  presented  with  the  freedom  of 
the  city  as  a  mark  rn  distinction.  Pay¬ 
ing  tribute  to  the  veteran  editor,  the 
Lf>rd  Mayfir  said  : 

“No  fine  has  dfine  more  to  maintain 


REVISIONS  AND  ADDITIONS  TO  1929  LINAGE 

P'OLLOWTNG  are  additions  and  revisions  in  the  tabulation  of  daily  newspaper 
T  linage  printing  in  Editor  &  Pl-hi.ishkr  of  March  8,  1930,  covering  the  year  1929: 


L'mtki)  .Sr.fTKs 

So.  Norwalk  ((‘otin.)  Srntincl  (K)... 
Royal  Oak  (Mich.)  Tribune  (E) . 


CalKary  (Alta.)  Albertan  (E). 


Total 

National 

Ixical 

Cla^sificO 

.t.594.!f42 

485,736 

2.735,894 

373.212 

2.774.201 

224.409 

2,072.763 

256.914 

.1,170.070 

439.922 

2,365.104 

221,004 

1.092.000 

168.000 

644.000 

168,000 

4,444.092 

769.314 

2.982,7.56 

692.622 

.t.l78.,‘;32 

695,604 

2,244.788 

137,200 

7.276,001 

12.049,091 

2,404.974 

5..809.917 

3,834.200 

9.551,964 

2.735.113 

5.899.799 

917.052 

16.444.120 

3.424.766 

10.313,486 

2,705.874 

2.293,728 

1,659,677 

602,536 

31,515 

9,737,854 

5.084,443 

10,916,022 

2.737,389 

17.423.106 

5,008,253 

9.928,300 

2,486.507 

.  1-4,055,250 

12,340,910* 

2,314,340 

Total  display  iiichiiliiiR  National  and  Local. 
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Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


area,  and  a  secondary  aim  of  informing 
people  outside  the  city  of  the  industrial 
and  agricultural  wealth  of  the  seetkm, 
the  Wichita  Falls  Chamber  of  Commera 
is  running  a  series  of  ten  full-page  ad¬ 
vertisements  in  the  Wichita  Daily  Timit. 
The  growth  of  the  city  is  stressed  in  tht 
copy  which  is  illustrate  by  line  drawings 
and  charts. 


rKOM  publisher  of  a  daily  newspaper 
_  in  a  city  of  50, (XX)  to  the  same  posi- 


By  CAMPBELL  WATSON 


--  — -  same  posi¬ 
tion  m  a  metropolis  of  nearly  1,000,- 
000  population,  is  a  sudden  transition  in 
the  newspaper  profession,  but  Robert  P. 
Holliday,  who  a  month  ago  resigned  as 
publisher  of  the  Sattta  Monica  (Cal.) 
Outlook  to  take  the  helm  of  the  San 
Francisco  Call-Bulletin,  published  by  W. 
R.  H^rst,  takes  it  as  a  natural  and 
inauspicious  occurrence. 

In  an  interview  with  Editor  &  Pub¬ 
lisher  last  week  he  noted  that  the  main 
difference  between  his  job  was  in  getting 
®^^“s*omed  to  dealing  in  larger  figures. 

“Where  I  formerly  thought  in  terms 
of  hundreds  of  dollars  for  a  departmental 
appropriation,  he  said,  **1  now  have  to 
think  in  thousands.” 

From  an  editorial  viewpoint,  the  great¬ 
est  difference  in  running  a  metropolitan 
paper,  he  said,  was  in  the  different  type 
of  leadership  that  the  larger  paper  must 
assume. 

city  newspaper,”  he  ob- 
serv^,  “must  assume  an  aggressive  lead¬ 
ership.  The  metropolitan  daily  must  em¬ 
phasize  teamwork.  Co-operation  with  the 
multitudinous  agencies  working  for  the 
welfare  of  the  city  is  essential  in  a  metro¬ 
polis,  while  in  the  town  it  is  often  neces¬ 
sary  for  the  paper  to  take  the  field 
agaihst  one  of  a  few  dominant  individuals 


PLACED  181  CLASSIFIED  ADS 


Firm  of  Broken  List*  Many  Buiineu 
Offers  in  Oklahoma  Daily 

On  Saturday,  March  29,  the  Oklahm 
City  News  published  181  separate  clasi- 
fied  advertisements  for  the  Continental 
Investment  Corporation,  business  broken 
of  Wichita,  Kan.,  who  operate  through¬ 
out  the  southwest.  These  advertisements 
offered  for  sale  scores  of  business  places 
such  as  hotels,  confectioneries,  barber 
shops,  milling  businesses,  photograph 
studios,  tourist  camps,  filling  stations,  k 
company,  harness  shop,  battery  shop,  gar¬ 
ages,  cafes,  laundries,  flour  mills,  automo¬ 
bile  agencies  and  tire,  grcxrery,  hardware, 
drug,  furniture  concerns.  More  than  $1,- 
OOO.fKX)  worth  of  property  was  repr^ 
sented  by  these  advertisements  which 
were  set  in  solid  agate  type  requiring 
1,142  lines. 

Many  people  wishing  to  sell  their  busi¬ 
ness  places  list  them  with  the  Investment 
Corporation  which  is  a  sales  organiza¬ 
tion  advertising  quite  extensively  in 
southwestern  publications.  The  copy 
covered  business  places  for  sale  in  New 
Mexico,  Old  Mexico,  Kansas,  Oklahom. 
Missouri,  Colorado,  Texas  and  Arkansas 
The  advertisements  were  properly  classi- 
field  under  regular  classification  headings 
The  investment  Corporation  believw  it 
gets  better  results  by  using  individual 
small  ads  explaining  their  offers  in  de 
tail  than  by  using  large  display  copy  in 
the  classified  columns.  This  is  believed 
to  be  the  largest  number  of  classified  ad¬ 
vertisements  ever  placed  by  a  single  ad¬ 
vertiser  in  any  one  issue  of  a  publicatiia 

Eber  H.  Johnson  is  classified  advertia- 
ing  manager  of  the  News. 


1  have  found  journalism  a  jealous 
mistress,  he  said.  “Fifteen  years  ago  I 
lc»k^  around  and  di.scovered  that  most 
of  those  with  whom  I  w'orked  were  trv- 
ing  to  write  short  stories  or  striving  to 
produce  the  ‘great  American  novel’  in¬ 
stead  of  devoting  themselves  to  news 
^ork.  ^  I  decided  this  was  a  mistake. 

It  is  my  opinion  that  you  cannot  do 
two  things  at  once.  It  is  better,  it  seems 
to  me,  to  stick  to  one  tmng  and  do  it, 
than  to  attempt  many  activities.  Con¬ 
centration  and  hard  work  in  one  line  are 
***^tial.  I  stuck  to  newspaper  work. 

“If  a  newspaper  man  really  wants  to 
succeed,  he  must  always  keep  preparing 
himself  for  the  next  job  ahead.  The  re¬ 
porter  should  aspire  to  the  city  desk,  the 
city  editor  to  the  managing  editor’s  chair, 
the  position  of 
publisher,  and  so  on.  This  singleness  of 
purpose  promotes  advancement.” 

Mr.  Holliday  came  to  the  Hearst  or¬ 
ganization  after  an  unusually  successful 
regime  at  the  Santa  Monica  Outlook,  an 
Ira  C.  Copley  newspaper.  When  he  first 
joined  the  daily  as  editor,  it  had  an  un¬ 
certified  circulation  of  2,500,  and  when 
he  left,  after  seven  and  one-half  years, 
the  audited  circulation  was  in  the  neigh¬ 
borhood  of  11,0(X),  and  business  had.  of 
course,  shown  a  great  increase.  Mr.  Hol¬ 
liday  was  made  publisher  a 
he  joined  the  paper. 

“No  one  ever  had  taken  the  Santa 
Monica  paper  seriously.”  he  said.  “It 
had  alvvays  followed  and  never  led.  'The 
civic  sitaation  was  dominated  by  one 
man,  and  that  man’s  policy  was  reac¬ 
tionary. 

“The  Outlook  proposed  a  million  dol- 
lar  bond  issue  to  provide  a  municipal 
golf  links  and  an  airport.  This  was  put 
over  after  a  hard  fight  and  the  organi¬ 
zation  which  had  been  successful  in 
winning  the  bond  issue  campaign  was 
used  for  further  betterments,  including 
the  recall  of  the  mayor. 

“Progress  impossible  without  the  aid 
of  the  newspaper  became 


ABITIBI  STOCK  ADVANCES 


Contract  for  Power  Not  Newipriil 
Sales  I*  Cause,  Observer*  Say 

“  (St>eciat  to  Editor  &  Publishes) 

i  Montreal,  April  8. — Continuation  of 

\  V  ?  the  advance  in  Abitibi  Power  and  Paper 

shares  to  the  42  level,  creatir^  a  new 
fr  Editor  &  Publisher  by  Seymour  Marcus  high  for  the_  year,  was  attributed  io 

usually  well  informed  circles  to  plans 
Division,  and  in  the  32nd  Infantry,  Six-  g-^id  to  be  in  process  of  completion  and 
teenth  Division.  mentioned  in  a  recent  issue  of  EpiTOi  4 

After  the  armistice  Mr.  Holliday  re-  Publisher,  by  which  Abitibi  will  sip)- 
turned  to  the  Republican,  and  started  ply  the  Ontario  Hydro-Electric  Commit 
the  automotive  section  of  that  paper,  sion  with  250,000  horsepower.  As  tn« 
Shortly  thereafter  he  was  forced  to  Commission  has  been  acquiring  as  muen 
spend  seven  months  in  the  Fort  Fremont  power  as  possible  in  recent  months  such 
and  Camp  Kearny  government  hospi-  a  step  would  occasion  no  surprise 
tals.  On  hus  release  he  moved  to  the  Abitibi  has  large  power  plants  operati^ 
Pacific  Coast  and  joined  the  Pasadena  its  own  mills  but  could  readily  spare  the 
(Cal.)  Ei’ening  Post  as  city  editor,  amount  mentioned  for  outside  consuinp- 
Seven  and  a  half  years  ago  he  accepted  tion,  it  is  asserted.  ,. 

the  position  of  editor  of  the  Outlook.  It  is  generally  conceded  that  coit^ 
W  hen  he  went  to  Santa  Monica  he  took  tions  in  the  newsprint  industry  are  not 
along  with  him  Arthur  K.  Whyte,  who  responsible  for  the  advance  which  W 
became  general  manager  of  the  Outlook  been  particularly  sharp  so  iv  tW 
when  Mr.  Holliday  resigned.  Whyte,  month.  In  fact  the  price  has  ads'ancoi 
who  is  35  years  old,  started  his  news-  nearly  ten  points  since.  , 

paper  work  in  the  Pacific  Northwest.  The  only  bullish  news  heard  aboo^ 

Charles  Summers  Young.  Mr.  Holli-  newsprint '  industry  is  that  h"  P^ 
day’s  predecessor  as  publisher  of  the  ably  seen  its  worst,  but  some  talk  w 
Call-Bulletin,  has  been  made  special  heard  of  the  possibility  of  a  snuu  w 
advertising  counsellor  of  that  paper.  crease  in  the  price  in  the  second  nan  »■ 
“Mrs.  Holliday  and  I  will  make  our  the  year, 
home  on  the  peninsula,”  stated  the  pub-  — 

lisher.  “We  are  now  living  in  San  HARN  B.  B.  B.  DIRECTOR 

Mateo.”  _ _  O.  C.  Harn,  managing  director  of^ 

.  _  Audit  Bureau  of  Circulations,  has  ^ 
COMMUNITY  DRIVE  IN  TEXAS  appointed  a  director  of  the  Chicago  W- 
With  the  primary  purpose  of  acquaint-  ter  Business  Bureau,  to  fill  the 
ing  residents  of  Wichita  Falls,  Tex.,  with  pired  term  of  Max  A.  Berns.  enw™* 
the  buying  power  in  the  city’s  trading  of  the  Chicago  Advertising  Council. 


ROBERT  P.  HOLLIDAY 
Publisher,  San  Francisco  Call-Bul¬ 
letin. 


_  . .  „f  and  the  paper.  The  small  city  paper  Divi 

This  singleness  of  must  assume  full  leadership  to  maintain  teen 

its  own  and  the  community’s  '  advance-  A 
ment.”  turr 

Flight  months  before  he  left  the  Out-  the 

■  -  look,  the  newspaper  moved  into  a  new  Sho 

When  he  first  building,  the  construction  of  which  had  sper 

been  supervised  by  Mr.  Holliday.  and 

Mr.  Hollidav  was  Ixirn  in  Norwalk, 

O.,  and  began  his  newspaper  career  in 
Phoenix,  Ariz.,  with  the  old  Arisontt 
Democrat.  When  the  Democrat  ceased 
,  publication  in  1913,  aliout  a  year  after. 
year  after  joined  it.  Mr.  Holliday  obtained  ” " 

work  with  the  .Arizona  Republican  of 
the  same  city.  He  wbls  in  an  executive 
H  jKist  when  the  United  States  entered  the 
war.  Holliday  enlisted  the  day  after 
war  was  declared,  and  was  in  the  serv- 
ice  27  months.  C 

“I  had  about  decided  to  become  a  pro-  p*? 
fessional  soldier,”  he  said.  “The  papers 
for  my  commission  were  about  ready.  * 
and  then  I  resigned.  Had  I  gone  on  I  , 
probably  would  be  a  first  lieutenant 

....  Ma 
Mr.  Holliday  retained  his  interest  in 
military  affairs.  He  resigned  a  com-  __ 
mission  in  the  16(Vth  Infantry,  California  '' 

_ z  an  actuality  National  Guard,  when  he  went  to  San  ^ 

with  the  Outlook  leading  in  the  liattle,  Francisco.  During  the  World  War  he  ing 
and  the  result  benefitted  both  the  city  serxed  in  the  158th  Infantry,  Fortieth  t... 
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BUT 

YOU  WON’T  SEE  IT 

Advertised  Jin] 

The  Florida  Times-Union 

IT  IS  no  casual  job  to  help  protect  the 
interests  of  96,000  consumers.  Yet 
plausible  sharpers  are  always  among  us. 
And  people  who  are  honest  feel  that 
others  are  honest  too. 

So  the  easy-money  seekers  flourish — 
temporarily.  But  not  with  the  aid  of 
“Florida’s  Foremost  Newspaper”. 

“Declined”  is  the  answer  to  offers  of 
copy  exploiting  miraculous  “cures” — 
although  the  legitimate  proprietary  is 
as  acceptable  as  a 'breakfast  food. 

The  bars  are  also  up  against  “doetors” 
who  prey  on  sufferers  from  malignant 
disease ;  against  lecturers  or  picture 
exhibits  which  require  segregation  of 
the  sexes ;  against  offers  of  stock  in 
speculative  enterprises,  offers  of  “big 
money”  to  be  made  by  “home-work” 
and  offers  whereby  prospective  agents 


can  gain  employment  only  by  buying 
expensive  “outfits”. 

Competition  is  a  heated  activity  in 
politics  and  in  some  industries,  but 
advertisements  in  The  Florida  Times- 
Union  cannot  carry  implied  or  expressed 
destructive  opinions.  Though  facts  may 
be  unpleasant  they  nevertheless  have  a 
place  either  in  news  or  advertising  col¬ 
umns — but  the  unsupported  detraction 
too  closely  verges  on  mere  invective. 
So — “Deelined” ! 

It’s  an  imposing  linage  total  which 
The  Florida  Times-Union  declines  in 
the  course  of  a  year,  resulting  from  a 
constructive  censorship  which  has  deter¬ 
mined  that  reader-confidence  in  the  news 
columns  must  extend  to  the  advertising 
columns  also. 


JACKSONVILLE.  FLA.  t 


Represented  Nationally  by  REYNOLDS-FITZGERALD,  Inc. 
New  York  .  Chicago  .  Philadelphia  .  Los  Angeles  .  San  Francisco 
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PROHIBITION  POLL  OF  DAILIES  SHOWS 
EVEN  DIVISION  IN  110  ANSWERS 


Fifty-five  Papers  Dry,  55  Wet,  N.  Y.  Herald  Tribune  Finds — 
22  Now  Favoring  Repeal  Formerly  Were  in  Favor  of 
18th  Amendment — 500  Received  Questionnaires 


ONE  hundred  and  ten  daily  newspapers 
in  states  were  found  to  be  evenly 
divided  in  opinion  as  to  the  merits  or 
evils  of  the  Eighteenth  Amendment  and 
the  Volstead  Act  in  a  national  survey 
made  by  the  \eiv  York  Herald  Tribune, 
the  results  of  which  were  announced 
April  7.  Of  500  newspapers  polled  110 
replied,  showing  a  division  of  55  favor¬ 
ing  repeal  of  the  dry  law  and  55  cham¬ 
pioning  the  cause  of  prohibition.  Al¬ 
though  the  number  of  newspapers  on 
each  side  of  the  fence  were  equal,  the 
circulation  of  the  wet  newspapers  topped 
the  drys  by  a  majority  of  nearly  four  to 
one.  The  circulation  of  the  55  wet 
newspapers  tqtalk*d  5,5*31,268,  while  that 
of  the  dry  dailies  totalled  1,548,409. 

The  replies  showed  a  distinct  shift  to 
the  cause  of  modification  and  repeal  on 
the  part  of  many  papers  answering.  Of 
the  55  signifying  wet  leanings,  22  de¬ 
clared  they  had  favored  the  Eighteenth 
Amendment  when  it  was  ratified  and  15 
said  they  supported  the  \''olstead  law 
when  it  was  enacted.  One  of  the  wet 
newspapers  was  not  published  in  1919 
and  another  had  changed  ownership 
since  that  time  and  could  not  define  its 
former  policy. 

Fifty-two  of  the  55  dry  adherents 
favored  the  Eighteenth  .Amendment  in 
1919  and  53  the  Volstead  .^ct.  Three 
liad  opposed  the  amendment  and  two  the 
Volstead  law,  but  had  switched  to  the 
other  side  since  1919. 

The  Herald  Tribune’s  poll  indicated 
that  the  wet  newspapers  were  generally 
locat<^  in  the  larger  citie.s,  24  of  them 
l)eing  published  in  cities  of  more  than 
100,(KK1  population.  Only  seven  of  the 
drys  were  located  in  cities  of  this  classi¬ 
fication.  .Although  the  wet  and  dry 
sentiments  are  both  widespread,  42  per 
cent  of  the  dry  papers  are  published  in 
the  middle  west  while  38  per  cent  of  the 
opposition  dailies  are  in  the  east,  the 
survey  showed.  The  questionnaire  also 
brought  out  the  fact  that  the  change 
from  a  dry  to  a  wet  attitude  is  most 
pronounced  in  non-metropolitan  sections 
with  the  average  circulation  of  those 
dailies  transferring  their  allegiance  at 
less  than  16,000.  Tabulations  of  the 
responding  newspapers  showing  their 
comparative  attitudes  in  1919  and  at  the 
present  time  and  the  division  as  to  wet 
and  dry  sentiment  according  to  sections 
were  made  by  the  Herald  Tribune  as 
follows : 


18th  Amendment 

Volstead  I.aw 

Wet 

Drv 

Wet 

Drv 

1919 . 

34 

74 

40 

68 

1930 . 

55 

55 

55 

55 

•62% 

t25% 

*38% 

tl9% 

•Gain.  tI.-oss. 

Sections 

E^ast 

South 

West 

Mid-West 

Wet. 

....  21 

n 

6 

17 

Dry. 

....  17 

8 

7 

23 

The  complete  list  of  newspapers  ans¬ 
wering  the  questionnaire,  with  those 
which  have  changed  from  dry  to  wet 
since  1919  indicated  by  italics,  was  pub¬ 
lished  by  the  Herald  Tribune  as  follows: 
Wet 

Birmingham  (Ala.)  News,  Age-Her¬ 
ald;  Montgomery  (Ala.)  Advertiser; 
Selma  (Ala.)  Times-Joumal ;  Grand 
Junction  (Col.)  Daily  Sentinel;  Sacra¬ 
mento  (Cal.)  Bee;  San  Francisco  News; 
Hartford  ((3onn.)  Courant;  New  Haven 
(Conn.)  Register;  New  London  (Conn.) 
Day;  (Yilmington  (Del.)  Ei'ening  Jour¬ 
nal;  Jacksonville  (Fla.)  Journal;  Miami 
(Fla.)  Herald;  Tampa  (Fla.)  Morning 
Tribune;  Maccm  (Ga.)  Telegraph; 
Lewiston  (Idaho)  Morning  Tribune; 
Twin  Falls  (Idaho)  News;  Canton  (Ill.) 
Daily  Ledger;  Chicago  Abendpost;  Chi¬ 
cago  Tribune;  Decatur  (Ill.)  Herald; 
South  Bend  (Ind.)  News-Times;  Terre 
Haute  (Ind.)  Tribune;  Wabash  (Ind.) 
Plain  Dealer;  Burlington  (Iowa)  Ga¬ 
zette;  Cedar  Rapids  (Iowa)  Gacette- 
Republican;  Clinton  (Iowa)  Herald; 
Davenport  (Iowa)  Democrat  and  Lead¬ 
er;  Cumberland  (Md.)  Times;  Boston 
Evening  Transcript;  Haverhill  (Mass.) 


Evening  Gazette;  Lowell  (Mass.)  Cou¬ 
rier-Citizen;  Springfield  (Mass.)  News- 
Union;  Jackson  (Miss.)  Daily  News; 
St.  Louis  Post-Dispatch;  Reno  (Nev.) 
Nevada  State  Journal;  Newark  (N.J.) 
Jersey  Observer;  Newark  (N.J.)  Eve¬ 
ning  News;  Union  City  (N.J.)  Hudson 
Dispatch ;  Brooklyn  Standard  Union ; 
New  York  World,  Evening  World;  New 
York  News;  New  York  Telegram;  New 
York  Evening  Graphic;  Rockville  Cen¬ 
ter  (L.I.)  Nassau  Daily  Review;  Syra¬ 
cuse  Herald;  Akron  (O.)  Beacon  Jour¬ 
nal;  Tulsa  (Okla.)  World;  Philadelphia 
Inquirer;  Scranton  (Pa.)  Times; 
Charleston  News  and  Courier ;  Bristol 
(\’a.)  Herald  Courier,  News  Bulletin; 
Charles  (W.Va.)  Gazette;  Green  Bay 
(Wis.)  Press-Gazette ;  Milwaukee  Lead¬ 
er  ;  Shelxjygan  ( Wis. )  Press. 

Dry 

Troy  (Ala.)  Daily  Messenger;  Berke¬ 
ley  (Calif.  I  Daily  Gazette;  Burbank 
(Calif.)  Daily  Review;  Hollywood 
(Calif.)  Daily  Citizen;  Long  Beach 
(Calif.)  Press  Telegram;  Los  Angeles 
Times;  San  Jose  (Calif.)  Mercury  Her¬ 
ald ;  Stamford  (Conn.)  Advocate;  Wat- 
erbury  (Conn.)  Republican;  St.  Peters¬ 
burg  (Fla.)  Evening  Independent; 
Galesburg  (111.)  Register-Mail;  Kewa- 
nee  (111.)  Star-Courier;  Moline  (111.* 
Daily  Dispatch;  Paris  (Ill.)  Daily 
Beacon-News;  Columbus  (Ind.)  Repub¬ 
lican;  Elkhart  (Ind.)  Truth;  Kokomo 
(Ind.)  Dispatch;  Burlington  (Iowa) 
Hawkeye;  Des  Moines  (Iowa)  Register, 
Tribune;  Muscatine  (Iowa)  Journal; 
Sioux  City  (Iowa)  Journal;  Hutchinson 
(Kan.)  News,  Herald;  Baton  Rouge 
(La.)  State-Times;  Boston  Christian 
Science  Monitor;  Brockton  (Mass.) 
Times;  Adrian  (Mich.)  Daily  Tele¬ 
gram;  Muskegon  (Mich.)  Chronicle; 
Minneapolis  Journal;  Lincoln  (Neb.) 
State  Journal ;  Concord  (N.H.)  Monitor; 
Elizal)eth  (N.J.)  Daily  Journal;  Albu¬ 
querque  (N.M.)  Journal;  Elmira  (N.Y.) 
Star-Gazette;  Glens  Falls  (N.Y.)  Times; 
Troy  (N.Y.)  Record;  Watertown 
(N.Y.)  Daily  Times;  Yonkers  (N.Y.) 
Statesman;  Salisbury  (N.C.)  Post; 
Alliance  (O.)  Review;  Marion  (O.* 
Star;  Oklahoma  City  (Okla.)  Dailj’ 
Oklahoman;  Blackwell  (Okla.)  News, 
Tribune;  Erie  (Pa.)  Dispatch-Herald; 
Newcastle  (Pa.)  News;  Pottsville 
(Pa.)  Journal;  Scranton  (Pa.)  Repub¬ 
lican;  Woonsocket  (R.I.)  Call;  Colum¬ 
bia  (S.C.)  Record;  Spartanburg  (S.C.) 
Journal;  Mitchell  (S.D.)  Evening  Re¬ 
publican;  Sioux  Falls  (S.D.)  Argus- 
Leader;  Dallas  (Tex.)  Dispatch;  Dallas 
(Tex.)  News;  Burlington  (Vt.)  Free 
Press;  Wausau  (Wis.)  Daily  Record- 
Herald. 


NEWS  BY  RADIOPHONE 


Hava*  Executive  Outlines  New 
Agency’s  Plan  to  Canadian  Press 

Members  of  the  Canadian  Press  from 
the  Province  of  Quebec,  gathered  in 
Montreal  April  3  to  meet  M.  Houssayc, 
vice-president  and  general  manager  of 
the  Havas  News  Agency  of  France,  who 
was  accompanied  by  M.  Remy,  Washing¬ 
ton  correspondent  of  Havas,  and  to  con¬ 
sider  a  proposition  for  an  extensive 
service  of  European  news  by  radio  tele¬ 
phone  from  Paris. 

M.  Houssaye  explained  Havas,  in  con¬ 
junction  with  the  French  government, 
had  recently  erected  a  high-powered 
broadcasting  station  at  Paris,  with  ti-.e 
primary  object  of  giving  a  continuous 
news  service  to  South  American  news¬ 
papers.  He  proposed  to  extend  the 
service  to  Canadian  daily  newspapers 
and  outlined  a  plan  whereby  the  service 
could  be  copied  in  Montreal. 

This  novel  proposal  was  received  with 
much  interest  by  members  present, 
though  the  heavy  cost  involved  seemed 
to  make  it  impracticable  just  now. 


“BUNION  DERBY”  WINNER 
JOINS  SPORTS  STAFF 
A  NDY  PAYNEl,  Claremore,  Okla., 
winner  of  C.  C  Pyle’s  first 
bunion  derby  from  Los  Angeles  to 
New  York,  has  joined  the  sports 
staff  of  the  Fayetteville  (Ark.) 
Daily  Leader  and  will  attend  the 
University  of  Arkansas  school  of 
journalism. 

Payne  won  $2,5,000  in  the  bunion 
derby  and  it  was  used  to  retire  in¬ 
debtedness  on  bis  mother’s  farm 
near  Claremore,  which  is  also  fa¬ 
mous  as  the  birthplace  of  Will 
Rogers.  Payne’s  addition  to  the 
leader  staff  was  announced  with 
publication  of  a  four-column 
photograph. 


ADDS  TO  SCHOLARSHIPS 

.■\n  offer  of  five  more  tour-year  schol¬ 
arships  insuring  college  educations  to 
young  men  and  women  who  would  not 
otherwise  obtain  them,  has  been  an¬ 
nounced  by  Victor  H.  Hanson,  publisher 
of  the  Binningliaw  News  and  Age  Her¬ 
ald.  This  continues  a  policy  which  has 
already  sent  52  students  to  college.  Each 
scholarship  covers  necessary  expenses, 
including  tuition  and  fees,  books  and 
supplies,  board  and  laundry,  up  to  a 
maximum  of  S5(X)  a  year. 


STARTS  SPECIAL  SERVICE 


Investment  News  Sends  Anslytei  ti 
Subscriber*  by  Wire 

A  regular  night  wire  service  to  suk. 
scribers  of  the  New  York  Daily 
ment  News  was  started  this  week  to  ef. 
feet  immediate  transmission  of  the  dailv 
market  analysis  stories  by  Waldo  Youm 
to  distant  points.  The  service  ^ 
started,  according  to  Clarence  A.  Hebt 
editor,  at  the  request  of  subscribes  it 
distant  cities  who  do  not  receive  tht 
Daily  Investment  News  until  a  iy  or 
two  after  publication.  The  wire  servig 
places  Young’s  article  in  their  hands 
the  same  day  it  is  published. 

The  telegraph  dispatches  are  sent  jj 
50  to  100  word  night  letters,  the  toU  to 
be  paid  by  the  subscriber.  In  additioo 
the  Daily  Investment  News  makes  i 
service  charge  of  five  dollars  a  month. 
A  large  number  of  requests  for  tht 
service  have  already  been  received,  Mr. 
Hebb  said  this  week. 


CIRCULATOR  WINS  ELECTION 

Thomas  H.  McBride,  who  resigned  as 
city  circulation  manager  for  the  Sim 
City  (la.)  Tribune  recently,  to  become  a 
candidate  for  commissioner  of  public 
safety,  was  voted  into  office  by  a  sii 
stantial  plurality  at  the  biennial  electio: 
last  week. 


Worcester,  Massachusetts 

An  Industrial  City 
of  Homes  — 


And  of  families  with  bank  accounts.  The  following 
percentages  (of  families)  indicate  Worcester  standards  of 
living: 

City  Suburban 

Area  Area 


43.08%  56.92%  Own  their  homes 

62.45%  61.55%  Have  savings  accounts 

99.03%  93.41%  Live  in  homes  wired  for  electricity 

48.85%  42.87%  Have  pianos 

50.55%  43.66%  Have  radios 

The  figures  above  are  taken  from  the  survey  of  the 
Worcester  city  and  (average  18-mile  radius)  suburban 
area  made  by  Emerson  B.  Knight,  Inc.,  of  Indianapolis,  Ind. 


In  this  rich  industrial  section,  with  an  average  wage  higher  than 
that  of  Boston,  The  Telegram-Gazette  is  the  dominant  influence. 


The  Emerson  B.  Knight  survey  shows  that,  of  all  families  in 
Worcester  and  the  average  18-mile  suburban  radius  who  are  Regular 
Readers  of  any  Worcester  newspaper.  The  Telegram-Gazette  maintain! 
Everyday,  Home-effective  coverage  with  the  following  percentagei: 


94.01%  of  Class  A  Families 

85.97  %  of  Class  B  Families 

80.75%  of  Class  C  Families 

The  Telegram-Gazette  alone  satisfactorily  and  effectively  covert 
this  rich  industrial  field. 


.  There  are  not  a  dozen  newspapers  in  the  entire  country,  in  com¬ 
petitive  fields,  which  cover  their  respective  markets  so  completely  at 
The  Telegram-Gazette  covers  the  Worcester  market. 

Total  Average 
Net  Paid  Circulation 

105,626 

No  other  Worcester  newspaper  has  30%  as  much 

In  Worcester  county,  industry  is  so  varied  that  no  one  form  of 
industry  produces  6%  of  the  total  manufactured  products,  the  annusi 
value  of  which  is  approximately  $500,000,000. 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  Representative 

New  York  Boston  Chicago  Detroit  Philtdelpbis  San  Fnncl** 


CEiaMNTOVVM 


How  Philadelphia  Buys 
Its  Toothpaste 


Per  cent  of  total 
(lentifrice 
expenditure 


Relative  value  of 
per  family  denti¬ 
frice  purchases 


Per  cent  of  city 
population 


Not  Included  in  Survey' 


WEST 


The  chart  at  the  left  illustrates  Philadelphia  divided 
into  eight  major  buying  areas.  The  size  of  the  circles 
indicates  the  proportionate  family  income  of  each  area. 
The  table  above  shows  buying  habits  as  they  relate  to 
tooth  paste,  and  as  governed  by  environment,  educa¬ 
tion,  outlook  on  life  and  earning  capacity.  This  survey 
is  based  on  sales  of  65%  of  tbe  independent  neighbor¬ 
hood  drug  stores*  and  the  findings  apply  to  almost  any 
month  of  the  year. 

In  the  Merchandising  and  Research  Department  of  the 
Public  Ledger  is  a  great  library  of  economic  facts 
concerning  dentifrice,  other  drug  items,  and  merchan¬ 
dise  in  general.  If  you  are  interested  in  the  develop¬ 
ment  of  a  dentifrice  concern,  or  any  other  concern, 
information  like  this  can  be  furnished  covering  your 
particular  product.  The  data  available  is  of  a  kind 
that  will  help  greatly  in  solving  problems  of  distribu¬ 
tion  and  sales  over  the  counter.  There  is  no  collection 
of  economic  facts  like  it,  anywhere,  by  any  name. 

Use  the  Gawl  Survey  in  determining  how  you  shall 
operate  in  this  market  advertisingly  and  from  the  mer¬ 
chandising  standpoint.  It  covers  the  needs  of  all 
industries.  It  is  unique.  It  is  thorough.  It  is  based 
on  the  seller’s  viewpoint.  It  is  sane,  sound,  impartial. 
Write  for  the  complete  facts  about  it.  It  is  a  part  of 
real  service  by  tbe  Public  Ledger  with  a  circulation, 
Morning,  Evening,  Sunday,  of  824,183  paid  copies — 
strongest  in  the  higher  income  areas  of  Philadelphia. 

*Area  G  is  not  used  in  this  survey,  because  it  is  a 

casual  source  of  supply  for  all  areas. 


manayukk; 


KENSING-, 

V  ton  y 


Note  that  Area  A  with  9.4%  of  the  city’s  entire 
population  bought  16.6%  of  all  dentifrice  pur¬ 
chased.  Contrast  this  showing  with  that  of  Area 
H,  where  16.2%  of  the  city’s  population  bought 
only  8.9%  of  all  dentifrice  purchased.  Then  com¬ 
pare  the  relative  value  of  the  dentifrice  purchased 
by  Area  A  and  Area  H  and  it  becomes  apparent 
at  once  that  volume  sales  follow  volume  income — 
and  that  volume  of  population  does  not  indicate 
the  most  profits. 


PUBLIC 


LEDGER 


Morning  -  Evening  -  Sunday 

Cyrus  H.  K.  Curtis,  President 

Independence  Square,  Philadelphia 

Three  Great  Newspapers  in  the  Third  Largest  City 
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$4,822,748  DEFICIT  IS  REPORTED  FOR 
1929  BY  INTERNATIONAL  PAPER 

Earnings  for  Year  Totalled  $13,151,264  Before  Deducting 
Depreciation  and  Dividends — Company  Expects  to 
Profit  by  Sale  of  Newspaper  Holdings 


The  first  annual  report  of  Interna¬ 
tional  Paper  and  Power  Company 
shows  earnings  for  1929,  after  all  prior 
charges  and  deduction  of  depreciation 
reserves,  of  $4,011,762  for  the  preferred 
and  common  stocks,  substantially  the 
same  as  the  $3,949,206  realized  for  the 
same  stocks  in  1928. 

“The  ability  of  the  company  to  main¬ 
tain  its  earnings  in  view  of  the  fact  that 
the  price  of  newsprint  paper  in  1929  in 
such  typical  markets  as  New  York  and 
Chicago  a\eraged  $5.50  i)er  ton  below 
the  price  in  1928,  is  a  measure  of  its 
progress  during  the  year,”  the  official 
reiK)rt  said.  "The  earnings  of  the  com¬ 
pany  showed  progressive  increases  each 
quarter  during  1929,  earnings  for  the  last 
three  months  being  much  larger  than  for 
any  of  the  previous  quarters. 

“For  the  full  year  1929  the  earnings 
available  for  depreciation  and  for  divi¬ 
dends  on  the  shares  of  International 
Paper  and  Power  Comi»ny  amounted  to 
$13,151,264.85.  Total  dividend  payments 
on  the  shares  of  the  company  amounted 
to  $8,834,511  (preferred  dividends,  $6,- 
447,651  and  Gass  A  common  dividends, 
$2,386,8(K)),  and  depreciation  to  $9,139,- 
502.82,  leaving  a  deficit  for  the  year  of 
$4,822,748.97. 

“The  organization  of  International 
Paper  and  Power  Company  and  of  Inter¬ 
national  Hydro-Electric  System,  the 
power  and  utility  holding  compariy  for 
the  group,  have  made  it  possible  to 
broaden  substantially  the  scope  of  the 
company’s  operations  in  the  utility  field. 
Specifically,  it  has  made  possible  the 
acquisition  of  a  large  additional  block  of 
common  shares  of  New  England  Power 
Association,  suflicient  to  give  the  Com¬ 
pany  control  of  the  Association  by  a 
large  majority.  The  broadened  scope  of 
power  and  utility  operations  is  indicated 
by  the  facts  that  out  of  total  capital  as¬ 
sets  with  a  book  value  of  $661,001,400  at 
Dec.  31,  1929,  $410,610,283  or  more  than 
62%  represented  power  and  utility  prop¬ 
erties  and  investments.  At  the  present 
time  practically  two-thirds  of  the  con¬ 
solidated  net  earnings  available  for  inter¬ 
est  and  reserves  are  being  derived  from 
power  and  utility  operations. 

“The  consolidated  balance  sheet  shows 
that  at  the  end  of  1929  net  current  as¬ 
sets  exceeded  $56,000,(XK),  while  the  ratio 
of  current  assets  to  current  liabilities  was 
nearly  four  to  one.  Neither  the  Com 
pany  nor  any  of  its  subsidiaries  had 
any  bank  loans. 

“In  1929,  the  extensive  paper  and  pulp 
development  program  commenced  in  1925 
was  substantially  completed.  During  this 
period  the  capacities  of  the  Three  Rivers 
newsprint  and  Kipawa  sulphite  mills  were 
doubled  and  three  additional  newsprint 
paper  mills  in  Canada  and  Newfoundland 
and  five  kraft  mills  in  the  southern  mills 
in  the  Southern  states  were  erected  or 
purchased.  The  extensive  timber  re¬ 
serves  required  for  these  mills  have  for 
the  most  part  been  assembled.  From 
time  to  time,  as  opportunities  arise 
further  to  improve  the  company’s  posi¬ 
tion,  additional  construction  and  acquisi¬ 
tions  may  be  anticipated,  but  the  period 
of  major  expansion  can  he  considered 
over  and  from  now  on  the  company 
should  begin  to  realize  increasingly  the 
benefits  from  the  extensive  development 
work  of  the  past  four  years. 

"There  has  been  no  material  change  in 
the  newsprint  situation.  Prices  became 
stabilized  during  the  spring  of  1929  and 
have  maintained  the  level  then  estab¬ 
lished.  Consumption  of  newsprint  in  the 
United  States  during  1929  increased 
approximately  6%  over  the  previous  year 
as  compared  with  a  1928  increase  of 
only  3%  over  1927.  Total  shipments  by 
North  American  mills  to  domestic  con¬ 
sumers  and  for  export  increased  8.8% 
while  production  increased  8.5%.  Due 
to  lessened  business  activity  in  the  first 
quarter  of  1930,  the  consumption  of 


newsprint  was  below  that  for  the  same 
period  of  1929. 

“During  1929,  arrangements  were  con¬ 
cluded  for  the  disposition  of  all  news¬ 
paper  investments  with  the  exception  of 
one  group,  the  disposition  of  which  is 
delayed  by  litigation.  These  investments 
were  acquired  in  connection  with  the  sale 
of  newsprint  paper,  and  the  prices  already 
realized  indicate  that  final  liquidation  of 
these  investments  will  net  a  substantial 
profit  in  addition  to  the  distinct  sales 
advantages  which  have  accrued  from 
them.  No  part  of  the  profits  on  these 
sales  has  been  included  in  the  1929  in¬ 
come  statement  of  the  company. 

“While  the  effect  of  the  present  busi¬ 
ness  depression  upon  volume  of  business 
and  upon  prices  cannot  be  accurately 
forecast,  the  company  can  count  confi¬ 
dently  upon  the  development  of  certain 
favorable  factors  during  1930.  One  of 
the  cheif  of  these  is  the  increase  in  man¬ 
ufacturing  efficiency  of  the  company’s 
newsprint  paper  mills.  This  improve¬ 
ment  is  continuing  and  will  contribute 
materially  to  the  company’s  earnings  dur¬ 
ing  the  current  year.  Better  water  con¬ 
ditions  and  increasing  domestic  demand 
are  resulting  in  improved  earnings  for 
New  England  Power  Association. 
Gatineau  Power  Company  in  the  fall  of 
19.30  will  increase  its  deliveries  to  the 
Ontario  Hydro-Electric  Commission  by 
more  than  100.000  horsepower.  The 
effect  of  these  favorable  factors  will  be 
increasingly  apparent  as  general  business 
conditions  improve.” 

ELEVENTH  DISTRICT  MEETS 

M.  D.  Townsend,  Newspaper  Repre¬ 
sentative  Elected  Chairman 

The  eighth  annual  convention  of  the 
eleventh  district,  .Advertising  Federation 
of  .America,  held  Monday  and  Tuesday 
of  this  week  in  Casper,  Wyo.,  brought 
forth  an  extended  discussion  of  the  re¬ 
sults  of  advertising  in  all  forms. 

Morris  D.  Townsend,  Pueblo,  Col., 
foreign  representative  for  a  group  of 
newspapers  in  Wyoming  and  Colorado, 
and  a  past  president  of  the  Advertising 
Glib  of  Pueblo,  was  elected  governor 
of  the  district  for  the  ensuing  year, 
succeeding  R.  H.  Faxon,  of  Denver. 

Three  vice-governors  were  also 
elected.  They  are  Lester  E.  Cole,  edi¬ 
tor  of  the  Great  Falls  Montana  Farmer 
and  president  of  the  advertising  club  of 
that  city ;  William  E.  Bryan,  f  the  Den¬ 
ver  Better  Business  Bureau,  and  A.  T. 
Coats,  secretary  of  the  El  Paso  Club. 

The  Casper  Advertising  Club  was 
convention  host. 

The  eleventh  district  compri.ses  Colo¬ 
rado,  Wyoming,  New  Mexico,  Utah 
and  portions  of  Texas  and  Montana. 


PINCI  REVIVING  WEEKLY 

A.  R.  Pinci,  magazine  writer  and 
W'ashington  correspondent,  announced  re¬ 
cently  that  he  would  again  bring  out  his 
weekly.  The  Idea,  which  was  started  in 
1^  but  was  suspended  after  three  issues. 
Pinci  has  been  with  the  Washington 
Star  and  the  New  York  Journal  of  Com¬ 
merce  as  correspondent,  and  has  con¬ 
tributed  to  Harpers  Weekly,  The  Out¬ 
look,  Saturday  Evening  Post,  and  others. 


HAYES  RETIRES  FROM  DAILY 

Channing  P.  Haws,  part  owner  and 
publisher  of  the  Suffolk  (Va.)  News- 
Herald,  has  retired  from  active  control 
of  the  paper.  Mr.  Hayes  is  considering 
the  organization  of  an  advertising 
agency  for  weeklies  in  the  South. 


HAS  GARDEN  CONTEST 

Its  first  yard  and  garden  contest  has 
been  announced  by  ti\e  South  Bend  (Ind.) 
Tribune  and  is  to  be  conducted  on  an 
extensive  scale. 


WHITE  TAKES  NEW  POST  URGES  “SPARKLE”  IN  COPY 


Named  Advertising  and  Sales 
Manager  of  G.  M.  Radio 


Mears  Says  Advertising  Should  Hav 
a  Cheerful  Note  in  It 


John  E.  Grim,  Jr.,  vice-president  in 
charge  of  sales  of  the  General  Motors 

Radio  Corporation,  Dayton,  Ohio,  has 

_ just  announced 

appointment  of  R. 
H.  W’hite  as  ad- 
v  e  r  t  i  s  i  n  g  and 
sales  promotion 
manager.  Mr. 
White  has  had 
wide  experience 
in  advertising  and 
sales  promotion 
work  with  Gen¬ 
eral  Motors  divi¬ 
sions.  He  was 
formerly  assist- 
a  n  t  advertising 
manager  of  the 
Chevrolet  Motor 
Company,  where  he  was  associated  with 

Mr.  (irimm,  when  he  was  its  advertising 
manager.  He  was  also  advertising  man¬ 
ager  of  the  Delco-Light  Company  at  Day- 
ton  .at  one  time. 


R. II. White 


TARVIN  NAMED  EDITOR 

Pryor  Tarvin,  formerly  Kentucky  cor¬ 
respondent  and  political  writer  of  the 
Covington  (Ky.)  Kentucky  Times-Star, 
has  been  made  editor  of  the  paper,  suc¬ 
ceeding  Colonel  Harry  Meier,  who  died 
recently.  Ralph  Woodward,  for  a  num¬ 
ber  of  years  assistant  city  editor  of  the 
Cincinnati  Enquirer,  but  of  late  assistant 
city  editor  of  the  Times-Star,  has  been 
named  associate  editor  of  the  Kentucky 
Times-Star. 


SPONSORED  COOKING  SCHOOL 

During  tlie  second  annual  home  econ¬ 
omic  demonstration  conducted  recently  by 
the  East  St.  Louis  (Ill.)  Daily  Journal, 
many  valuable  prizes  were  given  includ¬ 
ing  a  large  number  of  baskets  of  grocer¬ 
ies.  The  demonstration  was  conducted 
by  Miss  Christeen  Chitwood. 


Advertising  should  be  easy  to  rtad 
cheerful,  and  should  make  the  custo^ 
realize  that  the  advertiser  is  in  busiw 
to  give  him,  or  her,  service.  That 
the  keynote  of  a  talk  by  Charles  W 
Mears  before  the  Retail  Advertising  k 
stitute  of  the  Chicago  Evening  America, 
recently.  Mr.  Mears  advised  giving  tht 
reader  copy  that  sparkles  and  has  soint 
really  cheerful  note  in  it. 

“There  are  so  many  wrong  ways  it 
which  to  present  your  argument  to  tht 
public,  that  it  really  is  amazing,”  he  said. 
“In  the  first  place,  plan  your  advenisb 
so  that  it  is  easy  for  the  eye  to  adjust 
itself  to  the  type  which  you  use.  That 
is  really  an  important  part  of  advertising 
that  too  frequently  is  unknown  or  ignored 
by  copy  writers. 

“(Topy  writers  too  often  have  thoughts 
that  do  not  carry  out  the  important 
thought  that  should  be  back  of  the  in¬ 
stitution,  which  demonstrate  the  visible 
ideas  of  personal  ownership. 

“Copy  should  make  the  reader  luppy 
and  make  him  or  her  spend  money  to 
be  happy.  Let  us  sell  as  if  we  were  glad 
to  sell  and  put  a  little  sparkle  into  the 
things  we  have  to  say  as  we  sell.” 


GROCER  IN  PROMOTION  AD 

A  full-page  promotion  advertisement 
featuring  the  grocer  run  .April  3  by  the 
Hartford  (Conn.)  Times  has  been  caus¬ 
ing  considerable  local  comment  because 
of  the  adroit  wording  and  unusual  ap¬ 
peal.  The  copy  was  headed  "Your  Gro¬ 
cer  Speaks  to  You  Through  The  Times." 
and  his  importance  in  the  community 
was  stressed.  .A  page-deep  picture  of  a 
typical  grocer  predominated  the  page. 

JUNIOR  LEAGUE  EDITION 

Jacksonville  (Fla.)  Times-Unim, 
annual  Junior  League  section,  March  19 
contained  32  pages.  Part  of  the  pro¬ 
ceeds  went  to  a  day  nursery  maintained 
by  the  League. 


GItEAT  BRITAIN’S  GREAT  DAILY 

THE  DAttY  EXPRESS 

The  only  national  daily  of  Great  Britain  which  publishes  front  page 
news  on  its  front  page. 

'The  only  national  daily  which  gives  complete  national  service  by 
publishing  simultaneously  in  three  cities. 

’The  only  national  daily  which  has  increased  its  circulation  each 
month,  without  one  break,  for  three  years. 

'The  only  national  daily  which  has  added  more  than  seven-hundred- 
thousand  to  its  circulation  in  this  short  period. 

The  only  national  daily  which  has  worked  for  eleven  years  to  pul 
youth  into  control. 

’The  only  national  daily  read  and  followed  by  the  new  leadership 
which  is  making  Great  Britain,  modern  Britain. 

The  great  national  daily  newspaper  which  takes  your  advertising 
messages  to  the  money-earning,  money  spending  British  public. 


THE  DAILY  EXPRESS 

The  National  Newspaper  that  is  building  Modern  Britain. 

JOSHUA  B.  POWERS,  Inc.,  Exclusire  AdrertUing  Representalitei 
250  Park  Avenue,  New  York 

London,  Paris,  Berlin,  Buenos  Aires. 

This  Is  the  tenth  of  a  series  of  advertisements  presenting  the  world’s  most 
concentrated  market,  and  Its  three-fold  voice — Great  Brltaiii  and  the  Beaver- 
brook  Press. 

If  you  are  Interested  In  the  great  British  market  yon  should  be 
mailing  list  to  receive  our  series  of  booklets  on  how  to  sell  forty  mllUo® 
British. 


Placing  a  hotel  in  the  middle  of 
the  Sahara  Desert,  which  is 
practically  devoid  of  travelers, 
is  like  buying  space  in  a  news¬ 
paper  which  lacks  reader  inter¬ 
est.  Neither  one  is  a  money¬ 
making  proposition. 

But  how  can  we  determine  a 
newspaper’s  reader  interest? 

Turn  to  its  classified  section— 
for  where  the  majority  of  sellers 
choose  to  sell,  there  the  majority 
of  buyers  desire  to  buy. 

The  Commercial  Appeal  and 
The  Memphis  Evening  Appeal 
(during  1929)  carried  85%  of  all 
classified  advertising  appearing 
in  Memphis  newspapers. 

'  Ninety-nine  times  out  of  a  hun- 

^  dred,  you’ll  find  that  the  leading 

paper  has  the  most  profitable 
classified  'section. 


THE  COMMERCIAL  APPEAL 


Tht  South’s  Greatest  Newspaper" 


JOHN  M.  BRANHAM  CO..  Representatives 
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Two  Advertisements  Reprinted  From  T 


THE  EVEMXn  Sl’N.  n \T.TIMOIlE.  Ttl>in A Y.  M \l«(  11  21. 


Business  In  Baltimore  Is  Good 


The  demand  for  electricity  and  gas  is  a  good 
barometer  of  the  general  business  situation  in 
the  City. 


The  output  of  electricity  for  the  two  months 
of  January  and  February  of  this  year  showed  an 
increase  of  9.33%  over  the  same  months  of  1929. 


The  output  of  gas  for  the  same  two  months 
showed  an  increase  of  3.01%  over  the  same 
period  of  last  year. 


The  Company  has  now  in  its  working  forces 
712  more  employes  than  at  this  time  last  year, 
made  necessary  by  increased  operations  and 
construction  work. 


The  Company  is  expending  nine  and  a  half 
millions  of  dollars  this  year  in  extending  its 
plants,  electric  and  gas  lines  to  meet  the  in¬ 
creasing  demands  for  its  service.  This  is  not 
only  an  expression  of  faith  in  the  business  situa¬ 
tion  but  is  based  upon  new  business  actually  in 
sight. 


Baltimore  is  growing  rapidly  and  is 
growing  this  year 


If  everyone  realized  this  fully  and  talked  it 
daily,  there  would  soon  be  still  more  profitable 
employment  for  everybody. 


The  Gas  &  Electric  Co.  THE 


Herbert  A.  Wagner 
President 


MORNING 


Ne>i  York-yewf 

:San  Franc  aeiy—C 
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ALTIMORE  SUNPAPERS 


•IIUmKoO  • 

Bu  patent  at  thU 

Americana  and  wL 
,ra  aa  Ume  «oea  on. 


(From  The  Sunday  Sun,  March  23,  1930) 


PleaMinl  Note 

Stnof  lh»  cr.rt  f  tb.  «.«k  '■>» 

(.•t  fill  •»  »'>♦  W''®'"**"’ 

!r.blbb.r.  of  .b.  .u«b«b  clu^  b^e 

thit  hn.lnfs.  I»n  t  •«  *’  “  B" 

Mott  of  tbo*  <■»»«•  "•’* 

“u«r«.  Tbtt  wtr..f.t.or«  ^ 

ri.utt  thty  bid  do  f«<-l«  »'■  ••  *" 

tlonlblo  oDOfc  to  offer. 

It  U.  Ibereforo.  r«fr»»hlo»  to  do  , 

,  ^.-protpomf  -’"“r-”', t 

•....d  on  fiet*  ood  "«*  »"  >' 

Botloe  printed  ID  tb.p.pertt«l.j  bT  I  »  « 

r,..  .nd  Blrrtrle  Componf  "f  tM"  -I.T  ^ 
„  re.tr.lnod  In  I-ih.  •«<>  "“Y’  "  r 

I  «trl.«.btrliln>«  B->t1tdo».I^ntoot  ^ 

.  tb.tlntblltl*nl(lo.nllDdu.trT  tb.r«bi^  b 
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Stewart  &  Co,  Agrees  With 
The  Gas  &  Electric  Company, 

‘^Business  in  Baltimore  is  Good’’ 

But  Takes  Exception  to  The  Evening 
Sun  Editorial  of  Friday,  March  21st. 

It  is  quite  true  that  the  demand  for  electricity  and  gas  is  a  good 
barometer  of  the  general  business  situation  m  the  city.  And 
Stewart  &  Company  was  gratified  to  read  the  expression  of  con¬ 
fidence  in  the  growth  and  prosperity  of  Baltimore  by  the  Gas  & 
Electric  Company. 

Apparently  the  editorial  staff  of  the  Baltimore  Evening  Sun  fail¬ 
ed  to  read  the  advertisements  of  March  16th  and  17th.  wherein 
Stewart  &  Company  expressed  its  views  on  prosperity  and  be¬ 
lief  in  Baltimore  and  its  rapid  growth  We  do  not  believe  in 
boasting,  but  we  would  like  to  present  a  few  “facts"  to  substanti¬ 
ate  our  stand  in  these  advertisements. 

To  begin  with,  the  condition  of  retail  sales  in  any  city  is  perhaps 
as  good  a  barometer  of  the  general  business  situation  of  that  city 
as  any  one  thing.  According  to  the  business  reports  of  the 
Federal  Reserve  Bank  since  the  stock  market  crash  last  October, 
the  large  department  .stores  in  Baltimore  showed  consistent  in¬ 
creases  in  volume  of  business  over  the  prev  ions  year,  every 
month  as  follows: 


October  6.50%  Increase 
November  12.1%  Increase 


December  6.2%  Increase 
January  10%  Increase 


Incidentally  the  increase  in  January  is  the  largest  per  cent  of 
increase  of  any  city  in  the  United  States  that  reports  to  the  Fed¬ 
eral  Reserve  Bank.  Most  cities  reported  decreases. 

Do  not  these  facts  indicate  that  the  City  of  Baltimore  is  eiijoying 
a  widespread  prosperity? 

As  for  our  Prosperity  Sale,  which  is  now  in  progress,  our  sales 
thus  far  show  a  material  increase  over  the  corresponding  sale 
period  of  a  year  ago  We  cannot  help  but  accept  these  facts  as  a 
very  definite  indication  tliat  the  Baltimore  Evening  Sun  erred  in 
its  statement  to  the  effect  that  “the  psychological  experts  are  all 
wrong  in  trying  to  think  up  a  way  to  prov  e  that  business  is  not 
as  bad  as  it  seems  and  that  such  efforts  have  been  complete 
failures.” 

The  Evening  Sun  undoubtedly  realizes  that  whatever  prosperity 
it  is  enjoying  is  to  a  large  extent  attributable  to  the  adv  ertising 
space  used  by  Baltimore  merchants  and  that  the  editorial  de¬ 
partment  of  the  Evening  Sun  should  be  so  informed. 


President.  Stewart  &  Company 


EDITORS  MUST  GUARD  PRESS  FREEDOM 
HARRISON  TELLS  TEXAS  CONVENTION 


COP  WANTS  125,000  FOR 
MISPLACED  ASTERISK 
ATROLMAN  LON  POWERS, 
of  the  Asheville,  N.  C,,  police 
department,  wants  $25,000  for  an 
asterisk. 

He  has  filed  suit  in  the  county 
court  at  Asheville  against  the  Com* 
mercial  Service,  Inc.,  the  Piedmont 
Directory  Company  and  the  Miller 
Press,  Inc.,  promoters  and  pub¬ 
lishers  of  the  Asheville  city  direc¬ 
tory,  for  $12,500  punitive  and 
$12,600  compensatory  damages. 

In  the  directory,  the  policeman 
said,  his  name  was  made  with  an 
asterisk,  the  sign  employed  to  de¬ 
note  citizens  of  the  Negro  race. 


Also  Urg^es  Unceasing  Fight  Against  Free  Publicity  in  South¬ 
western  Journalism  Congress  Address — Foster,  Sorrells, 
Mayborn  Also  on  Program 


"yHE  recent  invasion  of  the  freedom  of  papers  and  the  shaping  of  content  to 

ot  the  press,  the  problem  of  keeping  make  it  possible  for  busy  readers  to  find 
propaganda  out  ot  ttic  newspapers  and  what  they  want  without  being  required 
tlie  need  tor  editors  to  liave  a  knowledge  to  read  through  the  entire  paper, 
ot  the  law  governing  libel,  were  some  of  The  discussion  of  “If  I  Were  Teach- 
the  topics  discussed  by  Walter  M.  Har-  ing  Journalism,”  by  a  Jewish  rabbi,  a 
risen,  managing  editor  of  the  Oklahoma  niepiDer  of  the  Texas  senate,  a  college 
City  Oklahoman  and  Times,  and  presi-  educator  and  a  publisher,  was  one  of  the 
dent  of  the  American  Society  of  News-  leatures  of  the  program.  The  four  lay- 
paper  Editors,  in  an  address  before  the  men  said  that  they  would  teach  students 
Southwestern  journalism  Congress  at  to  give  less  display  to  crime,  not  to  invade 
Its  third  annual  meeting  April  4  and  5,  privacy  without  warrant  and  to  put  life 
at  Texas  Christian  University,  l-'ort  and  individuality  into  the  stories. 

Worth.  At  a  business  session.  Prof.  Paul  J. 

“Members  of  the  newspaper  profes-  Thompson,  head  of  the  schcxil  of  journal- 
sioii  in  the  United  States  must  prmect  ism  at  the  University  of  Texas,  was  elec- 
themselves,”  said  Mr.  Harrison,  citing  ted  president  of  the  congress  for  1930-31. 
instances  where  he  said  courts  invaded  1  he  next  meeting  w  ill  be  held  at  Austin 
the  freedom  of  the  press  by  prohibiting  next  year.  Prot.  j.  Willard  Ridings  of 
the  publication  of  public  records.  Texas  Christian  University  is  the  retir- 

“Many  people  hate  the  freedom  of  the  ing  president, 
press  and  the  malefactors  dread  it  most  Other  prominent  Southwestern  news- 
of  all,’’  he  said.  “A  citizen’s  liest  pro-  paper  men  who  spoke  at  the  congress 
tection  is  a  free  press  and  alert  editors  were:  Fred  Dye,  manager,  Dallas 

who  are  ready  to  fight  for  what  is  right,  bureau.  Associated  Press ;  Sam  P. 
whether  their  toes  or  their  neighbors’  are  Harden,  Dallas,  secretary,  Texas  Press 
stepped  on.”  ,\ss<x:iation ;  1.  I.  Femrite,  manager. 

Discussing  the  propaganda  situation  Dallas  bureau,  United  Press ;  Capt.  P'rank 
today,  Mr.  Harrison  said  tliat  American  l  iHman,  news  editor.  Tort  Worth 
editors  should  have  aggressiveness  to  Rccord-Tclcyram ;  Homer  Tomlinson, 
light  against  the  business  oltice.  Port  Worth,  vice-president  of  the  All- 

“The  ditticulty  about  the  publicity  Church  Press.  Amon  C.  Carter,  pub- 
problem  lies  in  the  fact  that  too  often  fisher  of  the  Tort  Worth  Rccord-Telc- 
the  management  of  the  paper  is  in  the  (/riiiii  iiiij  N/ur  7V/c</ra»«,  was  toastmaster 
business  olfice  and  not  in  the  editorial  de-  ,,f  (fij.  fianquet,  which  concluded  the  meet- 
partment,”  he  said.  “A  iimspapt^r  has  i„g  Saturday  night, 
just  two  things  to  sell — integrity  and 
news!  If  the  barber,  the  baker  and 
candlestick  maker  have  access  to  the 
news  columns,  the  community  will  know 
the  iiaper  cannot  sell  its  advertising  legi¬ 
timately,  and  it  will  lose  faith  in  the 
editor.” 

Ninety  delegates  from  twelve  universi¬ 
ties  in  Texas,  Oklahoma  and  Louisiana 
attended  the  Congress.  These  included 
students  and  journalism  professors. 

Harrison  advised  the  students  to  study 
the  law  of  libel  while  in  college. 

Twenty-seven  other  speakers  ad¬ 
dressed  the  Congress  during  the  two-day 
session,  including  newspaper  editors, 
professors  and  college  presidents.  Mar- 
cellus  E.  Foster,  editor  of  the  Houston 
Tress,  and  Mr.  Harrison  were  the  prin¬ 
cipal  speakers. 

Mr.  Foster  spoke  on  “The  NewsiiaiK-r 
of  Yesterday,  Today  and  Tomorrow.” 

He  outlined  the  history  of  printing  from 
the  P'ifteenth  Century  to  the  present  day, 
and  predicted  the  power  the  newspaper 
would  hold  in  the  future. 

“The  newspaper  of  the  future  will 
have  a  power  of  which  we  can  hardly 
dream,”  said  Mr.  Foster.  “It  will  be 
more  powerful  than  war.  And  it  is  the 
duty  of  every  real  editor  to  turn  the 
glare  of  publicity  on  graft,  crime  and 
vice.  Some  say  we  editors  give  too  much 
space  to  crime  news.  But  crime  news 
should  be  printed. 

“It  is  our  duty  as  editors  to  print 
crime  news  in  such  a  way  that  the  reader 
will  be  ashamed  of  vice.  We  must  print 
the  murder  story  in  such  a  way  as  to 
make  the  murderer  a  coward,  not  a 
hero.” 

The  Houston  editor  said  that  the  liest 
extra-making  news  no  longer  dealt  with 
crime,  but  with  new  adventures  in 
science,  commerce,  aviation  and  etluca- 
tion. 

John  Sorrells,  editor  of  the  Tort 
Worth  Press,  said  that  the  wide-awake 
reporter  should  write  in  such  a  way 
that  his  impressions  will  be  clearly  and 
accurately  conveyed  to  the  reader.  He 
said  a  knowledge  of  general  information 
was  the  best  thing  a  journalism  student 
could  get  out  of  a  college  course. 

Speaking  on  “Our  Changing  World  and 
Its  Newspapers,”  Ward  Mayborn,  pub¬ 
lisher  of  the  Temple  Telegram,  declared 
the  outstanding  trend  in  the  newspaper 
field  today  is  the  decline  in  the  number 


\\  hen  the  fate  of  a  sheep-killing  dot 
takes  precedence  over  unemployment^ 
other  nation-wide  problems,  the  editor'^ 
t^he  Red  Bluff  (Cal.)  News  thinkflLl 
have  come  to  a  pretty  pass.  An  editor^ 
in  that  daily  recently  took  the  state  wts, 
to  task  for  leading  the  “parade  of  maud 
lin  sentiment”  in  the  case.  The  editoria; 
follows : 

“The  supreme  depth  ot  maudlin  senti 
ment  was  reached  in  California  last  wed 
when  the  public  seemed  to  have  lost  its 
sense  of  values  entirely  and  went  semi- 
silly  over  a  sheep-killing  uog. 

“And  mortified  we  are  lo  admit  that  it 
the  parade  of  peculiars  the  newspaper^ 
led  the  list.  In  brief  there  would  ha« 
been  no  parade  had  it  not  been  for  the 
leadership  of  the  daily  newspapers. 
when  it  comes  to  the  puerile  and  the 
.sensational  the  newspapers  are  world 
beaters  without  a  doubt.  With  three 
million  men  out  of  employment;  the 
nations  of  the  world  in  doubtful  confer 
ence  on  scuttling  navies;  Jim  Rolph  h«i. 
tating  between  doubt  and  fear  and  long¬ 
ing.  and  pro.sperity  still  around  the 
corner,  we  find  time  to  bombard  the  bosv 
governor  of  a  busy  state  with  sobbing 
appeals  for  the  life  of  a  dog  of  tlz 
probable  value  of  nothing. 

“We  can  marshal  copious  gushing  tears 
to  save  a  worthless  cur  to  an  unknouTi 
kid,  and  yet  be  unable  to  hear  a  cry  of 
hunger  next  door.  It’s  the  power  of  the 
press,  gentlemen — the  jinwer  of  the 
press.” 


niaiEElfiniRo^ 


(The  Denver  New*  Depends  upon  Wood  Dry  Mats) 


Wherever  Your  Paper  Is  Located 
Wood  Service  Men  Will  Find  the  Way 


When  the  Moon 
Darkens  the  Sun 
April  28 


HETHER 


to  New  York  for 
the  A.  N.  P.  A.  Convention  or  stay  at 
home.  Wood  Dry  Mats  and  Wood  service 
men  are  available  all  through  the  year  to 
help  meet  the  needs  of  your  stereotyping 
room.  It  requires  only  a  word  from  you. 


No  heavenly  event  causes 
greater  awe  and  intere.st 
than  a  total  solar  eclipse. 

For  the  first  time  in  five 
years,  one  comes  to  America. 

For  cxjiert  stories  and  art,  spot 
wire  reports  by  leading  astron¬ 
omers,  etc.,  rely  on 


WOOD 

Bsnr 

MATS  , 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y. 

Cork  and  Felt  Molding  Blankets 


Scorchers 
'64"  Parting 
Powder 


Moistening 

Equipment 


Science  Service 

Washington,  D.  C. 
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Xhe  circulation  gain  of 
The  New  York  Telegram, 
over  last  year,  exceeds 
the  total  gain  of  all  the 
other  New  York  evening 
newspapers  combined. 


Above  is  based  on  Govemnient  statements  pub¬ 
lished  last  week  by  all  New  York  newspapers  for 
period  ending  March  31st,  1930,  as  compared 
with  corresponding  period  ending  March  31,  1929. 
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BIG  ADVERTISING  PROGRAM  FOLLOWS 
UTILITY  MERGERS  IN  NEW  YORK 

Niagara  Hudson  Power  Corporation  Unifying  Most  of  Power 
Companies  in  Northern  and  Western  Parts  of  the 
,  State,  Stresses  Electrical  Appliances 

Br  JEROME  H.  WALKER 


UNIFICATION  of  most  of  the  elec¬ 
tric  light  and  power  companies  serv¬ 
ing  northern  and  western  New  York  state 
into  the  Niagara  Hudson  Power  Cor¬ 
poration  during  the  past  five  years  is 
resulting  now  in  one  of  the  most  exten¬ 
sive  public  utilities  advertising  programs 
ever  undertaken  in  newspapers  of  the 
territory. 

The  advertising  program  for  the  entire 
Niagara  Hudson  system  has  recently  been 
placed  in  charge  of  Batten,  Barton,  Dur- 
stine  &  Osborn,  New  York  advertising 
agency,  which  for  the  last  several  years 
has  prepared  the  copy  for  the  Buffalo, 
Niagara  and  Eastern  Power  Corporation, 
largest  unit  in  the  new  combine. 

The  unified  power  system  serves  an 
area  that  extends  from  Germantown  on 
the  Hudson  river  about  40  miles  south 
of  Albany,  west  to  Buffalo,  with  the  ex¬ 
ception  of  a  small  area  between  Syracuse 
and  Batavia,  and  throughout  northern 
New  York  state  to  the  Canadian  border. 
Virtually  every  newspaper,  daily  and 
weekly,  in  the  territory  covered  by  the 
Niagara  Hudson  service  is  being  used 
for  the  new  advertising  campaigii. 

While  institutional  copy  is  being  con¬ 
tinued  as  a  good-will  phase  of  the  cam¬ 
paign  to  keep  the  names  of  the  individual 
power  and  light  companies  before  the 
public,  the  generalized  copy  is  distinctly 
a  sales  proposition  to  build  up  the  elec¬ 
trical  appliance  business  into  which  the 
Niagara  Hudson  Corporation’s  units  are 
delving  more  deeply  from  time  to  time 
with  the  establishment  of  retail  stores 
throughout  their  trading  areas. 

Departmentalized  copy,  similar  to  that 
of  large  department  stores,  has  been  in¬ 
troduced  within  the  last  10  days.  Batten, 
Barton,  Durstine  &  Osborn  experimented 
with  this  type  of  copy  for  the  Buffalo, 
Niagara  and  Eastern  Corporation  about 
a  year  ago,  and,  finding  it  successful  from 
a  merchandising  standpoint,  continued  the 
idea  and  now  has  enlarged  upon  it. 

In  its  newest  form,  the  copy  sub¬ 
ordinates  ^ice  to  an  idea,  it  was  ex¬ 
plained  to  Editor  &  Publisher  by  L.  H. 
Avery,  who  is  representing  Batten,  Bar¬ 
ton,  IXir Stine  &  Osborn  with  the  New 
York  Power  and  Light  Corporation  at 
Albany. 

“At  present  we  are  campaigning  espe¬ 
cially  for  our  electric  refrigerators,”  Mr. 
Avery  said.  “In  our  copy  w'e  are  work¬ 
ing  on  the  theory  that  mention  of  a  price 
figure  that  runs  into  $200  or  more  imme¬ 
diately  excludes  many  readers  of  adver¬ 
tisements.  So  we  have  decided  to  play 
upon  an  idea,  first,  to  arrest  the  attention 
and  interest  of  readers.  We  appeal  to 
them  on  the  basis  of  health,  in  one  ad¬ 
vertisement,  and  again  on  general  educa¬ 
tion  ideas  in  another.  After  we  have 
explained  the  value  of  electric  refrigera¬ 
tion,  we  call  attention  to  the  price  and 
the  easy  financing  arrangements.” 

The  first  of  the  departmentalized  ad¬ 
vertisements  placed  generally  occupied 
space  varying  from  three  to  five  columns 
in  width  and  from  10  to  18  inches  in 
depth.  In  large,  full-faced  across 
the  top  was  the  quotation  from  a  recent 
magazine  article  by  Dr.  Royal  S.  Cope¬ 
land  :  “10  per  cent  of  our  food  is  wasted 
by  Improper  Refrigeration.”  A  food- 
b^ket,  severed  at  the  10  per  cent  mark, 
was  used  as  an  illustration.  The  ad¬ 
vertisement  then  went  into  a  sales  argu¬ 
ment  for  the  General  Electric  refrigera¬ 
tor  which  is  sold  by  the  power  company. 
The  actual  price  was  mentioned  in  10- 
point  light  face  type. 

The  rest  of  the  copy  was  devoted  to 
paragraphs,  set  off  by  line  illustrations, 
advertising  an  electric  range,  a  clothes 
washer,  vacuum  sweepers,  radio  sets  and 
electric  light  bulbs. 

This  copy,  according  to  Mr.  Avery,  is 
being  plac^  b^  the  sales  managers  of 
bran^  stores  m  their  respective  news¬ 
papers  at  local  rates.  In  newspapers 
that  are  published  in  places  where  the 


power  firms  have  no  branch  stores,  the 
copy  is  being  placed  by  the  advertising 
agency  at  national  rates. 

Sales  supervisors  are  held  responsible 
for  the  benefits  to  be  derived  from 
advertising  in  their  local  trading  areas, 
Mr.  Avery  explained. 

“The  local  supervisors  have  all  had  a 
voice  in  the  formulation  of  the  adver¬ 
tising  schedule,”  he  declared,  “and  the 
advertising  placed  in  their  community 
newspapers  is  charged  as  a  local  ex¬ 
pense.  The  copy,  however,  is  prepared 
at  headquarters  and  we  send  the  plates 
to  the  local  stores  to  l)e  turned  over  to 
the  newspapers  that  carry  the  account.” 

Continuing  the  “idea  copy”  theory  into 
all  phases  of  the  public  utility  firms’ 
business,  the  Niagara  Hudson  advertise¬ 
ment  this  week  was  devoted  to  gas 
furnaces.  With  an  appropriate  cartoon 
illustration,  the  advertisement  started 
with  a  black-faced  command,  “Give 
‘Scoop’  Shovel  a  ride... heat  your  home 
with  clean  gas.”  The  text  explained  the 
company’s  automatic  gas  heaters  for 
installation  in  homes  and  concluded  with 
a  casual  mention  of  the  cost. 

Another  piece  of  copy  for  the  electric 
refrigerator  has  been  prepared  bearing 
the  catch-line  query,  “Is  your  refriger¬ 
ator  running  a  fe\er?”  It  goes  on  to 
tell  what  the  proper  temperature  for  a 
refrigerator  is. 

Similarly,  Batten,  Barton,  Durstine  & 
Osborn  copy  writers  have  developed  a 
distinctive  advertisement  series  for 
Niagara- Hud  son  Coke,  sold  by  sub- 
sidiaiies  of  the  power  corporation.  This 
schedule,  which  is  one  of  the  largest 
fuel  selling  programs  ever  attempted  in 
newspapers  of  New  York  state,  rum 
almost  daily  with  three  and  four-column 
space.  The  camipaign  at  the  present 
time  is  directed  toward  a  spring  order 
sales  idea.  Customers  who  place  their 
orders  now  for  next  year’s  fuel  supply 
are  given  the  advantage  of  a  low  rate. 
Simultaneously,  anthracite  dealers  have 
resorted  to  newspaper  advertising  to 
announce  a  reduction  in  the  price  of  coal 
ordered  now  for  next  winter. 

The  coke  advertising  began  with  a 
full-page  spread  about  a  month  ago,  an¬ 
nouncing  “A  Doubled  Bargain.”  This 
stressed  the  idea  of  a  saving  in  price 
and  cleanliness  in  fuel.  Later  copy  has 
emphasized  the  cleanliness  angle  by  small 
line  sketches  placed  beside  well  known 
similes  at  the  top  of  the  copy. 

First  among  these  was  merely  a  sketch 
of  a  piece  of  coke  alongside  of  a  bar  of 
soap.  This  was  followed  by  an  adver¬ 
tisement  which  contained  a  drawing  of 
a  hound’s  head,  with  the  slogan  “Clean 
as  a  Hound’s  Tooth.”  Another  in  the 
series  of  sketches  thus  far  was  a  picture 
of  a  schooner,  with  the  slogan  “Dustless 
as  a  Schooner’s  Decks.”  The  latest  one 


DAN  A.  CARROLL 

Publishers*  Representative 

NATIONAL 

ADVERTISING 

Representing  a  select 
group  of  leading  Metro¬ 
politan  Newspapers. 

Based  on  the  idea  of 
rendering  better  service  to 
a  small  list  and  doing  it. 

Each  CARROLL  News¬ 
paper  leads  in  national 
advertising  in  respiective 
fields.  Ask  the  Publisher. 

110  E.  42n<i  St^  New  York 


REPORTER  PROTECTS  PAPER 
GOING  TO  HER  DEATH 
]VfRS.  BESSIE  SMITH  MERE- 
DITH,  36,  reporter  at  Conroe, 
Tex.,  for  the  Beaumont  (Tex.)  En¬ 
terprise,  before  undergoing  a  minor 
operation  at  Conroe  last  week,  face¬ 
tiously  exacted  a  promise  from  a 
reporter  for  the  Beaumont  Journal 
that  if  “anything  happens”  the 
news  would  be  given  to  the  Enter¬ 
prise  first. 

During  the  operation  Mrs.  Mere¬ 
dith  died  suddenly  of  heart  failure. 
She  died  at  9  o’clock  in  the  morn¬ 
ing,  “on  Journal  time”  but  her 
rival  for  news,  true  to  her  promise, 
waited  until  5  o’clock  this  after¬ 
noon,  then  phoned  the  story  to  the 
Enterprise,  the  morning  paper. 


is  a  sketch  of  a  man  and  woman  on 
horseback  looking  at  distant  mountains. 
The  slogan  is :  “Dustless  as  a  Mountain 
Breeze.” 

The  sketches  and  slogans  have  been 
made  effective  in  the  copy  layout  by  the 
use  of  abundant  white  space.  The  text 
of  the  advertisements,  filling  four  or  five 
columns,  hardly  ever  exceeds  200  words. 

The  combined  advertising  budget  of 
all  of  the  units  in  the  Niagara  Hudson 
system  will  run  into  seven  figures  this 
year.  A  definite  figure  is  not  obtainable 
at  this  time. 


SECOND  CORPS  DIRECTORY  OUT 

A  new  telephone  directory  of  the 
United  States  Army  personnel  in  New 
York  City  stationed  at  (Jovernors  Island, 
Fort  Wood  and  in  the  city  proper  has 
been  issued  by  Headquarters  Second 
Corps  Area,  Governors  Island.  Major 
O.  H.  Saunders,  at  (jovernors  Island,  is 
charged  with  press  relations,  while  the 
Army  Information  Service,  at  39  White¬ 
hall  street,  is  in  charge  of  Capt.  Richard 
E.  Dupuy.  The  Signal  Corps  Pictorial 
Service  is  at  the  same  address,  under  the 
direction  of  Captain  E.  Gillette. 


ARMOUR  COPY  GOING 
TO  450  NEWSPAPERS 

More  Than  $1,000,000  to  Be  Sp«Bt 
in  All  Media  to  Promote  New 
Star  Brand  Ham  and 
Bacon 


Practically  every  important  advertis- 
ing  medium  will  be  used  by  Armour  4 
Co.  in  promoting  its  new  product,  fixed- 
flavor  Star  brand  ham  and  bacon,  ac¬ 
cording  to  C.  F.  Driscoll,  advertising 
manager.  The  company’s  advertising 
appropriation  for  the  year  is  more  thM 
$1,0(X),000. 

Copy  has  been  scheduled  in  450  news¬ 
papers  throughout  the  country  having 
an  estimated  circulation  of  9,000,000. 
Seven  national  magazines  are  also  listed 
three  of  which  will  carry  four-color 
pages  and  the  rest  full  pages  in  black 
and  white.  Considerable  outdoor  adver¬ 
tising  will  be  done  in  large  and  medium- 
sized  cities,  and  dealers  will  use  display 
cards,  window  displays,  decorations  and 
wall  listers  to  tie  up  with  the  national 
campaign.  Official  announcement  of  the 
new  products  was  broadcast  over  the 
*hirty-six  radio  stations  of  the  N.  B.  C. 
chain  by  F.  Edson  White,  president  of 
the  company,  last  Friday,  April  4. 
Weekly  broadcasts  on  Friday  evenings 
are  on  the  program. 

Advertising  features  Star  ham  for  its 
evenness  of  flavor,  which  the  copy  terms 
“as  changeless  as  the  fixed  stars.”  The 
Chicago  office  of  N.  W’.  Ayer  &  Son, 
Inc.,  164  West  Jackson  boulevard,  di¬ 
rects  the  advertising. 


REPRINTED  CALKINS’  ARTICLE 

The  Marion  (Ill.)  Republican  recently 
reprinted  in  full-page  space  an  article 
by  Earnest  Elmo  (Talkins,  which  appeared 
originally  in  Review  of  Reiiews  under 
the  title  “Small  Merchants  Can  Hasten 
Return  to  Prosperity.”  A  reprint  of  the 
page  with  a  circular  letter  was  mailed 
to  every  business  house  in  Marion. 


BUYING  RESULTS 


in  making  Certified  Dry  Mate  we  have  but  one  thought 
uppermost  in  mind — the  ultimate  purpose  of  every  dry 
mat,  which,  as  we  understand  it,  is  the  production  of 
good  printing  plates,  which  in  consequence  enable  the 
production  of  well  printed  papers. 

It  has  therefore  been  our  fixed  policy  to  make  only  one 
quality  of  Newspaper  mat — the  best  that  we  know  how — 
and  to  maintain  one  and  the  same  price  for  all  our 
customers  without  discrimination  or  favor.  We  believe 
that  the  publisher  of  the  smaller  paper  is  Just  as  keen 
about  the  appearance  of  his  paper  as  is  the  publisher  of 
the  largest  paper.  And  so  we  believe  that  the  best  can¬ 
not  be  any  too  good. 

We  have  satisfied  over  4(X)  publishers  throughout  the 
country  that  to  use  Certified  quality  is  genuine  economy; 
that  while  the  initial  price  of  Certifieds  is  higher  the 
follow-thru  cost  is  actually  lower.  This  question  of 
price  vs.  quality  exists  in  every  line  of  business,  and 
the  dry  mat  business  is  not  an  exception. 

There  is  a  very  simple  way  that  you  can  convince 
yourself  of  the  comparative  value  of  Certifieds.  With¬ 
out  obligating  yourself  in  any  way  you  can  arrange  to 
try  some  Certifieds  in  your  own  plant,  under  your  own 
working  conditions.  You  will  find  that  while  there  are 
many  dry  mats  there  is  only  one  Certified. 

To  compare  is  to  know. 


CERTIFIED  DRYMATODRPORATION 

340  Madison  Avenue  New  York.  N.V 

fordeponehbh  thnafyfdnq  use  Certified  Oryf^ats 

MAM  IN  TNI  USA. 
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The  Haverhill  (Mass.)  Gazette  discontinued  NEA 
Service  on  March  17  in  favor  of  another  service. 

On  March  21  NEA  was  ordered  resumed  by  wire 
and  the  Gazette  is  now  under  long-term  contract. 

Following  ore  excerpts  from  a  letter  dated  March 
26  from  William  H.  Heath,  editor  of  the  Gazette: 

‘M  am  grateful  to  you  for  the  promptness  with  which  you  responded  to 
my  plea  for  speedy  restoration  of  NEA  Service.  ...  We  are  convinced 
that  NEA  is  in  a  class  by  itself.  .  .  . 

‘‘We  found  out  that  we  couldn’t  afford  to  be  without  the  NEA  comics. 
Until  the  present  week,  although  we  have  had  NEA  Service  for  years,  we 
have  used  regularly  only  Wash  Tubbs.  Always  I  have  considered  Out  Our 
Way  the  best  of  all  cartoons  and  we  ran  that  when  we  could;  and  Boots 
and  Freckles  and  Major  Hoople  and  the  rest.  We  felt,  however,  that  only 
Wash  had  a  following  and  were  uncertain  of  the  extent  of  this  following. 

“We  are  no  longer  uncertain.  ‘We  want  Wash  Tubbs’  became  a  yell 
incessantly  in  our  ears.  By  mail,  by  telephone,  by  personal  interview  and 
by  petition  this  yell  was  repeated  again  and  again.  I  received  petitions 
signed  by  both  adults  and  children.  Persons  calling  by  telephone  were 
thoroughly  mad;  they  were  more  than  curious,  more  than  discontent, 
more  than  persons  asking  a  favor;  they  were  just  as  near  violent  as  they 
could  be  without  raving.  I  got  reports  of  persons  receiving  the  paper, 
noting  the  absence  of  Wash  and  throwing  the  sheet  in  the  street.  I  know 
that  petitions  were  circulated  in  at  least  three  schools  and  that  hundreds 
of  signatures  emphasized  the  persistent  demand  for  Wash.  And  in  most 
demands.  Boots,  the  Major  and  Out  Our  Way  were  mentioned. 

“Now  I  think  we  have  an  offering  of  cartoons  that  is  hard  to  beat.  .  .  . 
And  they  will  be  run  regularly.  We  had  an  unpleasant  experience,  but  it 
taught  us  something.  We  suspected  the  value  of  good  cartoons;  now  we 
know  it! 

“I  think  the  NEA  cartoons  which  we  are  now  using  lead  the  field  and  I 
wish  through  you  to  express  to  the  artists  my  appreciation  of  their  superb 
work.” 


NEA  Service,  Inc. 

1200  West  Third  Street  Cleveland,  Ohio 

The  World* s  Greatest  Newspaper  Feature  Service — Backed  by  37  Years*  Expierience 
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COSTLY  MERCHANDISING  REQUESTS  HIT 
BY  PRESIDENT  OF  “SPECIALS”  GROUP 

Newspapers  Should  Refuse  Publicity,  Free  Handbills  and 
Letters  to  Advertisers,  Hil  F.  Best  Tells  New  York  Times 
Group— Describes  Representatives’  Work 

Newspapers  should  sell  white  is  far  more  important  in  discussing  ad- 
space  on  the  basis  of  its  advertising  vertising.  When  a  newspaper  represOT- 


coverage  and  the  value  to  be  received  by  WOHLFORD  HEADS  COMMITTEE 
using  the  circulation  offered  by  his  news-  -  ^ 

papCT.  And  here  is  where  audited  cir-  Capital  Circulator  ChaW. 

culation  comes  in  as  a  bi"  factor.  ^  «  m  u  l- 

“Magazine  salesmen  do  not  knock  ®‘  “*«nberihip  Group 

other  magazines;  they  sell  their  own  r.  w.  Wohlford,  circulation  maiu.- 
constructively  in  a  manner  which  speaks  of  Kansas  Farmer  and  country  cir^ 
well  for  the  entire  magazine  structure.  tion  manager  of  the  Topeka  Dailv  Si 
“Although  our  advertising  has  been  has  been  appointed  general  cbirZ 
going  along  and  increasing  in  linage  year  of  the  membership  committee  of  T 
after  year,  we  are  coming  to  the  point  Midwest  Circulation  Managers’  Assort 
where  newspaper  advertising_  is  going  tion  by  the  associations’ 


value  rather  than  by  giving  free  mer-  tative  receives  from  his  newspaper  in-  to  be  a  more  competitive  selling  propo- 


chandising  serv-  formation  about  sales  trend  and  gives  it 


We  have  many  forces  selling 


ice,  members  of  to  the  advertiser  without  coloring  it,  the  against  us,  and  it  is  high  time  for  the  President  McFetridee  are  ttiP 

the  Advertising  advertising  representative  has  given  a  newspaper  salemen  of  the  country  to  get  ciation  directors  and  include- R  M  ^ 

aub  o(.h.A-«.  very  noub  a  „rvice.  .ogXread  „11, be  newspaper  fi’eld  a'nd  “of'' K 

.  When  the  nmspaper  has  ^e  m^u-  to  what  we  of  the  Six-Point  League  say  pioyd  Hockenhull,  director  o  cS 

told  on  April  11  facturer  interested  in  a  territory,  then  we  are  organized  to  do— ‘to  present  the  bjon  ranner  Publications  Tnnet,. 

by  Hil  F.  Best,  is  the  time  for  him  to  go  to  the  agency  pre-eminent  value  of  newspaper  adver-  Nicholson  Tulsa  Tribune  -  ^frc’ u 

eastern  manager  and  explain  in  detail  the  coverage  which  tising,  and  not  to  go  about  and  knock  Alford  Hntfinnt 

of  M.  C.  Mogen-  will  be  given  by  his  newspaper.  And  the  other  fellow’s  circulation  story  and 

sen  &  Co.,  and  right  here  is  where  I  should  like  to  say  his  coverage  and  explain  it  is  no  good.  i  pppht  Johlin  fMo  )  Clohe  imj  v'  ' 

president  of  the  a  little  about  the  selling  tactics  of  ad-  “We  h^r  much  about  radio  advertis-  '  ^ 

S  i  X  -  P  o  i  n  t  vertising  salesmen.  jng,  and  we  see  that  appropriations  for  _ _ 

League.  “To  go  to  an  agency  and  explain  that  radio  advertising  are  increasing  day  in  rMc/'rbiu-riuiiP.v 


tion  by  the  associations’  prcsidm 
L.  W.  McFetridge  of  the  Tulsa 
State  membership  chairman  named 


Club  of  the  New  very  notable  service. 

Fork  Times  were  “When  the  newspaper  has  the  manu- 
told  on  April  11  facturer  interested  in  a  territory,  then 
by  Hil  F.  Best,  is  the  time  for  him  to  go  to  the  agency 
eastern  manager  and  explain  in  detail  the  coverage  which 
of  M.  C-  Mogen-  will  be  given  by  his  newspaper.  And 
sen  &  Co.,  and  right  here  is  where  I  should  like  to  say 
president  of  the  a  little  about  the  selling  tactics  of  ad- 
S  i  X  -  P  o  i  n  t  vertising  salesmen. 

League.  “To  go  to  an  agency  and  explain  that 


Hil  F.  Best 


S  i  X  -  P  o  i  n  t 
League. 

“It  happens 
that  there  are 
newspapers  i  n 


happens  his  newspaper  is  the  only  newspaper  in  and  day  out.  That  is  just  another  writ- 
re  are  the  territory  that  can  possibly  do  any  ing  on  the  wall  warning  every  newspaper 


SCHOOL  DISCONTINUED 

The  printing  school  of  the  Georgia- 


enough  to  stand  on  their  own  feet  and 
say:  ‘We  will  not  give  you  free  pub¬ 
licity,  free  postage,  free  circulars,  free 
handbills,  free  calls  on  the  trade,  in  addi¬ 
tion  to  the  white  space’,”  Mr.  Best  said. 

‘’I  am  an  advertising  salesman,  and  it 
has  been  my  opportunity  to  sell  news¬ 
papers  established  on  the  Pacific  Coast 
to  the  advertisers  and  the  advertising 
agencies  of  the  East.  In  my  work  I 
have  tried  to  sell  white  space;  I  have 
always  had  a  hatred  of  giving  away 
something  which  did  not  belong  to  me. 

I  refer  specifically  to  the  giving  away 
of  so-called  free  service  which  is  really 
mcmey  that  belongs  to  the  publishers  of 
the  newspapers  our  organization  rep¬ 
resents. 

“Until  recently,  the  average  news¬ 
paper  has  been  content  to  allow  the 
agency  to  lead  the  way,  taking  whatever 
advertising  the  agency  might  see  fit  to 
give  it,  but  doing  nothing,  not  realizing 
the  fact  that  without  the  daily  newspaper 
the  agency  would  die  a  quick  death. 
Today  we  are  glad  to  find  here  and  there 
newspapers  growing  conscious  of  their 
power  and  influence  and  with  a  deter¬ 
mination  to  make  the  advertiser  and  his 
agency  realize  that  after  all  the  news¬ 
paper  is  the  base  and  not  the  apex  of  the 
advertising  structure.” 

Mr.  Best  described  the  work  of  the 
special  advertising  representatives  in 
\ew  York  and  their  organization,  the 
Six-Point  League,  members  of  which  are 
said  to  represent  more  than  1400  leading 
daily  newspapers  of  the  United  States 
and  Canada.  He  told  of  the  “growing 
tendency  on  the  part  of  newspaper  rep¬ 
resentatives  to  pick  certain  sections  of 
the  country  and  construct  a  newspaper 
list  in  one  section,”  instead  of  trying  to 
represent  scattered  newspapers  in  dif¬ 
ferent  sections  and  facing  different 
conditions. 

“Just  how  does  a  newspaper  represen¬ 
tative  work?”  he  asked.  “That  is  a 
question  that  comes  to  us  from  advertis¬ 
ing  salesmen,  advertising  agencies  and 
publishers  alike.  We  all  have  various 
ways  of  working: 

“We  are  all  on  or  should  be  on  a  com¬ 
mission  basis.  A  man  working  for  a 
salary  will  never  get  out  and  hustle  quite 
so  hard  as  the  man  who  is  depwdent 
upon  his  own  efforts  to  create  his  in¬ 
come.  Newspaper  advertising  represen¬ 
tatives  in  the  larger  majority  of  cases 
operate  strictly  on  a  commission  basis, 
and  long  before  a  campaign  is  antici¬ 
pated  by  the  newspaper  the  advertising 
representative  is  working  with  the  ac¬ 
count  executive  and  the  advertiser  on 
the  addition  of  territory. 

“This  work  is  done  in  many  different 
ways.  The  advertiser  is  told  by  the 
representative  how  his  sales  seem  to  be 
holding  up;  that  is,  from  the  dealer 
angle.  Of  course,  any  manufacturer  can 
tell  at  a  moment’s  notice  from  a  card 
index  just  exactly  how  much  goods  have 
lieen  delivered  to  the  various  warehouses 
in  the  territory,  but  public  acceptance 
and  the  dealer’s  acceptance  of  a  product 


that  there  are  the  territory  that  can  possibly  do  any  ing  on  the  wall  warning  every  newspaper  The  printing  school  of  the  Georgia- 
newspapers  i  n  good,  is  not  selling;  that  is  merely  dyna-  advertising  man  that  he  must  buck  up  Alabama  Business  College,  Macon,  Ga, 

this  country  that  miting  a  situation  which  will  eventually  and  get  his  selling  story  of  his  own  which  was  originally  sponsored  and  aided 

do  not  have  the  courage  of  their  con-  boomerang  itself  back  cm  the  entire  publication  formly  in  his  mind  and  tell  financially  by  the  American  Newspapr 

victions,  that  do^not  beliwe  in  themselves  newspaper  field.  In  other  words,  the  ad-  that  story  on  its  merits,  not  endeavor  to  Publishers  Assoejation  and  the  Southen 
''  cir  own  feet  and  vertising  salesman  should  go  into  the  give  away  a  quarter  of  his  publisher’s  Newspaper  Publishers  Association,  «as 

e  you  free  pub-  agency  s  office  and  forget  his  competi-  profits  in  order  to  get  a  campaign  into  discontinued  recently  by  Eugene  At- 

se  circulars,  frw  tors  and  tell  the  exact  story  of  the  the  newspaper’s  columns.”  derson,  president  of  the  college. 


agency  s  office  and  forget  his  competi¬ 
tors  and  tell  the  exact  story  of  the 


derson,  president  of  the  college. 
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Jewish  Daily  Forward 


^  /  /o  Coverage 

IN  NEW  YORK  CITY 

BLACK  A  WHITE  Q  EVEN  of  the  nine  standard-size  New  York  dailies 

aids  production  of  the  fol-  ^  ^ 

lowing  New  York  daiUet;  ^  arc  HOW  ciijoying  thc  Deneiits  of  the  BLACK  a 

The^m«  WHITE  CONTRAST  MATRIX. 

The  World 

The  H^idjTribune  New  York  pubHshers  now  realize  that  ERRORS  were 

The  cause  of  a  large  portion  of  the  non-productive 

time  in  the  composing  room  ....  and  that  the  BLACK 

-  &  WHITE  CONTRAST  MATRIX  cuts  error  costs 

twiah  Daily  Forward  (g  the  irreducible  minimum. 

New  York  is  our  showroom.  In  practically  every  news 
he  M^r  composing  room  you  will  find  BLACK  &  WHITE 

_  matrices.  As  you  make  the  rounds  during  Conven¬ 
tion  week  look  for  BLACK  &  WHITE  —  ask  about 
hic^o  D^”*Htw!  its  economies  —  get  the  opinions  of  publishers  who 

hicago  Tribune  knOW  it! 

;”loS  Am^can  BLACK  &  WHITE  CONTRAST  MAT- 

;oIton  Mw^d-^raveier  RIX  will  effect  the  Same  economies  for  you 

_  as  are  now  enjoyed  by  New  York’s  dailies. 

Write  us  for  complete  information. 

Baltimore  Sun  *  . 

Baltimore  Evening  News 

—  MATRIX  CONTRAST  CORPORATION 

hiiadrinhia  (Sole  Licensees  of  the  Percy  L.  Hill  Black  &  IPhile  Patents  No.  1466437,  held  ralil 

^  by  U.  S.  District  Court,  Eastern  District  of  New  York.  Infringers  will  be  vigorously 

prosecuted.) 

i^aabington  Star  I  33  West  42nd  Street,  New  York 

BLACK^WHITE 


The  Newa 
The  Mirror 


Other  Prominent  Uaera: 

Chicago  Daily  Newa 
Chicago  Tribune 


Boaton  Globe 
Boaton  American 
Boaton  Herald-Traveler 


Baltimore  Sun 
Baltimore  Evening  Newa 


Philadelphia  Bulletin 
Philadelphia  Inquirer 


Waahington  Star 


Contrast 

‘Contrast  Provides 


Matrix" 

VISIBILITY 
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IONIC  No.  5 

A  few  years  ago  newspaper  publishers 
ygan  reading  about  a  new  kind  of  news¬ 
paper  type  face — a  type  that  could  be  read 
coBrfortebly  and  quickly,  without  eye- 
strain.  without  specs,  without  the  accus¬ 
tomed  degree  of  squinting  and  squirming. 

This  type  was  called  Linotype  Ionic  No. 

5.  It  was  the  result  of  considerable  experi¬ 
mental  work  by  Linotype  designers,  and 
eye  specialists,  to  correct  existing  difficul¬ 
ties  in  newspaper  body  type  design. 

The  problem  was  a  difficult  one,  since 
newspapers  are  printed  rapidly  on  porous 
stock,  and  inking,  as  well  as  Impression 
throughout  the  paper,  could  not  be  uniform. 

By  eliminating  fine  lines,  which  made 
recognition  of  similarly  shaped  letters  dif¬ 
ficult.  and  which  had  a  tendency  to  break 
down  under  mat-making  and  stereotyping 
pressure,  one  great  forward  step  was 
schleved. 

Next,  the  Ionic  lower-case  letters  were 
made  larger  than  customary  practice. 
Sound  reasoning  pointed  out  that  lower¬ 
case  letters  comprise  fully  three-quarters 
of  the  average  line,  and  since  there  were 
more  of  them,  they  should  be  made  slightly 
larger  and  more  legible  in  order  to  gain  in¬ 
creased  legibility  and  reading  ease. 

Then  fitting  of  letters  was  ei^mlned.  It 
was  discovered  that  there  was  a  consider¬ 
able  amount  of  wasted  white  space  in  the 
average  news  face.  This  extra  amount  of 
white  which  formerly  went  between  letters 
was,  in  Ionic  No.  5,  put  within  the  letter — 
and  proved  to  be  a  marked  factor  in  gain¬ 
ing  Increased  legibility. 

Other  detailed  changes  were  made  to 
achieve  the  final  Ionic  No.  5  design — serifs, 
for  Instance,  were  made  shorter  and  stur¬ 
dier  to  better  withstand  mat-making  pres¬ 
sure.  Ascenders  were  shortened.  Capitals 
were  redesigned  to  accord  with  recognition- 
factors  opticians  had  discovered,  slightly 
increased  in  size,  and  made  more  legible  by 
careful  shaping  and  proportioning.  All 
Ionic  No.  5  letters  were  made  a  trifle  more 
substantial  in  weight,  in  order  that  rapid 
inking  and  printing  would  not  make  them 
look  pallid  on  the  newspaper  page. 

Then,  through  the  co-operation  of  the 
American  Optical  Company,  thousands  of 
eye  specialists  the  country  over  were  invited 
to  criticize  Ionic  in  comparison  with  the 
average  newspaper  roman.  In  this  exhaus¬ 
tive  test,  3297  eye  .sjx-M^ts  certl^—'^Jiat 
Ionic  No.  5  was  ffe  ^J^X^ad  ^ 

other  news  facfr^;^[^XX^abL  ^  JV/ 
from  men  whose  th^  »  ' 

eyesight!  ^ 

Many  publishers 
their  own  papers  Ir 
son  showings  of 
were  then 
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which  publis 
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IT’S  ’‘CHECK  AND 
DOUBLE  CHECK” 
WITH  THIS  TYPE  . 

As  Amos  ’n’  Andy  persuasively  suggest,  the 
things  that  most  people  agree  on  may  be 
summed  up  by  that  unique  remark,  “check 
and  double  check.” 

Well,  we  didn’t  ask  either  Amos  or  Andy 
about  the  merit  of  Ionic  No.  5.  But  we  did 
question  hundreds  of  eye  specialists  in  every 
section  of  the  country;  hundreds  of  pub¬ 
lishers,  in  turn,  asked  their  readers  to  vote 
whether  Ionic  was  more  readable  than  the 
news  faces  they  were  then  using;  and  scores 
of  legibility  tests  have  been  conducted  with 
Ionic  No.  5  in  comparison  with  the  average 
newspaper  text  faces. 

The  results  of  these  various  tests,  of  read¬ 
ers’  preferences  as  expressed  by  voting,  and 
the  opinions  of  prominent  eye  specialists  are 
thoroughly  in  accord  with  the  “check  and 
double  check”  expression  of  approval. 

An  instructor  in  psychology,  for  instance, 
in  conducting  legibility  and  reading  tests, 
recorded  the  preferences  of  his  class  of  1 06 
students.  89  selected  Ionic  No.  5  as  better, 
an  approval  of  84  per  cent. 
Questionnaires  containing 
specimens  of  various  type 
faces  were  mailed  to  a  list 
of  eye  specialists.  Of  the 
3,767  replies,  3,297  pre¬ 
ferred  Ionic — an  endorse¬ 
ment  of  87,1  percent. 

Newspaper  publishers 
were  impressed.  They  con¬ 
ducted  tests — large  metro¬ 


politan  dailies  as  well  as  small  urban  week¬ 
lies — by  publishing  parallel  columns  set  in 
different  types  and  asking  their  readers  to 
express  a  preference.  Again,  “check  and 
double  check” — for  the  results  were  in  all 
instances  about  85  per  cent  in  favor  of  Ionic. 

It  hasn’t  made  any  difference  how  the 
question  of  Ionic  was  put  up;  or  with  what 
other  face  Ionic  was  compared;  or  whether 
the  test  subjects  were  university  students, 
eye  specialists,  or  “just  folks.”  85  out  of 
every  hundred  will  prefer  Ionic  No.  5. 

The  reasons  for  this  wide  preference,  the 
reasons  why  more  than  1 ,800  newspapers 
in  this  country  alone  are  using  Ionic  No.  5 
aren’t  hard  to  find;  Ionic  is  more  legible 
than  other  news  faces;  it  has  a  large,  clear 
and  open  lower  case,  its  capitals  are  pleas¬ 
ingly  proportioned;  Ionic  has  no  pin  holes 
to  fill  up  with  ink,  no  fine  lines  to  break 
down  under  mat  making  or  stereotyping 
pressure;  there  is  more  white  space  within 
the  Ionic  letter,  instead  of  around  the  letter 
as  in  average  news  faces — light  comes 
through  Ionic,  every  character  is  distinct 
and  easily  recognized;  Ionic  is  better  fitted 
— it  has  maximum  letter  and  word  count. 

Try  Ionic  on  your  own  readers — you  will 
find  that  85  out  of  every  hundred  will  agree 
— most  enthusiastically. 


(o TRADE  LI  H  OTYPE 

MERCENTHALER  LINOTYPE 
COMPANY,  Brooklyn,  New  York 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE.  LIMITED,  TORONTO  2 
Rcpresenfative*  in  the  Principal  Cities  of  the  World 

Linotype  ionic  no.  5.  mctroblack  and  Metrolitc  iii.so.s-P 
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PROPOSAL  OF  N. Y.  GROUP  WOULD  PLACE 
LEGAL  COPY  IN  GENERAL  NEWSPAPERS 

Board  of  Trade  Urges  Clarification  of  Present  Legal  Verbiage 
and  Inclusion  of  Appraisal  Figures  to  Prevent  City  From 
Being  Mulcted  in  Condemnation  Awards 

By  ROBERT  S.  MANN 


PROPOSALS  being  actively  pushed 
by  the  New  York  Board  of  Trade 
for  franker  and  more  intelligent  use  of 
advertising  in  connection  with  the  con¬ 
demnation  of  property  for  city  improve¬ 
ments,  call  attention  to  deficiencies  of 
legal  advertising  in  many  parts  of  ^e 
country.  Too  often  such  advertising 
is  so  forbidding  in  wording  as  to  be 
little  read,  even  when  printed  in  '^n- 
eral  newspapers,  and  not  infrequently 
important  facts  are  omitted  altogether. 

The  Board  of  Trade,  composed  of 
leading  New  York  business  men,  is 
seeking  to  enlist  printers’  ink  as  a  means 
of  insuring  that  the  city  shall  not  be 
cheated  in  buying  land.  The  citv  has 
paid  approximately  $100,000,000  of  con¬ 
demnation  awards  in  two  years  in  carry¬ 
ing  on  its  street,  park,  and  subway  pro¬ 
grams  and  other  improvements.  At  the 
same  time  certain  lawyers  have  special¬ 
ized  in  fighting  condemnation  cases. 
According  to  information  gathered  by 
the  Board,  some  of  these  lawyers  habit¬ 
ually  advise  property  owners  to  refuse 
direct  offers  by  the  city  and  to  insist 
on  condemnation  prcKeedings,  the  lawyer 
collecting  2.''  per  cent  of  the  amount  by 
which  the  final  award  exceeds  the  first 
offer. 

The  proposals  of  the  Board  of  Trade, 
approved  by  both  the  directors  and  the 
members  of  the  oreanization,  will  be 
placed  before  the  city  Board  of  Esti¬ 
mate  for  action.  An  amendment  to  the 
cit\’  charter  will  probably  be  necessary. 

The  effect  would  be  to  put  legal  ad¬ 
vertising  in  such  cases  into  newspapers 
of  general  circulation,  but  to  condense  it 
and  emphasize  the  facts  most  important 
to  the  general  public — that  is,  the 
amounts  of  money  involved.  As  another 
means  of  minimizing  the  necessary  costs, 
a  single  appraiser  would  be  used,  instead 
of  two  or  three,  for  each  interested 
party. 

Under  the  present  system,  real  estate 
“experts"  hir^  by  the  lawyers  submit 
appraisals  that  are  ridiculously  high  in 
comparison  with  other  appraisals  and 
with  the  final  award.  On  the  other 
hand,  appraisers  for  the  Corporation 
Counsel  of  the  city,  anxious  to  pro¬ 
tect  their  own  records,  frequently  sub¬ 
mit  very  low  figures. 

Final  awards  in  many  cases  represent 
a  rough  splitting  of  the  difference  be¬ 
tween  the  estimates  of  the  two  sides’ 
appraisers.  At  no  stage,  under  the  pres¬ 


ent  practice,  is  the  public  informed  of 
the  figures  under  consideration.  Per¬ 
sons  interested  eiiough  to  attend  the  pro¬ 
ceedings  can  know,  but  there  are  too 
many  such  cases  for  reporters  to  cover, 
in  view  of  the  limited  news  appeal. 

Lengthy  announcements  full  of  legal 
verbiage  are  published  in  the  City  Rec¬ 
ord,  the  official  daily,  and  in  some 
Brooklyn  cases  announcements  are  car¬ 
ried  in  Brooklyn  newspapers.  But  these 
ann(/unceniento  do  not  give  the  apprais¬ 
als  under  consideration,  nor  the  decision 
of  the  court.  All  they  tell  is  how  one 
may  follow  a  i»rticular  case. 

A  similar  situation  is  seen  in  the 
city’s  handling  of  contracts,  which  is 
also  under  scrutiny  of  the  Board  of 
Trade,  an  organization  of  leading  New 
York  business  men.  Trained  investi¬ 
gators,  it  is  said,  have  found  it  impos¬ 
sible  to  dig  out  of  the  published  records 
any  full  details  of  bids  submitted  and 
accepted. 

In  the  condemnation  cases,  the  remedy 
suggested  by  the  Board  includes  publish¬ 
ing  in  the  newspapers  all  the  appraisals 
submitted  for  a  given  piece  of  property, 
with  the  names  of  the  appraisers  and 
the  interest  which  each  represents,  and 
also  the  tentative  award  of  the  court 
and  the  final  decision. 

Banks,  it  is  pointed  out,  are  able  to 
arrive  at  satisfactory  appraisals  within  a 
few  days  when  making  loans  on  real 
estate  or  for  other  purposes.  The  city’s 
condemnation  proceedings,  on  the  other 
hand,  may  take  a  couple  of  years,  during 
which  the  proposed  improvement  may 
cause  valuations  to  rise. 

A  typical  announcement,  as  suggested 
by  the  Board  of  Trade  report,  would  list 
the  prices  for  a  piece  of  property  thus: 
“Assessed  value,  $300,000;  appraisal  and 
offer  to  buy  at  private  purchase  by  the 
City  Comptroller,  $400,000;  award  by  the 
court,  $1,000,000;  appraisal  by  A  for  the 
Corporation  Counsel,  $.'>00,00();  appraisal 
by  X  for  the  owner,  $2,000,000.” 

The  report  adds:  "The  constant  re¬ 
petition  of  printing  the  awards  and 
appraisals,  with  the  discrepancies,  it  is 
believed  by  the  disinterested  real  estate 
authorities  to  whom  the  plan  has  been 
suggested,  would  result  after  a  time  in 
a  nearer  approximation  to  the  true 
market  value  by  the  various  appraisers. 

“The  record  would  be  clear  and  con¬ 
cise,  and  the  public,  and  more  particularly 
those  who  employ  appraisers,  would  have 


before  them  in  cold  t}rpe  the  merits  or 
demerits  of  the  appraisers  as  established 
by  the  courts,  from  the  authorization  of 
the  purchase  or  ccxidemnation  to  the 
award  by  the  court 

“The  system  of  bought  testimony,  with 
conscious  or  unconscious  perjury  in  mak¬ 
ing  appraisals,  may  go  on  forever  and 
be  the  subject  of  scandalous  manipula¬ 
tion,  without  opportunity  for  taxpayers 
to  check  the  proceedings,  unless  there  is 
adopted  some  system  of  timely  publicity 
of  the  various  appraisals  of  the  same 
property  before  the  final  award  or  pur¬ 
chase  price  is  definitely  settled.” 

The  references  in  the  report  to  private 
purchase  of  property  by  the  City  Comp¬ 
troller  are  based  on  the  method  used 
instead  of  condemnation,  in  acquiring  a 
small  part  of  the  needed  property. 
Recommendations  by  the  Board  as  to 
such  private  purchases  are :  “That  no 
purchase  be  made  until  the  city  has  ob¬ 
tained  an  independent  appraisal  by  an 
appraiser  of  a  bank,  title,  or  trust  com¬ 
pany  or  a  real  estate  board,  and  an 
option,  and  that  the  appraisal  and  the 
option  be  advertised  not  only  in  the  City 
Record  but  in  two  or  more  English- 
language  daily  papers  in  the  county  where 
the  purchase  is  to  be  made,  and  in  the 
Law  Journal ;  that  the  Board  of  Estimate 
shall  not  sanction  the  purchase  until  the 
advertisements  have  been  published  for 
a  specified  number  of  days;  and  that  the 
action  before  the  Board  of  Estimate  on 
the  closing  of  the  option  be  open  to  public 
hearings  at  which  civic  organizations 
shall  have  the  right  to  enter  protests  or 
to  advocate  the  purchase.” 

The  report  was  prepared  by  Thomas 
S._  Rice,  formerly  of  the  Brooklyn  Eagle, 
with  the  co-operation  of  Edward  A. 
Alexander  and  others. 
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DELIVERY  BY  PLANE 


Chicago  Daily  New*  Using 
cial  Line  to  Detroit 

The  Chicago  Daily  News  this 
started  making  use  of  commercial  ^ 
transport  for  the  distribution  of  la), 
editions  of  the  paper  in  neighbori* 
cities,  copies  of  the  Red  Streak  ediS 
being  sent  to  Detroit  on  one  of  the  tri- 
motored  planes  used  on  Stout  Air  Uhm 
operating  between  Chicago,  Detroit  aid 
Cleveland.  Papers  leaving  the  munichjl 
airport  in  Chicago  at  1 :30  were  on  th 
street  and  hotel  stands  in  Detroit  at 
in  the  evening. 

This  is  the  first  time  any  Chican 
newspaper  has  made  use  of  commetcal 
air  transport  for  circulation  purposes. 
The  Daily  News  for  the  last  three  yean 
has  used  a  fleet  of  Bellanca  planes  b 
distributing  Red  and  Blue  Streak  edi¬ 
tions  through  the  lake  resorts  durijg  ^ 
vacation  period,  and  the  success  of  tta 
plan  prompted  the  circulation  depart- 
ment  to  start  the  new  service. 

It  is  expected  that  late  editions  of  tht 
Daily  News  will  be  sent  to  other  dtia 
daily  as  soon  as  arrangements  can  te 
made  with  transport  companies.  Sndi 
cities  as  Cleveland.  Milwaukee,  St  Paid, 
Minneapolis.  St.  Louis,  Kansas  City,  b- 
dianapolis,  Louisville  and  Cincinnati  art 
within  from  two  to  four  hours  from 
Chicago  by  plane. 


POLICE  HEROES  HONORED 

Thirty  policemen,  each  of  whom  hai 
at  some  time  won  the  Chicago  Tribwdi 
monthly  hero  award  for  outstanfig 
deeds  of  bravery,  were  guests  of  fa 
Chicago  Association  of  Commerce  at  i 
luncheon  Wednesday,  April  2. 


There’s  No  Unemployment 
Problem  in  Central  Illinois 

The  wage  earners  of  Blocnn- 
ington  and  Central  Illinois 
are  working  every  day,  so  we 
are  all  mighty  happy. 

It  seems  like  a  miracle  that  we  have 
escaped  the  unemployment  situation  with 


FOR  SALE 

Photo-Engraving,  Stereotype  and  Printing  Plant 
Formeriy  Used  by  Central  Press  Ass’n  in 
New  York 

Plant  complete  in  every  detail  for  photo-engraving,  composi¬ 
tion,  make-up  and  printing,  in  addition  to  a  complete  stereotyping 
department. 

The  combination  of  all  deimrtments  in  one  plant  offers  a 
remarkable  opportunity  to  a  motion  picture  concern,  syndicate, 
publishing  house  or  advertising  agency  desiring  to  produce  and 
distribute  its  own  material.  Here  also  is  an  ideal  plant  for  the 
production  of  job  work. 

All  equipment  is  in  fir.st-class  condition,  as  the  plant  has  been 
in  operation  for  only  one  year. 

The  plant  occupies  5000  square  feet  of  floor  space  in  a  new 
building  in  New  York  City,  ideally  located  for  a  business  requir¬ 
ing  mail  or  express  shipments.  Rent  very  low. 

The  entire  property  is  owned  outright,  with  no  incumbrances 
of  any  kind.  May  be  bought  on  easy  terms. 

Plant  is  ready  for  immediate  occupancy  and  production  could 
be  started  on  a  day’s  notice. 

Inquire  of 

V.  V.  McNitt,  Times  Bldg.,  New  York 


all  its  grave  attendant  problems  that  has 
affected  so  many  other  communities. 

A  perfect  balance  between  manufacture 
and  agriculture  provides  a  market  that  can 
be  plotted  from  month  to  month  with 
absolute  accuracy. 

Our  Factories  Are  All  Busy 
and  The  Farmer^s  in  the  Field 

BLOOMINGTON,  ILL. 

Reprecentatives:  CHAS.  H.  EDDY  CO.,  New  York,  Bo«ton.  ChicafO 


This  Sort  of  Thing 
Is  Never  Rehearsed 


But  the  Speed  Graphic  gets  the 
picture  the  first  and  only  time 


The  Improved 
SPEED  GRAPHIC 


Equipped  with  the  fast  Kodak 
Anastigmat  f.i.5.  No.  32  lens, 
the  Improved  Speed  Graphic, 
No.  3,  picture  size  4  x  5,  is  priced 
at  $116;  without  lens,  $75.  Your 
dealer  will  furnish  details. 


A  “Scottiefoto"  made  at  1/350  second  with  the  Speed  Graphic 


ing  a  choice  of  speeds  from  1/5  to  1/1 000  second. 
Two  eye-level  finders,  a  wire  frame  and  a  cross¬ 
hair  peep  sight,  make  it  easy  to  get  into  action 
instantly,  the  moment  the  right  shot  looms  up. 
Light,  compact,  and  small,  the  Speed  Graphic 
is  never  in  the 
way  on  the  move, 
and  it  is  present, 


Dayton  news  photographer  relies  on  the 
Improved  Speed  Graphic  for  his  ”Scottie- 
fotos,”  the  pictures  that  make  the  papers. 

Speaking  of  the  shot  illustrated  above,  Mr. 
Scott  says: 

“As  it  was  uncertain  where  the  rider  could 
rear  the  horse,  not  much  time  was  taken  for 
focusing.  Once  in  the  air,  and  in  the  finder,  and 
1  snapped  the  picture. 

“The  new  Improved  Graphic  excels  any  other 
press  camera  on  the  market  in  adaptability.  Its 
compactness  and  simplicity  of  operation  provide 
newspaper  cameramen  with  just  the  equipment 
that  they  have  long  desired. 


papers 
See  the  new  mod 
el  at  your  dealer’s. 


Why  Leading  Photographers 
Work  with  the  Speed  Graphic 

The  Improved  Speed  Graphic  has  the  well 
known  Folmer  Graflex  focal  plane  shutter,  offer 


Myron  i:.  Scott,  cameraman 
of  the  Dayton  Daily  Sen's, 
on  the  field  with  his  Speed 
Graphic. 


EASTMAN  KODAK  COMPANY 


Oraphic  and  Graflex  cameras  are  made 
l>ytke  Folmer  Graflex  Corporation. 


ROCHESTER,  N.  Y 
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CHARI 


LORAIN  (OHtOi  JOURNAL 


STATEN  ISLAND  (N.Y)  ADVANCE 


C)  NEWS 


AS  BURY  PARK  PRESS 


eETKLEHEM  (RA) 


igh  Speed  Units 


lew  Dean  Automatic 
'ension  Controi 

The  simplest  and  most  sensitive  roll  ten 
Sion  yet  devised. 


"Never  have  I  witnessed  a  new  printing  press  start 
ifso  smoothly  and  produce  such  excellent  results  as 
IIS  press." 

LORAIN  (Ohio)  Journal 


"For  consistent  production  at  high  speeds  no  press 
wtl  know  of  equals  the  Duplex  Super-Duty  Units.” 

TAMPA  iFla.)  Times 


ress  Company 


San  Franeiseo 
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A  QUESTION  FOR  A.A.A.A. 

ORGET  for  the  present  all  that  a  free  press 
implies.  Forget  that  men  have  suffered  and 
died  to  establish  the  principle  that  the  public 
is  entitled  to  a  pure  news  stream,  untainted  by  social, 
political  or  commercial  interest.  Consider  from  a 
straight  commercial  standpoint  the  proposition  that 
an  advertising  agency  has  sufficient  implied  control 
over  newspapers  and  over  the  wires  of  news  services 
to  obtain  transmission  and  publication  of  information 
that  would  not  ordinarily  be  published  and  the  pub¬ 
lication  of  which  is  of  primary  benefit  to  the  person  or 
organization  using  the  agency’s  service. 

Consider  the  reaction  of  an  intelligent  manufac¬ 
turer.  The  agency  is  seeking  the  privilege  of  pre¬ 
paring  his  advertising  and  placing  it  in  the  columns 
of  publications.  The  manufacturer  is  told  that  this 
work  of  the  advertising  agency  will  be  without  cost 
to  him,  that  the  entire  expense  is  borne  by  the  pub¬ 
lishers  through  the  commission  paid  to  the  agency 
on  all  space  purchased.  The  manufacturer  may 
investigate  this  benevolence  and  find  that  the  pub¬ 
lisher  has  forestalled  it  by  adding  the  commission  to 
the  rate  that  would  be  paid  for  similar  space  by  a 
retail  merchant.  So  he  discounts  that  inducement  and 
often  finds  a  way  to  get  the  retail  merchant’s  rate. 

The  free  publicity  staff  is  then  brought  into  action. 
The  agency,  so  its  representative  declares,  holds  a  tre¬ 
mendous  influence  over  the  press  by  virtue  of  the 
great  appropriations  that  it  can  dispense  or  withhold 
as  it  pleases.  The  newspaper  press  throughout  the 
land  dare  not  incur  its  disfavor.  If  the  agency’s 
publicity  staff  writes  an  interview  with  Mr.  Manu¬ 
facturer  and  sends  it  to  newspapers  with  his  picture, 
both  will  receive  favorable  attention,  for  the  news¬ 
papers  thus  hope  to  acquire  merit  in  the  eyes  of  the 
advertiser  and  his  all-powerful  agency. 

If  Mr.  Manufacturer  goes  abroad,  the  agency  will 
see  that  he  is  interviewed  and  photographed  at  both 
ends  of  the  Atlantic  ferry.  The  cables  will  hum  with 
his  comments  on  world  business.  Of  course  his  own 
enterprises  will  be  adroitly  mentioned,  and  the  agency’s 
publicity  fixer  seeing  to  it  that  no  ignorant  copy- 
reader  can  eliminate  this  reference  without  destroying 
the  sense  of  the  story.  Newspaper  business  offices 
will  attend  to  that,  too. 

There  you  have  a  not  too  free  translation  of  a  letter 
sent  to  manufacturers  a  fortnight  ago  by  one  of  the 
country’s  leading  advertising  agencies — an  organiza¬ 
tion,  it  might  be  remarked,  which  has  placed  most  of 
its  clients’  advertising  in  magazines,  and  not  in  news¬ 
papers.  The  letter  claimed  boldly  the  agency’s  power 
to  get  news  of  its  clients  into  newspaper  columns, 
either  directly,  or  over  the  wires  of  the  three  principal 
news  services. 

It  did  not  mention  at  all  the  agency’s  ability  to 
obtain  distribution  or  to  improve  present  distribution 
methods  for  its  prospective  client’s  product.  It  did 
not  boast  of  its  skillful  writers,  artists  or  space- 
buyers.  It  did  not  cite  its  discoveries  of  new  markets 
for  old  products  or  uses  for  new  inventions.  All  of 
these  it  undoubtedly  has  in  degree  superior  to  most 
of  its  competitors. 

It  preferred,  and  defended  on  the  ground  that 
“everybody  does  it,’’  to  appeal  to  the  vanity  and  to 
the  greed  of  something  for  nothing  that  its  letter 
assumes  to  be  characteristic  of  business  men.  It 
preferred  to  loot  the  stock-in-trade  of  a  third  party 
to  enrich  itself  and  the  people  whose  patronage  it 
desired.  It  preferred,  for  its  own  shortsighted  and 
selfish  ends,  to  undermine  the  bridge  on  which  it 
hopes  to  move  the  caravan  of  commerce — the  con¬ 
fidence  of  newspaper  readers  in  the  integrity  of  news, 
the  confidence  upon  which  the  belief  in  the  similar 
integrity  of  newspaper  advertising  has  been  erected 
by  decades  of  toil  and  hardship. 

It  is  a  dispiriting  spectacle.  If  one  of  the  charter 
members  of  the  American  Association  of  Advertising 
Agencies  is  impelled  because  “everybody  does  it’’  to 
get  business  by  pickpocket  methods,  what  can  be  ex¬ 
pected  from  agencies  which  do  not  adhere  to  the 
high  code  of  business  ethics  subscribed  to  by  members 
of  that  august  body? 

This  trafficking,  or  more  accurately,  pretense  at 
trafficking  in  the  editorial  space  of  newspapers,  has 
no  place  in  the  scheme  of  any  advertising  agency. 
It  is  far  indeed  from  the  path  of  the  agency  in 
forwarding  the  interests  of  business.  It  is  destructive 


On  the  next  day  much  people  that  were  come 
to  the  feast,  when  they  heard  that  Jesus  was 
coming  to  Jerusalem. 

Took  branches  of  palm  trees,  and  went  forth 
to  meet  him,  and  cried.  Hosanna:  Blessed  is 
the  King  of  Israel  that  cometh  in  the  name  of 
the  Lord. — St.  John,  XII;  12,  13. 


of  the  entire  structure  upon  which  the  newspaper  and 
the  advertising  industries  rest. 

When  a  member  of  the  A.  A.  A.  A.  gets  so  close 
to  the  line  of  business  lunacy,  it  is  time  for  that 
body  to  take  corrective  action  or  confess  that  its  code 
of  ethics  is  a  meaningless  mumble. 


Little  Old  Manhattan’s  ten  thousand  spires 
and  dotnes  glitter  in  the  April  sun  signaling  to 
the  netvspaper  legions  that  convention  time  has 
come  again. 

ERA  OF  GOOD  FEELING 

NE  of  the  characteristics  by  which  the  news¬ 
paper  historian  of  fifty  years  hence  will 
undoubtedly  mark  the  current  era  is  the  almost 
complete  absence  for  more  than  a  decade  of  any 
important  strife  in  the  field  of  telegraphic  news  col¬ 
lection  and  news  transmission.  No  similar  period  in 
the  hundred  years  that  have  passed  since  publishers 
first  banded  together  for  the  collection  of  news  has 
been  without  its  battle,  either  in  the  ranks  of  a  news 
association’s  clientele  or  between  rival  news  services. 
There  has  been  none  since  1918,  when  the  United 
States  Supreme  Court’s  decision  established  a  work¬ 
able  rule  on  news  as  property. 

The  intervening  period  has  been  one  of  extension. 
Channels  of  news  flowing  into  America  have  been 
widened  and  deepened.  The  flow  of  news  from  the 
United  States  to  other  lands  through  American 
channels  has  been  increased  from  nothing  to  a  daily 
file  of  several  thousand  words.  Automatic  apparatus 
and  multiple  wire  facilities  have  quadrupled  the 
volume  of  news  delivered  to  many  newspapers  and 
the  tendency  toward  expansion  of  non-telegraphic 
service  has  been  marked  during  the  past  three  years. 

All  of  this  is  in  pleasant  contrast  to  the  events 
narrated  in  the  history  just  written  by  Victor  Rose¬ 
water,  formerly  editor  and  publisher  of  the  Omaha 
(Neb.)  Bee,  of  the  development  of  news  services 
since  1828.  From  data  that  for  many  years  is 
extremely  fragmentary  Mr.  Rosewater  has  woven  a 
detailed  and  interesting  story,  much  of  it.  of  course, 
concerned  with  the  bitter  and  costly  battles  between 
groups  of  publishers,  the  press  service  managements, 
and  the  telegraph  companies.  All  that  is  past,  gone 
with  the  jealousy  of  the  once  new  West  toward  the 
ancient  and  condescending  East,  gone  with  the  poverty 
that  limited  now  great  dailies  to  a  telegraphic  report 
of  .'100  words  a  day.  Dailies  of  1,000  circulation 
now  get  infinitely  greater  news  service  than  the 
Chicago  and  St.  Louis  papers  enjoyed  in  the  sixties. 

The  cloud  on  the  horizon  of  peace  is  radio  trans¬ 
mission  of  news.  It  is  30  years  since  Marconi  flashed 
a  word  across  an  ocean.  It  is  10  years  since  the 
vacuum  tube  and  continuous  wave  transmission  gave 
the  radio  art  its  tremendous  impetus.  Still  the  press 
has  made  no  such  general  use  of  the  new  tool  as 
marked  the  first  three  decades  of  the  electric  tele¬ 
graph.  On  several  recent  occasions  fla.shes  and  puffs 
of  steam  have  indicated  a  struggle  oetween  important 
newspaper  interests  over  division  of  control  of  press 
radio  communications,  comparable  to  the  wrestlings 
of  70  years  ago,  and  to  date  no  final  determination 
of  press  radio  rights  has  been  made. 

There  will  be  room  for  all  on  the  ether  waves, 
a  fact  which  may  better  be  envisioned  hopefully  than 
regretted  in  retrospect.  If  the  publishers  and  tele¬ 
graph  magnates  of  1860  could  have  expected  the 
automatic  printer  and  multiple  circuits,  with  tele¬ 
phone  wires  carrying  a  dozen  messages  simultane¬ 
ously,  much  of  the  nineteenth  century  grief  might 
have  been  avoided. 


I  ^  L 

WHAT  FACTS? 

<i4T>  RIMARILY,  it  is  the  publicity  man’s  job  to 
present  facts  to  the  newspaper  which  might 
otherwise  be  overlooked,”  naively  writes  Ut 
Moser  in  the  leading  article  in  The  Quill  for  Anrii 
What  facts?  ^ 

Facts  which  the  publicity  man’s  paying  boss  desires 
to  suppress  and  which  might  be  news,  or  facts  whidi 
he  desires  to  feed  to  the  public  mind  whether  ne»s 
or  not? 

Favorable  facts,  of  course. 

Mr.  Moser  ought  to  know.  He  has  been  press 
agent  and  “editor”  for  the  state  of  Kansas,  a  grain 
growers’  corporation,  the  Institute  of  Meat  Packrs 
and  for  the  lively  Wall  Street  house  of  Halsej, 
Stuart  and  Company.  We  have  no  doubt  he  is  ex¬ 
pert.  He  writes  a  long  and  urgent  defense  of  unpaid 
publicity,  under  one  name  and  another,  but  nowhere 
does  he  explain  how  a  publicity  man  can  be  free  t« 
write  the  plain  truth  for  public  prints  if  his  boss 
doesn’t  happen  to  want  the  truth  known. 

The  Quill’s  contributor  would  have  us  believe  the 
world  has  become  so  complex  that  ordinary  news- 
reporters  are  baffled  when  attempting  to  write  about 
such  matters  as  corporation  finance,  unless  aided  by 
publicity  men.  This  ancient  and  artful  conceit  will 
bring  sardonic  smiles  to  the  faces  of  scores  of  report¬ 
ers  who  are  perfectly  capable  of  covering  any  new; 
situation  that  either  Wall  or  LaSalle  Streets  might 
produce — men  who  fight  as  best  they  can,  day  by  day, 
the  hand-out  system,  knowing  that  the  real  news,  facts 
calculated  to  contribute  to  public  opinion,  usually 
perish  behind  press  agent  screens. 

It  is  to  be  expected,  naturally,  that  press  agents 
will  defend  their  business,  that  editors  who  are  look¬ 
ing  for  cheap  copy  will  speak  up  for  the  trade  and 
that  those  who  exploit  the  press  will  favor  press 
agentry,  but  we  wonder  why  it  is  that  a  serious 
magazine  like  The  Quill,  published  by  Sigma  Delta 
CTii,  professional  journalistic  fraternity,  should  be 
interested  to  repetitiously  print  the  old  and  specious 
arguments  extenuating  and  glorifying  a  practice 
which  is  obviously  at  the  expense  of  ethical  jour¬ 
nalism. 


Local  contest,  running  in  Passaic  (N.J.) 
Herald,  offers  prices  lor  the  best  letter  on 
the  query  “After  Prohibition — WhatP”  It  is 
making  good  copy. 


PRESS  CONFIDENCES 

HE  .AsscKiation  of  Journalists  Accredited  to  the 
League  of  Nations  has  on  its  hands  a  struggle 
to  maintain  the  right  of  newspaper  men  to  pro¬ 
tect  sources  of  confidential  information.  It  presents 
some  phases  which  have  not  arisen  in  domestic 
situations. 

A  London  correspondent  sent  to  his  newspaper  a 
well-founded  report  that  anti-Fascist  agents  were 
plotting  the  assassination  of  Dino  Grandi.  -Almost 
immediately  the  correspondent  was  summoned  by  ^ 
Swiss  police  to  Lausanne  for  interrogation,  which 
always  stopped  short  of  the  threat  of  arrest  or  confine¬ 
ment.  He  has  so  far  refused  to  divulge  the  name 
of  his  informant,  and,  by  so  refusing,  has  prevented 
certain  groups  of  European  diplomats  from  using  his 
information  in  a  totally  unrelated  dispute  with  certain 
other  groups. 

The  .Association  of  Journalists  has  avoidd 
diplomatic  entanglement  and  is  arguing  that  if  ^ 
league  is  extra-territorial,  then  journalists  accredited 
to  it  share  the  extra-territorial  privilege  and  are  not 
responsible  to  the  Swiss  police  for  what  they  write 
on  information  received  from  League  officials  or  other 
extra-territorial  sources.  This  logic  they  extend  to 
censorship  and  other  forms  of  interference  with  whic 
journalists  operating  in  diplomatic  hot  spots  are  qnit' 
familiar.  , 

To  date  the  correspondent  has  not  been  * 
in  contempt  of  any  tribunal,  nor  refused  passpo  | 
beyond  any  frontier.  It  is  not  likely  that 
Geneva  cares  to  force  the  issue  that  far. 
is  it  likely  that  anyone  beyond  the  membership  of 
.Association  cares  to  have  the  status  of  newspaper  nw 
so  clearly  established.  If  the  Association 
and  dramatize  its  case  to  establish  press  confidw^ 
as  a  principle  in  international  affairs,  the  way  ot 
journalist  in  this  country  may  be  easier. 
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DWARD  D.  stair,  publisher  of 
_  the  Detroit  (Mich.)  Free  Press,  re¬ 
cently  arrived  in  Los  Angeles  from  the 
Hawaiian  Islands. 

Victor  H.  Hanson,  publisher  of  the 
Birmingham  News  and  Age-Herald, 
been  elected  a  member  of  the  Birming¬ 
ham  city  board  of  education. 

Guy  P.  (iannett,  publisher  of  a  group 
of  five  Maine  newspapers,  has  returned 
from  Florida  where  he  spent  the  past 
two  months. 

William  J.  Pape,  publisher  of  the 
If^'alerburv  (Conn.)  American  Republi¬ 
can,  is  writing  a  column,  “Remarks 
From  The  Rumble  Seat”  for  the  Sunday 
Republican.  The  column,  which  is  of  a 
reminiscent  nature  but  also  carries  para- 
(traphs  on  current  news  events,  is  signed 
“The  Observer.”  It  faces  the  editorial 
page. 

Major  John  Bassett,  vice-president  of 
Montreal  Gazette,  will  sail  for  England 
May  9  and  will  return  June  6. 

Elbert  H.  Baker,  chairman  of  the  board 
of  the  Cleveland  Plain  Dealer,  accom- 
pani^  by  Mrs.  Baker,  Have  returned 
from  several  weeks  on  the  Pacific  Coast 
where  they  visited  their  two  sons  who 
are  newspaper  publishers  in  Tacoma, 
Wash.,  and  Eugene,  Ore. 

Reed  Taft  Bayne,  one  of  the  owners 
of  the  Superior  (Wis.)  Telegram  with 
Mrs.  Bayne  and  their  two  children,  have 
been  spending  a  few  days  in  Gulfport, 
Miss.,  and  Xew  Orleans.  La.,  en  route 
home,  after  visiting  in  Florida. 

Grove  Patterson,  editor  of  the  Toledo 
Blade,  will  give  the  cornmencement  ad¬ 
dress  at  the  Belief ontaine  (O.)  high 
school,  June  4. 

Senator  Robert  F.  (jreen,  director  of 
the  Nelson  ( B.  C. )  Daily  News  has  been 
appointed  a  member  of  the  Victoria 
(B.  C.)  Advisory  Board  of  the  Royal 
Trust  Company. 

William  J.  Kline,  senior  publisher  of 
the  Amsterdam  (X.  Y.)  Recorder  and 
Democrat,  has  returned  home  after 
spending  the  winter  in  Florida.  Mrs. 
Kline,  and  their  daughter,  Mrs.  William 
H.  Kuhn,  wife  of  the  advertising  man¬ 
ager,  were  with  Mr.  Kliae  on  his  tour. 

Herl)ert  Peterson,  publisher  of  the 
H  ashington  (N.  J.)  Star,  weekly,  is 
touring  the  British  Isles,  and  will  later 
go  to  Oberammergaii  to  see  the  Passion 
Play. 

Curtis  Cannon,  publisher  of  the  Hope 
(.Ark.)  Morning  Nctos,  spoke  April  1 
at  the  banquet  session  of  the  Authors 
and  Composers  Society.  Little  Rock,  on 
the  subject,  "Arkansas  Literature.” 

Maurice  S.  Sherman,  editor  of  the 
Hartford  (Conn.)  Courant  and  crusader 
for  the  repeal  of  the  18th  amendment 
spoke  at  the  19th  annual  banquet  of  the 
Lakeville  fConn.)  Chamber  of  Com- 
mefce,  setting  forth  his  views  on  Pro¬ 
hibition. 

C.  F.  Ridenour,  president  and  general 
manager  of  the  Pigua  (O.)  Daily  Call 
has  l^en  elected  president  of  the  Piqua 
Retailers  .Association.  It  is  the  first 
time  a  newspaper  publisher  has  been 
president. 

Mrs.  Franklin  D.  Schurz,  wife  of  the 
we-president  of  the  South  Bend  (Ind.) 
tribune,  has  returned  from  5>n  automo- 

i  k  *'’”**’• 

•Mrany,  Ind.,  she  was  a  guest  of  her 
lather,  Walter  S.  Montgomerv,  editor 
and  publisher  of  the  New'  Albany 
Tribune. 

Hoffman,  editor  of  the  Harris- 
mfri?  (Pa.)  Morning  Patriot  and  Evening 
,*’?^^ntly  addressed  a  meeting  of 
Dickinson  Alumni  Club  of  Xew  York 
f  Hoffman  is  general  chairman 

nr  the  Commencement  program  at 
ickinson  College,  Carlisle  the  first  week 
of  1%2  altttnnus  of  the  class 

S.  Ochs,  publisher  of  the  New 
and  the  Chattanooga  Times, 
■  he  recently  before  the  students  of  the 
niversity  of  Chattanooga. 

Dr.  John  H.  Finley.  associate 
lor  of  the  New  York  Times,  will 
iver  the  baccalaureate  address  at  the 


136th  commencement  exercises  of  the 
University  of  Xorth  Carolina,  June  10. 
Dr.  Finley,  beginning  May  1,  will  de¬ 
liver  three  lectures  on  subjects  in  the 
social  science  field  in  Richmond,  Va., 
under  the  Billikopf  Foundation  in  con¬ 
nection  with  the  University  of  Rich¬ 
mond. 


FOLKS  WORTH  KNOWING 


IN  THE  BUSINESS  OFFICE 

XT  ARRY  MARSHALL,  advertising 
director  of  the  Seattle  Star,  is  home 
from  California  where  he  has  been  re¬ 
cuperating  from  a  long  illness. 

F'rank  C.  Clancy,  circulation  manager 
of  the  Buffalo-Cmtrier-Express,  won  the 
championship  of  that  newspaper  at  indoor 
golf,  defeating  C.  V.  Curry,  reporter, 
two  up  and  one  to  go  after  a  1(^  hole 
final  round.  Burrows  Matthews,  editor, 
presented  a  trophy  to  the  winner. 

Ralph  H.  Kletzing,  advertising  man¬ 
ager  of  the  Salem  (Ore.)  Morning 
Statesman,  is  at  Long  Beach,  Cal.,  with 
Mrs.  Kletzing,  who  recently  underwent 
an  operation. 

Frank  Taylor,  national  advertising 
manager  of  the  Seattle  Star,  is  home 
from  his  annual  trip  East  made  for  the 
purpose  of  contacting  agencies  and  ad¬ 
vertisers  in  the  national  field. 

Orville  E.  Priestley,  of  the  Cron’ley 
(La.)  Daily  Signal,  and  Mrs.  Priestley 
are  the  parents  of  a  son,  Joseph  Shore 
Priestley,  born  .April  1. 

Daniel  Tanner,  circulation  manager  of 
the  Utica  (X.  Y.)  Observer-Dispatch, 
marked  the  3()th  anniversary  of  his  entry 
into  newspaper  work,  April  1.  Mr. 
Tanner  started  work  as  an  oflfice  boy  for 
the  old  Utica  Herald-Dispatch,  later  serv¬ 
ing  as  collector,  and  assistant  circulation 
manager.  He  became  circulation  man¬ 
ager  in  1906. 

H.  Burns  Trundle,  business  manager 
of  the  Daniille  (Va.)  Register,  recently 
visited  relatives  in  CTiarlotte,  X.  C. 

IN  THE  EDITORIAL  ROOMS 

Neil  H.  SW.AXSOX,  managing 
editor  of  the  Pittsburgh  Press,  made 
an  address  before  the  Pittsburgh  Press 
Journalists  Gub  last  week. 

Roliert  C.  Elliot,  managing  editor  of 
the  Salt  Lake  Telegram,  addressed  the 
International  Club,  Salt  Lake  City,  last 
week  on  modern  news  gathering  methods. 

W'ilbur  M.  White,  managing  editor  of 
the  Toledo  Times,  announced  his  candi¬ 
dacy  for  the  Republican  nomination  for 
congress  from  the  Ninth  Ohio  district 
Saturday,  April  5.  He  will  run  on  a 
liberal  platform. 

James  A.  Parkham,  managing  editor 
of  the  Charlotte  (N.C.)  Observer,  went 
to  Greensboro  by  air  with  a  reception 
committee  of  Charlotte  business  rnen  to 
meet  the  first  mail  plane  to  visit  the 
Charlotte  municipal  airport  April  1. 

B.  P.  Campbell,  managing  editor  of 
the  Mobile  (Ala.)  Press,  made  the  ad- 


Malcolm  Adams 


T^ALCOLM  AD.AMS,  reporter  for  the 
-b*X  Memphis  Ezvning  Appeal,  was  rec¬ 
ommended  this  week  for  the  Memphis 
Junior  Chamber 
of  Commerce’s 
annual  loving  cup 
award  to  the 
young  man  who 
has  performed 
the  most  out¬ 
standing  civic 
service  of  the 
year  in  the  city. 

R  e  commenda¬ 
tion  was  made  by 
the  West  Side 
Civic  Club  of 
Memphis  in  rec- 
o  g  n  i  t  i  o  n  of 
.Adams’  series  of 
stories  regarding  the  club’s  censure  of 
Detective  Morris  Solomon,  who  in  a  de¬ 
tective  magazine  story  spoke  of  Fort 
Pickering  district  in  Memphis  as  being 
overridden  with  criminals. 

Adams,  aided  by  club  members,  made 
a  survey  of  the  district  for  his  paper  and 
discovered  no  pool  halls  or  “joints” 
where  criminals  hang  out.  Stories  in 
his  and  other  Memphis  papers  resulted 
in  Solomon  apologizing  to  Fort  Picker¬ 
ing  residents  through  the  daily  press. 

.Adams  joined  the  Evening  .Appeal  two 
years  ago  and  recently  was  appointed 
church  editor.  He  first  broke  into  news¬ 
paper  work  as  an  office  boy  for  the  old 
Memphis  News-Scimitar, 

dress  last  week  at  the  weekly  luncheon 
of  the  Forum  Club.  Mobile.  “How  the 
Modern  Newspaper  Functions”  was  his 
subject. 

Loye  W.  Miller,  managing  editor  of 
tlie  Knoxville  (Tenn.)  News-Sentinel, 
and  Mrs.  Miller  are  parents  of  a  son, 
Loye  W.  Miller  II,  born  March  20. 

H.  W.  Drake,  reporter,  and  J.  D. 
Bowersock,  photographer.  Kansas  City 
Star,  flew  to  Jefferson  City  to  cover  a 
mutiny  in  the  Missouri  state  prison,  re¬ 
cently,  assisting  Duke  Shoop,  capital 
correspondent,  in  covering  the  story. 
Following  his  return,  Mr.  Drake  was 
assigned  to  cover  the  Pearman  murder 
case  at  Bentonville.  Ark.,  in  which  Dr. 
A.  J.  Bass  of  Columbia.  Mo.,  well- 
known  in  Missouri  politics,  has  been  in¬ 
dicted. 

Miss  Mary  Peel,  daughter  of  Zillah 
Cross  Peel,  society  editor  of  the  Fayet- 
tez'ille  (.Ark.)  Daily  Leader,  served  that 
paper  as  editor  of  its  l^niversity  of 
.Arkansas  section  March  30.  Miss  Peel 
is  a  journalism  student  at  the  university. 

Edwin  G.  Pinkham,  the  Kansas  City 
Star's  “roving  correspondent.”  covered 
the  closing  phases  of  Mrs.  Medill  Mc¬ 
Cormick’s  campaign  for  the  Illinois  Re- 
(Continued  on  next  page) 


Ham  Fisher 

He  Knows  What’s  Good  for  a  Sport  Page  ! 


Fisher’s  new  strip,  Joe  Palooka, 
starts  publication  Monday,  April 
2 1 ,  with  a  beautiful  list  of  high- 
grade  newspapers. 

There’*  a  fighter  called  JOE  PALOOKA 
whom  you  can’t  afford  to  miss. 

(Votes  for  busy  oditort:  J.  P.  McEvoy 
is  writing  a  series  of  sketches  for  broad¬ 
casting  ....  Topeka  State  Journal  buys 
Oliver’s  Adventures  ....  Will  Rogers 
is  one  of  the  most  popular  of  all  features 
on  the  air  ....  Ken  Kling  is  an  old- 
fashioned  practical  joker,  and  he  even 
appreciates  a  joke  on  himself  ....  Julia 
Boyd  is  sketching  fashionable  women  in 
Cuba  and  Florida. 


Gene  Howe 
|Doesn*t  Like  It 
-But- 


The  McNaught  Syndicate,  Inc. 


Gene  HOWE,  publisher  of 
The  Amarillo  Globe-News, 
does  not  write  testimonials  as  a 
rule.  Usually  it’s  the  other  way 
around,  as  Mary  Garden  or  Lind¬ 
bergh  might  testify.  But  this 
time,  like  a  lot  of  other  good 
editors,  he  has  written  a  gorgeous 
testimonial  about  the  Tarzzm 
strip— not  that  he  likes  it  himself 
particularly — BUT — Here’s  what 
he  says: — 

TARZAN  has  a  won¬ 
derful  following 
among  our  readers  in 
Amarillo  and  this  terri¬ 
tory.  It’s  ONE  OF  THE 
VERY,  VERY  BEST 

features  we  have  ever 
had. 

I  do  not  write  this  testi¬ 
monial  because  I  like  it 
myself  particularly.  We 
check  up  on  our  features 
and  know  what  they  are 
doing.  TARZAN  HAS 
BROUGHT  UP  CIR¬ 
CULATION  AND 
HELPED  US  MAINTAIN 
CIRCULATION. 


It’s  the  same  story  everywhere  the 
Tarzan  strips  have  been  tried.  TTiat’s 
why  we  are  in  a  position  to  make  our 
sporting  offer. 


We  offer  the  strip  of 
thrills,  TARZAN  OF  THE 
APES,  by  Edgar  Rice  Bur¬ 
roughs  for  ten  weeks  only. 

—  At  the  end  of  the  first 
strip  serial  —  ten  weeks  — 
you  are  free  to  quit  cold 
or  go  on  and  use  the  other 
Tarzan  strip  serials. —  Try 
the  first  one  for  ten  weeks. 

—  Stop  it!  —  See  what 
happens. 

TARZAN 

By  Edgar  Rice  Burroughs 
Drawing*  by  Rex  Maxon 
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publican  senatorial  nomination  for  the 
Sunday  section. 

Willard  Cope,  formerly  of  the  Atlanta 
(Ga.)  Constitution,  has  joined  the  staff 
of  the  New  Orleans  (La.)  Times-Pica 

yune. 

Miss  Helene  Robbins,  women’s  clubs’ 
editor  of  the  New  Orleans  (La.)  Times- 
Picayune,  has  been  confined  to  her  home 
after  an  operation. 

A.  B.  MacDonald,  feature  writer, 
Kansas  City  Star,  has  been  covering  the 
fight  to  control  the  “wild”  oil  well  at 
Oklahoma  City. 

Robert  J.  Casey,  Chicago  Daily  News 
staff  writer,  now  traveling  in  the  South 
seas,  has  landed  safely  on  Easter  Island, 
according  to  word  received  in  a  cable¬ 
gram  to  the  Daily  News. 

Jack  C.  Moffitt,  Kansas  City  Star 
moving  picture  editor,  has  returned  from 
California  to  do  a  series  of  articles  on 
“Personalities  of  Hollywood.”  He  stop¬ 
ped  off  at  Reno,  Neb.,  on  the  way  to 
get  a  feature  story  on  the  famous  divorce 
colony. 

Bernard  A.  Walsh  has  joined  the  staff 
of  the  Springfield  Illinois  State  Journal. 
He  formerly  was  city  editor  of  the 
Platt sburg  (N.Y.)  Daily  News  and  is  a 
graduate  of  the  Notre  Dame  school  of 
journalism. 

Kenneth  (“Doc”)  Taylor,  who  recently 
went  to  Fort  Worth,  Tex.,  to  engage  in 
advertising,  has  returned  to  his  former 
position  on  the  copy  desk  of  the  New 
Orleans  (La.)  Times-Picayune. 

W.  Bob  Holland,  columnist  and  edi¬ 
torial  writer  of  the  Miami  (Fla.)  Herald, 
was  chosen  to  address  future  journalists 
at  the  Central  High  School  in  Miami 
last  week.  The  2,000  pupils  had  been 
asked  to  express  their  preferences  in 
future  occupations  and  those  who  chose 
newspaper  work  listened  to  Mr.  Holland 
tell  the  advantages  and  disadvantages  of 
his  calling  for  half  an  hour  and  then 
asked  him  questions. 

John  D.  Klorer,  assistant  city  editor. 
New  Orleans  (La.)  Times-Picayune,  has 
resigned  to  join  The  Louisiana  Progress, 
new  political  weekly  which  print^  its 
first  issue  in  New  (Orleans  last  week. 

Edmond  H.  Brill,  Jr.,  police  reporter 
for  the  Richmond  (Va.)  Times-Dis patch, 
has  been  covering  the  Smeeman  murder 
trial  at  Ashland,  Hanover  county,  Va., 
for  his  paper. 

Seth  Clarkson,  member  of  the  Rich¬ 
mond  (Va.)  Times-Dispatch,  recently 
completed  a  survey  of  the  textile  situa¬ 
tion  in  Danville,  Va.,  and  wrote  a  series 
of  seven  signed  articles. 

Arthur  Tiernan,  police  reporter  for 
the  Indianapolis  Star,  suffered  a  severe 
laceration  of  the  right  knee  when  his 
automobile  skidded  and  fumed  over  near 
Indianapolis  last  week. 

Thomas  Temple  Hoyne,  financial  editor 
of  the  Chicago  Herald  and  Examiner, 
addressed  the  class  on  brokerage  practices 
of  the  Chicago  Stock  Exchange  Institute 
April  7. 

Murray  Hannon,  news  editor  of  the 
Redding  (Cal.)  Searchlight  was  recently 
awarded  the  first  orize  in  the  monthly 
awards  of  the  Allied  Sacramento  VaVlIe^ 
group  of  the  California  Newspaper  Pub¬ 
lishers  Association,  given  for  the  best 
stories  of  the  non-routine  variety. 

Norma  Hendricks,  formerly  society 
editor  of  the  Cleveland  News,  has  joined 
the  reportorial  staff  of  the  Plain  Dealer 
of  that  city. 

William  Francis  Fox,  Jr.,  of  the  sports 
staff.  Indianapolis  News,  and  Miss  Alice 
MacManus  have  announced  their  ap¬ 
proaching  marriage,  which  will  take 
place  April  22  at  the  church  of  the  Holy 
Name  at  Birmingham,  Mich. 

Ross  Cunningham  has  resigned  from 
the  Seattle  Star  to  become  publicity 
manager  for  the  Alaska-Washington 
Airways. 

Mark  Ogden  has  joined  the  staff  of 
the  Kokomo  find.)  Dispatch  as  sports 
editor.  Glen  Rouch,  former  sports  editor 


of  the  Dispatch,  has  become  telegraph 
editor. 

Mell  Schmied,  after  a  stay  of  four 
months  in  California  and  Arizona,  has 
returned  to  resume  the  editorship  of  the 
South  Sioux  City  (Neb.)  Eagle.  Dur¬ 
ing  his  absence  the  work  was  conducted 
by  R.  W.  Pace,  Nebraska  newspaper 
man. 

Fred  Lynch  has  returned  to  the  news 
room  of  the  Seattle  Times  after  several 
weeks’  absence  on  account  of  illness. 

H.  Edward  Steele,  formerly  on  the 
Oakland  (Cal.)  Tribune  and  the  Bluefield 
(W.Va.)  Telegraph,  has  been  named 
assistant  cashier  for  the  Associated  Oil 
Company  at  Portland.  Ore.,  following 
a  recent  trip  to  Australia  and  the  Orient. 

W.  R.  McAusland  has  resigned  as 
news  editor  of  the  Storm  Lake  (la.) 
Register.  McAusland  was  formerly  with 
the  Spencer  (la.)  Reporter. 

Wright  Frierson,  formerly  general 
assignment  man  on  the  New  Orleans 
(La.)  Times- Picayunne.  has  joined  the 
New  Orleans  Morning  Tribune. 

Bret  Hawkins,  makeup  editor  of  the 
Indianapolis  Star,  is  recovering  from  an 
operation  for  appendicitis. 

Alexander  McSurely  of  the  Indian¬ 
apolis  Nervs,  has  been  transferred  from 
the  federal  building  to  police,  succeeding 
Bud  Ennis,  who  has  been  transferred  to 
assignments. 

Leslie  Young,  who  recently  resigned  as 
news  editor  of  the  Hartford  (Conn.) 
Courant,  was  presented  with  a  bedroom 
clock  at  a  testimonial  given  him  by 
members  of  the  staff  at  the  State  Theater 
in  Hartford. 

Maurice  Cronan.  night  city  editor  of 
the  Hartford  (Conn.)  Courant,  is  on  his 
annual  vacation. 

Mrs.  Priscilla  Talbott  has  temporarily 
become  a  member  of  the  society  depart¬ 
ment  during  the  absence  of  Miss  Dorothy 
Sawyer,  society  editor  of  the  Hartford 
(Conn.)  Courant. 

Edwin  Gordon  Lawrence,  feature 
writer  for  the  Concord  (N.  H.)  Datty 
Monitor,  is  touring  the  west  coast. 

Martin  Brackbill.  police  reporter  for 
the  Harrisburgh  (Pa.)  Telegraph  has 
resigned  to  become  news  editor  of  the 
Gettysburg  (Pa.)  Times. 

W.  S.  (Thapin  of  the  Waterbury 
fCx)nn.)  American  will  join  the  staff  of 
the  Portland  (Me.)  Press  Herald,  May  1. 

Miss  George  ElHston,  society  editor 
of  the  Cincinnati  Times-Star,  has  re¬ 
turned  from  a  mid-winter  vacation  trip 
to  Florida. 

E.  C.  Penrose  recentlv  celebrated  his 
thirty-first  year  as  nolice  renorter  for 
the  Salt  Lake  City  Deseret  News. 

Robert  B.  Atwood  has  been  assigned 
to  cover  the  city  hall,  county  court  house 
and  federal  district  court  for  the 
Springfield  Illinois  State  Journal. 

Sam  B.  Groff,  veteran  Seattle  police 
reporter  and  artist,  has  returned  to  the 
police  run  after  an  absence  of  several 
years  in  other  work  for  the  Seattle 
Star. 

H.  F.  Mackender,  editor  of  the  daily 
oucstion  and  answer  column  of  the 
Cleveland  Plain  Dealer,  is  ill  in  St. 
Luke’s  hospital. 

Quintan  Gra\'att.  assistant  financial 
editor  of  the  Cleveland  Plain  Dealer,  is 
confined  to  his  home  by  illness  and  W. 
G.  Lavelle  is  substituting  for  him. 

Nap  Nassr  and  James  Denison,  re¬ 
porters  for  the  Toledo  Times,  were  in¬ 
jured  when  a  taxicab  in  which  they 
were  riding  on  an  assignment  collided 
with  another  car  in  Toledo  last  week. 
Denison  suffered  an  injured  shoulder 
and  Nassr  was  cut  on  the  head. 

John  J.  Toohill,  sports  editor  of  the 
Springfield  Illinois  State  Register.  v;ho 
resigned  last  week  to  join  the  Chicago 
Tribune  sports  staff,  has  been  succeeded 
by  Frank  W.  Weir,  former  sports 
writer  for  the  Decatur  (Ill.)  Review 
and  Davenport  (la.)  Dculy  Times. 

Elmer  Hansen,  sports  editor  of  the 
Aurora  (Ill.)  Beacon-Neivs,  was  prin¬ 
cipal  speaker  at  the  Green  Pheasant 
Club  dinner  of  Batavia,  Ill.  in  Aurora 


last  week. 

Albert  F,  Phillips,  80-year-old  r* 
porter  of  the  Salt  Lake  Telegram,  will 
make  a  tour  of  Utah  this  spring  jnd 
summer  writing  features  on  the  indni- 
tries  of  the  various  communities  he 
visits. 

Maurice  Howe,  roving  reporter  of  Ae 
Ogden  (Utah)  Standard-Examiner,  i$ 
in  Lalifornia  after  a  tour  around  the 
world. 

M.  B.  Miller,  state  editor.  Salt  Lalu 
Tribune,  has  resigned  to  go  to  the 
Pacific  Coast.  He  is  succeeded  by  Harry 
M.  Bagley  of  the  copy  desk.  Waltw 
King,  formerly  a  member  of  the  ^t 
Lake  Tribune’s  staff  has  returned  to  the 
paper  as  assistant  city  editor. 

Jack  T.  McCully,  radio  editor,  Sea 
Orleans  (La.)  Times-Picayune,  has  bw 
placed  in  charge  of  the  amusements 
page,  handling  it  in  addition  to  riiio. 

William  Johnson,  feature  editor  of  the 
Little  Rock  Arkansas  Democrat,  ap¬ 
peared  with  E.  J.  Bodman,  banker,  as  a 
speaker  recently  at  the  annual  meeting 
of  the  Kiwanis  Club,  England,  Ark. 

Mrs.  Denver  L.  Dudley,  society  edi¬ 
tor  of  the  Jonesboro  (Ark.)  Daily 
Tribune,  has  resigned. 

Richard  G.  Harris,  former  general 
assignment  man  on  the  New  Orleani 
Times-Picayune,  has  been  transferred  to 
the  real  estate  department,  working 
ainder  Herman  J.  Seiferth,  widely 
known  newspaper  man  who  recently  cel¬ 
ebrated  his  fifty-first  anniversary  with 
the  Times-Picayune. 

Miss  Irene  Lois  Ck)wan,  formerly 
associate  editor  of  the  North  Kansas 
City  News  and  special  correspondent  for 
the  Liberty  (Mo.)  Tribune  and  Ad¬ 
vance,  has  been  appointed  editor  of  the 
Blue  Valley  Inter-City  News,  published 
at  Fairmount,  Mo. 

Edward  Greeley  of  South  Portland, 
Me.,  has  been  appointed  Bangor  repr^ 
sentative  for  the  Portland  (Me.)  Press 
Herdfd,  Evening  Express  and  Sunday 
Telegram,  succeeding  Kenneth  L.  Berry 
who  will  become  city  editor  of  the 
Bangor  (Me.)  News. 

Don  Howard,  news  editor  of  the  Salt 
Lake  Telegram,  has  returned  to  his  poM 
after  a  vacation  at  his  former  home  in 
Pocatello,  Idaho. 

Charles  Day,  city  editor  for  the  Ports¬ 
mouth  (Va.)  Star,  has  had  his  second 
volume  of  verse,  “Lights  O’  Day"  pub¬ 
lished.  The  verses  in  this  volume  orig¬ 
inally  appeared  in  the  Star  in  a  daily 
feature  of  the  same  title. 

Elizabeth  Lankford,  society  reporter 
on  the  Norfolk  Virginian-Pilot,  who  has 
been  ill,  has  returned  to  the  office. 

Francis  P.  O’Neill,  police  reporter  on 
the  Boston  American,  has  begun  a  series 
of  broadcasts  from  station  WJGS  on 
“Getting  the  News  While  the  Public 
Sleeps.”  The  first  talk  was  on  April  9. 


FLASHES 


It  was  suggested,  right  here  in  the  rf- 
fice,  that  if  the  Volstead  law  should  ofr 
cially  become  null,  the  Liberty  Bell  wmW 
ring  out  spontaneously.  “Yop.”  * 
copyreader,  “and  I’d  write  the  h^d: 
‘Peal  and  Repeal.’  ” — F.  P.  A.,  New  York 
World. 

Now  that  a  cow  has  been  milked  while 
riding  in  an  airplane  over  St.  Louis  we 
suppose  a  vogue  will  be  started  in  ttw 
city  for  plane  milk  shakes. — H  tehita 
Beacon. 

I  f  a  Chicago  paper  decides  not  to  pul^ 
lish  crime  news  it  is  on  right  lines,  W 
crime  is  not  news  in  Chicago. — Toront 
Star. 


The  thing  some  of  us  miss  in 
ies  by  radio  is  watching  the  moun  iw 
expectancy  of  the  earnest  chap  m 
back  row  as  he  gets  ready  to  wham 
cymbal. — Detroit  News. 

Just  as  we  were  about 
the  world  was  getting  better  up  ju  Pr 
a  food  shark  with  a  newspay^r  a 
lauding  carrot  pie. — Macon  lelegrap  ■ 
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NEW  HOE  SUPER -PRODUCTION  UNITS  HAVE 
BEEN  ORDERED  FOR  THE  CLEVELAND  PRESS, 
GIVING  THE  PRESS  A  TOTAL  OF  33  HOE  UNITS 


Scfctpps-Ho 


3WSRAPERS 


WUXIAK  ©.CHANDLER 

OBmnAI.  BOSTNEM  ICAJIAOEK 
NEW  YORK  CENTRAL  BUILDING 
830  PARK  AVENUE 
NEW  YORK 


March  8,  1930, 


Mr.  H.  R,  Swartz, 

R .  Hoe  &  Co. ,  Inc. , 
Hew  York  City. 

Dear  Mr.  Swartz: 


May  I  tell  you  that  I  was  deeply 
impressed  by  the  modernization  of  your  factory  facilities, 
as  I  observed  them  incident  to  the  inspection  of  your  new 
condensed  printing  units. 

May  I  also  express  my  real  appreciation  of 
the  courage  and  pioneering  spirit,  combined  with  engineer¬ 
ing  skill,  which  has  produced  the  new  unit,  and  v/hich  we 
soon  hope  to  see, in  company  with  others,  printing  Cleveland 


Presses. 


Cordially  your 


R.  HOE  &  CO.,  INC., 

Ctntral  OfKctt 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


SAN  FRANCISCO 


NEW  ORLEANS 


k.H0E&C0.lNc.Sffi5 
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PRESS  ASSOCIATION  NOTES 

OJ.  PUSEY,  night  editor  in  Salt 
•  L^ke  City  for  the  Associated  Press, 
has  been  given  day  duty.  He  is  suc¬ 
ceeded  by  Charles  A.  Esser  of  Spokane, 
Wash. 

S.  P.  Ochiltree,  Indiana  correspondent 
of  the  Associated  Press  was  the  speaker 
at  a  recent  banquet  of  the  Press  Club  at 
DePauw  University. 

Christopher  Hankemier  of  the  Indian¬ 
apolis  bureau  of  the  Associated  Press 
was  seriously  injured  in  an  automobile 
accident  last  week. 

R.  O.  Brown,  of  the  Los  Angeles 
bureau  of  Associated  Press,  has  been 
transferred  to  Phoenix  to  succeed  Ray 
Hanners,  resigned. 

David  F.  Kiley,  of  the  Boston  Atneri- 
can,  has  joined  the  staff  of  International 
News  Service  in  Boston  as  rewrite  man. 

T.  M.  Davenport  has  been  transferred 
from  the  .Atlanta  bureau  of  Associated 
Press  to  Montgomery,  Ala.,  to  succeed 
J.  H.  Taylor,  resigned. 

Curtis  Roland  Hay,  formerly  of  the 
Des  Moines  Register  and  the  Omaha 
Bee-News,  has  joined  the  Des  Moines 
bureau  of  International  News  Service. 

F.  J.  Starzel,  assistant  to  J.  M.  Ken¬ 
drick  of  the  Associated  Press,  returned 
to  duty  this  week  after  two  weeks  at  Mt. 
Sinai  Hospital,  New  York,  following 
an  operation  for  appendicitis. 

CHANGES  OF  OWNERSHIP 

"TORMER  Congessman  Martin  L. 

Davey  of  Kent,  O.,  has  sold  the  Kent 
Courier-Tribune,  which  he  recently  pur- 
ched,  to  E.  C.  Dix,  publisher  of  the  Ra- 
7vmui  Record  and  W  ooster  Record. 
Davey  bought  the  two  weekly  papers  at 
Kent  some  weeks  ago  and  merged  them 
into  a  semi-weekly. 

J.  A.  Copple,  formerly  of  the  Clarion 
(la.)  Monitor  and  Cherokee  (la.)  Chief, 
has  purchased  the  Milo  (la.)  Motor,  a 
weekly,  from  I.  Townsend  and  took  pos¬ 
session  last  week. 

Sale  of  the  WaynesiMle  (N.C.)  Moun¬ 
taineer  weekly,  to  Thomas  M.  Seawell 
has  been  announced  by  V\'illiam  Hand, 
former  owner  and  publisher. 

J.  R  Feauto,  who  sold  the  IV ake field 
(Neb.)  Refntblican  recently  took  posses¬ 
sion  April  1  of  the  Spencer  (S.D.)  News, 
which  he  purchased  last  week. 

Monette  (Ark.)  News  has  been  sold  by 
Gilbert  Yarbrough  to  J.  S.  Dunnavant, 
fomerly  with  the  Monette  Sun.  For  the 
p«t  few  years  Dunnavant  has  been 
with  the  Paragould  (Ark.)  Press. 

Bryan  Tilley  of  Jonesboro,  Ark.,  has 
purchased  the  printing  equipment  of  the 
Walnut  Ridge  (Ark.)  Blade.  The  Blade 
has  not  been  in  operation  for  several 
months.  Tilley  plans  to  re-open  the 
plant,  and  publish  the  newspaper  under 
the  same  name. 

Raymond  M.  Gihnore  and  Gordon 
Kethlev  have  purchased  the  Raymond- 
ville  Willacy  County  News,  from  I. 
Moritz  and  J.  J.  Gilham.  Gilmore  is 
former  owner  of  the  Hainesville  (1^) 
News  which  he  recently  sold. 

South  Tacoma  (Wash.)  Star,  weekly, 


has  been  purchased  by  Ernest  Wetherell 
and  Ed  Fitzharris.  Wetherell  was  form¬ 
erly  with  the  Colfax  (Wash.)  Gazette 
and  is  now  editor  of  the  Star.  Fitzhar¬ 
ris  was  formerly  with  the  Northwest 
Catholic  Progress  of  Seattle  and  is  busi¬ 
ness  manager  of  the  Star. 


SPECIAL  EDITIONS 

]VEW  HAVEN  ((3onn.)  Journal- 
Courier,  12-page  exposition  section, 
March  31. 

Meriden  (Conn.)  Record,  10-page 
cooking  school  section,  April  1. 

Danbury  (Conn.)  Evening-News,  8- 
page  home  furnishing  section,  March  31. 

Attleboro  (Mass.)  Sun,  12-page  second 
annual  Progress  Show  edition,  April  2. 

St.  Augustine  (Fla.)  Record,  Ponce 
de  Leon  Celebration  edition,  March  30, 
a  souvenir  edition  filled  with  historical 
data  and  pictures,  published  during  the 
Ponce  de  Leon  (ielehration  held  in  St. 
Augustine,  April  2-4  inclusive. 

Boston  Transcript,  special  “Modern 
Homes  Exposition  Section,’’  April  7. 

Boston  Sunday  Herald,  Spring  of  1930 
Motorboating,  Regattas  and  Power  Boat 
Events  edition,  six  pages,  April  6 ;  Better 
Homes  section,  10  pages,  April  6. 

Providence  (R.  I.)  Journal,  Styles  of 
the  Hour  Artgravure  section,  eight  pages, 
April  6. 

Brockton  Daily  Evening  Enterprise. 
Spring  Fashion  edition,  16  pages,  April  3. 

New  Bedford  (Mass.)  Standard  and 
Mercury,  North  End  Merchants  Capitol 
Theater  1930  Spring  Style  Show  edition, 
12  pages,  April  7  and  April  8,  respec¬ 
tively. 

Worcester  (Mass.)  Evening  Post, 
Spring  Fashion  Review  in  rotogravure, 
April  8. 


NEW  PLANTS  AND  EQUIPMENT 

Albert  F.  KLEPS,  secretary  and 
manager  of  the  Batavia  (N.Y.) 
Times,  has  announced  that  the  paper  will 
erect  a  new  office  building  on  property 
abutting  on  its  present  plant.  F.  H. 
Homelius,  Batavia  architect,  is  drawing 
plans  for  the  new  building,  which  will 
be  two  stories  high  of  brick  and  stone. 
It  is  hoped  to  complete  the  office  by 
August  1. 

Boise  (Idaho)  Statesman,  is  planning 
to  enlarge  and  remodel  its  building.  A 
new  press  will  be  installed. 

Construction  of  an  addition  to  the  plant 
of  the  Kokomo  (Ind.)  Tribuw  was 
begun  this  week.  "The  new  addition,  to 
cost  $S,(X)0,  will  house  equipment  for  the 
circulation  department  and  new  rooms 
for  the  carrier  staff.  Several  new  offices 
also  will  be  included. 


ON  THE  MECHANICAL  SIDE 

Richard  M.  HILLER,  who  became 
first  pressman  for  the  Lynn  (Mass.) 
D(uly  Evening  Item  in  1876,  when  the 
paper  was  a  weekly,  reached  his  8()th 
birthday  still  on  the  job,  April  3.  He 
was  tendered  a  dinner  by  his  associates 
and  was  presented  with  a  check  by  his 
employer,  CJiarles  H.  Hastings,  presi¬ 
dent  of  the  Hastings  and  Sons  Publish¬ 
ing  Company,  proprietors  of  the  Item. 


The  Publishers  PuildingProblem 


±  hii  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  plarmed  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 


WEDDING  BELLS 

MISS  MARY  SPOTTSWOOD 
EGGLESTON  and  M.  Carl 
Andrews,  both  of  the  Roanoke  (Va.) 
Times  news  staff,  April  5,  at  Portsmouth, 
Va. 

Plummer  Whipple,  sports  writer  of  the 
Toledo  Blade,  to  Miss  Dorothy  Wieland, 
in  Valparaiso,  Ind.,  recently. 

Harry  R.  Daniels,  automobile  editor  of 
the  Iftdianapolis  News,  to  Miss  Ava 
Hutton  at  Fort  Wayne,  April  5. 


ASSOCIATIONS 

RONT  page  matrices  of  Alabama 
newspapers  will  be  used  to  decorate 
the  library  in  the  new  home  of  the  Bir¬ 
mingham  Press  Club  being  fitted  on 
the  roof  of  the  Bankhead  Hotel. 

Pittsburgh  Advertising  Club,  in 
cooperation  with  the  Pittsburgh  Press, 
has  begun  a  voting  contest  to  learn  the 
names  of  the  10  outstanding  citizens  of 
Pittsburgh. 

Officers  of  the  Northeast  Missouri 
Press  Association  will  meet  at  Hanni¬ 
bal  sometime  this  month  to  talk  over  a 
plan  to  extend  accurate  information 
about  the  northeast  section  to  manufac¬ 
turers  and  space  buyers. 

More  than  three  hundred  attended  the 
annual  costume  ball  of  the  Bridgeport 
Advertising  Club  held  April  1  in  the 
Stratford  Hotel.  The  affair  was  termed 
“A  Night  in  Ad  Land,”  and  most  of 
the  dancers  were  costumed  as  various 
nationally  advertised  commodities.  The 
ballroom  was  turned  into  a  miniature 
Main  street,  with  store  windows  on  the 
sides  displaying  various  merchandise.  L. 
H.  Corbit,  president  of  the  club,  was  in 
general  charge. 

Cleveland  Women’s  Press  Club  held 
its  annual  ball  at  the  Hotel  Allerton, 
April  5. 

Captain  Bruce  Bairnsfather,  famous 
English  cartoonist  and  creator  of  "Ole 
Bill,”  addressed  the  Cleveland  Adver¬ 
tising  Clitb,  April  2.  While  in  Cleve¬ 
land  he  visited  Don  Palmer,  cartoonist 
for  the  Cleveland  News. 


S.  B.  Marks,  vice-president  of  the  I*. 

TERNATIONAL  PRINTING  PRESSMEN  AND 
Assistant’s  Union,  was  guest  of  honor 
at  a  testimonial  dinner  tender^  him 
Tueslay  evening,  April  1,  by  three  (ihi 
cago  locals  and  many  friends.  More 
than  700  guests  attended.  Maj.  Gwrge 
L.  Berry,  international  president  of  the 
union,  was  the  principal  speaker. 

Annual  banquet  of  the  Cleveland 
Plain  Dealer  Bowling  Association  will 
be  held  April  23. 

Florida  State  Press  Associatio* 
will  hold  its  annual  convention  May  16- 
17,  at  Quincy,  the  home  town  of  the 
president  of  the  association,  R.  L. 
Sweger. 

Wilbur  C.  Jones  has  been  appointed 
assistant  secretary  of  the  Cleveland 
Advertising  Club  and  editor  of  Tht 
Torch,  the  club’s  publication.  He  form¬ 
erly  served  in  the  advertising  department 
of  the  Newark  (O.)  Advocate  and  the 
editorial  department  of  the  Flmt 
(Mich.)  Journal. 

Mrs.  Ruth  Cromer  Weir  has  been 
elected  vice-^rresident  of  the  Chicago 
alumnae  chapter  of  Theta  Sigma  Phi, 
honorary  journalistic  sorority,  to  fill  the 
vacancy  caused  by  the  resignation  of 
Jessie  Olsen  Pulcipher. 


SUSPENSIONS 

SPRAY  (N.C.)  ARROW,  weekly,  sus¬ 
pended  publication  with  its  issue  of 
April  3.  The  paper  was  founded  in  May, 
1921,  in  the  interest  of  employes  of  the 
Carolina  Cotton  and  Woolen  Mills  Co. 


NEW  PUBUCATIONS 

Tlf  ACHIAS  (Me.)  Val/ey  News  made 
its  first  appearance  April  2.  The 
paper  will  be  independent  in  policy. 
Earle  Parlin  is  the  publisher. 


BRONNERS  IN  SPAIN 

Milton  Bronner,  European  manager  of 
NEA  Service,  and  Mrs.  Bronner,  are  now 
taking  a  rest  in  southern  Spain.  Their 
daughter,  Marion,  22,  recently  died  in 
London. 


The  Press  T oday 

- by - 

Oswald  Garrison  Villard 

T  N  an  extended  series  of  articles 
beginning  in  The  Nation  of 
April  i6  (now  on  sale),  Mr.  Vil¬ 
lard  presents  a  striking  picture  of 
the  newspaper  scene  in  America 
today.  His  first  two  articles  discuss 
the  Associated  Press.  Then  come 
the  United  Press,  the  Chain  Dailies, 
and  further  articles  not  yet  titled. 

It’s  a  Nation  feature  of  particular 
interest  to  all  newspaper  men. 


The  Nation,  20  Vesey  st..  New  York 


Now  on  sale  on  all  newsstands 
15c  a  Copy  $5  a  Year 
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the  progressive  intertype 


First  Noto 

Ktvnufff  Bought  Using 

INTERTYPES 

a»  i^uls  (Mo.)  Post-Dispatch . 1  28 

ferocity  (N.J.)  Jersey  Journal . 2  20 

N-TWk  City  (N.Y.)  times . 31  56 

Qi^use  (N.Y.)  Post  Standard .  1  10 

il^^ach  (Calif.)  Press  Telegram..  1  12 

&Tnce  (R.I.)  Sunday  Journal . 5  21 

^enwUdy  (N.Y.)  Gazette . 2  11 

forUiS  <Mass.)  Daily  News . 1  21 

KSland  City  (N.  Y. )  Dally  Star ....  2  10 

Sprlngfleld  (Mass.)  Union .  1  18 

ilinneapolis  (Minn.)  Star . 8  14 

St^uUMinn.)  Dispatch .  3  17 

Oe^and  (Ohio)  Plain  Dealer .  1  26 

Memphis  (Tenn.)  Commercial  Appeal  10  18 

New  W  City  (N.Y.)  The  World . 1  39 

rtwtucket  (R.I.)  Times .  1  10 

Cunden  (N.J.)  Evening  Courier .  1  19 

Tacoma  (Wash.)  News-Tribune . 2  12 

Trenton  (N.J.)  Evening  Times .  7  11 

Miami  (Fla.)  Daily  News .  6  11 

LouSville  (Ky.)  Herald-Post . 14  23 

Palm  Beach  (Fla.)  Post .  5  10 

Milwaukee  (Wise.)  Leader .  1  12 

Seattle  (Wash.)  Star .  5  14 

PitUburgh  (Penna.)  Sun-Telegraph...  6  12 

Eliabeth  (N.  J.)  Journal . . . 1  6 

New  York  City  (N.Y.)  Jewish  Journal.  1  10 

Bronx  (N.Y.)  Bronx  Home  News .  1  7 

Newark  (N.J.)  News . 2  4 

Columbus  (Ohio)  Citizen .  1  3 

Syracuse  (N.Y.)  Journal  .  2  19 

New  Brunswick  (N.J.)  Home  News - 1  3 

Long  Branch  (N.J.)  Record .  1  7 

New  Orleans  (La.)  Times  Picayune...  2  6 

Brockton  (Mass.)  Enterprise . 1  5 

Holyoke  (Mass.)  Transcript .  1  9 

Worcester  (Mass.)  Post .  2  5 

Duluth  (Minn.)  News  Tribune .  6  7 

St.  Paul  (Minn.)  News .  1  9 

Hattiesburg  (Miss.)  American . 3  4 

Omaha  (Nebr.)  Bee  News . 2  4 

Albany  (N.Y.)  Knickerbocker  Press  & 

News .  3  10 

Amsterdam  (N.Y.)  Record  Sc.  Democrat  2  5 

Binghamton  (N.Y.)  Press .  1  9 

Cohoes  (N.Y.)  American .  1  6 

Gloversville  (N.Y.)  Leader-Republican- 

Herald  .  1  7 

Kingston  (N.Y.)  Freeman .  1  4 

Troy  (N.Y.)  Times .  1  7 

White  Plains  (N.Y.)  Reporter .  1  7 

New  York  City  (N.Y.)  Wall  Street 

News .  1  6 

Utica  (N.  Y.)  Observer-Dispatch .  3  6 

Watertown  (N.Y.)  Times .  1  5 

Columbus  (Ohio)  Ohio  State  Journal . .  1  9 

Springfield  (Ohio)  News-Sun .  1  7 

Stuebenville  (Ohio)  Herald-Star .  1  7 

Tulsa  (Okla.)  World . 2  4 

Easton  (Penna.)  Elxpress . 4  7 

Erie  (Penna.)  Times .  1  8 

Knoxville  (Tenn.)  News-Sentinel . 3  4 

Dallas  (Texas)  News-Journal .  1  8 

Dallas  (Texas)  Times-Herald .  1  5 

Galveston  (Texas)  Tribune .  3  6 

Norfolk  (Va.)  Ledger-Dispatch .  1  5 

Uw  Angeles  (Calif.)  Record .  4  6 

^dena  (Calif.)  Star  News .  1  5 

New  London  (Conn.)  Day .  1  5 

South  Norwalk  (Conn.)  Sentinel . 2  4 

nnsacola  (Fla.)  Journal-News . 2  8 

^cago  (Ill.)  Illustrated  Times . 2  5 

Decatur  (Ill.)  Herald . 2  10 

South  Bend  (Ind.)  Tribune . 4  7 

Council  Bluffs  (Iowa)  Nonpareil .  1  8 


d^ttertype  display  machine 


A  Few  IVewspapers  Using 
Two  Makes  ol  Line  Composing 
Machines  Are  Shown  at  the  Left 

That  they  have  found 
Intertypes  Economical  in 

MIXED 
PL AXTS 

is  proven  hy  the  repeat 
orders  for  more  Intertypes 
from  these  same  newspapers 


INTERTYPE  MIXER 


INTERTYPE  NEWS  MACHINE 


Write  to  the  nearest  Intertype  office 
for  FREE  literature  on  the 
Progressive  Intertype 


INTERTYPE  CORPORATION: 
Brooklyn,  N.Y.  360  Furman  St.;  Chicago 
130  North  FYanklln  St.;  New  Orleans  816 
Howard  Ave. ;  San  Francisco  152  Fremont 
St.;  Los  Angeles  1220  South  Maple  Ave.; 
Boston  80  Federal  St.;  Canada  Toronto 
Type  Foundry  Co.  Ltd.;  London,  Berlin. 
Distributors  throughout  the  world 


XO  STANDARDIZED  INTERTYPE 
HAS  EVER  DECOME  ODSOLETE 


The  A  O  INTERTYPE 

X'  Improvements 

1.  Spaceband  Key  adjustable  to  suit  operator. 

2.  Light  touch  Keyboard  increases  speed. 

S.  Auxiliary  Spaceband  Key  saves  reaching  across  keyboard. 

4.  Keyboard  Rubber  Roll  can  be  replaced  Instantly. 

5.  Keyboard  Rubber  Roll  Retainer  prevents  "creeping.” 

6.  Interchangeable  Keyboard  Rods. 

7.  Only  Two  Parts  to  Escapement. 

8.  Quick  Change  magazines  are  removed  from  rear. 

8.  Curved  Assembler  Front  Increases  assembly  speed. 

10.  Positive  Assembler  practically  eliminates  transpositions. 

11.  Assembling  Elevator  eliminates  troublesome  wire  release. 

12.  Non-Clogging  Spaceband  Box. 

IS.  Instantly  replaced  Star  Wheel. 

14.  Line  Delivery  Carriage  prevents  spaceband  breakage. 

15.  Hardened  Steel  Matrix  Retaining  Pawls. 

16.  Vise  Jaw  Adjustment  makes  quick  change  of  line  lengths. 

17.  Mold  Slide  Safety  Device  saves  matrices  and  prevents 

squirts. 

18.  Interchangeable  Mold  Liners  save  liner  Investment. 

10.  Pump  Spring  Is  easily  adjustable  to  deliver  perfect  slugs. 

20.  Electrically  Perfect  Thermostat. 

21.  Extra  Large  Metal  Pot  maintains  more  uniform 

temperature. 

22.  One  Mouthpiece  bandies  all  kinds  of  work. 

28.  Automatic  Blank  Slug  Device  Is  a  time-saving  convenience. 

24.  Mold  Driving  Pinion  Shaft  Friction  Clutch  relieves 

harmful  strain  on  driving  mechanism. 

25.  Intertype  Electric  Pot  gives  uniform  heat. 

26.  Interchangeable  Mold  Caps. 

27.  Mold  Disk  can  be  removed  without  removing  the  stud 

from  the  disk. 

28.  Mold  Disk  Turning  Knob  eliminates  damage  due  to 

wrong  timing. 

20.  Universal  Ejector  has  solid  blades  for  all  sizes  of  slugs. 

SO.  Screw-bearing  Knife  Block  Insures  parallel  slugs. 

81.  All  measures  u^  to  42  pica  ems  wide. 

82.  Elevator  Transfer  Mechanism  prevents  "spills.” 

38.  Second  Elevator  Lower  Oulde  causes  the  second 

elevator  to  lift  vertically  without  a  sharp  jerk. 

84.  Intertype  Matrices  are  Smooth  Running  on  All  Line 

Composing  Machines. 

85.  Second  Elevator  Starting  Weight  gives  second 

elevator  absolutely  even  movement. 

86.  Font  Distlngulsher  Is  easily  readable  from  front  of 

machine  . 

37.  Wear-Adjusting  Distributor  Mechanism  saves  slightly 

worn  matrices. 

38.  Automatic  Magazine  Shutter  shuts  out  dirt  and  flat 

matrices. 

80.  Channel  Entrances  are  self -aligning  to  each  magazine. 

40.  Variable  spacing  of  Channel  Entrance  Partitions 

make  possible  larger  laces  on  main  magazine. 

41.  Cam  Wiper  cleans  and  oils  cam  face. 

42.  Back  Mold  Wiper  prevents  accumulation  of  metal  on 

back  of  molds. 

43.  Side  Unit  No.  3  has  maximum  face  capacity. 


Text  set  in  Ideal  Neiee;  Display,  Bodoni  Bold  and  Bodoni  Modem 
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LINDBERGH  COOPERATED  WITH  NEWS 
MEN  COVERING  HIS  GLIDER  FLIGHTS 

Colonel  Was  Always  Genial  and  ‘‘Played  Ball”  With  News 
Men,  Coast  Writer  Says — Attended  Writers’ 
Farewell  Dinner  in  His  Honor 

By  JOEL  Y.  RICKMAN 

Staff,  Pacific  Coast  News  Service 


/^OL.  CHARLES  A.  LINDBERGH 
may  not  always  ball”  with 

reporters,  but  it  would  be  difficult  to  tell 
this  to  the  14  representatives  of  San 
Francisco  newspapers,  press  associations 
and  picture  services,  who  covered  his 
recent  glider  tests,  at  Del  Monte,  Cal. 

It  may  have  been  because  the  “Flying 
Colonel”  has  reached  a  new  understand¬ 
ing  of  newspaper  men,  but  it  is  still  more 
probable  that  it  was  because  the  men 
assigned  to  cover  his  flights  recognized 
that  he  was  entitled  to  be  treated  other 
than  as  a  freak — and  handled  their 
respective  assignments  accordingly. 

But  going  back:  In  May  1927  when 
Lindbergh  headed  his  Spirit  of  St.  Louis 
straight  across  the  Atlantic  to  Paris,  his 
one  modest  claim  to  fame  was  his  reputa¬ 
tion  as  a  crack  airmail  pilot,  flying  out 
of  San  Diego. 

He  was  young  and  unmarried.  His 
contacts  with  newspapers  had  been  few. 
He  was  not  an  international  figure.  At 
that  time  had  he  even  met  with  disaster 
on  one  of  his  lonely  night  flights  across 
mountain  ranges,  to  the  newspapers  he 
would  have  b«?n  just  another  daring  air¬ 
mail  pilot  who  had  crashed  in  the 
darkness. 

He  had  not  met  Anne  Morrow, 
daughter  of  one  of  the  nation’s  wealthiest 
and  most  influential  men.  He  had  not 
been  feted  by  kings  and  queens,  not  made 
a  special  good-will  envoy  to  Mexico  by 
President  Coolidge.  He  was  merely  an 
airmail  pilot — but  a  good  one. 

From  the  moment  he  landed  in  Paris 
and  became  a  world  hero,  he  appear^ 
unable  to  understand  why  he  was  “big 
news” — why  his  every  movement  was 
watched  by  the  newspapers.  On  count¬ 
less  occasions  he  showed  his  resentment. 

Time  and  again  he  wrung  a  groan 
from  editors  by  hopping  off  to  some  un¬ 
announced  destination.  Perhaps  it  was 
done  in  the  hc^s  of  gaining  a  few  hours 
of  privacy,  or  perhaps  again  he  hoped 
to  escape  for  a  brief  spell  from  the 
glare  of  publicity  that  followed  his  every 
movement. 

If  it  was  the  latter,  the  colonel,  him¬ 
self,  must  have  realized  the  futility  of 
these  disappearances. 

“Lindy  Lost!”  is  a  headline  that 
appeared  in  more  than  one  newspaper  as 
a  result  of  his  unscheduled  flights. 

What  might  be  described  as  premature 
stories  of  his  death,  also  angered  the 
“flying  colonel,”  and  he  still  is  easily 
anger^  by  any  attempt  to  sensationalize 
his  movements. 

When  Colonel  and  Mrs.  Lindbergh 
slipped  quietly  away  from  the  Thomas  B. 
Eastland  home  at  Burlii^ame,  San  Fran¬ 
cisco  suburb,  on  the  night  of  March  3 
and  motored  to  society’s  playground  at 
Del  Monte,  where  Lindy  was  to  begin 
glider  tests,  several  hours  had  elapsed 
before  the  newspapers  were  even  aware 
of  his  departure.  First  efforts  to  make 
a  satisfactory  check  of  the  Colonel’s 
plans  were  also  more  or  less  futile. 

Del  Monte  being  outside  the  metro¬ 
politan  news  zone,  all  of  the  San  Fran¬ 
cisco  papers,  press  associations  and 
picture  services  dispatched  staff  men  on 
Lindy’s  trail.  Their  orders  were  to  not 
let  him  out  of  their  sight. 

With  these  instructions  ringing  in  their 
ears,  not  a  reporter  or  photographer  was 
there  but  who  was  prepared  to  charter 
anything  from  an  airplane  to  a  submarine 
to  make  sure  Lindy  did  not  give  him  the 
slip. 

The  only  thing  that  prevented  the 
energetic  news  gatherers  from  resorting 
to  these  romantic  methods  of  covering 
their  assignment,  was  the  Colonel  him¬ 
self. 

For  if  Lindbergh  was  angered  when 
the  reportorial  delegation  descended  upon 
him  in  force,  rented  rooms  above  him, 
below  him  and  across  the  hallway  from 


him  and  set  to  work  to  prevent  his 
“escape.”  he  hid  it  with  a  broad  grin. 

Rather,  as  if  bent  upon  utterly  flabber¬ 
gasting  them,  he  gave  the  reporters  carte 
blanche  to  telephone  his  suite,  and  offered 
to  meet  with  them  for  daily  interviews. 

He  won  them  all  completely,  however, 
when  he  offered  to  notify  everyone  in 
event  of  early  morning  flights,  or  changes 
in  his  plans. 

The  Colonel  was  plainly  willing  to 
“play  ball,”  and  the  reporters  snapped 
at  the  opportunity. 

Never  once  during  the  18  days  he  was 
conducting  his  tests  and  being  entertained 
by  Del  Monte  society  did  the  Colonel  fail 
in  his  agreement  and  not  once,  on  the 
part  of  the  reporters,  was  there  any 
listening  at  the  key-hole  or  mad  rushes 
for  automobiles  when  Lindy  and  Anne 
went  for  a  pirvate  drive. 

When  Lindbergh  did  a  Prince  of 
Wales  stunt  and  fell  from  the  back  of 
T.  Cheever  Cowdin’s  $20,000  polo  pony, 
Barbara,  at  the  Del  Monte  field,  he  took 
a  good-natured  “razzing”  from  the  re¬ 
porters  like  a  true  sportsman. 

When  he  slipped  into  Monterey  and 
bo'ught  a  IS-S  grey  suit  to  wear  at  a  din¬ 
ner  party  given  in  his  and  Mrs.  Lind¬ 
bergh’s  honor  by  Mr.  and  Mrs.  Gouvcr- 
neur  Morris,  and  some  one  naively  re¬ 
marked  that  he  “looked  swell,”  he 
grinned  and  “bore  it.” 

And,  finally,  on  the  night  before  his 
departure,  when  the  press  representatives 
gave  an  informal  dinner  in  his  honor  at 
the  Del  Monte  hotel,  if  a  group  of  ordi¬ 
narily  cynical  reporters  stepped  entirely 
out  of  role  for  a  few  hours,  it  was  be¬ 
cause  Lindy  had  proved  to  them  during 
nearly  three  weeks  of  association  that  he 
was  a  regular  fellow. 


DAILY  IN  NEW  PLANT 


Lanting  (Mich.)  Capital  News  Moves 
to  $150,000  Home 

The  Lansing  (Mich.)  Cafntal  Nntv, 
afternoon  daily,  and  one  of  the  five  Mac- 
fadden  publications  in  the  Michigan 
Macfadden  Newspaper  Corporation, 
printed  its  first  editions  from  its  new 
plant  on  North  Washington  avenue,  Mon¬ 
day.  April  7. 

The  transfer  from  the  old  plant  on 
West  Washtenaw  street  was  made  over 
the  week-end  and  publication  continued 
without  interruption. 

The  new  plant  was  erected  at  a  cost  of 
$75,000  with  an  additional  $75,000  being 
spent  on  new  equipment.  The  building  is 
a  single  storv  with  a  modem  daylight 
system  in  which  huge  skylights  make 
working  conditions  in  all  departments 
ideal. 

Provision  for  expansion  has  been  made 
by  allowing  for  the  erection  of  two  addi¬ 
tional  stories  as  the  future  may  warrant. 

The  formal  opening  will  he  held  on 
May  19  when  the  annual  edition  will  be 
published.  At  this  time,  Bernarr  Mac¬ 
fadden  will  be  the  principal  speaker  at 
the  opening  ceremony. 


FRANCE  HONORS  KERNEY 

James  Kemey,  editor  and  publisher  of 
the  Trenton  (N.  J.)  Times  newsoaper, 
received  word  this  week  that  the  French 
Republic  had  conferred  the  Legion  of 
Honor  decoration  upon  him.  The  advice 
came  from  United  States  Ambassador 
Walter  E.  Edge,  former  Governor  of 
New  Jersey  and  United  States  Senator 
from  this  State. 


A.P.  BUYS  NEW  SERIAL 

“A  Nice  Girl  Comes  to  Town.”  by 
Mazie  Greig.  has  been  purchased  by  As¬ 
sociated  Press  Feature  Service  for  re¬ 
lease  in  serial  form.  It  will  be  sent  out 
♦o  members  during  the  latter  part  of 
June. 


The 

Toledo  Blade 

** First  in  Toledo** 


THE  RECORD  FOR  1929 


HRST  IN  TOTAL  ADVERTISING 

Blade . 15,463,057  lines 

News-Bee .  9,384,105  lines 

Blade’s  Lead .  6,078,952  lines 

FIRST  IN  NATIONAL  ADVERTISING 

(Blade  led  in  all  classifications) 

(Blade  carried  320  accounts  exclusively) 

Blade  .  3,526,044  lines 

News-Bee .  1,531,240  lines 

Blade’s  Lead .  1 ,994,804  lines 


HRST  IN  LOCAL  ADVERTISING 

(Blade  led  in  35  out  of  42  classifications) 

Blade .  9,566,547  lines 

News-Bee .  5,857,460  lines 

Blade’s  Lead .  3,709,087  lines 

FIRST  IN  CLASSIHED  ADVERTISING 

Blade .  2,370,466  lines 

News-Bee .  1 ,995,392  lines 

Blade’s  Lead .  375,074  lines 


AND 

FIRST  IN  CIRCULATION 

The  BLADE  Has  -  -  -  134i876 


Over  42,000  more .  than  the  other 
evening  paper,  according  to  the 
Government  Statement  of  April  1, 
1930, 


The  latest  A.B.C.  Audit  Report  shows  that  Blade 
“arrears”  are  practiceilly  NIL.  Also  that  the  differ¬ 
ence  in  Blade  net  paid  circulation  shown  in  the 
Audit  Report,  compared  with  publisher’s  statements 
for  the  period  audited,  amounted  to  an  average  of 
only  IS  copies  per  issue. 

Toledo  Blade 


“One  of  the  finest  newspapers 
in  the  country”. 


icuJLM'CxA^ 


Pablishsf 


Local  Display 

O  F  THE  1929  leaders  in  local 
display  lineage  (according  to  the 
Editor  &  Publisher)  18  out  of  the  first 
20  in  the  six-day  field  and  14  out  of 
the  first  20  in  the  seven-day  field 
have  installed  the  Ludlow  system 
for  display  composition* 

The  Ludlow  is  the  newest  system  of 
composition  to  come  into  the  newspaper 
field*  Before  its  active  entrance  into  this 
field  about  ten  years  ago^  all  newspapers 
were  depending  on  single  types— either 
foundry-made  or  produced  within  their 
own  plants— for  the  general  range  of  dis¬ 
play  composition* 


[OVER] 


/  . 


I  It  is  significant  that  within  this  short  space  of  time  a 

H  majority  of  the  more  important  daily  newspapers  through- 

■  out  the  United  States  and  Canada  have  adopted  this  new 

H  and  fast-growing  system— among  these  being  80^  of  those 
B  setting  the  greatest  volume  of  local  display  advertising. 

B  All  these  newspapers  were  familiar  with  the  merits  and 

B  demerits  of  single  types  for  newspaper  display  composition. 

B  Yet  they  found  a  better  system— the  Ludlow  system  of  hand- 

B  set,  slug-cast  com|x>sition. 

B  Not  one  of  these  sales  was  influenced  by  an  offer  to  trade 

B  in  other  equipment  already  in  use. 

B  Every  one  of  these  sales  was  made,  not  to  fill  a  new  need, 

B  but  to  substitute,  for  display  composition  with  single  types, 

B  a  newer  and  better  system  making  possible  all-slug  compo- 

fl  sition  and  make-up. 

fl  Remember— the  Ludlow  is  a  single-purpose  machine. 

B  Its  purpose  is  to  set  display  lines  for  ads  and  heads.  Wherever 

B  it  is  being  used,  it  is  being  used  for  this  purpose  only.  In  the 

B  plants  of  some  of  the  most  enthusiastic  Ludlow  users,  other 
B  equipment  is  in  use  for  making  slugs  and  rules,  casting  base, 

B  and  performing  other  functions.  For  the  Ludlow  system  no 

B  other  claim  is  made  than  that  it  sets  run-of-hook  display 

B  composition  more  effectively  and  economically  than  any 

B  other  known  system. 

I  Ludlow  Typograph  Company 

B  2032  Clybourn  Avenue  >  «  •  Chicago,  Illinois 


This  insert  set  in  Ludlow  Stellar  Bold 
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editors  give  their  ideas  of  what 

JOURNALISM  GRADS  SHOULD  KNOW 

History*  Economics,  Literature  More  Important  Than  Smatter¬ 
ing  of  Newspaper  Technique,  Several  Declare — Believe 
College  Men  Have  Better  Chance  for  Success 


A  SYMPOSIUM  of  opinion  from 

prominent  editors  and  publishers  of 
the  United  States,  presented  in  an  ad¬ 
dress  before  the  Ohio  State  Educational 
Conference,  Friday,  April  4,  by  Karl  A. 
Bickel,  president  of  the  United  Press, 
indicated  that  college  students  have  a 
better  chance  of  achieving  success  in 
newspaper  work.  However,  the  judg- 
ntent  of  the  editors  and  publishers  as  to 
the  value  of  journalism  training  in  col¬ 
lege  was  not  unanimous. 

Despite  certain  marked  but  generally 
superficial  defects  in  the  college-trained 
"dub,”  the  broader  cultural  background, 
detailed  understanding  of  economics  and 
history  as  it  affects  present  day  inter¬ 
national  movements,  the  possession  of  at 
least  a  partially  trained  mentality  and 
the  possession  of  a  certain  poise,  gave 
the  college  man  a  marked  start  over  the 
non-campus  product,  the  symposium 
showed. 

Here  are  some  of  the  opinions  written 
for  Mr.  Bickel  and  presented  as  part  of 
his  address; 

A.  C.  Ross,  editor,  Rochester  (N.  Y.) 
Denwcral  &  Chronicle :  “The  college 
trained  man  is  much  more  reliable  so  far 
as  his  personal  habits  go ;  has  much  more 
culture,  but  he  is  far  more  dependent 
upon  his  city  editor  for  assignments  and 
does  not  always  know  news  when  he  sees 
it.” 

C.  M.  Greenway,  editor.  Grand  Rapids 
(Mich.)  Press:  “Many  of  the  best  re¬ 
porters  and  editorial  workers  are  men 
who  have  had  no  college  education  nor 
are  graduates  of  courses  in  journalism. 
It  is  a  strange  commentary  upon  higher 
education,  but  I  have  observed  that  many 
more  men  with  only  a  high  school  course 
and  less  have  made  good  where  college 
men  and  school  of  journalism  graduates 
have  not  measured  up.  In  my  opinion 
this  is  due  to  the  fact  that  many  men 
from  college  and  journalistic  schools  feel 
that  they  come  into  the  newspaper  field 
armed  with  a  superior  knowledge  and  in 
consequence  do  not  get  down  to  work  and 
learn  the  real  fundamentals  of  newspaper 
production.” 

Col.  Frank  Knox,  general  manager 
Hearst  newspapers :  “An  opinion  pretty 
well  sustained  by  an  experience  of  30 
years  is  that  the  best  training  for  news¬ 
paper  work,  whether  business  or  editorial, 
“^ordinary  college  course  which  gives 
a  bachelor  of  arts  degree  at  its  conclu¬ 
sion.  There  is  little  technical  knowledge 
ihat  can  be  imparted  to  the  student  at  a 
*hom  of  journalism,  and  my  experience 
w  bem  that  most  ideas  of  which  gradu- 
schools  of  journalism  are  pos- 
wsed  when  they  come  to  us  have  to  be 
their  services  become 
valuable.  Six  months  in  a  progressive 
^spawr  office  will  teach  a  young  man 
about  the  newspaper  business  in  a 
way  than  six  years  in  the  best 
of  journalism  in  the  world.  This 
®»y  be  heresy,  but  at  least  it’s  honest." 

b«orge  B.  Parker,  editor-in-chief, 
^^iW-Howard  newspapers :  “All  other 
■^fs  being  equal,  one  who  enters 
spaper  work  via  college  journalism 
‘I  give,  in  my  opinion,  a  decidedly 
tkr/T  ^cformance  than  one  who  enters 
oogh  another  route.  This  doesn’t 
that  college  journalism  will  make 
persons  who  lack 
Ptude  any  more  than  a  medical  school 
(.  "^he  physicians  or  a  law  school 
school  does  is  to  give 
b^inner  an  edge,  somewhat  of  a  fly- 
start,  a  precious  bit  of  the  ‘know- 
t  k.?*  kick-off,  but  the  big  part  is 
y  “C  learned.  Recognition  of  journalism 
^  college  curriculum  un- 
y  kas  had  elevating  effects  on 
r^*^Per-making.  I  strongly  urge, 
*kat  the  student  provide  himself 
liberal  background  of  arts  and 
j^jee  before  turning  to  the  more 
T^^ed  journalistic  courses,  for  that 
wiedge  is  the  really  vital  stock  in 


trade  after  the  ropes  of  journalistic 
technique  have  been  learned.” 

Roy  D.  Moore  of  the  Brush-Moore 
newspapers  of  Ohio:  “Journalism  stu¬ 
dents  are  highly  preferable  to  the  old- 
fashioned  cub,  but  the  average  school  of 
journalism  could  improve  its  product  by 
having  their  students  acquire  a  closer 
acquaintanceship  with  the  fundamentals 
of  the  business;  particularly  in  teaching 
them  the  art  of  concise,  kindly  and 
tolerant  treatment  of  the  news  and  the 
extreme  importance  of  newspaper  policy.” 

E.  P.  Adler,  president  of  the  Lee 
Syndicate  newspapers:  “My  opinion  is 
decidedly  in  favor  of  the  journalism 


student,  even  with  only  high  school  train¬ 
ing,  and  more  decidedly  in  favor  of  the 
student  with  college  training.  There  has 
been  much  improvement  in  schools  of 
journalism  in  the  last  ten  years.  A 
bright  boy  without  college  training  may 
make  a  better  man  than  the  college- 
trained  applicant,  but  in  my  opinion  the 
latter  is  far  in  the  majority.” 

M.  V.  Atwood,  associate  editor  of  the 
Gannett  newspapers:  “The  chief  value 
of  schools  of  journalism  may  be  in  weed¬ 
ing  out  the  hopelessly  unfit.  The  best 
training  for  newspaper  work  is  a  liberal 
education  in  history,  English  and  econo¬ 
mics.  A  real  newspaper  man  will  pick 
up  the  technique  quickly.” 

Louis  Seltzer,  editor,  Clcs.’eland  Press: 
“The  Cleveland  Press  believes  in  the 
school  of  journalism  trained  man,  but  we 
want  men  with  a  broad  vision  of  what 
the  relationship  of  the  newspaper  should 
be  to  its  public,  rather  than  a  technically- 
trained  man.  W’e  want  men  with  active, 
flexible,  challenging  minds  who  will 


accept  nothing  as  final — not  even  the 
dictum  of  the  paper’s  editor.’’ 

“It  is  obvious,”  said  Mr.  Bickel  in 
presenting  these  opinions,  “that  a  depart¬ 
ment  of  journalism  if  it  is  going  to  meet 
the  demands  of  the  editor  ot  today  must 
be  more  than  merely  the  transposition  of 
a  few  courses  in  composition,  history  and 
economics  from  other  departments  in 
the  school,  crossed  with  a  tew  courses  in 
news-writing  and  copy-cutting. 

“Much  that  is  now  taught  in  the 
normal  routine  courses  in  history  and 
economics  could  be  dispensed  with  in  the 
school  of  journalism.  I  think  it  is  much 
more  important  for  the  reporter  today 
to  know  the  underlying  forces  in  the 
Hattie  of  Y'oungstown,  which  is  being 
fought,  than  what  occurred  in  the  Battle 
of  Gettysburg.” 

COOKING  SCHOOL  IN  FALL  RIVER 

The  Fall  Rizer  (Mass.)  Herald  Nnvs 
will  conduct  its  annual  Home  Makers 
and  Cooking  School,  May  6  to  9. 


WARNING 

It  has  been  brought  to  our  attention  that  publishers  are  receiving  cir¬ 
culars  (carrying  Partlovve  results  and  records),  letters  and  literature 
which  are  almost  exact  duplicates  of  I'he  Charles  Partlowe  Company’s 
advertising.  Even  our  letterhead  is  being  duplicated.  Our  contract  is 
being  copied  verbatim. 


4  ARE  ADVISED  further  that  in  some  instances  men,  not  in  any 
way  connected  with  'Phe  Charles  Partlowe  Company,  have  repre¬ 
sented  that  they  are  now  or  have  been  associated  with  the  Partlowe 
organization  .  .  .  have  used  the  results  of  Partlowe  campaigns  in 
soliciting  contracts  for  themselves. . .  and  have  even  displayed  Part¬ 
lowe  literature  showing  Partlowe  affidavits  of  results  in  an  effort 
to  substantiate  their  claims.  An  instance  is  cited  where  a  contract  was 
signed,  under  the  impression  it  was  a  Partlowe  contract,  which  de¬ 
veloped  to  be  the  personal  effort  of  a  free  lance.  Most  of  these  indi¬ 
viduals,  however,  operate  under  the  name  of  an  “organization”  or 
“company.” 

The  very  evident  purpose  is  to  confuse  or  to  deceive  a  publisher  into  believing  he  is 
contracting  for  and  receiving  genuine  Partlowe  service,  or  a  campaign  service  “just 
AS  GOOD.”  But  they  can’t  duplicate  Partlowe  results — and  Partlow’e  satisfaction. 
The  Charles  Partlowe  Company  is  the  only  circulation-building  organization  which 
furnishes  affidavits  by  publishers  of  the  results  of  its  every  campaign.  It  is  the  only 
circulation-building  organization  in  all  Newspaperdom  which  has  been  honored  by 
membership  in  the  Better  Business  Bureau.  As  a  protection  to  our  clients  and  to  pub¬ 
lishers  against  misrepresentation^in  the  future  all  ■' 

contracts  for  Partlowe  Plan  Circulation-  gC  r — X 

Building  Campaigns  must  bear  the  signature  of  ^  • 

Publishers  are  urged  to  investigate  the  claims  and  records  of  every  individual,  company 
or  system  .  .  .  before  signing  a  contract  for  a  circulation-building  campaign.  Know 
with  whom  you  are  entrusting  your  reputation — and  your  campaign! 

If  you  want  genuine  Partlow'e  Service,  wire  or  write  the  general  offices  of 
this  nationally  known  circulation-building  organization,  in  Indianapolis 

The  C  H ARLES  PaR'ELOWE  CoMPANY 

'"Qlean  Qirculatiofi  Qampaigiis' 

SIXTH  FLOOR  OCCIDENTAL  BUILDING  r  INDIANAPOLIS  INDIANA 


42 


Editor  &  Publisher  The  Fourth  Estate  for  April  12,  1930 


IRATE  WOMAN  “BROKE’ 
COOLIDGE  STORY 


Slip  of  Tongue — Not  by  Calvin — Inti¬ 
mated  Estate  Was  Being  Bargained 
for — Reporters  Welcomed  After 
Story  Was  Confirmed 


It  was  on  a  slip  of  the  tongue  on  the 
part  of  Mrs.  Morria  L.  Comey,  who  re¬ 
cently  sold  her  estate  in  Northampton, 
Mass.,  to  Calvin  Coolidge  that  the  story 
of  that  purchased  was  obtained.  The 
sale  had  been  rumored,  but  reporters  got 
no  satisfaction  from  the  Coolidge  office. 
Mrs.  Comey  was  questioned  by  a  re¬ 
porter,  and  after  denying  the  rumor, 
said :  "Don’t  you  dare  send  any  photog¬ 
raphers  up  here  tomorrow.  I’ll  have  a 
police  dog  and  a  jKiliceman  on  guard.” 
Her  “tomorrow”  led  to  several  New 
England  papers  printing  the  story  of  the 
rumor,  which  was  confirmed  the  follow¬ 
ing  day,  when  the  transaction  was  com¬ 
pleted. 

In  the  next  few  days  the  Comey  house¬ 
hold  was  flooded  with  telephone  calls, 
some  from  as  far  as  Chicago,  seeking  a 
description  or  permission  for  reporters 
to  visit  the  place.  Frederick  Ruther, 
photographer  for  the  S/’riiiii field  Union, 
had  his  camera  snatched  from  his  hands 
and  thrown  to  the  ground  when  he  tried 
to  take  a  photograph  inside  the  estate. 
A  woman  rejKjrter,  said  to  have  repre¬ 
sented  herself  as  from  the  Nezv  York 
World,  was  thrown  out  by  Mrs.  Comey 
after,  according  to  Mrs.  Comey,  the  re¬ 
porter  had  forced  her  war  into  the  house 
and  pushed  her  maid  down. 

Finally  Mrs.  Comey  set  aside  an  after¬ 
noon  as  an  “at  home”  for  reporters  and 
proved  herself  an  amiable  hostess.  She 
guided  a  party  through  the  house  and 
grounds,  explaining  the  construction  and 
furnishings  in  detail.  Among  those  in  the 
party  were  Richard  Bailey  of  the  Spring- 
field  Union,  Walter  Merkel  of  the  H'or- 
ccster  Telegram,  Ralph  Lerche,  repre¬ 
senting  the  Boston  Herald,  Mr.  and  Mrs. 
George  Pelletier  of  the  Springfield  Re¬ 
publican. 

The  interior  photographs  of  the  house 
which  were  widely  circulated  were  taken 
in  1923  by  a  Northampton  studio  photog¬ 
rapher  who  reaped  a  neat  profit  by  the 
preservation  of  the  original  negatives. 


RIPLEY  TO  BROADCAST 

Robert  L.  Ripley,  King  Features  car¬ 
toonist,  will  broadcast  his  “Believe  It  or 
Not”  feature  as  a  part  of  the  Beacon 
Oil  Company  program  starting  April  14. 
He  will  be  on  the  air  every  Monday 
from  7 :30  to  8  P.  M.,  on  the  National 
Broadcasting  Company  circuit,  including 
WEAF. 


SEES  PUBLICITY  LURE 
IN  KODAK  GIFT 


New  York  Citjr  Publitber*’  Associa¬ 
tion  Warns  of  Eastman  Camera 
Gift  to  Children  as  Stimulant 
for  Free  Editorial  Mention 


EDITOR  ACQUITTED 

E^rl  H.  F'ehl,  editor  of  the  Pacific 
Record  Herald  at  Medford,  Ore., 
charged  with  the  crime  of  libel  in  an 
article  alleged  to  have  attacked  the 
chamber  of  commerce  airjiort  committee 
of  Medford  and  alleging  graft  on  the 
part  of  M.  N.  Hogan  and  Frank  C. 
Dillard  was  acquitted  by  a  jury  after 
two  hours  of  deliberation.  This  is  the 
second  indictment  charging  libel  of 
which  Fehl  has  been  acquitted. 

TO  HOLD  ADVERTISING  EXHIBIT 

The  third  annual  exhibit  by  the  Pitts¬ 
burgh  Advertising  Club  of  all  advertis¬ 
ing  of  outstanding  merit  which  has  orig¬ 
inated  in  industrial  Pittsburgh  will  be 
opened  in  Pittsburgh  April  28,  and  will 
continue  until  May  2. 


A  warning  to  editors  to  watch  for  a 
flood  of  puffs  on  the  magnanimous  ges¬ 
ture  of  the  Eastman  Kodak  Company  in 
giving  away  a  half-million  cameras  to 
children  whose  12th  birthday  occurs  this 
year  was  sounded  in  the  free  publicity 
bulletin  of  the  Publishers’  .Association  of 
New  York  City,  issued  this  week.  The 
publicity  bureau,  directed  by  Andrew 
Ford,  admitted  the  news  value  in  the 
announcement  of  this  gift  but  pointed 
out  that  the  Eastman  company  is  un¬ 
doubtedly  figuring  on  cashing  in  largely 
through  the  news  columns. 

“It  is  acknowledged  that  the  news 
value  of  this  story  was  considerable  and 
that  editors  were  justified  in  printing  the 
story  as  news,”  the  bulletin  reads.  “It 
is  to  be  realized  also  that  the  Eastman 
Company  is  not  giving  away  these 
cameras  for  philanthropic  and  sentimental 
reasons  exclusively.  It  is  anticipating 
any  amount  of  free  publicity  until  the 
last  picture  machine  is  disposed  of  next 
month.  In  fact  the  company  announces 
as  one  of  its  reasons  for  the  free  dis¬ 
tribution  is  means  of  interesting  hun¬ 
dreds  of  thousands  more  children  in 
picture-taking,  and  thus  to  raise  amateur 
photography  among  the  coming  genera¬ 
tion  to  even  greater  heights  than  its  pres¬ 
ent  remarkable  peak.’  ” 

.\  particularly  crude  piece  of  press 
agentry  was  uncovered  by  the  Publishers 
Association  this  week  in  a  story  sent  out 
by  Lee  Brown,  of  New  York,  for  Philip 
Morris  &  Co.,  on  the  introduction  of  a 
new  ivory  tipped  Marlboro  cigarette. 
This  story  revealed  the  breath-taking 
fact  that  a  young  lady  advertising 
student  had  requested  the  president  of 
the  manufacturing  company  to  autograph 
one  of  the  cigarettes  and  return  it  to 
her.  This  autographed  cigarette  this 
young  lady  enthusiastically  expected 
would  one  day  be  as  valuable  as  an  auto¬ 
graphed  first  edition  of  the  Coolidge 
autobiography,  the  story  related. 

HARTMANN  JOINS  COLCORD,  INC. 

Eric  Hartmann,  formerly  with 
Critchfield  &  Co.,  Chicago,  has  joined 
the  agency  of  David  H.  Colcord,  Inc., 
222  West  Adams  street,  Chicago,  as 
vice-president  in  charge  of  copy,  produc¬ 
tion  and  merchandising.  Mr.  Hartmnan 
has  also  been  associated  with  Homer 
McKee,  Inc.,  and  has  had  his  own 
agency. 


GOING  UP! 


Fifteen  years  old  and  bigger  and 
better  than  ever  —  the  Standard 


o 

Advertising  Register  —  the  Red 
Book.  Subscribe  now! 

^  The  Standard  Adt  ertising  Register  is  a  thoroughly 
dependable  Service  giving  you  the  essential  details 
J  about  Rational  Adi  erttsers  and  Advertising  Agencies. 
Our  large  force  is  constantly  busy  with  revisions.  We 
/  /  aim  to  keep  abreast  of  the  current  changes.  There 

/  /  is  no  Service  so  thorough  or  complete.  Write  our 

nearest  office. 

Quit  Guessing  -  Get  the  Register  !  ! 

National  Register  Publishing  Company 
24$  Fifth  Ave.,  New  York  140  So.  Dearborn  St.,  Chicago 

7  Water  St.,  Boston  Russ  Bldg.,  San  Francisco 

Chamber  of  Commerce  Bldg.,  Lot  Angeles 


CREDITS  ADVERTISING 
FOR  LABOR  STABILITY 

Col.  Procter,  of  Procter  dt  Gamble, 
Says  It  Eliminates  Unemploy¬ 
ment  by  Maintaining 
Steady  Sales 


The  success  of  the  Procter  &  Gamble 
Company  in  eliminating  unemployment 
among  its  10,000  workers,  which  has 
drawn  wide  attention  recently,  is 
attributed  to  the  company  s  long  and 
consistent  advertising,  according  to  its 
president.  Col.  William  Cooper  Procter, 
of  Cincinnati.  His  statement  was  made 
public  by  Sturges  Dorrance,  president 
of  Dorrance,  Sullivan  &  Co.,  advertising 
agency  of  New  York. 

The  Proctor  &  Gamble  Company, 
makers  of  Ivory  soap  and  other  prod¬ 
ucts,  has  been  advertising  ever  since 
1888.  Recent  business  conditions  have 
called  attention  to  its  guaranty  of  a 
minimum  average  of  48  weeks  of  work 
each  year  to  its  employees,  regardless 
of  seasonal  conditions  or  business 
cycles.  Col.  Procter’s  statement,  accord¬ 
ing  to  Mr.  Dorrance,  said  that  ”to 
advcitising  must  go  major  credit  for 
the  plan.” 

“The  stabilization  of  business,”  said 
Col.  Procter,  “is  one  of  advertising’s 
greatest  forces,  for  it  serves  to  reduce 
to  a  large  extent  the  fluctuations  in  any 
business  where  it  is  employed.  Ob¬ 
viously  a  concern  which  is  doing  a 
nation-wide  business  is  less  affected  in 
its  total  operations  by  local  dianges  in 
business  conditions  than  is  a  concern 
whose  business  life  is  chiefly  bound  up 
in  a  single  community. 

“While  it  is  universally  admitted  that 
advertising  is  used  to  attract  favorable 
attention  to  a  given  commodity  and  to 
arouse  on  the  part  of  the  consumer  a 
desire  to  obtain  that  commodity,  the 
lienefits  derived  are  not  necessarily 
limited  to  selfish  ones. 


“.Advertising  works  toward  a 
stant  improvement  in  the  standard  ¬ 
living,  since  with  it  consumers  are 
informed  of  the  newest  developmenbm 
the  preparation  of  commodities,  be  thn 
soaps  or  automobiles.  Not  only’haveT 
tastes  of  consumers  been  elevated,  U 
since  advertising  increases  the  intend 
of  competition,  the  character  of  Aneii 
can  business  has  been  improved. 

“I  believe  that  advertising  has  beet 
a  potent  factor  in  increasing  the  size  of 
the  business  unit.  W  hen  a  producer  has 
through  advertising  aciiuired  a  nationa' 
market  rather  than  a  merely  local  one 
he  is  able  to  increase  production  and 
reduce  costs  by  means  of  large  sale 
operations.  From  these  economies  bot 
producer  and  consumer  ultimately  bene¬ 
fit,  the  one  through  increased  business 
and  the  other  through  reduced  prices  ’ 


DEPICTS  PILGRIM  LIFE 


Boston  Herald  Presenting  Reidert 
With  Full-Color  Pictures 

Beginning  Wednesday  of  this  week 
and  continuing  every  Wednesday  iot 
eight  weeks,  the  Boston  Herald  is  repro¬ 
ducing  in  full  color  eight  paintings  de¬ 
picting  famous  episodes  and  personali¬ 
ties  oi  early  Mas.sachusetts  history.  The 
Herald  is  taking  this  mc'ans  of  contrib¬ 
uting  to  the  Massachusetts  Tercentenan 
celebration  this  year. 

The  subjects  for  the  pictures  were 
selected  hy  Charles  K.  Holton,  secretary 
and  librarian  of  the  Boston  Athenaeun:, 
and  the  artists  are  Fred  C.  Yohn  and 
Howard  FI  Smith,  both  well  kno»Ti 
■painters.  Historical  sketches  by  Mr, 
Bolton  accompany  each  picture. 

The  pictures  are  being  printed  on 
heavy  ptiper  making  them  suitable  for 
framing.  Thev  are  being  distributed 
free  to  Herald  readers  and  orders  are 
being  taken  for  extra  sets.  A  full-page 
office  advertisement  in  the  Herald  April 
4,  signed  hy  Robert  Choate,  managing 
editor,  told  of  the  series. 


Better  Printing 

with 

BURGESS 
DRY  MATS 


A  publisher  o(  an  Ohio  paper,  ac- 
ceptins  our  offer  to  furnish  samples 
of  Burgess  Dry  Mats  for  trial,  re¬ 
quested  a  quantity,  conditioned 
ready  to  use,  be  sent  him  for  trial. 
He  tried  them,  found  them  to  be 
what  he  had  been  looking  for  and 
sent  us  an  order  for  his  requirements, 
stating: 

"Gentlemen ; 

We  have  given  the  sample  shipment  of 
mats  a  thorough  test  and  are  more  than 
pleased  with  the  results.  We  did  not  real¬ 
ize  a  mat  could  make  so  much  difference 
in  the  presswork.  For  some  time  we  have 
not  been  pleased  with  our  presswork,  and 
your  mat  seems  to  rectify  the  trouble." 

If  you  have  not  tried  these  improved 
Burgess  mats,  send  in  at  once  for  sam¬ 
ples.  Be  sure  you  mention  the  type  of 
casting  box  you  use;  also  the  shrinkage 
desired  so  we  can  forward  you  the  right 
mat,  properly  conditioned. 

STEREOTYPE  MAT  DIVISION 

C.  F.  BURGESS  LABORATORIES,  Inc. 

Harris  Trust  Building,  Chicago 


DRY 


LABORATORY 

PRODUCT 


space  on 


practice  toward  the  use  of  radio  broadcasting. 

Western  Electric  Broadcasting  Equipment  is  in¬ 
stalled  in  175  stations.  Its  performance  assures  the 
owner  of  compliance  with  government  requirements. 
And  the  Western  Electric  name  means  equipment 
made  to  Bell  standards  by  the  makers  of  the  nation’s 
telephones.  W rite  for  further  information.  Address  the 
distributor,  Graybar  Electric  Company, Graybar  Build¬ 
ing,  New  York,  N.  Y.  Offices  in  76  principal  cities. 


Make  your  newspaper  yield  added  profits,  by 
operating  your  own  radio  station.  Increase  its 
prestige.  Gain  valuable  publicity.  Do  these  by  in¬ 
stalling  Western  Electric  Radio  Telephone  Broad¬ 
casting  Equipment. 

There’s  a  steady  source  of  income  for  the  publisher 
who  sells  "space”  on  the  air  as  well  as  space  in  his 
advertising  columns.  In  this  way  newspapers  can 
take  advantage  of  the  trend  of  modern  advertising 


Western  Electric 


radio  telephone  broadcasting  EQUIPMENT 

Distributed  by  Graybar  Electric  Company 
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BOSTON  AGENCIES  MERGE 


H.  B.  Humphrey  and  Osborne  dc  Powel 
Join  Forces 

The  merger  of  two  Boston  advertis¬ 
ing  agencies,  the  H.  B.  Humphrey  Com¬ 
pany  and  Osborne  &  Powel,  was  an¬ 
nounced  this  week.  The  new  agency 
will  be  known  as  the  H.  B.  Humphrey 
Company,  and  will  occupy  dfices  at  581 
Boylston  street. 

The  president  will  be  H.  B.  Humph- 
rej';  the  treasurer  Maurice  M.  Osborne; 
secretary,  Thomas  N.  Metcalf ;  vice- 
presidents,  Richard  S.  Humphrey  and 
Harford  Powel,  Jr. 

Mr.  Metcalfe  comes  from  the  Ray¬ 
mond  &  Whitcomb  Company,  where  he 
was  vice-president  in  charge  of  adver¬ 
tising  and  window  display. 

Other  executives  include  S.  M. 
Fisher,  Marshall  Hough,  M.  J.  Julian, 
and  S.  C.  Watson  of  the  old  Humphrey 
company,  and  Mrs.  Mortimer  A.  Sea- 
bury  of  Oslwrne  &  Powel. 


Regains  Rubinstein  Account 

The  Hirsch  Advertising  Agency  has 
resumed  its  relations  with  Helena  Rub- 
in.stein,  Inc.,  cosmetic  and  beauty  prep¬ 
arations.  The  Hirsch  Agency  directed 
advertising  of  Helena  Rubinstein  for 
se\'eral  years  prior  to  last  November. 
For  1930  magazines  as  well  as  news¬ 
papers,  both  roto  and  black  and  white, 
will  l)e  used.  The  appropriation  will  be 
larger  than  in  previous  years. 


Brown  Placing  Newspaper  Copy 

E.  H.  Brown  advertising  agency, 
140  South  Dearborn  street,  Chicago, 
is  releasing  schedules  to  newspapers 
of  moderate  size  in  Texas,  New 
Mexico  and  California,  for  Merchants 
Travel  Service,  Inc.,  of  Chicago.  Addi¬ 
tional  schedules  will  follow.  The  serv¬ 
ice  is  a  new  plan  of  travel  certificates 
distributed  through  retail  dealers 
throughout  the  country. 


Floing  Joins  Daniel  Frey 

\\'.  O.  Floing,  head  of  his  own  ad¬ 
vertising  agency  in  Chicago  from  1915 
to  1925,  has  returned  from  New  York  to 
associate  himself  with  the  Charles 
Daniel  Frey  Company,  333  North  Mich¬ 
igan  avenue,  as  vice-president.  He  will 
do  creative  work  on  Bell  &  Howell, 
Crane  Plumbing,  Wilson  Bros.,  Capitol 
boilers  and  radiators,  and  other  ac¬ 
counts. 


Freshwater  Joins  Parrish 

Eagle  Freshwater,  for  the  past  two 
years  manager  of  the  merchandising 
division  of  Showers  Brothers  Company, 
furniture  manufacturers,  Bloomington, 
Ind.,  has  joined  Amos  Parrish  &  Co., 
New  York,  counselors  in  merchandising 
management  and  sales  promotion  to  re¬ 
tail  stores,  as  executive  in  the  furniture 
and  home  furnishings  merchandising 
division. 


Planning  Cleveland  Agency 

E.  B.  Sanders,  for  ten  years  advertis¬ 
ing  manager  of  the  Kansas  City  Public 
Service  Company,  has  resigned  to  open 
an  advertisi^  agency  office  at  Cleveland. 
Before  coming  to  Kansas  City  Mr.  San¬ 
ders  was  sports  editor  of  the  IVichita 
(Kan.)  Beacon. 


Handling  Cigar  Account 

The  Louis  King  Cigar  Company  of 
Hartford,  Conn.,  have  appointed  the 
Manternach  Company,  Boston,  to  direct 
its  account.  Newspapers  in  New  Eng¬ 
land  will  be  used  in  the  initial  campaign. 


Murray  &  Coe  Appointed 

The  Cr>stal  Products  Company,  Inc., 
of  New  York,  manufacturers  of  insecti¬ 
cides  and  disinfectants,  has  appointed 
Murray  &  Coe,  Boston,  to  handle  its 
account. 


New  Kleppner  Account 

The  Kleppner  Company,  Inc.,  adver¬ 
tising  agency,  of  New  York,  has  been 
appointed  to  direct  the  advertising  of  the 
San  Remo  Towers,  Inc. 


Kansas  City  Agency  Moves 

The  Allen  C.  Smith  Advertising  Com¬ 
pany,  Kansas  City,  Mo.,  has  announced 
the  removal  of  its  offices  to  910-912 
Baltimore  Avenue. 


AGENCY  GROUP  ELECTS  EYLES 


Vice-President  of  Richard  A.  Foley, 

Inc.,  Heads  Philadelphia  Group 

Charles  H.  Eyles  was  elected  chair¬ 
man  of  the  Philadelphia  Coimcil,  Amer¬ 
ican  Association  of  .Advertising  Agencies 
at  a  meeting  of  members  last  week  at 
the  Poor  Richard  Club.  Mr.  Eyles  is 
vice-president  of  the  Richard  A.  Foley 
Advertising  Agency,  Inc. 

Joseph  Katz,  of  the  Baltimore  agency 
which  bears  his  name,  was  elected  vice- 
chairman,  and  Howard  P'.  Kairer,  of  the 
Charles  Blum  Advertising  Agency,  was 
named  secretary  and  treasurer.  Mr. 
Kairer  is  secretary  of  the  Poor  Richard 
Club.  A.  King  Aitkin  of  tlie  Aitkin- 
Kynett  Company,  was  elected  delegate  to 
the  national  board. 

PMward  Parry,  of  the  Tracy-Parry 
Agency,  retiring  chairman,  presided. 


New  Donnelley  Clients 

The  Lee  E.  Donnelley  Company,  Cleve¬ 
land,  has  been  named  to  handle  the  ad¬ 
vertising  of  the  Master  Builders  Com¬ 
pany,  7031  Euclid  av.,  Cleveland,  and 
the  Ohio  Building  Material  Company, 
1376  West  Third  street,  Cleveland. 


MacBride  Forms  Own  Agency 

Burt  MacBride.  formerly  associate 
director  of  Amos  Parrish  &  Co.,  of  New 
York,  has  established  an  office  of  his  own 
as  sales  promotion  and  advertising  coun¬ 
sel  in  the  retail  field,  located  at  122  Elast 
42d  street.  New  York.  Much  of  his 
work  has  been  done  in  connection  with 
the  newspaper  advertising  of  retail  stores. 


Van  Allen  Placing  “Samarc” 

Samarc  Products  Company,  Waukesha, 
Wis.,  manufacturers  of  “Samarc”  a  skin 
lotion,  have  chosen  the  Van  Allen  Com¬ 
pany,  Chicago,  to  handle  its  advertising 
account.  Newspapers  in  Oklahoma,  Kan¬ 
sas  and  Wisconsin  are  being  used  at 
present.  Opening  of  other  towns  will 
follow. 


Thom  Joins  American  Colortype 

James  Dale  Thom,  formerly  vice-presi¬ 
dent  and  general  counsel  of  the  United 
Telephone  Company  of  Illinois,  has  been 
appointed  assistant  to  the  president  of 
the  American  Colortype  Company, 
Chicago. 


Preparing  Art  Tile  Copy 

Reimers  &  Whitehill,  Inc.,  New  York 
advertising  agency,  has  been  appointed 
to  conduct  the  advertising  of  the  Robert¬ 
son  Art  Tile  Company,  of  Trenton,  N.  J. 
A  new  series  of  tiles  called  Planetiles 
will  be  featured  in  color  advertising  this 
spring  and  fall. 


ProTandie  With  Erwin,  Watey,  Ltd. 

B.  F.  Provandie,  formerly  vice-presi¬ 
dent  of  the  Glen  Buck  Agency,  Chicago, 
and  long  identified  with  Life  and  other 
national  publications,  has  joined  the  staff 
of  Erwin,  Wasey  &  Company,  Ltd., 
Chicago. 


Bates  Gets  Silver  Account 

The  J.  D.  Bates  advertising  agency 
of  Springfield,  Mass.,  is  handling  the 
account  of  the  Williams  Brothers  Man¬ 
ufacturing  Company  of  Glastonbury, 
Cxinn.,  manufacturers  of  silver  plat^ 
flatware. 


Aveyard  Promoted 

A.  E.  Aveyard  has  been  elected  exec¬ 
utive  secretary  of  Lord  &  Thomas  and 
Ixigan,  New  York.  He  joined  the  Chi¬ 
cago  office  of  this  agency  in  1925  as 
account  executive. 


Opens  Canadian  Branch 

The  Criterion  Advertising  Company, 
Inc.,  has  opened  a  new  Canadian  office 
at  906  Commerce  and  Transportation 
building.  Toronto. 


NEW  TRACY-PARRY  ACCOUNT 


Four  Firms  Place  Advertising  With 
Philadelphia  Agency 

Tracy-Parry  Company,  Inc.,  of  Phila¬ 
delphia,  have  been  appointed  by  George 
B.  Evans  Chemical  Company,  of  the 
same  city,  to  handle  the  advertising  of 
Evans  Perfumed  Depilatory  and  Nay,  a 
new  Evans  deodorant.  Newspapers  and 
trade  magazines  will  be  used. 

Western  Saving  Fund  Society  of 
Philadelphia  has  also  placed  its  account 
with  Tracy-Parry.  A  newspaper  cam¬ 
paign  has  just  been  launched.  This 
agency  has  also  been  appointed  by 
Hughes-Foulkrod  Company,  Philadel¬ 
phia  industrial  and  institutional  building 
contractors,  and  by  Evins  F.  Glore  & 
Son,  New  York,  makers  of  "Gloco” 
heating  specialties. 


Page-Wood  Takes  New  Post 

Gerald  Page- Wood,  formerly  a  vice- 
president  of  Erwin,  Wasey  &  Co.,  Ltd., 
Chicago,  has  joined  the  Williams  &  Cun- 
nyngham  Advertising  agency,  Chicago,  as 
vice-president  and  director.  He  was  for 
seven  years  vice-president  of  Fuller  and 
Smith,  Cleveland,  O. 


Foreign  Language  Agency  Moving 

Nathan  H.  Seidman,  president  of  the 
Inter-Racial  Press  of  America,  Inc., 
foreign  language  advertising  agency,  has 
announced  that  its  offices  now  located  at 
342  Madison  avenue  will  be  moved  on  or 
about  April  15  to  the  33rd  floor  of  the 
Chrysler  Building. 


New  Quarters  For  Faxon,  Inc. 

Faxon,  Inc.,  Chicago  advertising 
agency,  has  leased  the  north  half  of  the 
fourth  floor  of  the  new  Michigan  Square 
building  at  Michigan  avenue  and  Ohio 
street. 


F.  De  Wolfe  Resigns 

F.  DeWolfe  has  resigned  as  space 
buyer  of  the  Klau-Van  Pieter som-Dun- 
lap-Younggreen  Company  of  Milwaukee, 
Wis.,  and  will  be  located  in  Chicago  in 
the  advertising  business. 


AD  TIPS 


Blackett-Sample-Hummart,  Inc,,  .'8  East 
Waaliinicton  street,  Chiraxo.  Is  sending  cop.r 
on  Neet,  Ine.,  (Depilatory),  St.  Ixiuis.  Mis¬ 
souri,  to  a  list  of  newspapers  in  tbe  southern 
territory.  Are  releasing  copy  to  newspapers 
quite  generally  on  Veldown  Company,  Chicago 
and  New  York. 

E.  H.  Brown  Adrertising  Agency,  140  South 
Dearborn  street.  Chicago.  Placing  account  for 
the  Merchants  Travel  Service,  Inc.,  Chicago. 

Buchen  AdvertUiag  Company,  2S  East  Jackson 
boulevard,  Chicago.  Is  sending  orders  to  news- 
liapers  in  scattered  territory  on  the  Philadel¬ 
phia  &  Reading  Coal  and  Iron  Company, 
Philadelphia,  Pennsylvania. 

Bumett-Kuhn  Adyertising  Company,  ,’i20 
North  Michigan  avenue,  Chicago.  Is  issuing 
schedules  to  a  list  of  newspapers  on  the  Chi¬ 
cago  Tribune. 

Chambers  Advertising  Agency,  339  Carondelet 
street.  New  Orleans,  l.a.  .May  do  some  news¬ 
paper  advertising  in  southern  territory  only  on 
tbe  Myles  Sait  Company,  New  Orleans. 

Paul  Cornell,  Inc.,  580  0th  avenue.  New  York. 
Will  make  up  lists  during  tbe  month  of  May 


Stellar 

Now  available  in  60 
and  72  point  sizes. 
Specimen  showings 
of  full  size  range  sent 
upon  request. 

Ludlow  Typograph  Co. 

2032  Clyboum  Avc.,  Chicago 


for  tbe  Fine  Arts  Food  Incorporated  Tuciiii.. 
New  York.  ’  ***"t. 


Erwin,  Wasey  A  Co.,  230  North  Uiffcu 
avenue,  Chicago.  Now  handles  the 
SanioUne  CorporaUon,  household  clesner  iv 
cago.  ’  '*• 


Faxon,  Inc.,  400  North  Michigan  ittn. 
Chicago.  Is  issuing  small  orders  to  nettaitS 
in  scattered  territory  on  the  Nurito  CheS? 
Company,  Chicago. 


Lawrence  Fer^  Company,  Inc.,  150  Miai_ 
avenue.  New  York.  Has  secured  aceoni^ 
the  Congress  Cigar  Comiiany,  PhlUdetaik 
manufacturers  of  La  Palina  Cigars. 

Fitzgerald  Advertising  Agency, 
Building,  New  Orleans,  La.  Is  sendlnr  iS. 
ules  on  the  Pan-American  Pctroleam 
New  Orleans,  to  some  eastern  newspaper"’' 
Frizzel  Advertising  Agency,  Palace  bnlljifc 
Minneaiiolis,  Minn.  Is  sending  one-time  <Mm 
to  newspai>ers  quite  generally  on  Lauri 
Inc.,  puzzle  copy,  Minneapolis. 


Hays  MacFarland  Advertising  Company  in 
North  Michigan  avenue,  Chicago,  will  piS 
the  account  of  the  Northwestern  Yeast  (W 
pany,  Chicago,  in  the  future. 


Klau-Van  Pietersom-Dunlap-Younggieen,  Im. 
Commerce  building,  Milwaukee,  Wis.  u  my! 
Ing  copy  on  Val  Blatz  Brewing  Company,  mi. 
waukee,  to  a  few  newspapers  In  scatteieil  tr 
rltory. 


Lord  tc  Thomas  and  Logan,  910  North  Jivu. 
gan  avenue,  Chicago.  .May  use  some  stei. 
pai>ers  in  the  mlddlewestern  territory  omj  , 
advertise  Hires  Root  Beer,  Charles  E.  Him 
Company,  Philadelphia,  Pennsylvania. 

H.  K.  McCann  Company,  114  Oansome  itntt 
Ban  Francisco,  Cal.  Will  use  some  nevipepn. 
in  the  western  territory  only,  on  W.  p.  PuJi^ 
&  Company,  Fuller's  Paints,  San  Franclico. 

Homer  McKee  Company,  320  North  llerUlu 
street,  Indianapolis,  Ind.  Is  issuing  scbedils 
to  newspapers  on  tlie  Marmon  Motor  Cu  Cm- 
pany,  Indianapolis. 


Frank  Fresbrey  Company.  247  Park  irtan 
New  York  City.  Announces  their  appoiotan; 
as  advertising  agents  for  the  New  York,  0i. 
tario  and  Western  Railway,  New  York  Citj. 

Red&eld-Coupe,  Inc.,  34  West  .3.3rd  itne. 
New  York.  Placing  account  for  the  Sllqilil 
.Manufacturing  Otinpany,  New  Y'ork. 

United  Advertising  Agency,  8  Wnt  KM 
steet.  New  York.  Has  secured  account  d 
Irving  Miller  and  Company,  .New  York,  mui. 
facturers  of  “Miller  Make”  kitchen  clocki.  b 
also  placing  the  following  new  account:  Tk 
May-Westchester  Oil  Burner  Corporation,  Stv 
Rochelle,  New  York.,  and  the  Teleratoc  (V- 
poration  of  New  Y’ork  City,  manufsetnaa 
Televeyor  Portable  Tray  Conveyors  and  Tele 
vator  Dumbwaiters. 


United  States  Advertising  Corporatisa,  9 
West  .ITth  street.  New  York.  Will  mikt  q 
lists  during  the  nuuith  of  May  for  the  Aictcns 
Radio  Tul)e  Company,  Newark,  N.  1. 


First  in  the  World  in 
Quality  and  Volume 
of  Advertising 

The  New  York  Times  published 
6,790,438  agate  lines  of  adver¬ 
tising  in  January,  February  and 
March  of  193(^more  than  any 
other  newspaper  in  the  world  in 
the  three  months  combined,  and 
2,239,899  lines  in  excess  of  any 
other  New  York  newspaiier. 

Of  greater  significance  than  The 
Times  large  volume  of  advertiiini 
are  the  character  and  high  quality 
of  the  announcements.  Care  in  ac¬ 
ceptance  keeps  the  columns  of  The 
New  York  Times  free  from  mis¬ 
leading  and  fraudulent  advertise¬ 
ments. 

The  NEW  YORK  TIMES 


TURN  YOUR 
ANNIVERSARIES 
INTO 

LANDMARKS 

Commemorate  the  found¬ 
ing  and  growth  of  yo"'' 
newspaper  with  a 

SPECIAL  EDITION 

that  will  also  be  a  tribute 
to  the  commerce  ana  lU' 
dustry  of  your  city. 

Atk  for  plant  and  idtat. 


John  B.Callachib  €a 

4SWmt  45»St.  -  M.».< 
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More 
profit 

per  load  hauled 

There  is  a  compelling  reason  why  Dodge  Trucks  are 
universally  used  —  a  compelling  reason  why  thousands  of 
publishers  use  them  —  a  compelling  reason  why  one  will  be 
a  profitable  investment  for  you  .  .  .  These  workers  haul  at 
low  cost  and  therefore  increase  the  profits  of  their  owners. 

How  Dodge  Trucks  lower  hauling  costs  is  noonday  clear 
to  users.  They  are  speedy  in  get-away  and  on  the  open 
road  —  they  are  time-savers.  They  are  dependable  —  work 
faithfully  with  the  minimum  of  time  off  and  minimum  need 
for  upkeep.  They  serve  at  low  cost  and  serve  long.  They  are 
good-looking  —  goodwill  builders.  They  please  drivers  by 
their  comfort  and  performance  —  increase  driver  efficiency. 

i 

For  proof  that  a  Dodge  Truck  will  lower  your  haul¬ 
ing  costs,  see  your  Dodge  Brothers  dealer.  Inspect  the 
type  that  fits  your  needs.  Buy  it  complete  with  body. 

Count  on  greater  savings  per  load  hauled,  greater  profit. 

taODBE  TRUCKS 
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EDITOR  VS.  SENATOR 
ENDS  IN  DRAW 


Gallery  DUappointed  When  Fisticuff* 
Fail  to  Follow  After  J.  E.  Pierce 
Calls  Senator  Black  a  "Liar”  and 
Black  Replies  With  "Coward” 


By  George  H.  Manning 

li  'ashingtOH  Correspondent,  Editor  &  Publisher 

Washington,  D.  C.,  April  10. — The 
insinuation  by  Senator  Hugo  L.  Black, 
of  Alabama,  during  the  Senate  Lobby 
Investigation,  that  J.  E.  Pierce,  editor  of 
the  liuntsi'iUc  (.^la.)  Daily  Titiics,  ac¬ 
cepted  money  in  payment  for  the  stand 
of  his  newspaper  in  the  Muscle  Shoals 
controversy  was  answered  by  the  fiery 
editor  with  the  charge  that  the  dignified 
member  of  the  Senate  was  a  “contempti¬ 
ble  liar.” 

The  exchange  of  words  that  stripped 
the  hearing  of  all  its  dignity  wound  up 
in  a  challenge  to  fight  issued  by  the  Sen¬ 
ator  from  Alabama,  which,  despite  the 
gallery  that  had  been  attracted  by  the 
prcHiiise  of  the  fracas,  did  not  material¬ 
ize. 

In  fact  Pierce  took  the  stand  twice. 
He  was  relieved  the  first  time  to  permit 
Josephus  Daniels,  secretary  of  the  navy 
in  the  Wilson  cabinet  and  editor  of  the 
Raleigh  (N.C.)  News  and  Obscricr,  to 
testify.  Daniels,  from  whom  a  great 
deal  in  the  way  of  political  fireworks  was 
expected,  was  asked  but  three  questions, 
answered  them  all  in  the  affirmative,  and 
was  excused.  Pierce  then  returned  to  the 
stand  and  the  real  fireworks  started. 

Senator  Walsh  read  from  an  editorial 
in  Pierce's  jiaper  to  the  eitect  that  no  bill 
providing  for  government  operation  of 
the  Muscle  Shoals  project  would  ever 
get  by  the  White  House  and  that  an¬ 
other  bill  providing  for  private  opera¬ 
tion  “had  a  friend  in  President  Hoover.” 
“Where  did  you  get  that  information?” 
the  Senator  from  Montana  asked. 

Pierce  explained  that  the  above  was 
and  is  his  opinion.  He  said  he  never  dis¬ 
cussed  the  question  with  President  Hoo¬ 
ver  but  was  familiar  enough  with  his 
policies  to  know  his  position  on  Muscle 
Shoals. 

After  the  testimony  of  Daniels,  when 
Pierce  was  recalled  to  the  stand.  Senator 
Black  assumed  the  inquisitor  role.  The 
Senator  inquired  concerning  an  editorial 
in  the  Times  opposing  the  Norris  reso¬ 
lution  providing  for  government  opera¬ 
tion  of  the  shoals  and  asked  “Wasn’t  it 
agreed  between  you  and  Mr.  Worthing¬ 
ton,  at  French  Lick,  Ind.,  that  you  should 
commit  yourself?”  Pierce  replied  in  the 
negative  and  then  Senator  Black  started 
the  uproar. 

He  read  from  a  letter  written  by 
Pierce  to  Worthington,  in  which  the  edi¬ 
tor  asked  for  $1,000  as  an  “advance.” 
The  letter  stated  also  that  “We  are  com¬ 
mitting  imrselves,  knowing  that  the  above 
will  l)c  attended  to.” 

The  editor  explained  that  the  $l,0(Xt 
was  rightfully  due  him  for  expenses 
already  incurred  by  him  as  one  of  the 
vice-presidents  of  the  Tennessee  River 
Improvement  .\ssociation  and  further¬ 
more  that  Wortliington  had  given  him 
$5(X)  for  subscriptions  to  his  paper, 
which  was  to  be  sent  to  persons  •interested 
in  Muscle  Shoals.  He  admitted  coming 
to  Washington  in  the  interest  of  Muscle 
Shoals  legislation  and  said  he  also  made 
a  trip  to  New  York,  where  he  conferred 
with  W.  B.  Bell,  president  of  the  Cyana- 
mid  Company. 

Senator  Black,  however,  kept  firing 
questions  at  Pierce,  all  of  which  carried 
the  obvious  inference  that  Pierce's  paper 
published  the  editorial  in  question  after 
he  received  the  $1,000.  Finally,  the 
Huntsville  editor  leaped  to  his  feet  and 
shouted : 

“Senator,  I  want  to  say  that  Senator 
Black  is  a  contemptible  liar.” 

“Well,  now,”  the  Senator  answeral, 
“We  can  settle  that  on  the  outside." 

“Let's  go  out  right  now  and  settle  it,” 
replied  the  publisher. 

“Oh,  there's  plenty  of  time  for  that. 
Why  everybcKly  in  Alabama  knows  that 
you  are  a  coward,”  retorted  the  Senator, 
and  Pierce  followed  with  shouts  of  “con- 


New  plant  of  the  Shminee  ( Okla.)  A’eics,  recently  opened. 


TTTILITY  is  the  keynote  in  the  new 
home  of  the  Shaziticc  (Okla.i  .Vezes, 
which  was  recently  opened. 

The  building  is  50  feet  wide  and  140 
feet  long,  one  lloor  only. 

There  is  a  partition  50  feet  from  the 
front  dividing  the  business  and  editorial 
department  from  the  mechanical,  making 
two  large  rooms  of  the  entire  building. 

Two  rows  of  steel  counters  make  a 
lobby  in  the  center  of  the  front  room. 
On  one  side  of  the  lobby  are  the  editorial 


and  advertising  departments.  On  the 
other  side  arc  the  business,  the  circula¬ 
tion  and  classified  departments. 

The  eomposing  department,  press  and 
mailing  and  carrier  departments  are  all 
in  the  rear  room.  The  casting  and  stere¬ 
otyping  is  done  in  a  small  room  par¬ 
titioned  off  to  keep  heat  and  fumes  from 
the  composing  room. 

O.  S.  Stauffer  is  president  and  pub- 
li.sher  and  C.  G.  Roseberry  is  editor 
of  the  daily. 


tcmptible  liar  and  “contemptible  cur.” 

The  questions  asked  Daniels  concerned 
themselves  with  the  editor's  attitude  to¬ 
ward  John  J.  Raskob,  chairman  of  the 
Democratic  National  Committee.  Mr. 
Daniels  said  Raskob  should  resign  as 
chairman  of  the  Democratic  National 
Committee  because  of  his  contributions 
to  the  anti-proliibition  cause.  In  this  re¬ 
spect  he  was  backing  up  a  broadside  fired 
at  Raskob  in  the  Senate  a  day  or  two 
before  by  Senator  Furnifold  M.  Sim¬ 
mons  of  his  home  state,  who  was  an  un¬ 
compromising  foe  of  Smith  during  the 
last  presidential  campaign. 


DAILY’S  RADIO  INCORPORATED 


WMAQ,  Inc.,  Formed  by  Chicago 
Daily  News — Hedges  President 

A  subsidiary  corporation  to  conduct 
the  radio  broadcasting  activities  of  the 
Chicago  Daily  Rcivs  has  lieen  formed, 
with  Walter  A.  Strong,  publisher  of  the 
Daily  News,  as  chairman  of  its  board 
of  directors.  The  new  corporation  is 
known  as  WM.AQ,  Inc.,  to  which  a 
charter  has  lieen  granted.  The  assign¬ 
ment  of  the  license  of  WM.AQ  from  the 
Chicago  Daily  News,  Inc.,  to  WM.AQ, 
Inc.,  has  been  approved  by  the  federal 
radio  commission. 

Officers  of  the  new  corporation,  in 
addition  to  Mr.  Strong,  are :  William  S. 
Hedges,  radio  editor  of  the  Daily  News, 
president;  Judith  C.  Waller,  director  of 
WM.AQ,  vice-president  and  station  man¬ 
ager  ;  I'lonald  J.  Walsh,  secretary ;  L. 
E.  .Aldrich,  treasurer,  and  Arthur  E. 
Hall,  assistant  treasurer. 

OPPOSING  CHAIN  STORES 

The  lyashtcnazv  Tribune,  semi-weekly 
paper  in  Washtenaw  County.  Mich., 
openly  joined  the  fight  against  chain 
stores  last  week,  publishing  a  forty-page 
special  edition  condemning  the  chain  sys¬ 
tem.  Every  independent  grocer  and 
storekeeper  in  the  vicinity  of  ,\nn  .Arbor 
joined  in  the  attack,  buying  advertising 
space  in  the  paper.  It  was  one  of  the 
largest  eilitions  ever  publishdd  by  the 
Tribune,  .iccording  to  C.  H.  Hemingway, 
publisher. 

BACKING  BASEBALL  LEAGUES 

The  Utica  ( N.  AM  Daily  Press  again 
will  sponsor  its  suburban  baseball  league 
ibis  spring.  The  league  was  started  last 
year  with  three  leagues  playing.  More 
villages  are  expected  to  enter  teams  this 
year.  The  Obserzrr-Disf'afeh  will  spon¬ 
sor  a  local  b.aby  parade  June  21. 


JOINS  A.N.P.A. 

The  Jackson  (Tenn.j  Sun  has  been 
elected  to  membership  in  the  .American 
Newspaper  Publishers’  .Association. 


COMMISSION  TO  HOLD 
RADIO  NEWS  HEARING 


No  Date  Set  for  Application  to  Oper¬ 
ate  Automatic  Printer  Machines 
by  Radio^Would  Construct 
Four  Sending  Stations 

By  George  H.  Manning 

ll'asliintiton  Correspondent,  Editor  &  Publisher 

Washington,  .April  10. — The  Federal 
Radio  Commission  has  set  for  hearing 
an  application  of  the  American  Radio 
News  Corporation  for  permission  to 
construct  and  operate  on  high  wave 
length  four  stations  for  operation  of 
automatic  printer  machines  by  radio. 
The  date  of  the  hearing  has  not  been 
determined. 

The  new  corpora  iton  proposes  to  con¬ 
struct  sending  stations  at  Atlanta,  Ga., 
New  Rochelle.  N.  A’.,  Millsfield,  San 
Francisco,  Calif.,  and  at  a  point  near 
Chicago. 

The.sc  stations  would  be  used  for 
transmitting  the  electrical  impulses  neces¬ 
sary  to  operate  automatic  printers  in 
each  of  the  zones  covered  by  the  stations. 
According  to  a  previous  announcement 
made  by  the  .American  Radio  News  Cor¬ 
poration.  the  entire  country  will  be 
blanketed  by  the  geographical  distribution 
of  stations,  if  tbe  necessary  permission 
is  granted  bv  the  Radio  Commission. 

Experiments  carried  on  for  the  past 
eight  years  have  determined  the  prac¬ 
ticability  of  operating  printers  by  wire¬ 
less  impulses,  according  to  W.  G.  H. 
Finch,  secretary  and  chief  engineer  of 
the  new  cornoration. 

In  fact,  Mr.  Finch  said,  the  machines 
have  been  satisfactorily  operated  in 
daily  four-hour  trials  made  during  the 
past  three  years.  The  new  corporation 
expects  to  operate  the  stations  on  fre¬ 
quencies  of  101  anil  10,1  kilocycles,  which 
are  entirely  separate  from  the  regular 
broadcasting  bands  and  from  the  chan¬ 
nels  assigned  to  .American  newspapers 
throtigh  Press  Wireless.  Tnc. 

The  complete  installation  cost  of  a 
wireless  printer.  Mr.  Finch  said,  would 
be  $7.^0.  It  is  believed  by  the  corpora¬ 
tion  that  the  new  service  will  not  con¬ 
flict  with  the  wire  services  now  operated. 

PLAN  AIR  NIGHT 

Col.  Fitzmanrice  who  flew  the  .Atlantic 
in  the  airplane,  Bremen,  was  to  be  guest 
of  honor  at  an  open  house  evening  of  the 
Newsnaper  rinh  of  New  A'ork,  Satur¬ 
day.  .April  12.  The  evening  was  to  be 
des’'gnate<l  “.Air  Knights’  Night.”  and 
among  the  entertainers  expected  were 
Ben  Pollack  and  his  Hotel  Roosevelt  Or¬ 
chestra,  A'incent  Lopez  and  Eddie  Bren¬ 
nan. 


DAILIES  FIGHTING  FOR 
FREEDOM  OF  THE  AIR 

(Continued  from  page  5) 

tinned  when  no  agreement  could  bt 
reached  and  was  succeeded  by  the  preset- 
corporation.  John  Francis  Neylan,  reih 
resentative  of  the  Hearst  interests  had 
raised  objections  several  times  inthepiih. 
lishers’  meetings. 

.Another  contender  for  the  press  chan¬ 
nels  was  the  National  Radio  Press  .\sso. 
ciation,  a  service  organized  to  supply 
news  to  newspapers  by  radio  in  simila; 
fashion  to  regular  wire  services.  Thi^ 
company  put  up  a  strenuous  fight  duritg 
hearings  before  the  I'ederal  Radio  Om- 
mission,  but  in  September,  1929,  notihed 
the  Commission  that  it  was  willing  to 
withdraw  its  application  for  the  nzt 
bands. 

The  first  licenses  for  building  trans¬ 
mitting  and  receiving  stations  issued  to 
Press  Wireless  by  the  Radio  Commission 
were  granted  last  November.  They  cor- 
ered  construction  of  stations  KOP  at  ^ 
I'rancisco,  and  WJN  at  Little  Neck, 
I-ong  Island.  Applications  for  construc¬ 
tion  permits  for  three  more  stations  to 
be  liKated  at  Little  Neck  or  Westbim’, 
L.  L,  Los  .Angeles  and  Chicago  were 
made  by  Press  AA’ireless  in  December  last 
year,  and  authority  was  asked  to  change 
the  location  of  the  proimscd  station  ior 
Boston  to  Needham,  Mass.  The  ntit 
obstacle  that  rose  in  the  stormy  path 
of  Press  Wireless  was  the  refusal  of  the 
radio  corporation  of  .America  to  sell  the 
organization  equipment  necessary  to  build 
its  stations.  The  R.C..A.  would  supply 
equipment  only  on  a  rental  basis,  Mr. 
Pierson  charged  before  the  Senate  Inter¬ 
state  Commmerce  Committee  in  January 
this  year.  During  hearings  on  the  Cnu- 
zens  communication  bill,  the  Press  Wiie- 
less  president  charged  that  R.C.-A  had 
refu.sed  to  sell  equipment  but  instead  had 
agreed  to  rent  it  at  “exorbitant”  tenns. 
P'oreign  equipment,  he  declared,  sis 
being  kept  out  of  competition  with  prod¬ 
ucts  of  the  R-C.A.  by  the  latter  organi¬ 
zation  which  purchases  foreign  inven¬ 
tions  and  suppres.ses  them. 

The  terms  at  which  the  Radio  Corpcf 
ration  agreed  to  rent  eejuipment,  accord¬ 
ing  to  Mr.  Pierson,  were: 

An  initial  payment  equal  to  the  cost 
of  manufacture  as  listed  by  the  General 
Electric  Company,  plus  45  per  cent,  the 
Radio  Corporation’s  profit,  and  five  per 
cent  of  the  gross  income  of  Press  \\ir^ 
less,  Inc. 

In  July,  1929,  Mr.  Pierson  said,  repre 
sentatives  of  his  organization  again  ap¬ 
proached  the  Radio  Corporation  and  were 
told  that  the  old  quotations  no  lon^ 
held  good  as  radio  equipmeiit  had  «• 
vanced  50  per  cent.  Since  eciuipment  had 
to  be  obtained,  some  of  the  directors  ot 
Press  Wireless  were  willing  to  ac^ 
these  terms,  but  then  new  complicatitw 
developed.  It  was  decided  by  the  R.C-l 
that  before  any  deal  with  the  press  c«- 
poration  was  entered  into,  the  approve 
of  R.C..A.  Communications.  Inc.,  must  be 
obtained.  In  conference  with  Pjej"' 
and  other  representatives  of  Press  \\'re- 
less,  William  Wintcrbi-tt"ni, 
Communications  traffic  manager,  saidw 
new  corp'iration’s  foreign  business  v'ouW 
interfere  seriouslv  with  that  of 
pany,  and  that  Press  Wireless  wmiW 
have  to  jiay  his  organization  seven  a 
one-half  per  cent  of  the  gross  recopi 
from  its  foreign  traffic  in  order  to  f 
equipment.  Mr.  Pierson  ti>ld  these  ne- 
to  tbe  Interstate  Commerce  Commitw. 

Upon  ordering  one  transmitter,  PrtS! 
Wireless  was  told  it  would  y 
agree  to  terms,  which.  Mr.  Pierson  tw 
the  committee,  appeared  to  have 
purpose  except  to  prevent  competiti^ 
the  field  of  wireless  commumcati^ 
These  terms  dictated  that  Press  '  ' 
less  must  not  operate  as  a  « 

making  enterprise:  that  eoinmunica 
must  be  restricted  to  p-iints 
United  States  and  traffic  to  ^  ^ 
foreign  countries  m'ust  pass  over  o-.M 
circuits  at  regular  rates:  Press 
less  must  permit  R.  C.  ^ ^ 

its  hooks  and  accounts  at  will,  ^ 
surrender  to  R.  C.  .A.  all  patents  it 
or  claims  to  own  free  of  charge. 
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OF  TELEPHONES  AT  END  OF  YE^ 
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m  7  (/e9/yr^ 

number  OF  TELEPHONES  AT  END  OF  YE^^  ENGLAND  has  more  telephones  than  all  of  South 

<.600j —  I  I  j  2  America,  Asia,  and  Africa  combined,  representing  about 

2  _ _ — 1.500  a  60  nations  and  possessions.  At  the  end  of  1921  there  were  in 

I  I  §  New  England  1,132,711  telephones,  both  business  and  resident, 

I  1.400 - \  ^  and  at  the  end  of  1927  this  number  had  increased  by  over 

. _ _ Ll3oo  fc  400,000  to  1,546,678,  an  increase  of  more  than  36K’  per  cent 

5  1.300  — ^  r  ^  seven-year  period. 

I  1.200  I  There  are  more  telephones  in  New  England  than  in  (ireat 

8  _ _ — noo  I  Britain  and  the  Irish  Free  State  combined;  more  than  in  any 

p  country  in  the  world  with  the  exception  of  Germany  and,  of 

loooL— 1884  1825  laeo  wz?  course,  the  United  States  as  a  whole. 

France,  Spain,  Portugal,  Italy,  Switzerland,  Austria  and 
Hungary  combined  have  fewer  telephones  than  the  six  New 
England  states.  Metropolitan  Boston  alone,  with  416,506  tele- 
phones,  exceeds  in  this  respect  all  the  countries  of  South  America. 
B  It  has  also  a  larger  number  of  telephones  than  China,  British 

1  India,  Russia  and  Mexico  put  together. 

The  fact  that  the  telephone  was  invented  and  first  placed 
commercial  use  in  New  England  gave  impetus  to  its  wide- 
spread  use  here,  until  at  the  present  time  there  is  practically 
one  telephone  for  every  five  persons  in  New  England. 

Economists  and  students  of  marketing  have  found  that  telephone  users  are  as  a  whole  liberal  spenders.  In 
New  England  you  can  reach  this  great  army  of  telephone  users  through  the  daily  newspaper.  You  can  reach  a 
section  of  the  country  where  wealth  and  buying  power  predominate — where  the  great  mass  of  the  people  know 
the  real  worth  of  good  living  and  maintain  high  American  standards  of  communal  life. 

Place  New  England  on  your  preferred  list.  Use  the  daily  newspapers  listed  below  frequently  and  watch  your 
sales  grow. 


tctfg  1923  1924  1925  1926  1927 

1*21-1132.711 

I»22-V»T.T1*  I»25-1430.»»3 

l*23-l3iaM4  I»2*-14*6.TI5 

l•27•lS4•.S7• 


MASSACHUSETTS— Population.  3,l 
Circu¬ 
lation 

•Attleboro  Sun . (E)  5.905 

fBotton  Globe  . (M4E)  298.963 

tBoiton  Transcript  . (E)  38.714 

t+Boston  Post  . (M)  373,849 

ttBoston  Post  . (S)  340.002 

••Brockton  Enterprise . (E)  24.861 

••Fitchburg  Sentinel  _ ’.  .(E)  12,086 

•Haverhill  Gazette  . (E)  16,180 

•Lawrence  Eagle-Tribune 

{M4E)  25.445 

TLynn  Item  . (E)  17.546 

tUrwell  Courier-Citiaen  and 

Evening  Leader  ...(M4E)  17.686 

*Hew  Bedford  Standard 

Mercury  . (M4E)  31,940 

Bedford  Sunday 

Standard  . (S)  25.696 

••North  Adams  Transcript.  (E)  10,676 

T+Pittsfield  Eagle  . (E)  19.072 

•Salem  News  . (E)  21.634 

••Taunton  Gazette  . (E)  9,430 

•Worcester  Telegram  and 

...(M4E)  105.626 

Worcester  Sunday  Telegram 

(S)  53.004 


CONNECTICUT— Population,  1,380,631 

Circu-  2.500  10.000 

lation  lines  lines 

•♦Bridgeport  Post-Telegram 

(E4M)  47,175  .15  .15 

♦•Bridgeport  Post  . (S)  25,968  .10  .10 

•Hartford  Courant  . (M)  42.131  .10  .10 

•Hartford  Courant . (S)  61,051  .15  .15 

ttHartford  Times  . (E)  62.386  .15  .15 

••Middletown  Press  . (E)  8.756  .05  .03 

•New  Haven  Register. .  (E4S)  55.761  .16  .15 

••New  London  Day . (E)  14,002  .06  .05 

tNorurich  Bulletin  . (M)  14,057  .09  .07 

•Norwalk  Hour  . (E)  7.270  .045  .045 

•South  Norwalk  Sentinel. .  (E)  5.887  .045  .035 

♦•Stamford  Advocate  . (E)  12,671  .065  .055 

MAINE — Population,  768,014 
••Portland  Press-Herald  Express, 

Sunday  Telegram  ..(M4E)  61,725  .20  .16 

NEW  HAMPSHIRE— Population  443.683 
••Concord  M.jnitor-Patriot. .  (E)  6,874  .05  .03 

•  Keene  Sentinel  . (E)  4,179  .036  .025 

•Manchester  Umon-Leader 

(M4E)  32.125  .15  12 


RHODE  ISLAND— Population,  604.397 


2.500  10.000 

lines  lines 
.09  .09 

.20  (E).27 

.12  (E)  2: 

.20  .23 


••Pawtucket  Times  . (E) 

♦•Providence  Bulletin  . (E) 

♦♦Providence  Journal  . (M) 

♦♦Providence  Journal  . (S) 

•Providence  News . (E) 

•Westerly  Sun . (E4S) 

••Woonsocket  Call  . (E) 


VERMONT— Population.  352,428 

••Barre  Times  . (E)  7,453  .04  .03 

•  Brattleboro  Reformer  ....(E)  3.629  .035  (>: 

•♦Burlington  Free  Press...  (M)  16.293  .06  .06 

••RiitUnd  Herald  . (M)  13,431  .055  .05 

••St.  Johnsbury  Caledonian- 

Record  . (E)  5,003  .025  .02 

•A.  B.  C.  Publishers’  Statement,  Oct.  1,  1929. 
•Government  Statement,  Oct.  1,  1929. 

(B)Combination  rate  Daily  Journal  and  Eve.  Bulletin. 
•♦A.  B.  C.  Publishers’  Statement,  Mar  31,  1930. 
••Government  Statements,  April  1,  1930. 
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NEWSPAPER  SPACE  IS  BUILDING  NEW 
COMMUNITY  NEAR  PHILADELPHIA 

Promoter  of  Section  Advertises  for  Retail  Stores  and  Gets 
Share  of  Increased  Store  Revenue — Once  Barren  Spot  Now 
Has  More  Than  25,000  Population,  375  Business  Firms 


]V  EWSPAPER  advertising  is  playing 

'  a  big  part  in  building  up  a  busy 
modern  community  center  in  the  western 
suburbs  of  Philadelphia,  where  a  com¬ 
paratively  few  years  ago  there  stood 
nothing  but  an  interurban  terminal,  a 
feed  store,  and  a  farmhouse. 

Page  advertisements,  carefully  writ¬ 
ten  and  attractively  set,  tell  the  whole 
Philadelphia  territory  every  few  days  the 
possibilities  of  doing  business  near  the 
69th  street  terminal  of  the  Philadelphia  & 
West  Chester  Traction  Company,  six 
miles  from  the  downtown  retail  district. 

Many  of  the  advertisements  give  the 
impression  of  high-class  department  store 
announcements,  except  that  each  division 
on  the  page  b^rs  the  name  of  an  indi¬ 
vidual  shop.  Somewhere  in  the  advertise¬ 
ment  there  is  likely  to  be  a  general  state¬ 
ment  of  the  advantages  of  shopping  in 
the  community — the  traveling  time  saved, 
the  parking  grounds  available,  the  play¬ 
house  where  children  may  be  left,  the 
value  of  doing  business  near  one’s  resi¬ 
dence. 

An  interesting  thing  is  that  much  of 
the  advertising  is  being  done  by  one  man, 
only  indirectly  connected  with  retailing. 
He  is  A.  Merritt  Taylor,  widely  known  as 
a  transportation  authority  and  real  estate 
operator,  now  actively  engaged  in  build¬ 
ing  up  the  Garrett  Road  and  West  Gar¬ 
rett  Road  business  section  near  the  69th 
street  traction  terminal. 

Also  near  the  terminal,  but  separat^ 
controlled  and  advertising  under  a  differ¬ 
ent  plan,  is  the  69th  street  business  sec¬ 
tion.  A  leading  figure  in  the  advertising 
of  this  section  is  John  McClatchy,  al¬ 
though  he  does  not  dominate  the  adver¬ 
tising  plan  as  does  Mr.  Taylor  in  the 
Garrett  Roads  section. 

An  indication  of  the  effectiveness  of 
the  advertising  done  in  the  Philadelphia 
newspapers  may  be  seen  in  the  material 
growth  of  the  community,  which  already 
has  375  business,  professional  and  finan¬ 
cial  establishments,  including  theaters, 
postoftice,  banks,  stores  and  offices.  Nu¬ 
merous  apartments  in  the  vicinity  have 
been  built  and  occupied,  25,000  persons 
being  housed  in  a  single  year.  A  count 
showed  70,000  ^rsons  entering  the  Gar¬ 
rett  Roads  business  di.strict  daily.  The 
claim  is  made  that  the  section  is  brighter 
and  more  frequented  at  night  than  the 
city’s  center  even  at  the  theater  hour. 
Practically  all  the  shops  keep  open  in  the 
evening,  and  this  is  emphasized  as  an¬ 
other  attraction  for  customers. 

When  the  69th  street-Garrett  Roads 
section  held  its  second  annual  Hallowe’en 
parade  and  carnival  last  October,  the  af¬ 
fair  drew  people  from  Camden,  N.  J., 
clear  across  the  width  of  Philadelphia 
and  the  Delaware  River.  For  ordinary 
business  purposes  the  section  draws  buy¬ 
ers  from  a  large  territory  around  Phila¬ 
delphia. 

Large  stores  in  downtown  Philadelphia 
are  watching  the  community  growth  with 
some  concern.  One  department  store  met 
the  problem  by  establishing  a  branch 
there. 

Although  typical  Garrett  Roads  ad¬ 
vertisements  include  offerings  by  several 
stores,  th«y  are  not  co-operative  adver¬ 
tisements  in  the  ordinary  sense.  The  ad¬ 
vertiser  is  Mr.  Taylor,  who  pays  for  the 
space.  The  copy  is  prepared  by  the  Dono¬ 
van- Armstrong  advertising  agency,  which 
ordinarily  confines  itself  to  national  ad¬ 
vertising,  but  which  was  pressed  into 
service  on  this  account.  The  agency 
maintains  a  branch  office  at  the  Garrett 
Roads  section. 

Mr.  Taylor’s  purchases  of  advertising 
space  are  not  philanthropic.  He  is  in  a 
position  to  benefit  directly  from  increased 
business  done  by  the  advertised  stores, 
and  indirectly  since  this  increased  busi¬ 
ness  raises  the  value  of  real  estate  and 
causes  more  people  to  ride  on  his  trans- 
por^tion  lines.  Consequently,  although 
he  is  not  a  retailer,  he  finds  it  well  worth 
while  to  advertise  shoes  and  furniture 


and  grapefruit  and  boudoir  clocks  and 
IKTmanent  waves. 

Besides  being  president  of  the  Spring- 
field  Real  Estate  Company,  which  is  hand¬ 
ling  the  Garrett  Roads  development,  he 
is  president  of  the  Philadelphia  &  West 


Chester  Traction  Company,  the  largest 
suburban  traction  line  around  the  city, 
and  also  owns  some  of  the  bus  lines 
which  terminate  at  Garrett  Roads.  He  is 
said  to  control  more  than  $5,000,000  worth 
worth  of  undeveloped  property  in  the  vi¬ 
cinity.  As  transit  commissioner  of  Phil¬ 
adelphia.  serving  under  Mayor  Blanken- 
hurg  without  compensation,  he  had  a 
large  part  in  designing  the  city’s  subway 
system.  In  addition,  he  is  a  director  in  a 
numl>er  of  leading  Philadelphia  institu¬ 
tions. 

In  developing  the  Garrett  Roads  busi¬ 
ness  section,  he  has  built  stores  and 
leased  them  on  a  partnership  basis.  The 
lease  calls  for  a  minimum  rental,  base^ 
on  a  percentage  of  the  estimated  mini¬ 
mum  of  business  to  be  done.  It  then  pro¬ 
vides  that  as  the  volume  of  business  in¬ 
creases  over  this  minimum,  the  rental 
will  rise  in  the  same  proportion.  This 
arrangement  makes  Mr.  Taylor  a  partner 
of  all  his  tenants.  He  agrees  to  assist 
them  in  increasing  their  volume  of  busi¬ 
ness,  and  in  carrying  out  this  plan  has 
appointed  the  Donovan-Armstrong  agency 
to  aid  the  retailers  in  their  merchandis¬ 
ing  work  to  conduct  the  advertising.  Suc¬ 
cess  for  each  retailer  is  the  best  drawing 
card  for  other  retailers. 

The  advertising  used  is  always  in  full- 
page  size  with  insertions  once,  twice  or 
three  times  a  week,  and  in  one.  two  or 
more  newspapers,  on  a  seasonable  sched¬ 
ule.  Despite  recent  business  conditions, 
there  has  been  no  let-up  in  the  advertis¬ 


ing.  Equal  space  on  each  page  is  allotted 
to  each  store  on  the  average,  although 
there  may  be  variations  in  any  adver¬ 
tisement. 

The  advertising  of  the  69th  street  com¬ 
munity  is  handled  under  a  different  plan, 
under  which  the  retailers  pay  for  the 
space  their  announcements  occupy. 

Strategic  location  of  the  69th  street- 
Garrett  Roads  community  is  given  credit 
for  its  rapid  growth.  It  is  the  terminal 
of  twenty  transportation  lines  from  all 
directions,  including  interurban  lines,  bus 
lines,  and  Philadelphia’s  subway-elevated 
system.  None  of  the  lines  carries  its 
passengers  through.  The  comparative 


ease  of  shopping  there  rather  than 
traveling  on  downtown,  is  obvious. 

H.  M.  Donovan,  of  the  advertising 
agency  in  charge,  sees  the  development 
as  “a  story  of  the  influence  of  modern 
transportation,  including  the  family  auto¬ 
mobile,  in  building  up  local  shopping 
centers.” 

“A  few  years  ago,”  he  said,  “a  local 
shopping  center  comprised  a  few  “ac¬ 
commodation”  stores.  When  real  pur¬ 
chases  were  to  be  made,  people  went  to 
the  heart  of  the  city.  Today,  along  the 
(iarrett  Roads,  you  will  find  shops  and 
stocks  that  would  do  credit  to  any  smart 
metropolitan  shopping  thoroughfare.” 


PINDELL  BUST  COMPLETED 

A  bronze  bust  of  Henry  M.  Pindell, 
former  ambassador  to  Russia  and  late 
owner  of  the  Peoria  (Ill.)  Herald-Tran¬ 
script,  has  been  sent  to  (Thampaign,  Ill., 
to  be  placed  in  its  niche  in  the  University 
of  Illinois  journalistic  hall  of  fame.  The 
bust  was  the  work  of  Oskar  J.  W.  Han¬ 
sen,  Chicago  sculptor. 


BOUTS  NETTED  $30,000 

A  check  for  $30,000.  the  net  profits  of 
the  Chicago  Tribune’s  (Jolden  Gloves 
boxing  tournament,  has  been  turned 
over  by  the  Tribune  to  the  Forty  and 
Eight.  Last  year  profits  amounting  to 
$25.(X)0  were  presented  to  the  veterans’ 
organization.  The  Forty  and  Eight 
maintains  a  home  for  convalescent  ex- 
service  men  in  the  Cook  county  forest. 
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Shopping  Centres 

One  Block  West  of  69’*'  St.  Terminal  It 
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The  Tof  amd  Sialimrrj  Sktp  4, 

School  Specialt 


.  704$  Gwrett  Road 

Califafaia  Sugar  Pcaa . 10c  pouod 

Fcaaaykaaia  Caftoo . 9c  carrier 

Florida  Crapcfriin . 5c  apiece 

Caoada  Dry  Ooga  Ale  ...  .  14c  boede 

FOR  SATURDAY  ONLY 
Ficauer  Queca  OUvea  ....  29r  full  quan 
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IL  OOK  FOR  THIS  PAGE  IN  THIS  NEWSPAPER  EVIRV  THURSDAY, 


Full-page  Garrett  Roads  real  estate  development  copy  showing  separate  space 
given  to  local  stores. 


O’MALLEY  RECOLLECTS 
DAYS  ON  OLD  N.  Y.  SUN 

Well-Known  Reporter  and  Writtr 
Here  for  Business  Reasons,  Remis. 
isces  Over  Regime  of  Mallon  sad 
Selah  Clarke 


Frank  Ward  O’Malley,  former  news- 
paper  man,  who  has  been  living  in  Franct 
since  1925,  is  back  in  this  countr>’  to 
confer  with  his  publisher  on  an  imiind- 
ing  new  book  and  to  sell  his  house  and 
five  acres  of  land  that  surround  it  In 
Brielle,  N.  J.  This  done  he  plans  to 
escape  from  the  American  scene  and  eo 
back  to  Europe.  Mr.  O’Malley  on  his 
previous  visit  here  incurred  the  wrath 
of  many  critics  for  his  outspedten  senti¬ 
ments  against  prohibition  and  the  ‘‘autoc- 
racy”  of  the  drys. 

In  an  interview  with  Joel  Sayre,  staff 
correspondent  of  the  New  York  Herald 
Tribune,  at  Manasquan,  N.  J.,  Mr. 
O’Malley  left  off  disparaging  the  “Ameri¬ 
can  circus”  to  reminisce  over  old  news¬ 
paper  days  in  New  York.  The  inter¬ 
viewer’s  repeated  reference  to  "the  b« 
reporter  ever  heard  of”  is  H.  L 
Mencken’s  characterization  of  O’Malles, 

Mr.  Sayre’s  article  published  April  ’s, 
says : 

“.And  the  newspapers  aren’t  the  samt 
The  late  Lord  Northcliffe  once  told  tht 
best  reporter  ever  heard  of  that  tht 
old  ‘Sun’  was  the  most  brilliantly  wTittm 
paper  in  any  language.  ‘He  was  right, 
too,  if  I  do  say  it  myself,’  said  Dr 
O’Malley.  ‘All  we  needed  to  make  the 
old  “Sun”  a  magazine  every  day  in  the 
year  was  a  colored  cover.  Every  stors 
in  the  paper  had  flavor,  color,  individu¬ 
ality — politics,  crime,  sports,  even  straight 
news.  The  two  men  largely  responsible 
for  this  were  (ieorge  Barry  Mallon. 
the  city  editor,  and  Selah  Merrill  Clarke, 
who  picked  ’em  young,  so  young  that 
most  of  our  cubs  who  turned  out  to  be 
great  reporters  had  never  been  in  the  cit) 
room  of  a  newspaper  office  before  Chester 
Lord,  the  managing  editor  told  ’em  to 
hang  up  their  coats  and  go  to  work. 

“  ‘In  the  spring  the  paper  would  send 
out  scouts  to  all  the  eastern  colleges  to 
pick  out  likely  kids,  offer  them  $15  a 
week  to  start,  and  break  them  in.  Lind¬ 
say  Dennison  began  this  way,  so  did 
Edwin  Chesterfield  Hill,  now  an  old 
master,  so  did  Bob  Peck  of  the  Herald 
Tribune  and  scores  more. 

“‘Yes,  I  wrote  light  stories.  Whowa? 
the  sob  artist?  Well,  I  blush  to  say  that 
I  was.  But  let’s  pass  over  that.  Let's 
talk  about  the  old  light  stories.  Of  course 
the  old  Saranac  Hotel  on  the  west  side  of 
Broadway  just  below  Forty-second  was 
burning  down  and  burning  down;  used 
to  keep  burning  down.  That  was 
always  good  for  a  column  and  a  halt 
because  it  was  the  place  where  all  the 
chorus  girls  stayed.  Any  kind  of 
many  Hall  ball  or  picnic  made  a  good 
light  story  especially  if  Big  Tim  Sulhvan 
or  Captain  Bill  Devery  had  anything  to 
do  with  it. 

“  ‘Townsend  Walsh,  the  scamp,  ws 
copy.  Weber  and  Fields  used  to  how 
chorus  girls’  cotillons,  and,  of  course,  oii 
a  slow  Sunday  you  could  write  a 
on  Chuck  Conners.  He’d  stand 
thing.  Oh,  yes,  the  annual  outing  of  tw 
Honorable  Artillery  Company  of  Bortw 


was  one  I  used  to  cover  every  year. 


And 


was  CYiic:  x  usvu  icf  vv/vv-i 

there  was  the  perennial  Dexter  re>' 
lowes.’  ” 

“The  blue  eyes  of  the  best  reporter  evn 
heard  of  lit  up.  ‘There  was  that  fire  i 
the  ladies’  Turkish  bath,’  he  began^ 
then  paused.  ‘But  those  days  are  g  ■ 
he  said,  ‘and  they’ll  never  be  back 
state  is  church-controlled,  run  bX  ,  ■ 
Methodist  Board  of  Temperatice,  rj 
bition  and  Public  Phooey.  There  » 
more  of  that  old  kindliness  and  tolCT^ 
there  used  to  be  before  the  land 
a  painted  desert.  Think  of  , 
Ford  and  Edison  coming  out  with  s 
ments  about  what  great  benefit 
tion  has  done  us!  What  do 
about  drinking  ?  They  never  go  any» 
or  see  anything.  It’s  pitiful. 

“  ‘Oh,  well,  finished  the  tysf  rep^ 
ever  heard  of  resignedly,  ‘I  nt. " 
the  circus  for  a  while,  but  that  isn 
ing  I’ll  travel  with  it.’  ” 
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Facts  and  Flowers 
For  Newspaper  Publishers 

Next  week  you  will  be  in  the  big  town  for  your  Big  Meeting. 

Within  the  same  building  where  your  sessions  will  be  held  we 
have  set  up  our  headquarters  (they  are  yours  also)  as  usual. 

We  meet  with  you  every  week  between  the  covers  of  Editor 
Publisher — but  next  week  we  will  be  with  you  in  person  as 
well. 

There's  a  lump  to  swallow  in  our  throats,  this  year  as  it  were, — 
because  our  old  gathering  place  is  now  just  a  big  hole  in  the  ground. 

This  is  one  more  reason  why  we  want  all  of  you  to  come  and 
visit  with  us.  Let's  meet  old  friends  in  the  new  place. 

Our  old  meeting  place  is  torn  down  but  our  gang  and  yours  will  be 
all  together  this  year  as  in  all  the  years  gone  before — and  pro¬ 
gress  as  usual  will  result  from  our  meeting. 

New  York's  Police  Commissioner  has  a  flair  for  gardenias — ours 
is  for  Roses  as  you  know  while  you  are  here  to  wear  them — 

Come  in  and  get  your  rose — and  if  you  are  interested  in  our  facts — 
let's  talk  about  them — How  Editor  Publisher  reaches  all 

the  national  advertisers  and  agency  men  who  place  advertising 
in  your  papers.  Let  us  show  you  why  your  Promotion  Copy  in 
your  own  Editor  Publisher  is  the  one  help  you  cannot 
afford  to  do  without — 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 
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CHARLES  A.  DANA’S  SON 
DIES  IN  NEW  YORK 

Paul  Dana,  for  Six  Years  Editor  of 

the  Old  New  York  Sun,  Was 
77  Years  Old — On  Daily’s 
Staff  17  Years 

Paul  Dana,  from  1897  to  1903  editor- 
in-chief  of  the  Xcw  York  Sun  and  son 
of  Cliarles  A.  Dana,  the  famous  editor 
of  that  paper,  died  in  New  York  April  7 
at  the  age  of  77.  He  had  been  ill  one 
day. 

Mr.  Dana  had  been  with  the  Sun  17 
years  before  the  death  of  his  father  and 
his  ascension  to  editor-in-chief  at  the 
age  of  45.  In  the  following  year,  1898, 
he  bought  from  Thomas  Hitchcock,  who 
was  one  of  Charles  A.  Dana’s  associates, 
enough  shares  to  give  him  the  control  of 
the  paper.  His  proprietorship  continued 
until  1903  when  William  Mackay  I^f- 
fan,  who  had  been  associated  with  the 
elder  Dana  since  1877,  obtained  the 
business  control.  Paul  Dana  then  re¬ 
tired  from  the  newspaper  business. 

Mr.  Dana  was  born  in  New  York  and 
educated  at  Harvard  University.  Im¬ 
mediately  after  being  graduated  he  en¬ 
tered  the  study  of  law  at  Columbia  but 
was  forced  to  discontinue  this  work  be¬ 
cause  of  eye  trouble.  I^ter  he  com¬ 
pleted  his  course  and  was  admitted  to 
the  bar. 

Returning  from  a  trip  abroad,  Mr. 
Dana  entered  the  Sun’s  editorial  rooms. 
As  he  later  expressed  it,  “My  first  ac¬ 
tual  newspaper  work  was  to  sit  around 
the  office  and  write  ‘Sunbeams,’  ’’  but  his 
chief  responsibility  was  to  learn  the 
newspaper  business  under  the  di'^ction  of 
his  father. 

After  his  retirement  from  the  Sun 
Mr.  Dana  devoted  his  life  to  cultured 
leisure,  being  an  amateur  photographer 
of  distinction  and  a  keen  sportsman.  He 
was  an  enthusiastic  motorist,  being  one 
of  the  first  New  Yorkers  to  possess  a 
motor  car,  and  until  his  last  illness  took 
great  delight  in  driving  his  own  auto- 
mol)ilc. 

He  was  a  lover  of  all  outdoor  sports, 
especially  baseball  and  golf,  and  was  a 
member  of  the  Westminster  Kennel 
Qub.  For  many  years  he  had  a  home 
on  Dosoris  Island  near  Glen  Cove.  L.  I., 
where  his  father  also  maintained  a  large 
estate. 

Mr.  Dana  was  a  meml)er  of  the  Uni¬ 
versity,  Racquet  and  Tennis,  Harvard 
and  Rockaway  Hunt  Clubs,  and  of  the 
Pilgrims  and  the  Sons  of  the  Revolu¬ 
tion.  He  was  at  one  time  vice-president 
of  the  New  York  Press  Club  and  for  a 
lime  served  with  the  rank  of  major  cn 
the  staff  of  Brig.-Gen.  Fitzgerald  of  the 
National  Guard. 

Mr.  Dana  on  Nov.  11,  1884,  married 
Miss  Mary  D.  Butler  Duncan  of  New 
York,  who  died  in  February,  1922.  He 
is  survived  by  a  daughter,  Janet,  the 
wife  of  Dr.  Warfield  Longseope  of  Bal¬ 
timore  ;  two  sons.  Anderson  and  Duncan 
Dana,  and  two  sisters,  Mrs.  Waller  M. 
Underhill  of  Bedford  Hills.  N,  Y.,  and 
Mrs.  John  W.  Brannaii  of  New  York. 

Funeral  services  were  held  April  10  at 
Grace  Church.  New  York. 

MURRAY  EDMUND  WILLIAMS 

Murray  Falmund  Williams,  5.1,  a 
memlter  of  a  brokerage  firm  in  Mon¬ 
treal  and  former  Canadian  newspaper 
man,  died  in  Montreal  April  6.  Mr. 
Williams  Itegan  his  newspaper  career  at 
the  age  of  14  on  the  JVmnif<efj  ^fani- 
foba  Free  Press.  I.ater  he  joined  the 
Montreal  Herald  as  financial  editor  and 
sports  writer.  His  last  newspaper  posi¬ 
tion  was  with  the  ^^ou^real  Star  as  fi¬ 
nancial  editor. 


YOUNG  ESTATE  $1,006,673 

Inventory  of  the  estate  of  the  late 
Lafayette  Young.  Jr.,  who  succeeded  his 
father  as  publisher  of  the  former  Des 
Moines  Capital,  totaled  $1,006,673.11.  His 
widow  is  named  executrix  and  sole  bene¬ 
ficiary.  All  life  insurance  went  to  the 
widow  with  exception  of  one  policy  for 
$105,229.27  pavabie  to  his  son.  I.afavette, 
III. 


AVIATOR-REPORTER  KILLED 

George  Gambien,  28,  a  reorter  on  the 
Fort  I  Forth  (Tex.)  Press,  was  fatally 
injured  recently  when  a  glider  he  was 
flying  crashed  on  a  farm  near  Fort 
\Vorth.  He  died  .soon  afterwards.  Gam¬ 
bien  was  a  licensed  airplane  pilot. 


ALLENE  SUMNER  DIES 
AFTER  OPERATION 


Well-Known  Cleveland  Newspaper 

Woman  Had  Worked  on  News, 
Press  and  Plain  Dealer — III 
Several  Months 

Miss  ,\llene  Sumner,  34,  special 
writer  on  the  Cleveland  Plain  Dealer, 
died  .'\pril  7,  in  the  Community  Hospital, 
Berea,  O.,  following  an  illness  of  sev¬ 
eral  months. 

Funeral  services  were  held  April  9  at 
the  First  Methodist  Episcopal  Church, 
Berea,  and  burial  was  at  Columbia  Sta¬ 
tion,  Lorain  county,  O. 

Miss  Sumner  was  one  of  the  best- 
known  newspaper  women  in  Qeveland. 
In  her  varied  career  she  wrote  for  the 
Plain  Dealer,  the  Cleveland  News,  the 
Cleveland  Press,  NEA  Service,  Inc.,  and 
the  United  Press,  and  was  a  contributor 
to  national  magazines. 

Recently  she  had  been  writing  editor¬ 
ials  of  interest  to  women  for  the  Plain 
Dealer. 

She  covered  successfully  many  events 
that  ordinarily  are  assigned  to  men  re¬ 
porters.  Her  story  on  the  heresy  trial  of 
Bishop  William  Montgomery  Brown  was 
included  in  the  volume  “The  Best  News 
Stories  of  1924.”  She  also  covered  the 
Scopes  evolution  trial  in  Dayton,  Tenn., 
and  worked  on  the  Republican  national 
convention  in  1924. 

When  the  youthful  “Bud”  Stillman  an¬ 
nounced  his  engagement  to  Lena  Wilson, 
former  servant  in  the  Stillman  hunting 
lodge  in  Quebec,  Miss  Sumner  traveled 
up  into  the  Canadian  wilds,  by  automo¬ 
bile,  canoe  and  ox  cart,  to  get  the  first 
interview  with  the  “Cinderella”  bride- 
to-be. 

Miss  Sumner  was  born  at  Mount 
Eaton,  O.,  and  was  graduated  from  Bald¬ 
win  Wallace  College  at  Berea,  later  tak¬ 
ing  a  post-graduate  course  at  Columbia 
University. 

On  her  return  to  Cleveland  she  first 
worked  on  the  Clcs’eland  News-Leader 
and  later  on  the  Press  and  for  NEA. 

Since  November  she  has  been  writing 
editorials  for  the  Plain  Dealer  and  maga¬ 
zine  articles. 

She  was  one  of  the  principal  founders 
and  the  first  president  of  the  Cleveland 
Women’s  Press  Club,  and  its  present 
honorary  president.  She  was  prominent 
in  activities  of  the  Ohio  Women’s 
Newspaper  .Association  and  won  many 
of  that  group’s  prizes  for  her  feature 
and  news  stories. 

She  is  survived  by  her  mother  Mrs. 
C.  W.  Sumner,  Berea;  two  sisters,  Mrs. 
Nellie  Longlion,  Lakewood,  and  Mrs. 
Mary  Starr,  and  two  brothers,  Irving,  of 
Chicago,  and  Clairmont,  of  Cleveland. 


WILLIAM  B.  JACKSON 

William  B.  Jackson,  61,  since  1922 
with  W.  J.  Wollman  &  Co.,  New  York 
brokerage  firm,  and  former  newspaper 
man,  died  in  New  York  April  3.  Mr. 
Jackson  before  coming  to  New  York  had 
i>een  city  editor  and  chief  political  writer 
for  the  Columbus  Ohio  State  Journal. 
He  came  east  in  1912  and  took  charge  of 
the  public  utilities  department  of  the 
U'all  Street  Journal.  He  was  recently 
elected  vice-president  of  the  Ohio  Society 
of  New  York. 


CROUSE’S  MOTHER  DIES 

Mrs.  Sarah  Crouse,  55,  mother  of 
Russel  Crouse,  columnist  of  the  .Vert’ 
York  Even  inf)  Post,  died  .April  6  at  her 
home  in  Cincinnati,  O.  Mrs.  Crouse  was 
the  widow  of  H.  P.  Crouse,  formerly 
the  editor  of  the  Findlay  (O.)  Republi¬ 
can  and  the  Toledo  Nexvs-Bee.  and  for 
12  years  before  his  death  in  1925,  tele¬ 
graph  editor  ofthe  Cineinnati  Commer¬ 
cial-Tribune. 


ROBERT  J.  PATERSON 


Police  Reporter  for  the  New  York  Sun 
for  35  Years  Dies 

Robert  J.  Paterson,  police  reporter  for 
the  Nezv  York  Sun  for  35  years,  died 
April  4  at  his  home  in  Brooklyn  in  his 
64th  year.  He  was  the  son  of  a  former 
hand  compositor  of  the  Sun,  and  joined 
the  Sun  himself  in  1889  as  a  copy  boy. 
He  was  assigned  to  the  police  department 
as  a  reporter  in  1893,  and  except  for  a 
leave  of  absence  from  1899  to  1901,  re¬ 
mained  there  until  the  end. 

He  left  a  wife  who  declined  Police 
Commissioner  Whalen’s  offer  of  the 
honors  of  a  police  inspector’s  funeral.  In 
a  tribute  the  commissioner  said  of  Mr. 
Paterson : 

“The  police  department  has  lost  one 
of  the  most  fearless  and  most  intelligent 
newspaper  men  assigned  to  police  head¬ 
quarters.  During  all  the  trying  years  of 
his  assignment  to  headquarters  not  one 
police  commissioner  has  ever  found  any¬ 
thing  but  words  of  praise  for  the  honest 
and  fearless  way  he  reported  the  daily 
news.” 


©bituarp 


Am.  Goodwin,  47,  editor  and  publisher 
•  of  the  Colfax  (I-a.)  Chronicle,  died 
there  suddenly  April  5  from  a  heart  at¬ 
tack.  He  had  been  in  newspaper  work 
all  his  life,  serving  his  apprenticeship 
under  his  father,  who  established  the 
Chronicle.  He  leaves  a  wife  and  three 
children. 

Jksse  C.  Sir.RiST,  75,  Louisiana  news¬ 
paper  man,  died  at  his  home  in  Alex¬ 
andria,  La.,  April  1.  For  40  years  he 
was  editor  and  proprietor  of  the  Cata¬ 
houla  Nezi's,  a  weekly  at  Harrisonburg. 
He  sold  that  paper  10  years  ago,  moving 
to  Alexandria. 

Otto  Thorning,  editor  and  publisher 
of  the  Northland  I^ost,  which  he  founded 
in  1910,  died  April  3  in  his  home  in 
Cochrane,  Ont.,  at  the  age  of  68  years. 
He  failed  to  recover  from  a  stroke  last 
October. 

Junius  D.  Uart,  65,  for  thirty  years 
telegraph  eilitor  of  the  Muneie  (Ind.) 
Star,  died  Sunday,  April  6,  after  a  lin¬ 
gering  illness.  Uart  came  to  Muneie  soon 
after  the  paper  was  established  by  the 
late  George  McCulloch.  He  was  born 
in  Dayton,  O.,  and  received  his  early 
training  in  that  city  and  in  Cincinnati,  O. 

Franklin  Holbrook,  76.  former  pub¬ 
lisher  of  the  Bucyrus  (O.)  Forum  for 
17  years,  died  last  week  in  Pomona,  Cal. 

Edward  Grimm,  for  the  past  14  years 
editor  and  publisher  of  the  Galena  (HI.) 
Gazette,  died  recently  at  the  age  of  67 
years.  He  was  a  native  and  lifelong 
resident  of  Galena  and  since  his  boyhood 
had  been  identified  with  the  Gazette,  be¬ 
coming  its  editor  and  publisher  in  1914. 

Levi  Heywood  Greenwood,  from  1900 
to  1921  owner  and  publisher  of  the 
Gardner  (Mass.)  Daily  Nezvs,  died  .April 
7  in  Tucson.  Arizona.  Mr.  Greenwood 
was  former  president  of  the  state  senate 
and  until  a  year  ago  president  of  the 
Haywood- Wakefield  Company,  chair 
manufacturers. 

Moses  Knight  Chandler,  94,  pioneer 
southern  California  resident,  father  of 
Harry  Chandler,  publisher  of  the  Los 
.Anqeles  (Cal.)  Titnes,  died  recently  at 
his  ranch  home  near  Burbank,  Cal. 

Walter  Reed,  30,  formerly  a  display 
advertising  solicitor  for  the  Nezv  London 
Globe  and  more  recently  with  the  Bridge¬ 
port  (Conn.)  Sunday  JJerald,  was  found 
dead  on  the  shore  at  Groton.  .April  2. 
A  suicide  theory  was  advanced  by  police. 
Sometime  ago  he  suffered  mental  dis¬ 
orders  and  for  a  time  was  under  treat¬ 
ment  in  a  state  hospital  for  the  insane. 

Frank  Dremer,  78.  for  60  years  in 
the  Cincinnati  Enquirer  compiising  room, 
died  last  week  at  his  home.  He  retired 
three  months  ago. 

Edward  B.  Krieger,  49,  for  the  past 
20  years  a  reporter  on  the  Cincinnati 
Times-.Star,  died  recently  at  his  home. 

Horatio  W.  Southworth.  91,  former 
treasurer  and  later  president  of  the 


Southworth  Company,  paper  manufac 
turers  of  Mittineague,  Mass.,  near 
Springfield,  died  recently  in  ^ur«. 
mouth,  England.  He  retired  from  busj. 
ness  several  years  ago  and  had  sin™ 
lived  abroad.  " 

James  Finley  Murphy,  for  the  last 
30  years  a  resident  of  Vinita,  Okla.,  and 
the  founder  of  the  Finita  Republican 
later  the  Vinita  Journal,  died  there 
March  27  after  a  brief  illness.  He  uic 
71  years  old. 

Mrs.  Ross  L.  Hannan,  mother  of 
James  Hannan,  publisher  of  the 
Chillicothe  (O.)  G'arrcftc,  was  killed  near 
Lawtey,  Fla.,  .April  5  when  her  auto- 
mobile  was  struck  by  a  train.  She  was 
driving  alone  to  her  country  home  when 
the  accident  occurred. 

George  Graves,  at  one  time  editor  of 
the  Amity  (Ore.)  Times,  died  at  his 
home  in  Newberg,  Ore.,  March  27. 

Mrs.  Fannie  A.  Coldwell,  73, 
widow  of  Edward  Lathrop  (Jerr)) 
Coldwell,  an  old-time  reporter  for  the 
I^ortland  Oregonian,  died  at  Portland. 
March  26. 

Tho.mas  P.  Hamilton,  51,  reporter  on 
Buffalo  newspapers  for  more  than  30 
years,  died  April’  2  in  the  City  hosptial 
there,  following  an  illness  of  more  than 
two  years.  Mr.  Hamilton  was  always  a 
beat  reporter,  declining  many  offers  of 
desk  positions.  He  had  worked  on  the 
Enquirer,  Star,  Courier,  Times,  Express 
and  Xeii's  at  Buffalo.  Mrs.  Hamilton 
and  a  son  survive. 

Franklin  Holbrook,  former  pub¬ 
lisher  of  the  San  Bernardino  (Cal.) 
Evening  Transcript  and  later  the  Index 
and  also  former  publisher  of  the  Yrek 
(Cal.)  Siskiyou  News,  died  in  Pomona. 
Cal.,  April  2. 

P'rederick  Lee  Estes,  veteran  makeup 
man  on  the  .S’oit  Diego  (Cal.)  Fwnw 
Tribune,  died  .April  1,  following  a  lonj; 
illness. 

Guy  Randall  .Ainsworth,  .54,  of  the 
circulation  deaprtment  of  the  Pittsburgk 
Sun-Telegraph,  died  suddenly  April  6 
while  being  taken  from  his  home  to  1 
hospital. 

PRINTER’S  MEMORY  HONORED 


Memorial  Service*  for  William  Park 
Held  in  Richmond,  Va. 

Memorial  exercises  honoring  William 
Parks,  who  established  the  first  printin? 
press  in  Virginia,  were  held  recently  in 
Richmond.  Both  the  Richmond  Printing 
Exposition  and  the  Fourth  District  Ty- 
pothetae  P'ederation,  which  was  holding  i 
tw'o-day  meeting  in  the  city  participated 
John  Stewart  Bryan,  president  and  putt- 
lisher  of  the  Richmond  News-Leader. 
and  former  president  of  the  American 
Newspaper  Publishers  Association,  pre 
seiited  to  the  city  of  Williamsburg,  Vl 
a  marble  tablet  on  behalf  of  the  Virginia 
Press  Association,  and  made  an  address 
paying  tribute  to  Parks.  The  meeting 
was  in  charge  of  B.  Roy  Dudley,  prea- 
elent  of  the  Richmond  Printers  .Associa¬ 
tion. 


STARTS  JUNIOR  EDITION 


London  Daily  Expres*  Ha*  WeeUy 

Supplement  for  Young  Reader* 

The  London  Daily  Express  last  week 
started  a  junior  edition,  consisting  ot 
eight  pages  edited  and  produced  W 
young  readers.  It  will  be  issued  «  * 
supplement  to  the  Saturday’s  issue  of  the 

.  -  I 

The  first  issue  was  educational,  uf" 
scribing  how  banks  operate,  how  talkies 
are  made,  and  giving  interesting  glimpses 
of  life  abroad. 

The  supplement  is  being  hailed  as  J" 
innovation  in  British  journalism. 

TAFT  ESTATE  $5,500,000 

The  late  Charles  Phelps  Taft, 
many  years  publisher  and  owner  ot 
Cisicinnati  Times-Star,  left  an  <■****' 
more  than  S5..500,000.  according  to  w 
appraisal  filed  in  probate  court.  It  . 
sisted  largely  of  stocks  and 
personal  property  including  almost  -  • 
shares  of  the  Cincinnati  Times-Star  ru 
li  slung  Company. 
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WHAT  OUR  READERS  SAY 


when  Buell  sold  the  Mercedes  Tribune, 
EADERS  SAY  I  which  has  been  a  semi-weekly,  he  signed 

a  contract  not  to  engage  in  the  newspaper 

— - J  business  in  the  lower  Rio  Grande  \’alley 

that  week — wrapped  and  mailed  from  this  for  stipulated  time. 


FEATURED  OWN  WEDDING 


California  Columnist  Makes  Copy  of 
Happy  Event 


IT  WASN’T  MR.  SHIPP  that  week — wrapped  and  mailed  from  this  for  stipulated  time.  Happy  Event 

T,  Fditor  &  Publish tiR:  I  note  vour  office.  Two  days  last  week  the  paper  The  publishing  company,  which  since  W.  R.  Earl,  reporter  for  the  Fa»j  A’nyj 

l«fion  that  "maybe  it  was  old  Tom  "as  free  because  the  sun  did  not  shine  acquired  the  Tribune  and  merged  it  with  (Cal.)  Xcu’s,  whose  signed  stories  arc 

ci  nn”  who  induced  the  Census  Bureau  press  time  on  either  of  these  days,  the  Mercedes  News,  claims  that  Buell  s  widely  read,  recently  gave  his  readers  a 

"  evervbodv  in  the  country  if  they  Each  day  that  the  paper  was  free,  under  connection  with  the  San  Benito  daily  as  big  surprise  by  writing  a  signed  story 

roMin'set  '  Sunshine  Offer,  there  were  actually  editor  violates  the  agreement.  The  hear-  announcing  his  own  wedding. 


W.  R.  Earl,  reporter  for  the  Van  A^uys 
(Cal.)  A\'ii’s,  whose  signed  stories  arc 


uA  radio  set  OU1131I11IC  iiicit  «n.iuaiiv  eoiior  vioiiiies  iiie  agreemciu.  i  ne  near- 

I  Lit  disclaim  this  honor.  In  fact  printed  and  distributed  28,000  copies  of  ing  is  yet  to  be  held  on  the  question  of 

1  inusi  Tf  T  I _ ]  _ u*.  rtip  TnHpnenHpfit  and  vpt  tlip  .A  R  P 


I  thought  of  it.  If  I  had  thought  Independent  and  yet  the  A  B.  C. 

f  ft  nf  Lurse  I  wouldn’t  have  suggested  fhre\y  out  the  entire  circulation  that  day 
1  the  Census  Bureau  inquire  about  and  it  was  recorded  as  ‘no  publication. 
rSd  o  ets  generallv.  I  would  have  sug-  P>oes  that  sound  fair  and  right  ? 

L  that  thev  inquire,  "Have  you  an  „  Hope  you  can  find  space  in  Editor  & 
gesieu  Publisher  for  this  letter. 


making  the  injunction  permanent. 


STOKES  A  LIBRETTIST 


Atwater  Kent .' 

‘  I  think  vou  and  I  must  agree  that  the 
fellow,  whoever  he  was,  that  induced  the 
Post  Office  Department  to  put  a  Mazda 
Lamp  on  a  postage  stamp_  was  some 
••public  relations  counselor.’’  I'm  not 

With  kind  regards, 

TH0.MAS  R.  Shipp, 

Washington,  D.  C. 


Hope  you  can  find  space  in  Editor  & 
PuBLiSHFJi  for  this  letter. 

A.  R.  Dunl.ap, 

Managing  Editor,  the  Evening 
Independent. 


Richard  h.  Stokes,  music  critic  of  the  Jiead  of  ‘Crack-a-Jack  Stories’  i: 
Am  l  or*  Evening  IVorld,  is  the  hbret-  Van  Nuys  News.  And  here  it  is 


announcing  his  own  wedding. 

In  this  instance  his  by-line  served  as 
the  head.  It  read: 

"By  W.  R.  Earl.  Readers  of  the 
News  often  have  seen  this  by-line  at  the 
head  of  ‘Crack-a-Jack  Stories’  in  the 
Van  Nuys  News.  And  here  it  is  again. 


tist  of  an  opera  Mount,  by  j,j  {|,g  history  of  my 

Howard  Hanson,  which  has  been  ac-  erudite  career  I  am  the  headliner  in  one 


ENJOINED  FROM  WORKING 


cepted  ^r  performance  by  the  Metro-  Qf  yarns.  It  happened  last  night, 

pohtan  Opera  Cornpany,  Aew  \ork,  for  j  didn’t  figure  in  police  circles  or  a 


next  year._  This  is  Mr.  Stokes  seccind  prizefight  or  any  other  sporting  event.  I 
®.  ^  T  was  a  bridegroom,  and  the  bride  was 


Mercedes,  Tex.,  Paper  Claims  R.  L 
Buell  Violated  Contract 


The  Music  Robber,  by  Isaac  Van  \iiss  Mayme  L.  Kean  of  Los  Angeles. 


Grove.  Another  New  York  critic  j  have  been  aware  that  my  co- workers 


Buell  Violated  Contract  who  is  also  a  librettist  is  William  J.  surmised  that  Dan  Cupid  has  been  flying 

A  temporary  order  restraining  Ralph  Henderson,  of  the  Sun,  who  wrote  the  about  me  for  the  last  several  months, 
L.  Buell,  former  owner  of  the  Mercedes  Walter  Damrosch  s  opera,  Cy-  none  of  them  ever  thought  any  one 

(Tex.)  Tribune,  from  engaging  in  news-  •‘^"o  de  Bergerac.  of  the  arrows  would  be  shot  that  would 


agency  PUBLICITY  (Tex.)  Tribune,  from  engaging  in  news- 

To  Editor  &  Publisher:  I  read  with  paper  work  with  the  San  Benito  Daily 
m  much  interest  your  story  in  the  Light,  has  been  granted  in  district  court 


BACKING  GARDEN  CONTEST 


of  the  arrows  would  be  shot  that  would 
hit.  In  getting  married  I  have  accom¬ 
plished  two  things :  There  arc  only  three 


current  issue  of  the  Editor  &  Publisher  at  Brownsville,  on  application  of  the  The  Sioux  City  (la.)  Journal  and  the  eligible  Van  Nuys  bachelors  left,  and  I 


exposing  an  evil  condition  with  reference  United  Printing  Company  of  Mercedes.  Garden  Club  of  Sioux  City,  are  co-op-  scoop  the  opposition  newspaper  around 


to  publicity  methods  pursued  by  certain 
advertising  agencies. 

In  my  opinion,  in  spite  of  the  pre¬ 
cautions  of  the  Publishers  Association 
and  the  vigilance  of  editors  in  general, 
both  agencies  and  publicity  bureaus  have 
become  more  cunning  and  in  some  re¬ 
spects  bolder.  This  is  all  in  line  with 
competition  developed  in  the  advertising 
agency  business  during  the  past  few  years 
and  where  the  big  agency  man  holds  up 
his  hands  in  horror  because  the  small 
agency  splits  a  commission,  he  forgets 
that  by  following  such  a  course  as  you 
outline  in  your  article  with  reference  to 
publicity  he  is  doing  something  far  more 
iKinous  than  the  reprehensible  course 
pursued  by  the  commission-splitter. 

E.  M.  SCHOLZ. 


The  contention  of  the  applicant  is  that  crating  in  a  Yard  and  Garden  contest. 


emember  way  bac 


when—  I 


SAYS  A.  B.  C.  UNFAIR 

To  Editor  &  Publisher:  A  matter 
came  up  in  the  office  of  the  St.  Petersburg 
(Fla.)  Independent  recently  that  seems  to 
me  should  be  brought  to  the  attention  of 
newspaper  publishers  generally,  as  it  in¬ 
volves  an  arbitrary  ruling  by  the  Audit 
Bureau  of  Circulations.  I  will  state  the 
facts  in  the  case  and  the  action  by  the 
A.  B.  C.  and  let  the  newspaper  pub¬ 
lishers  of  the  country  judge  whether  or 
not  this  ruling  is  fair. 

The  Independent  is  the  only  paper  in 
the  United  States  that  gives  away  its 
entire  home  edition  circulation  free  every 
day  the  sun  does  not  shine  up  to  the  time 
of  going  to  press.  This  offer  has  stood 
for  nearly  20  years.  The  plan  of  credit- 
'0?  the  regular  subscribers  with  the 
“free"  paper  is  to  extend  the  subscription 
of  each  subscritser  for  one  week  when 
SIX  free  days  have  been  recorded.  The 
home  edition  is  distributed  free  on  the 
strw.  but  the  Green  or  Final  edition  is 
sold  and  is  not  free.  The  A.  B.  C.  not 
only  refuses  to  count  as  circulation  these 
oopi«  of  the  paper  that  are  distributed 
on  the  street  but  goes  even  further,  it 
refuses  to  count  as  circulation  the  papers 
tw  are  delivered  in  the  home  to  regular 
subscribers.  It  seems  to  me  that  this  is 
manifestly  unfair. 

J"^P^riflent  has  contended  that  it 
^uld  be  credited  with  the  average  of  its 
Ik  j  oirculation  the  day  preceding  and 
e  day  following  as  the  proper  figures 
p'  unless  day’s  circulation.  The 
,  '  fr'les  that  since  the  paper  is 
tkri  •  that  day,  and 

nay  is  counted  as  "no  publication.’’ 
^s  that  for  an  absurdity? 
no  papers  that  are  distributed  free 


WE  WATCHED  THEM  SHOE  HORSES! 


An  e.  1  *  ■  X1I911  IIHIICU  1  I  CC 

trw  ®  more  eagerly  sought 

nfk.**'”  closely  read  than  are  any 
r  papers  because  of  the  great  novelty 
tk.  T  i  Sunshine  Offer  of 

ndependent.  Thousands  of  these 
pers  are  mailed  back  home  to  friends 
and  "hy  they 
counted  as  legitimate  circu- 
lation  IS  utterly  beyond  me. 

Festival  of  States 
6.nnn  I’ctersburg.  We  sold 

extra  copies  of  each  days’  paper 


In  the  palmy  days  of  the  village  smithy, 
ham  was  largely  a  product  of  guess  ...  se¬ 
lected  by  guess,  euretl  by  guess  and  smoked 
under  a  temperature  regulated  by  guess.  A 
stringy  texture,  a  harsh  flavor  or  an  under¬ 
smoked  ham  was  by  no  means  unusual,  be¬ 
cause  there  was  no  well-definetl  standard 
in  those  crude  days. 

But  the  ham  appetite  of  1930  is  “finicky.” 
Armour  has  helped  to  make  it  so  by  the 
driving  determination  constantly  to  im¬ 
prove  Armour  food  products. 

Last  year  you  thought  your  Star  Ham  was 
just  about  perfect.  There  was  no  competi¬ 
tive  reason  for  improving  it,  as  Star  Ham 
was  widely  regarded  as  the  finest  ham 
made.  But  the  creed  of  the  new  .4rmour 
and  Company  calls  for  everlasting  eifort 
to  better  all  previous  bests  —  at  all  times. 
So  this  year  there  is  a  new  “star”  of 
even  greater  brilliance.  For  Armour  in¬ 
troduced  in  March  a  brand-new  ham  in  a 
brand-new  package  with  a  flavor  and  ten¬ 
derness  beyond  description  .  .  .  Star  Ham 
with  the  “Fixed  Flavor,”  produeed  under 


the  revolutionary  new  “double-f”  process! 

Starting  with  the  selection  of  the  live¬ 
stock,  the  grading,  the  cure  and  the  smoke, 
the  processing  of  Star  Ham  was  revisetl 
from  start  to  finish.  Outworn  traditions 
were  uprooted,  obsolete  methods  discarded, 
old-time  “musts”  and  “can’ts”  ignored.  The 
“double-f”  process  was  perfected  and  is  an 
exclusive  Armour  property. 

It  accomplished  another  notable  Armour 
triumph  in  the  art  of  food  production  .  .  . 
a  triumph  that  has  been  enthusiastically 
ronfirmed  by  trade  and  public.  In  Star 
Ham  with  the  “Fixed  Flavor,”  Armour  has 
given  America  a  new  reason  for  eating 
ham.  Also  it  is  one  more  proof  that  the 
new  Armour  and  Company  will  never  per¬ 
mit  itself  to  get  into  the  worn  rut  of  “let 
well  enough  alone.” 

The  new  Star  Ham  with  the  “Fixed 
Flavor,”  produced  by  the  revitalize<l  and 
modernized  Armour  an<l  (Company,  is  a 


vastly  better  piece  of  _ _  — 

meal  than  the  ham  of 

village  smithy  days.  /  President 


THE  NEW  AND  MODERN 

ARMOUR  5*  COMPANY 


U.  S.  A. 
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JOHN  GUNTHER,  European  corre¬ 
spondent  for  the  Chicago  Daily 
News,  in  “Funneling  the  European 
News”  in  Harper’s  for  April,  has  writ¬ 
ten  an  article  which  isn’t  just  a  rehash 
of  other  articles  already  in  print  which 
flow  so  freely  from  the  pens  of  former 
newspaper  men  turned  free  lance  writers. 

What  are  the  seven  American  news¬ 
papers  and  the  three  news  agencies  hav¬ 
ing  complete  news  services  in  Europe? 
How  does  the  work  of  the  agency  man 
and  the  special  correspondent  differ? 
What  are  the  three  major  news  sources 
of  our  foreign  correspondents?  Of 
what  value  are  the  press  departments 
now  maintained  by  the  Foreign  Offices 
in  most  European  countries  to  the  press 
representatives  abroad?  How  does  that 
correspondent  sift  and  make  use  of  mat¬ 
ter  which  is  frankly  propaganda?  To 
what  extent  is  there  censorship  of  news 
material?  These  are  the  most  important 
subjects  covered  by  the  author.  But 
best  of  all,  each  item  is  elaborated  from 
the  personal  experiences  and  knowledge 
of  the  writer. 

A  skeleton  outline  of  the  contents  may 
be  gotten  from  a  paragraph  lifted  from 
the  last  section  of  the  article: 

Transmission  of  news  is  seldom  perfectly 
^jectiye.  Four  groups  of  circumstances  affect 
it.  First  there  is  genesis — very  seldom  wit¬ 
nessed  at  first  hand  by  .\merican  correspond¬ 
ents.  Next  it  may  be  di.sclosed  by  a  foreign 
news  source,  colored  by  foreign  proiiaganda 
or  diverted  by  a  foreign  censor.  Next  it  is 
salted  by  the  correspondent’s  own  personalitv, 
and  dyed  with  his  bias.  Finally  it  is  influ¬ 
enced.  and  has  l-een  influenced  all  along,  by 
the  character  of  the  newsiiaiier.  Of  course  one 
might  add  a  further  item — it  reaches  eventu- 
allv  the  private  bias  of  the  reader. 

Vet  news  comes,  and  news  is  printed,  and 
much  of  it — a  very  great  deal  of  it — is  good 
news.  More  and  more,  correspondents  in 
Europe  are  doing  better  work — and  against 
what  obstacles!  More  and  more  American 
reporters  are  pasting  into  their  hats  the  old 
dictum  of  Wickham  Steed’s — “The  value  of 
a  foreign  corresiKjndent  is  based  solely  on  the 
proved  accuracy  of  his  information  and  his 
judmnent  over  a  long  period’’ — and  trying  to 
make  the  others,  and  their  editors,  understand 
that  it  is  true. 

There  is  a  lot  of  meat  in  this  article 
by  Mr.  Gunther,  particularly  for  the 
ctmic^  who  doesn't  believe  anything  he 
sees  in  print,  who  thinks  that  censorship 
is  rampant,  that  all  propaganda  is  bad 
and  that  our  foreign  correspondents  are 
but  the  tools  of  the  papers  they  serve. 

*  V  * 

T>.\N  SHELL,  Inc.,  of  Washington, 
D.  C.,  has  just  published  “James 

Luby,  Journalist,”  an  appreciation  of  the 

life  work  of  a  former  editor  of  the  Ne^v 
York  Sun.  This  unpretentious  little  book 
is  largely  made  up  of  representative 

editorials  from  the  late  Mr.  Luby’s  pen, 
most  of  which  have  been  chosen  from  his 
contributions  to  the  .S'uii  and  Herald. 
They  aim  to  represent  the  run-of-paper 
product;  no  attempt  has  been  made  to 
select  what  might  ^  called  the  “best”  of 
his  work.  The  only  classification  at¬ 
tempted  has  been  in  the  arrangement  of 
the  editorials  into  correlated  groups. 

This  memorial  to  a  former  newspaper 
man,  the  representative  of  a  generation 
now  fast  disappearing,  contains  a  preface 
by  Dr.  James  Melvin  Lee,  late  conductor 
of  “Our  Own  World  of  Letters”  and 
director  of  the  department  of  journalism 
at  New  York  University. 

*  *  * 


Gene  FOWLER’S  book,  “Trumpet  in 
the  Dust,”  is  the  story  of  the  sex 
life  and  the  incoherent  yearnings  of  a 
newspaper  man  who  came  out  of  the 
West  to  New  York,  who  made  good  in 
“Bully  Metropolis,”  who  wrote  an  un¬ 
successful  play,  and  who  became  Tired  of 
It  All  and  retired  to  a  little  hut  down 
by  the  sea  to  do  some  creative  writing. 

The  story  starts  in  a  city  called  Fair- 
mount,  in  the  west  somewhere,  a  city 
with  all  the  earmarks  of  Denver,  Col. 
Gordon  Dole,  after  a  singularly  unevent¬ 
ful  childhood,  gets  a  job  on  the  Clarion, 
and  becomes  a  minor  sensation  under  the 
watchful  eye  of  Joe  Gates,  the  managing 
editor,  who  had  worked  in  an  office  with 
Eugene  Field  and  came  of  a  brilliant 


school  of  journalists.  Gordon  was 
friendly  with  this  “crazy  old  loon’”  who 
nearly  had  a  fit  when  a  misspelled  name 
would  get  in  a  story,  and  learned  the  art 
of  drinking  from  him.  Then  he  accepted 
an  offer  to  go  to  New  York  on  the 
Morning  Star,  one  of  a  string  of  papers 
owned  by  a  John  G.  Ward  “who  probably 
uses  the  sarcophagus  of  Rameses  for  a 
bathtub  and  swats  flies  with  the  court 
fan  of  Marie  Antoinette,”  and  who  on 
dismissing  the  new  reporter  “rose  from 
a  chair  that  had  belonged  to  General 
George  Washington”  “held  out  his  hand 
revealing  a  cuff  link  that  had  been  worn 
by  Abraham  Lincoln,  and  they  walked 
together  to  the  feudal  door  and  across 
a  rug  on  which  Napoleon  had  married 
Josephine.” 

Gordon  again  makes  good,  is  made 
dramatic  critic,  and  then  when  Mr. 
Ward  becomes  incensed  over  a  play 
review,  is  put  back  on  general  reporting 
where  he  gets  all  the  good  assignments. 
After  some  pain  and  duress,  considerable 
two-fisted  drinking,  a  heavy-handed  and 
unconvincing  amatory  adventure,  Gordon 
leaves  his  job,  seeks  the  solitude  of  the 
seaside,  and  settles  down  with  his  port¬ 
able  typewriter  far  removed  from  the 
turmoil  of  the  newspaper  mill. 

The  book  is  written  in  the  approved 
hard-boiled  manner.  And  when  it  doesn’t 
sound  like  a  recital  of  a  case  history  of 
arrested  sex  development  or  like  a  long 
drawn  out  “true  story,”  it  captures  your 
interest.  The  parts  devoted  to  Gordon’s 
newspaper  jobs  are  amusing  and  to  my 
mind  the  best  part  of  the  novel.  The 
argot  of  the  city  room,  and  the  flavor  of 
the  newspaper  office  come  through  clear 
and  distinct. 

.And  in  one  place  the  l)ook  excels.  That 
is  Gordon’s  covering  of  an  electrocution, 
obviously  that  of  Judd  Gray  and  Ruth 
Snyder  although  the  names  are  masquer¬ 
aded.  Here  you  get  the  horror  of  the 
death  chair  from  the  pen  of  an  unusually 
observant  reporter.  The  story  of  that 
execution  has  been  told  many  times,  but 
seldom  as  effectively  as  in  this  book. 

Most  of  the  male  characters  are  well 
drawn,  but  Gordon’s  women,  and  he  had 
plenty  of  them,  sound  like  impossibilities. 
Somehow  they  don’t  seem  to  exist,  and 
the  passion  that  withers  the  newspaper¬ 
man’s  soul,  .sounds  shallow  and  dull. 
When  Gordon  turns  to  love,  he  turns  also 
to  phrases  that  are  a  mixture  of  Ella 
Wheeler  Wilcox,  Elinor  Glyn  and  Ern¬ 
est  Hemingway. 

The  book  was  published  by  Horace 
Liveright. 

*  ♦  ♦ 


YOU’VE  sat  in  sessions  with  other 
souls  who  beat  typewriters  day 
after  day  and  related  the  incidents  and 
escapades  that  have  filled  your  re- 
portorial  life — ^the  men  and  women 


Advertisers  who  un¬ 
derstand  the  state  realize 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-six  commercial 
centers  are  necessary. 


IOWA  DAILY  PRESS  ASS’N, 
DAVENPORT.  IOWA 


AmM  Tribun* 

Boone  Nowi-Bopub- 
licen 

Burllnuton  Ouetto 
Burllnctoa  Hnwk-Xye 
Cerroll  Dallr  Herald 
Cedar  Rapidii  OaieUe 
A  Republican 
Centerrllle  lowectan 
a  ClUiea 
Clinton  Herald 
OooncU  Blulla  Noa- 
paretl 

Oeaton  Newi-Adaer- 
tlaer 

Darenport  DWMerat 
A  Leader 
Darenport  Tlmai 
Dubuque  Teleeraph- 
Herald  and  Timer 
Journal 

Fort  Dodiff  Meeeen- 
■er  a  Chronicle 


Tort  Madlaoo  Demo¬ 
crat 

Iowa  Cltj  Preae  Clt- 
lien 

Keokuk  Oate  City 
Marehalhown  Tlmea- 
Republican 
Haeon  City  Olobe- 
Qaaette  a  Tlmee 
aluacatlne  Journal  a 
Newa-Trlbuna 
Newton  Newe 
Oelwein  Dally 

Oakalooaa  Herald 
Ottumwa  Courier 
Perry  Cblef 
Sioux  City  Journal 
Sioux  City  TrlbuiM 
Waahlnfton  Journal 
Waterloo  Brenlnf 
Courier 

Waterloo  Tribune 


you’ve  met,  the  notorious  stories  you’ve 
had  a  hand  in. 

An  elaborate  dish  of  such  flavor  has 
been  prepared  by  Albert  Payson  Ter- 
hune  in  his  new  book,  “To  the  Best  of 
My  Memory”  (Harper  &  Brothers,  $4). 
Mr.  Terhune  was  a  cub  reporter  on  the 
New  York  World,  and  in  his  time  he 
had  first  hand  contact  with  Sinclair 
Lewis  (with  whesn  he  collaborated  in 
writing  a  novel),  Irvin  Cobb,  Robert  H. 
Davis,  Roy  McCardell,  Don  Seitz, 
Arthur  Brisbane,  Bide  Dudley,  Robert 
Welles  Ritchie,  Barton  Currie,  E.  W. 
Osborne,  Jim  Corbett,  Fitzsimmons,  Kid 
McCoy  and  Jim  Jeffries  and  such 
diverse  characters  as  Victor  Emmanuel, 
first  king  of  United  Italy ;  Edwin  Booth, 
Edward  Bok,  Joseph  Pulitzer,  Charlie 
Chaplin  and  Admiral  Peary.  He  saw 
Stanford  White  shot  at  Madison  Square 
Garden  while  substituting  for  Charles 
Darnton,  the  regular  dramatic  critic,  and 
telephoned  the  story  to  the  World  in  time 
for  its  first  morning  edition. 

The  anecdotes  Mr.  Terhune  remembers 
in  his  life  in  journalism  and  the  story 
writing  game  are  told  with  the  same 
entertaining  style  that  brought  so  much 
pleasure  to  readers  of  his  dog  stories. 
— 1).  R. 

♦  ♦  ♦ 

A  LITTLE  new  book  that  has  amused 
me  vastly  is  called  “Expectant  Fa¬ 
thers — Their  Care  and  Treatment.”  It 
is  by  Douglas  V.  Martin,  Jr.,  who  is 
manager  of  publicity  for  St.  Louis  Globc- 
Denwerat.  The  illustrations,  funny  as 
the  text,  are  by  R.  Wilson  McCoy.  The 
author  defends  the  cause  of  “those  tired, 
patient  souls,  criticized  by  maternal  kin, 
humiliated  by  head  nurses,  ignored  by 
doctors — those  unsung  heroes  who  re¬ 
ceive  the  blame  without  the  glory,  but 
who,  at  every  turn,  and  after  every  baby, 
must  pay.”  The  book  is  all  (or  nearly 
all)  about  paternity,  but  will  get  its  best 
laugh  from  mama. — M.  P. 

♦  ♦  * 

The  McGraw-Hill  Book  Company  has 
issued  “The  First  Five  Years  of  the 
Harvard  Advertising  Awards,”  published 


The 

Archineer 


PUBLISHERS  who  wish  to 
reduce  costs  will  find 
our  special  experience  in 
the  design  of  successful 
newspaper  plants  very 
valuable.  Ask  about  it. 


FRANK  D.  CHASE,  INC. 

Engineers  and  Architects 
720  N.  Michigan  Ave.,  Chicago 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delte  Chi,  an  organiza¬ 
tion  of  college  trained  ne^- 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  o^y  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave^ 
Chicago,  BL 

NO  CHARGE  TO 
EMPLOYERS 


for  the  graduate  school  of  busintssji 
ministration  of  Harvard  University 
book  opens  with  a  tribute  to  tl» 
Edward  \V.  Bok  and  tells  how  the  ^ 
of  the  Harvard  awards  was  conceiv^ 


VACATIONS  FOR  PRINTERS, 

The  management  of  the  ClneUt 
Plain  Dealer  this  year  will  extend 
tion  on  pay  privileges  to  a  large  nimU 
of  the  mechanical  force.  Ten-year  sen- 
ice  men  will  receive  two  weeks;  W 
year  men,  one  week.  The  largest  numbo 
of  employes  to  share  in  the  two-we* 
period  is  in  the  composing  room  vhot 
several  of  the  employes  have  served » 
long  as  40  years  continuously. 


TEXAS  DAILY  NAMES  “SPECIAL" 

Clark,  Pincus  &  Walker.  Inc.,  speijj 
representatives.  New  York,  haw  been 
appointed  to  represent  the  Commer.v 
(Tex.)  Daily  Journal  nationally. 


CAMDEN! 

-NEVJEESHr- 

— Basically  Industrial,  | 

yet  extremely  progretsivt. 

TRI-STATE 

(New  Jersey,  Penntylvanit.  sn<  Dslawin) 

.  AIR  SHOW  i 
APRIL  18—26 

An  expokition  of  all  that’s  new  is 
Aeronautics  to  be  held  in  Cam¬ 
den’s  great  Convention  Hall. 

One  of  America’s  moat  proaperou 
markets,  intensively  covered,  only, 
by  the 

COIJRIER'POST 

NEWSPAPERS 

Nation«l  Rep;  Story,  Brooks  A  Flak? 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  d^ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Stir 
Building,  Peoria,  Ill. 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 

any  other  New  York 

newspaper. 

NEW  YORK 

Ketalb  ^Tribune , 
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“APRIL  FOOL”  IDEA  SOLD 

page  of  classified 

Don’t  Re»«J  Theoe  Ado,  They’re  No 
Qood”  Wno  Heading — Forty-one 
Separate  Advertisementa 
Were  Sold 


Althoueh  April  Fool's  Day  is  a  minor 
J,  on  the  calendar,  the  Selma  (Ala.) 
Times-Journal  took  it  seriously  and 


RESUMES  EDITORSHIP 

F.  M.  Brown,  deputy  state  game 
warden  of  Oregon,  has  succeeded  Milo 
E.  Taylor  as  editor  and  publisher  of  the 
Brownsville  (Ore.)  Times.  Mr.  Brown 
owned  and  published  the  Brownsville 
paper  for  many  years  prior  to  1915, 
when  he  accepted  the  game  commission 
job,  and  has  since  made  his  home  in 
Portland.  _ 

MISSISSIPPI  PLANS  TO 
TAX  NEWSPAPERS 


‘uirT  HAD  ads-  mY'- 

APRIL  FOOL 


-  ipjliu  •ntf  *  'SI 

_ 

r 


L“. 


RE  NO  GOOD  ^  ! 

)L 


*  ~  _ I 

“April  Fool”  classified  page. 

sold  a  full  page  of  classified  advertising 
under  the  head,  “Don’t  Read  These  Ads 
—  They’re  No  Good  —  April  Fooll” 
Forty-one  local  firms  took  space,  word¬ 
ing  their  advertisements  after  the  man¬ 
ner  of  the  head  of  the  page. 

A  florist,  for  instance,  said,  “They 
droop  their  heads  with  shame,  these  flow¬ 
ers  we  sell  you,  half  dead,  withered  and 
colorless.  .April  Fool  !  Our  flowers 
hold  their  heads  up  with  the  assurance 
of  their  beauty  long  after  you  thought 
they  would  be  gone.  ...” 

k  real  estate  dealer  said :  “Lazy  and 
uninterested— that's  what  I  am.  Don’t 
bring  vour  property  to  me.  .  .  April 
Fool!’’  followed  by  a  sales  talk.  All  the 
advertisements  were  in  the  same  style, 
with  the  words  “.April  Fool”  dividing 
the  facetious  copy  from  the  serious. 

The  idea  was  original  with  Mrs.  F. 
T.  Raiford,  business  manager,  and  wife 
of  the  editor  and  publisher.  Mrs.  Rai- 
iord  also  wrote  every  advertisement. 


newsprint  ship  expected 


Graduated  Levy  Up  to  $500  Proposed 
in  Revenue  Bill  Which  Seeks 
to  Abolish  States’  Annual 
$5,000,000  Deficit 


S.S.  Thorold  Will  Carry  Paper  in 
Great  Lakes  Service 

The  S.  S.  Thorold,  specially  con- 
^uetd  to  convey  newsprint  from  the 
9"^rw  Paper  (Tompany’s  mill  at  Tho¬ 
rold,  Out.,  to  Giicago  was  to  start  from 
rowey,  England,  this  week  on  its  maiden 
joyage  to  Canada.  It  will  make  her  first 
lirst  stop  at  Halifax,  where  it  will  be 
ojuipped  with  the  latest  type  of  radio 
tpparatus.  It  will  then  proceed  up  the 
,  ,  Lawrence  to  be  placed  in  the  Great 
L*kes  service. 

Although  the  Thorold  is  designed 
pnwpally  to  carry  newsprint,  it  can 
w  transformed  at  any  time  into  a  con- 
J^nce  for  grain  or  pulpwood.  Its 
»Per  rapacity  is  4.400  rolls.  It  was 
at  Hull,  Tan.  18  and  is  to  be 
yrated  by  the  Quebec  and  Ontario 
Company,  a  subsidiary  of 
tw  Untario  Paper  Company, 

A.P.  adds  to  staff 

the  Bloomington 
(ran!  has  been  appointed 

SlT  of  the  Associated  Press  at 
b*  n  announced  this  week 
•  F.  Brooks,  general  feature  edi- 
^  ^ouncement  was  made  at  the 
W.  J.  Davis,  of  the 
ant  ^  p  has  ^en  named  assist- 

Atl»iita^*c  feature  editor  at 

promoted  to  this 
E.  Stanley  was 
red  to  New  York  headquarters. 


(fly  telegraph  to  Editor  &  Publisher) 
Jackson,  Miss.,  April  9. — Newspapers 
and  printshops  in  Mississippi  are  to  be 
taxed  ranging  from  $20  to  $.500,  if  the 
legislature  of  the  state  adopts  senate 
changes  in  a  house  privil^e  recodifica¬ 
tion  bill  introduced  today  in  an  effort  to 
increase  the  state  tax  revenues  to  give 
the  state  a  fraction  of  the  necessary 
revenue  needed  amounting  to  $27,000,0(X). 
Revenues  in  Missis.sippi  lacked  $5,000,- 
000  of  meeting  appropriations  two  years 
ago  after  Gov.  Theo.  Bilbo  vetoed  the 
legislature’s  revenue  program.  The 
measure  was  one  of  a  series  of  revenue- 
producing  schemes  which  a  hungry  legis¬ 
lature  was  forced  to  find  for  operation 
of  the  state.  Newspapers  and  print 
shops  are  to  be  divided  into  five  classes 
as  follows;  Small  office  with  no  auto¬ 
matic  machinery  $20;  small  shops  with 
cylinder  or  drum  presses  $30 ;  shops 
with  automatic  feeding  machinery  $50; 
shops  with  automatic  printing  machinery 
$100,  which  includes  newspapers  with 
less  than  three  editions  weekly ;  papers 
in  cities  of  25,000  and  over  $500,  and 
daily  papers  in  cities  of  less  than  25,(XX) 
population  $200,  said  J.  S.  Goody,  secre¬ 
tary  of  the  Mississippi  Tax  Commission. 

Under  the  proposed  legislation  the 
Meridian  Star  and  the  Jackson  Daily 
Nezi’S  and  Clarion  Ledger  are  the  only 
papers  which  will  be  affected  by  the 
$.500  license  tax  and  the  other  13  dailies 
of  the  state  come  under  the  $200 
classification. 

The  newspaper  revenue  measure  was 
drawn  up  by  a  sub-committee  and  J.  B. 
Snider,  editor  of  the  Tate  County 
Democrat,  a  weekly,  and  a  member  of 
the  house  of  representatives  from  Tate 
county,  assisted  in  drafting  the  reso¬ 
lution. 

Besides  Mississippi’s  16  dailies  there 
are  125  weeklies,  one  tri-weekly  and  six 
semi-weeklies,  which  are  affected  and 
the  papers  would  contribute  about  $5,.5(X) 
to  the  state  through  this  tax. 

For  months  the  Mississippi  legislature 
has  been  struggling  to  adopt  additional 
revenue  measures  necessary  to  raise 
$.5,0(X),0()0,  its  annual  deficit.  Power 
companies  and  other  utilities  are  to  bear 
the  brunt  in  the  privilege  tax  bill  being 
considered  and  the  revised  measure  will 
tax  Mississippi’s  papers  for  the  first  time 
in  history.  The  bill  will  remain  in  the 
senate  under  a  motion  to  reconsider 
until  the  remaining  revenue  bills  are 
taken  up  and  passed,  and  it  is  expected 
that  the  one  with  the  newspaper  pro¬ 
vision  will  be  disposed  of  during  the 
coming  week. 


smythe  named  editor 

Lawrence  T.  Smythe,  for  50  years  a 
newspaper  man,  has  been  appointed 
editor-in-chief  of  the  Bangor  (Me.) 
Daily  Nervs.  His  first  regular  employ¬ 
ment  on  a  newspaper  was  on  April  6, 
18^,  when  he  joined  the  staff  of  the 
Bangor  (Me.)  Commercial.  After  work¬ 
ing  on  New  York  and  Boston  papers  he 
joined  the  Bangor  News  in  18%  and 
since  that  time  has  been  associated  with 

that  paper.  _ 

LEFT  $1,000,000  ESTATE 
An  estate  valued  at  $1,000,000  was  left 
by  Henry  W.  Comfort,  former  president 
of  the  Trenton  (N.  J.)  State  Gazette, 
who  died  March  18.  The  decedent  was 
vice-president  of  the  First-Mechanics 
National  Bank  and  president  of  a  dairy 
company  at  the  time  of  his  death. 


INDIANA'S  1929 
buiktirr^  Trojeds 

toMedw.owjm.oo 


Total  building  construction  in  Indiana  during  1929 
compared  favorably  with  previous  years.  Declines  in 
value  of  residental  building  were  more  than  offset  by 
large  industrial  and  commercial  building  projects. 
Contract  awards  in  Indianapolis  were  lower  in  value 
than  in  either  of  two  preceding  years,  while  in  Fort 
Wayne  there  was  a  gain  of  60%  over  1928.  Data  on 
major  contract  awards,  according  to  F.  W.  Dodge 
Corporation : — 


YEAR  Project!  Floor  Space  Valuation 

1929 .  5,808  17,910,500  $149,030,200 

1928 .  6,374  17,786,300  134,931,000 

1927 .  4,836  20,777,700  140,357,300 


According  to  forecasts  Indiana  will  enjoy  another 
period  of  expansion.  A  good  demand  will  exist  for 
building  materials  and  national  advertisers  of  build¬ 
ing  products  are  urged  to  give  this  market  thoughtful 
consideration  with  a  view  of  planning  a  campaign  to 
sell  their  products. 


The  newspapers  listed  below  will  gladly  send  you 
special  information  on  the  1930  building  program  in 
their  respective  markets. 

Rat«  (or 

Circu-  5,000 

ladan  Unco 


'Coinmbno  Republican . 

.(E) 

5,035 

*Fert  Wayne  Jonmal-Caiette. . . 

(M) 

44,915 

•Fort  Wayne  Joumal-Caaette.. . 

.(S) 

32499 

•Fort  Wayne  News-Sentinel. . . . 

.(E) 

48,374 

•Indianapolis  News. . 

.(E) 

134457 

•Indianapolis  Star . 

(M) 

111,989 

•Indianapolis  Star . 

.(S) 

148,743 

•Lafayette  Journal  &  Courier.  | 

1  (E) 

:  (M) 

15,048  1 
8,505  ) 

23453 

tLa  Porte  Herald-Argus . 

.(E) 

5495 

•Marion  Leader  Tribune . 

...(M&S) 

9,670 

tMnncie  Star . . 

.(M) 

23,724 

tMuncie  Star . 

.(S) 

15439 

tShelbyville  Democrat. . 

.(E) 

4487 

tSoBth  Bend  News-Times . 

.(E) 

28,698 

tSonth  Bend  News-Times. . 

.(S) 

27471 

tfSonth  Bend  Tribune. ..  (S)  30, 

154.. 

.(E) 

31,691 

tTorre  Haute  Tribune..  .(S)  25 

,052.. 

.(E) 

23472 

•Terre  Haute  Star-Post . 

...(MAE) 

46,025 

•Terre  Haute  Star . 

.(S) 

25497 

.0$ 

.M 

.M 

.12 

XI 

.2« 

XI 

jtn 

.04 

.04 

.08 

.08 

.015 

.08 

.08 

.08 

.05 

.12 

.07 


*  A.  B.  C  Pnblishero’  Suteaieiit,  Oct.  1,  192f . 
t  Government  Statement,  Oet.  1.  1929. 
tt  Government  Statement,  April  1,  1930. 

•*  A.  B.  C.  Publishers’  Statement,  March  31,  1930. 
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DAILY  CHARGED  WITH 
CRIMINAL  LIBEL 


Indictments  Voted  by  Grand  Jury 
Against  Elizabeth  (N.J.)  Times- 
Herald  and  V.  H.  Polachek,  Jr.,  on 
State  Prosecutor’s  Complaint 


Indictments  for  criminal  libel  were 
voted  by  a  grand  jury  at  Elizabeth, 
X.  J.,  April  7  against  the  Elizabeth 
Times-Hcrald  and  Victor  H.  Polachek, 
.jr.,  publisher  of  the  Times-Herald.  The 
complaint  was  brought  by  Prosecutor 
Abe  J.  David,  whose  handling  of  the 
state’s  prosecution  in  the  trial  of  Daniel 
Grosso,  alleged  member  of  a  gang  of 
seven  charged  with  the  murder  of  John 
P.  Enz,  a  mail  truck  driver,  Oct.  14, 
1926,  was  criticized  editorially  by  the 
newspaper.  The  grand  jury  returned 
the  indictments  within  a  few  hours  after 
receiving  a  special  charge  from  Su¬ 
preme  Court  Justice  Clarence  E.  Case. 

The  editorial  complained  of  was  writ¬ 
ten  after  the  Times-Herald  had  uncov¬ 
ered  and  published  evidence  which,  it 
held,  tended  to  prove  Grosso  innocent 
of  the  murder  charge.  A  staff  member 
of  the  Times-Herald  had  discovered  a 
woman  who  said  she  had  seen  the  shot 
fired  which  killed  Enz,  and  that  it  had 
not  been  fired  by  Grosso.  The  paper 
criticized  David  for  not  putting  this 
woman  on  the  witness  stand  after,  it  was 
reported,  he  had  said  that  he  knew  of 
her  story  and  affidavit. 

“W'e  felt  that  if  the  jury  had  received 
this  evidence  it  would  not  have  con¬ 
victed  Grosso,”  Mr.  Polachek  told  Edi¬ 
tor  &  Pi  BLiSHER.  “W'e  printed  the  fart 
that  the  prosecutor  had  learned  of  this 
evidence  and  had  turned  the  case  over  to 
tiie  jury  without  presenting  it.  There 
was  no  personal  animosity  in  our  action. 
It  was  merely  a  matter  of  principle  and 
we  printed  the  stcry  and  editorial  to  call 
attention  to  the  fact  that  Grosso  had  not 
been  given  a  fair  trial.” 

Justice  Case  in  charging  the  grand 
jury  reviewed  the  law  of  New  Jersey 
which  makes  any  member  of  a  gang 
which  slays  during  the  commission  of  a 
robbery  equally  guilty  of  first  degree 
murder  with  every  other  member  of  the 
gang.  He  instructed  the  jury  that  it 
was  his  opinion  that  the  evidence  pre¬ 
sented  by  Mr.  David  against  Grosso  had 
lieen  ample  to  obtain  the  conviction. 

Assistant  District  Attorney  George 
Vickers  of  Newark  was  appointed  by 
.\ttorney  General  W.  A.  Stevens  to  han¬ 
dle  the  case  before  the  grand  jury  be¬ 
cause  the  prosecutor  is  the  complainant. 
No  date  has  been  set  for  the  trial. 

Mr.  Polachek  is  the  son  of  Victor  H. 
Polachek,  of  the  Hearst  Newspapers. 
He  purchased  the  Times-Herald  last 
February. 


MRS.  DWIGHT  IS  PUBLISHER 


Husband’s  Will  Gives  Her  Complete 
Control  of  Massachusetts  Daily 

William  G.  Dwight,  editor  and  pub¬ 
lisher  of  the  Holyoke  (Mass.)  Trau- 
script-Tclegram,  who  died  in  Florida 
recently,  left  all  his  interest  in  the  paper 
to  his  widow,  Mrs.  Minnie  Dwight. 

Mrs.  Dwight  becomes  one  of  the  few 
women  newspaper  publishers  in  New 
England.  She  is  to  have  full  control. 
For  25  years  she  has  worked  with  her 
husband  on  the  paper  and  her  duties  will 
not  be  new  to  her. 

After  her  death  the  paper  passes  to  the 
Dwight  children.  In  order  to  keep  the 
paper  in  the  family  a  clause  in  the  will 
provides  that  none  of  the  stock  of  any 
beneficiary  is  to  be  sold  without  first 
offering  it  to  the  other  lieneficiaries. 


BEQUESTS  TO  STAFF 

B^ucsts  totalling  $40,000  to  16 
Halifax  institutions,  were  made  in  the 
will  of  C.  C.  Blackadar,  veteran  pub¬ 
lisher  of  the  Halifax  (N.S.)  Acadian 
Recorder.  The  total  estate  is  estimated 
at  $200,000.  The  executors  are  the  Royal 
Trust  Company  and  C.  W.  Ackhurst, 
sums  ranging  from  $1(K)  to  $1,000  each 
were  left  to  all  of  the  employes  of  the 
Acadian  Recorder,  of  which  Mr.  Black¬ 
adar  was  the  proprietor  for  61  years. 


STRASSBURGER  HONORED 

Ralph  Beaver  Strassburger,  publisher 
of  the  Norristojuni,  (Pa.)  Times  Herald, 
received  the  honorary  degree  of  Doctor 
of  Laws  from  Ursinus  College  at  the 
annual  Founders’  Day  observance  held 
by  the  institution,  April  3. 


OHIO  CIRCULATORS 
MEET  IN  TOLEDO 

Cooperation  Between  Editorial  and 

Circulation  Departments  Stressed 
By  Grove  Patterson  in  Ad¬ 
dress— 45  Attend 

(By  telegraph  to  Edito*  &  Publisher) 

Toleix),  O.,  April  9. — Problems  in¬ 
volved  in  the  sale  of  newspapers  were 
discussed  by  45  members  of  the  Ohio 
Circulation  Managers’  Association  meet¬ 
ing  in  the  Secor  Hotel  here  Wednesday. 

Co-operation  between  editorial  and  cir¬ 
culation  departments  was  stressed  by 
speakers  representing  Toledo  papers. 
Grove  Patterson,  editor  of  the  Blade, 
pointed  out  four  purposes  a  newspaper 
should  have.  He  said,  above  all,  a  paper 
must  have  ideals,  and  incorporated  in  its 
policy  should  be  the  aims  to  provide  rea¬ 
sonable  accurate  information,  a  restrain¬ 
ing  influence  over  democracy,  service 
institutions,  and  creative  information. 

There  is  a  certain  technique  in  news¬ 
paper  publishing,  Mr.  Patterson  said,  and 
the  days  of  hit-and-miss  iKilicy  are  past. 
He  rated  news  values  according  to  their 
universal  appeal,  saying  that  deaths,  the 
weather,  fires  and  advertising  are  the 
chief  sources  of  interest  to  the  reader. 

Commercialization  is  necessary  among 
newspapers,  and  it  also  is  necessary  that 
readers  be  furnished  entertainment  to 
draw  their  attraction  from  normal  life, 
he  said. 

An  outline  of  newspaper  development 
from  Napoleonic  times  to  the  present  day, 
and  tribute  to  the  late  Joseph  Pulitzer  as 
the  greatest  of  all  newspaper  publishers, 
concluded  Mr.  Patterson’s  talk. 

Newspapers  will  sell  on  their  worth, 
but  sustained  circulation  can  be  had  only 
through  accurate  delivery,  R.  C.  Patter¬ 
son,  president  and  general  manager  of 
the  Toledo  Times,  told  the  visitors.  He 
characterized  the  newspaper  as  a  manu¬ 
facturing  institution  and  the  product  of 
brains  and  money. 

A  newsjwper’s  duty,  he  said,  is  to  bring 
about  an  intelligent  and  honest  solution 
of  community  problems.  He  commended 
the  circulation  managers  from  their  sin¬ 
cerity  in  developing  newsboys,  who  he 
said  are  the  under-privileged  boys. 

Editorial  promotion,  the  selection  of 
policy  and  co-operation  between  all  de¬ 
partments  of  a  newspaper  were  outlined 
by  Robert  Brown,  managing  editor  of 
the  Nc7t's-Bee,  as  the  essentials  for  a 
successful  publication. 

The  circulation  managers  held  open 
discussion  Wednesday  afternoon  alwut 
many  problems  that  come  up  daily  in  the 
distribution  of  papers. 

R.  F.  Corcoran,  Lima  News,  vice- 
president  of  the  association,  presided  in 
the  absence  of  C.  L.  Sink,  Zanesville 
Signal  and  Tintes-Rec order,  president. 
Glenn  L.  Cox,  Canton  News,  secretary- 
treasurer  of  the  organization,  and  C.  E. 
Veller,  Toledo  Times,  were  other  officers 
at  the  session. 


NEWSPAPER  BILL  DEFEATED 


Canadian  Measure  Would  Have  Re' 
quired  Detailed  Ownership  Listing 

Montreal,  April  9. — On  the  ground 
that  the  information  required  is  already 
furnished  to  the  Finance  Department, 
the  Labor  Department,  and,  under  the 
Joint  Stock  Companies  Act,  to  the  State 
Department,  the  senate  private  bills  com¬ 
mittee  rejected  today  the  bill  of  T.  L. 
Church,  M.P.,  seeking  to  amend  the  Post 
Office  .\ct  so  as  to  require  all  newspapers 
to  make  a  return  as  to  their  ownership 
including  the  holders  of  any  bonds  or 
mortgages. 

Senator  Lynch-Staunton,  after  the 
argument,  moved  that  the  preamble  be 
declared  “not  proven  to  be  in  the  public 
interest”  and  this  was  carried. 


CAPITOL  MEN  ELECT  DALE 

James  F.  Dale,  of  the  Newark  Even¬ 
ing  News,  was  elected  president  of  the 
New  Jersey  Legislative  Correspondents’ 
Club  at  its  reorganization  meeting.  He 
succeeds  John  Joseph  McDonough,  also 
of  the  Newark  News.  Frank  A.  Red- 
dan,  of  the  Legislative  New's  Bureau, 
was  named  vice-president,  and  Chris 
Messerschmitt,  of  the  Trenton  Evening 
Times,  as  secretary-treasurer.  Charles 
E.  Gregory,  head  of  the  Trenton  Bureau 
of  the  .Associated  Press,  was  elected  to 
membership. 


CONTRACTOR  DENIES  HE 
OWNS  OHIO  DAILY 

Lorain  Busine**  Man  Say*  He  Is  Only 
A  Creditor  in  Libel  Suit 
Testimony — Paper  Owes 
Him  $800,000 


(By  telegraph  to  Editor  &  Publisher) 

Elyria,  O.,  .April  9. — The  plaintiff 
has  rested  his  case  after  two  weeks  of 
trial  of  the  $.50,000  libel  suit  brought  by 
William  Peer,  Lorain,  O.,  against 
Samuel  Horwitz,  as  owner,  and  David 
Gibson,  as  publisher  of  the  Lorain, 
Journal. 

The  case  is  based  on  an  alleged  libel 
appearing  in  the  Journal  Nov.  13  and  15, 
1926,  in  which  the  defendant  and  his 
brother  Michael  Peer  were  referred  to 
as  “Lorain  rum  kings.”  The  case,  how¬ 
ever,  has  mainly  centered  about  the 
ownership  of  the  pa[^r,  the  plaintiff 
contended  that  Horwitz  is  the  real 
owner,  but  has  attempted  to  conceal  the 
ownership  of  the  paper  by  its  incorpo- 
ratioa  It  is  charged  that  Horwitz,  who 
is  president  of  the  Highway  Construc¬ 
tion  Company,  aimed  to  use  the  paper 
to  control  Lorain  politics  and  thereby 
obtain  paving  contracts  for  his  company. 

Horwitz  has  vigorously  denied  owner- 
.ship  of  the  paper,  stating  that  the  High¬ 
way  Construction  Company  is  a  creditor 
of  the  paper  in  the  amount  of  approxi¬ 
mately  _  $800,(X)0,  but  that  personally  he 
is  not  interested.  Horwitz  owns  85  per 
cent  of  the  construction  company  stock, 
he  testified. 

In  questioning  Horwitz  on  the  reason 
why  the  construction  company,  as  Hor¬ 
witz  claimed,  loaned  the  Journal  $800,- 
000,  Horwitz  said  it  was  for  the  purpose 
of  maintaining  an  apposition  newspaper 
to  the  Lorain  Times-Herald,  published 
then  by  R.  C.  Hoiles.  Horwitz  said 
that  Hoiles  had  attacked  the  construc¬ 
tion  company  and  its  officers  in  his 
paper  when  the  city  awarded  paving 
contracts  to  the  Horw'itz  company  in 
1921  and  that  because  of  those  attacks 
his  company  lost  the  contracts.  It  was 
also  charged  that  Hoiles  was  backing 
this  libel  action  against  the  Journal. 

The  Peer  brothers  were  arrested  by 
Federal  officers  on  charges  of  violating 
the  liquor  laws  and  arraigned  in  the 
h'ederal  count  at  Cleveland.  They  were 
not  indicted.  They  were  for  years 
politically  influential  in  I.orain  and  were 
engaged  in  the  real  estate  business  when 
arrested. 

The  plaintiff,  on  cross-examination, 
admitted  being  in  the  saloon  business 
in  Lorain  in  1906  and  1908.  His 
character  and  reputation  was  being  fur¬ 
ther  examined  by  the  defense  at  the 
time  of  this  writing. 

Vigorous  fights  between  counsel  over 
the  admission  as  evidence  of  books,  both 
of  the  Journal  and  of  the  Highway 
Construction  Company,  resulted  in  the 
court  admitting  the  books. 

In  one  instance  when  overruling  an 
objection  of  the  defense  the  court  said: 
“If  persons  could  hide  behind  a  corpo¬ 
ration  and  publish  a  newspaper  so  as  to 
defraud  the  people  in  their  government 
there  would  be  a  terrible  condition  in 
this  country.” 

DAILY  93  YEARS  OLD 

The  Quincy  (Mass.)  Patriot  Ledger 
last  week  marked  its  93rd  anniver.sary. 
On  .April  5  a  half-page  of  the  paper  was 
used  in  reprinting  articles  from  early 
issues,  one  being  a  letter  from  John 
Quincy  .Adams.  The  Patriot  Ledger  is 
published  by  George  W.  Prescott  Co. 


MEMORY  OF  PULITZFR 
HONORED  BY  SCHOOL 

Students  and  Faculty  of  Journ»li„ 
School  He  Founded  Mark  83rd 

Anniversary  of  His  Birth _ 

Elmer  Davis  Speaks 


Students  and  faculty  of  the  Pulitze, 
School  of  Journalism,  Columbia  I’m. 
versity.  on  T ue.sday  paid  tribute  to  tht 
memory  of  Joseph  Pulitzer,  with  whose 
bequest  the  school  was  founded  in  19li 
a  year  after  his  death.  The  ceremonv 
which  is  held  annually,  was  in 
ance  of  the  eighty-third  anniversarv  m' 
Mr.  Pulitzer’s  birth.  * 

Following  an  address  by  Elmtr 
Davis,  author  and  journalist,  on  “losmii 
Pulitzer  as  an  Educator,”  officers  oi  tk 
senior  and  junior  classes  placed  a  wTei;'' 
about  the  bronze  bust  of  the  fotiiKierb 
the  lobby  of  the  schoid.  Dr.  John  W 
Cunliffe,  director  of  the  school,  in  intr^ 
ducing  Mr.  Davis  announced  that  ht 
will  join  the  faculty  next  September  ji 
a  special  lecturer. 

Mr.  Davis  described  Pulitzer  as 
“almost  the  last  great  leader  in  tht 
struggle  between  plutocracy  and  Jeffer¬ 
sonian  1  )emocracy.” 

“Mr.  _  Pulitzer  was  constantly  a 
fighter  for  what  he  said  was  the  ‘welfare 
of  the  Republic.’  He  was  almost  tie 
last  of  the  Jeffersonian  Democrai!. 
While  plutocracy  on  the  whole  has  fot 
the  upper  hand,  nevertheless  today  it  is 
more  di>intprested  and  public-spiritec 
plutocracy  than  it  was  30  years  af 
-Mr  Pulitzer  and  his  paper,  the  World 
can  claim  a  considerable  share  of  tbe 
credit  for  that. 

“In  1908  when  the  Democratic  Part; 
was  on  the  verge  of  disintegration  lis 
influence  resulted  in  its  revival.  Mr 
Pulitzer’s  editorial  policy  and  its  cot 
tiniiance  by  Mr.  Cobb  after  his  deaa 
contributed  very  powerfully  to  tk 
revival  of  1912.” 

The  speaker  pfaised  the  editor  iot 
“'the  most  admirable  principles  oi 
training”  he  laid  down  for  newspape- 
men,  saying  his  program  was  one  icr 
building  editors.  His  theory,  Mr.  Da  is 
pointed  out,  was  that  newspaper  me 
need  knowledge,  reporters  as  well  as 
editors. 

“The  average  newspaper  editor  oi 
today,”  said  Air.  Davis,  “is  a  bettc 
trained  man  than  in  any  period  of  tht 
past.  Public  confidence  in  the  nns- 
paper  has  increased  in  the  last  ^  )tais 
But  where  is  the  editorial  infliwc'- 
today?  I  don’t  see  much  of  it.” 

After  the  address  Dudley  B.  Marc 
senior  class  president,  spoke  briefly® 
behalf  of  the  student  body,  stressing  the 
value  of  the  school’s  practical  trami® 
courses.  The  laying  of  the  vr®.: 
followed. 


PLANNING  WAUKEGAN  DAILY 


George  W.  Morris  to  Launch 
Paper  About  May  1 

Waukegan,  Ill.,  which  has  been  a  ok 
newspaper  town  since  the  consolitwtw 
on  April  1  of  the  Daily  Sun  and  » 
Daily  Neios  as  the  Nezos-Stoi.iston' 
a  new  evening  newspaper,  the 
Daily  Times,  which  is  scheduled  toiW' 
its  first  appearance  before  May  !• 

George  W.  Morris,  president  ol  tw 
National  Office  Supply 
president  of  the  newly 
gan  Publishing  Company,  wniw  *  “ 
publish  the  new  paper.  .Asswatefl  . 
Mr.  Morris  are  M..  I- 
Wadsworth,  Ill.;  \\ayne  T.  ^ 
former  managing  editor  of  the 
gan  Daily  Sun,  and  Frank  L  ^ 
former  Chicago  newspaper  ^ 
the  real  estate  business  m  M  an 

The  Times  has  taken  over  alni(«t^ 
entire  staff  of  the  old  Sun.  No* 
ment  has  been  purchased  tor  tn 

COBURN  JOINS  MACFARLAND 

.Andrew  Coburn,  formerly 
Gibson  Companv.  (Zhicago.  has  P  .  • , 
staff  of  Havs  MacFarland  Adverti 
Comnanv.  Chicairo. 


Editor  &  Publisher  The  Fourth  Estate  for  April  12,  1930 


55 


HUNCHES 

One  Dollar  will  be  paid  I 
for  each  idea  published.  | 
Send  clipping  for  payment.  | 

What  goes  into  the  street  corner 
mail  boxes  besides  mail?  Ask  your 
oostmaster!  Billfolds,  pay  envelopes, 
keys  bottles  and  a  host  of  other 
things,  the  Akron  superintendent  of 
mails  reported.  He  said  that  so  many 
people  mistake  mail  boxes  and  rubbish 
Kceptacles  that  oflicials  now  avoid  set¬ 
ting  them  up  on  the  same  corners.  The 
busy  business  man  who  pulls  a  bunch  of 
letters  from  his  pocket  and  mails  them 
without  noticing  a  valuable  paper  tucked 
in  between,  is  the  chief  offender,  but 
there’s  plenty  of  interest  in  a  list  of 
other  things  left  by  mistake.— U.  S.  V. 


Ever  so  often  some  politician  bewail¬ 
ing  lack  of  interest  of  government,  or 
stressing  the  fact  that  people  don’t  even 
remember  who  they  vote  for,  makes 
some  such  statement  as  “the  average  per¬ 
son  on  the  street  can’t  name  five  mem¬ 
bers  of  Congress.”  Why  not  send  an 
inquiring  reporter  out  to  investigate  ? 
Let  him  stop  say  a  dozen  average  look¬ 
ing  citizens  and  quiz  them  on  the  Con¬ 
gressmen,  the  governor,  the  mayor  or 
city  manager,  etc. — U.  S.  V. 


The  Indianapolis  News  has  made  a 
survey  of  Indiana  through  its  corre¬ 
spondents,  finding  all  the  persons  of  the 
state  100  years  or  more  old  and  published 
a  biographical  paragraph  concerning  each 
in  a  feature  article.  A  man  who  bought 
his  first  tailor-made  suit  from  Andrew 
Johnson  and  a  woman  who  still  receives 
a  pension  for  the  services  of  her  husband 
in  the  Cherokee  Indian  war  94  years  ago 
are  among  the  centenarians. — B.  L.  T. 


Why  not  run  an  old  letters  and  docu¬ 
ments  contest,  as  the  Ionia  County 
(Mich.)  News  is  doing?  The  oldest 
document  so  far  turned  in  is  110  years 
old,  while  a  tax  report  of  1839  shows 
that  one  township’s  taxation  total,  now 
$57,919.60  yearly,  then  was  only  $122.27. 
.\n  old  will,  almanacs,  and  old  book  were 
also  submitted. — L.  G.  M. 


How  many  crack  athletes  at  colleges 
and  universities  are  married?  At  the 
University  of  Iowa  nine  married  ath¬ 
letes,  including  stars  in  every  sport,  com¬ 
peted  during  the  1929-30  season,  while 
nine  years  ago  the  first  married  athlete 
received  many  press  notices  because  of 
that  fact.— L.  G.  M. 


HOYT  SAYS  PRIZE  COPY 
REFUTES  THEORIES 


“Let**  Go  To  Work”  Page  Which  Won 
Bok  Award  Demonstrates  Long 
Copy,  if  Interesting,  Will 
Be  Read 


William  S.  Hoyt,  vice-president  of  Er¬ 
win,  Wasey  &  Company,  Ltd.,  in  dis¬ 
cussing  before  the  Chicago  Advertising 
Council  the  “Let’s  Go  to  Work”  adver¬ 
tisement  which  won  the  1929  Harvard 
award  for  effective  use  of  text,  pointed 
out  two  importnat  principles  of  copy 
which  he  believes  the  advertisement  es¬ 
tablishes. 

“In  the  first  place,”  he  said,  “this  ad¬ 
vertisement  definitely  disproves  the  old 
saw  that  ‘folks  wont’  read  long  copy. 
It  demonstrates  that  people  will  read  just 
as  much  copy  as  will  hold  their  attention 
and  interest.  Copy,  in  other  words,  may 
be  long  or  short,  as  the  occasion  demands, 
provided  it  has  the  personality  and  origi¬ 
nality  to  carry  the  reader  through  the 
entire  message.  Evidence,  through  the 
nationwide  interest  in  the  advertisement, 
was  plentiful  that  its  more  than  800  words 
were  being  read  clear  through.  Just  to 
test  it  out  a  bit  further,  we  submitted  it 
to  several  avowed  opponents  of  Tong’ 
copy  and  in  every  case  they  read  every 
word  in  spite  of  themselves. 

Secondly,  I  believe  that  this  piece  of 
copy  shows  the  value  of  the  simple,  direct 
approach.  It  contains  no  exposition  of 
laborious  fundamentals  or  ponderous  sta¬ 
tistics.  It  tells  its  optimistic  message  in 
an  unprepossessing,  human  manner,  in 
terms  of  commonplace  affairs  of  every¬ 
day  life.  There  is  too  much  profundity 
and  too  much  thought  of  technical  form 
in  a  great  deal  of  today’s  advertising 
copy.  More  attention  should  be  given  to 
the  message  itself  and  less  to  compli¬ 
cated  expression.” 

Mr.  Hoyt  suggested  that  another  ele¬ 
ment  in  the  success  of  the  advertisement 
was  the  fact  that  the  copy  was  not  sub¬ 
jected  to  microscopic  examination.  There 
was  no  editing,  rewriting  or  working 
over;  it  was  simply  written  and  pub¬ 
lished.  This,  he  believes,  saved  it  from 
being  commonplace  and  dull. 

W.  A.  Kittredge,  director  of  design  and 
typography  for  R.  R.  Donnelley  &  Sons 
Company,  followed  Mr.  Hoyt  with  a  talk 
on  the  Bok  awards  from  the  standpoint 
of  the  jury,  of  whch  he  was  a  mem¬ 
ber.  He  especially  urged  that  those  in¬ 
terested  in  advertising  co-operate  in  the 
award  selections  by  submitting  during 
the  coming  year  any  advertisements  which 
they  may  see  and  think  worthy  of  con¬ 
sideration  for  one  of  the  prizes. 


What  is  being  done  to  improve  the 
health  of  your  city  ?  How  much  has  the 
city  death  rate  varied  in  50  years  or  so? 
What  does  the  health  commissioner  say 
about  possibilities  of  cutting  the  death 
rate  still  more?  The  Nezo  York  Times 
made  a  good  article  from  the  answers  to 
these  questions,  pointing  out  a  reduction 
of  45  per  cent  in  the  New  York  death 
rate  in  50  years,  and  quoting  the  com¬ 
missioner  as  saying  the  number  of  sick 
could  be  cut  in  half.— U.  S.  V. 


The  time-payment  plan  of  paying  fine: 
for  liquor  law  violations  is  being  de- 
*'°**1j*'^  in  many  cities  where  it  is  per- 
mittM.  In  some  cities  bootleggers  pay 
as  little  as  $1  a  month.  How  are  the 
Jj'^n^irootleggers  paid  in  your  city?— 


Newspaper  Engineering 


An  organization  specializing 
m  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  _  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

^eeatpaptr  BuiUmgt, 
erteuctUn,  O^traiton, 

^•rvey*.  VatnaUoni, 

♦20  Lexington  Avenue,  New  York 


\' 


JAPANESE  DELEGATION  HERE 


Five  Japanese  girls  coming  to  this 
country  to  express  Japan’s  gratitude  for 
American  assistance  in  the  Tokio  earth¬ 
quake  of  1923  arrived  in  San  Francisco 
last  week,  accompanied  by  H.  Yokohama, 
of  the  Jiji  Shimpo.  Tokio  newspaper. 
Their  itinerary  carries  them  throughout 
the  country  before  returning  to  Nippon 
in  May. 


Expansion  .  . 

Room  for  growth 
and  expansion, 
where  it  can  best  be 
utilized,  should  not 
be  overlooked  in 
planning  the  news¬ 
paper  plant. 


Robert  W.  Dickerson 

ARCHITECT 

Sp»ciaHnint  Jn  Ntwtpaper 
Enginening 

loot  HURON  ROAD,  CLEVELAND 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


H.\T  about  a  “garages  for  rent” 
^  classified  feature?  There  are  many 
garages  in  the  average  city  offered  for 
rent  and  an  equally  great  number  of  car 
users  who  rent  apartments,  etc.,  who 
have  no  space  for  placing  their  cars. 
These  items,  collected  in  respective  dis¬ 
tricts  of  your  city,  would  build  up  more 
linage  for  the  classified  page. — E.  W.  F. 


The  West  Essex  Tribune  of  Living¬ 
ston,  N.  J.,  offered  a  potted  hyacinth  as 
an  Easter  gift  for  each  renewal  subscrip¬ 
tion  received  before  Palm  Sunday.  A 
local  florist  delivered  the  plants  with  a 
tag  advertising  his  greenhouse  stock. — 

E.  T.  N.  - 

The  Eastman  Kodak  Company  will  in 
1930  give  away  several  thousand  kodaks 
to  children,  alloting  to  each  dealer  a  cer¬ 
tain  number  of  “free  cameras”  accord¬ 
ing  to  his  regular  purchases.  Children 
whose  twelfth  birthday  occurs  in  1930 
are  eligible  to  receive  cameras  under 
certain  conditions.  See  dealers  now  and 
arrange  for  advertising  on  the  offer. — 

L.  G.  M.  - 

During  the  week  of  March  23  the 
Des  Moines  (la.)  Register  and  Tribune 
ran  a  special  want  ad  section  listing 
farms  for  sale.  The  page  was  headed 
by  an  eight  column  layout,  one  inch 
deep,  bearing  two  cuts  of  farm  scenes 
and  the  words,  “Buy  your  farms  from  our 
complete  spring  farm  listings.” — T.  D. 


Many  users  of  ice  are  now  consider¬ 
ing  the  choice  for  the  year  between  me¬ 
chanical  refrigeration  and  natural  ice. 
Natural  and  artificial  ice  companies 
should  now  be  prospects  for  educational 
copy  stressing  the  advantages  of  using 
ice.— L.  G.  M. 


_/omplete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


Cline 'Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Grand  Rapids  Press 

Grand  Rapids,  Mich. 

Ask  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chleazo:  111  West  Washinzton 
Street 

New  York:  47  West  34th  St. 
San  Francisco:  First  National 
Bank  Buildinz 


J 


Here  is  something  which  stimulated 
retail  store  sales  at  primary  election  time 
in  a  small  New  Jersey  town  last  year: 
Several  of  the  larger  stores  offered  a  5% 
discount  on  every  article  in  the  store 
which  sold  on  election  day,  or  the  day 
after,  to  any  customer  who  came  with  a 
friend  as  a  witness  to  the  fact  that  he  or 
she  had  cast  a  ballot.  Commenting  edi¬ 
torially  on  the  idea  the  Nezoark  (N.J.) 
Star-Eagle  said  it  was  "worthy  of  emula¬ 
tion  throughout  the  entire  country.” — 
Edmund  T.  Nesbitt. 


Joseph  Rowett,  circulation  manager  of 
the  li’alerbiiry  (Conn.)  Republiean- 
Ainerican  has  solved  the  problem  of  delin¬ 
quent  carrier  accounts.  Carriers  who 
settle  their  weekly  accounts  in  bills  before 
3  p.m.  Saturday  receive  a  free  ticket  to 
the  theatre.  Since  the  system  was 
adopted,  the  record  of  prompt  settlement 
has  been  almost  perfect,  Mr.  Rowett  says. 
— Niver  W.  Beaman. 


Free  Press  circulation  u 
growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Cover¬ 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  every  home  worth 
advertising  to. 


PrpBa 

"Starts  The  Day 
in  Detroit” 


/ 


BLANKETS 

for 

Stereotyping 


GUMMED  PACKING  FELTS 
& 

Plain  Packing 
Sheets,  Strips  &  Rolls 


Matrix  Shears 
Steel  Tails 
Saw  Belts 
Shaver  Belts 


Full  Line 
of 

Supplies  for  Stereotyping 
Newspapers 


American  Publishers  Supply 

P.  O.  Box  tsi 
West  Lynn,  Mass. 


Grm^rE 

Sections 

pr 

Newspaper.*^ 

STANDAHi) 

Gravure  Corporut  on 

I  OlMS\  ILLK.  KKN  TlJf  (v  Y 
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PRINTING  STUDENT  PAPER 


SeTcn  Mickifan  Dailies  Co>operatinc 
With  UniTersitjr's  Journalism  School 

Seven  Michigan  dailies  have  offered 
the  facilities  of  their  printing  plants  to 
the  department  of  journalism  of  the 
University  of  Michigan  in  order  to  pub¬ 
lish  the  Michigan  Journalist,  student  ex¬ 
perimental  newspaper. 

This  year  the  Journalist  was  printed 
first  at  the  offices  of  the  Battle  Creek 
Enquirer-News,  through  the  courtesy  of 
A.  L.  Miller,  publisher.  Successive 
issues  will  be  published  by  the  Port 
Huron  Times-Herald,  E.  J.  Ottaway  and 
L.  A.  Weil,  publishers;  the  Adrian  Tele¬ 
gram,  Stuart  H.  Perry,  publisher;  the 


Monroe  News,  J.  S.  Gray;  the  Owosso 
Argus-Press,  J.  E.  Campbell,  editor; 
the  Pontiac  Press,  H.  Y.  Fitzgerald;  the 
Lansing  State  Jourttal,  Paul  A.  Martin; 
and  the  Ypsilanti  Press,  G.  C.  Handy, 
publisher. 


TO  DISSOLVE  SUBSIDIARIES 

Steps  have  been  taken  by  the  Abitibi 
Power  and  Paper  Company  to  dissolve 
its  subsidiaries  in  Quebec,  namely  Mur¬ 
ray  Bay  Paper  Company  and  St. 
Anne’s  Paper  Company.  St.  Anne's 
Paper  Company  operates  a  two  machine 
newsprint  mill  with  an  annual  capacity 
of  more  than  85,000  tons.  It  has  more 
than  3,000,000  cords  of  wood  in  prox¬ 
imity  to  its  mill. 


KRUSE  BUYS  IDAHO  DAILY 


Iowa  PublUher  New  Owner  of  Twin 
Fall*  ETening  Time* 

H.  G.  Kruse,  publisher  of  the  Vinton 
(la.)  Cedar  Valley  Daily  Times  is  the 
new  owner  of  the  Twin  Falls  (Idaho) 
Evening  Times. 

He  purchased  entire  capital  stock  of 
the  corporation. 

M.  P.  Kruse,  son  of  the  publisher,  is 
the  new  editor  succeeding  J.  S.  Harvey, 
former  owner.  H.  G.  Kruse  will  act 
as  manager,  succeeding  Lee  D.  Drake. 
The  Iowa  paper  is  being  managed  by 
another  son,  Frank  B.  Kruse.  There 
are  no  other  changes  in  personnel,  the 
elder  Kruse  stated. 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black  and 
color  work,  also  CK)SS  Sextufde  printing 
up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple.  Sex¬ 
tuple,  Sextnple  Color  Press,  Octuple  and 
Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses — print  up  to  32  pages 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Mata  Ofta*  A  F**tary . PlalaSald,  N.  J. 

Maar  Yart  OMaa . Brakaw  Bldf..  14*7  Braadway 

Clilaa*a  OMaa . MaaadaaaS  Btoak 


GOSS 

FOR  SALE  mt  bargain  pricmt  tha  fat- 
lamrimg  praaaaa  gaaramtaad  in  gaoA 

oparating  condition: 

Goal  High  Speed  Octuple  Straightline 
Sheet  cut  22M  in.— column  length  21  in. 
Goal  High  Speed  Octuple  StraightUne 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Octuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  High  Speed  Sextuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Sextuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Philadelphia  for  immediate  ahipment) 
Hoe  Sextuple  Straightline 

Sheet  cut  22^  in.— column  length  21  in. 
(At  Wichita,  Kanaaa,  for  early  delivery), 
Goaa  Sextuple  StraightUne 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Little  Rock,  Ark.,  for  early  ahipment) 
Hoe  Right  Angle  Sextuple  with  three  color 
combination  top  deck 
Sheet  cut  21^  in.— column  length  20  in. 
Hoe  High  Speed  “X"  Pattern  Sextuple 
Sheet  cut  22f^  in.— column  length  21  in. 
Hoe  High  Speed  "X”  Pattern  Sextuple 
Sheet  cut  21^2  in.— column  length  20  in. 
Hoe  Unit  Type  Sextuple 

Sheet  cut  21  ^  in.— column  length  20  in. 
Hoe  Unit  Type  Quadruple 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Condenaed  Quadruple 

Sheet  cut  22fi  in.— cuumn  length  21  in. 
(In  New  York  area  for  early  ahipmaot) 
Goaa  High  Speed  4-Dack  StraightUne 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Goa*  High  Speed  S-Dack  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Go**  16-Page  arith  three  color  combination 
top  deu 

Sheet  cut  21^  in.— column  lan|:th  20  in. 
(On  Pacific  (!oa*t  for  early  ahipment) 
Ooaa  24-Paga  Acme  8-columna,  12  am* 
Column  length  20H  in.  to  22  in. 

Writ*  ar  wir*  far  fell  dalall*  a*d  *11*** 

GOSS  PRINTING  PRESS  COMPANY 
ISSS  So.  Paulina  Street 
New  York  CHICAGO  San  Franctaco 


GOSS 


cJld/asiahle 

v/head 

Flatshaver 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to.ool  in.  ;  H.P.  chain 
drive.  Shaves  plates  up  to  I9*'x26*'. 

Send for 

Folder  y2D  which  tells  ALL  about  it. 


GOSS  PRINTING  PRESS  COMPANY 

1535  Sa  Paulina  Street 

NEW  Yoax  CHICAGO  SAN  rXANCISCO 


Stereotype  Room 
Efficiency 

Mean*  quick  prodaction  of  good 
plate*  and  the  elimination  of  ro- 
caat*  a*  far  a*  poaaible. 

Monldh^  Blankets 

Hard  and  Soft  Girk  Blankets 
Heaty  Wool  Moulders 
light  Wool  Moulders 
Hun  Wool  Moulders 

(AU  SiMB) 

Space  Packing  Felt 
4  Thickneasea  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  toar,  quidt  to  plaeo 

New  England  Newspaper 
Supply  Company 
WorccBter,  Maaa.,  U.  S.  A. 
Cable  Addro**  NENSCO 
Woreeater,  Ma*e. 


A  Sfricfly 
Qua  lity 
Produef— 

A  Qualify  Purchase  is, 
alter  all,  the  Exercise 
of  theTruesf  Economy 


FRANK  B.  BERRY  WILLIAM  J.  MINGLE 

Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


BERRY-MINGLECEp  rinting  EquipmenI  Engineers 

Dotignors  and  Makers  of  Quality  Steel  Printing  Office  Equipment 

Flatiron  9ldg.,  1 75  Fifth  Avenue  at  23rd  St.,  New  York 


A  copy  of  Editor  &  Publisher  reaches 
practically  every  publisher  and  his  execu¬ 
tives.  They  represent  the  purchasing 
power  of  the  great  newspaper  industry. 


Classified 


EDITOR  St  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Tim*  —  JM  per  line 

3  Tima*  ~  .40  per  list 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Tima  —  .71  per  lia* 

4  Tims*  —  .60  par  lia* 

Couat  aix  word*  to  the  liae 

White  space  charge  at  aamt> 

fter  ineertioB  aa  aanesd  by 
nsertloB.  Minimum  apace. 

The  Editor  A  Publisher  rasan 
to  classify,  edit  or  reject  any 


rata  par  Itac 

a*  right 
eopy. 


BUSINESS  OPPORTUNITIES 


Sevarel  email  dmUlee,  aleo  large  weeklte*  tat 
seml-weekliea;  profltable.  Illinolt,  lllchigta, 
California.  Oood  raluet.  Confldential  lalor 
mation.  C.  U.  Yeaaey,  Wrlgley  Bldg.,  Chlctp. 


A  Real  Bargain — Semi-weekly  and  Job  plant, 
exeluaire  fertile  field,  splendid  equipment,  larp 
circulation,  grossing  between  $40,000  ant 
$50,000.  Keturning  owner  over  $12,000  prolt. 
Not  over  priced.  Initial  piiyment  $20,000. 

i.  B.  Shale,  Times  Building,  New  York. 


Another  Large  Bale — The  Grand  Island  Ind« 
pendent,  at  Grand  Island,  Nebraska,  third  cit; 
In  Nebraska  In  size,  was  sold  by  us  April  1  ti 
the  StaulTer  Publishing  Company,  composed  si 
Oscar  Stauffer  of  Arkansas  City,  Kansas,  iri 
associates.  This  Is  the  sixth  daily  field  *( 
have  sold  to  this  group.  The  Indeiiendent  Is  tie 
FIFTEKNTH  daily  newspaper  sold  liy  ns  liact 
June  1,  1927.  We  handle  only  high-grade  aevs- 
pa|>er  properties  and  serve  our  customers  U 
their  financial  advantage.  We  would  be  gliii 
to  have  your  inquiries  If  you  contemplate  bar¬ 
ing,  selling  or  merging  a  new8i>aper  field  any 
where.  Clyde  H.  Knox,  Board  of  Trade  Bldg.. 
Kansas  City,  Mo. 


N«w*papBr  Wanted 


Afternoon  Daily,  one-paper-fleld,  in  progresslrr 
city  of  1.5,000  or  over.  Confidences  respectsd. 
E-758,  Editor  &  Publisher. 


Weekly  newspaper  wanted.  One  to  five-yMt 
lease  with  iirivilege  of  purchase.  State  termi 
and  all  particulars.  Address:  E-734,  Editor  * 
Publisher. 


tatemi;nt  of  the  owN’Eii.snip,  manaoi- 

JIENT.  CIUCUIJtTlON.  ETC..  IlEgCIRED  OT 
THE  ACT  OP  CONOltESS  OF  ACOU8T 
24.  1912,  OF  EDITOll  &  PUBUSHEB 
and  THE  POUllTH  ESTATE 

published  weekly  at  New  York,  N.  Y.,  for 
April  1.  1930. 

tot*  of  New  Y'ork,  County  of  New  York,  a: 
lefore  me,  s  Notary  Public  in  and  for  the  8t^ 
nd  County  afore.said.  personally  appeared  inarie 
.  Groomes,  who.  having  been  duly  sworn  iwordlai 
1  law.  deposes  and  says  that  he  Is 
lanagi-r  of  7HE  EDITOR  &  Pl^lHJSHEB  TH£ 
OUllTIl  ESTATE,  and  that  the  following  Is.  to  Ua 
BSt  Of  his  knowledge  and  belief,  a  true  stataaem 
f  the  ownership,  management,  etc.,  of  the  afow^ 
ubllcatlons  for  the  date  shown  In  the  shore  capta^ 
aquired  by  the  Act  of  Augu.st  24,  1912,  embodiSB 
1  section  411.  Postal  Laws  and.  Regulations,  to  ^ 

1.  That  tha  names  and  addressm  of  the 
aher.  editor,  managing  editor,  and  buslnesa  insa 
ger.  are: 

Publisher.  James  W.  Itrown, 

2:i4  Valentine  Lane.  Yonkers,  N.  T. 

Editor,  Marlen  E.  Pew. 

Wading  River.  L.  I..  N.  Y-. 

Managing  Editor,  Arthur  T.  Robb. 

30  Wallace  Street.  Rockville  Centre.  N.  i. 
Business  Manager,  Charlee  B.  OroomM. 

17  Murchison  Place.  White  PUlns.  N.  Y. 

2.  That  the  owners  are: 

Professional  &  Business  Newsptpeis. 

imes  Bldg..  New  York  City:  W. 

alentine  Lane.  Y’onkers.  N.  Y. ;  Marlen  E.  tew. 
itading  River.  L.  1.,  N.  Y. 

3.  That  the  known  bondholders,  mortgage 
nd  other  security  holders  owning  or  holdW  tjj" 
ent  or  more  of  the  total  amount  of  bonds,  mongas». 
r  other  securities,  are;  None. 

4.  That  the  two  paragraphs  nert  show,  ij™ 
le  names  of  the  owners,  stockholders  md  ie^ 
olders.  if  any.  contain  not  only  the  list  M 
oldeis  and  security  holdeis  aa  they  sp^f 

le  books  of  the  company,  but  also  In  casm  w» 
le  stockholders  or  sBcurlty  holder  appean 
le  books  of  the  company  as  tnistoo  or  m  siw  w 
duclary  relation,  the  name  of  the  ter^ 
oration  for  whom  such  trustee  Is  actlni.  ■  • 
iso  that  the  aaid  two  paragraphs  rontol* 
lento  embracing  aflisnt’s  full  undw 

ef  as  to  the  circumstances  and  condlUOM 
hlch  stockholders  and  .security  holders 
ppesr  upon  the  books  of  the  company  ,j^ 

old  stock  and  securities  in  s  espariw  ow  ^ 
ist  of  s  bona  fide  owner;  stac 

o  roasen  to  believe  that  any  « 

iation.  or  corporation  has  any  ■ecurl- 

idiivct.  in  the  said  stock,  bondi,  or  otner  ■- 
es  than  as  so  staled  by  1^.  __nrt\n!g 
CHARLES 

Sworn  to  and  subscribed  before  me  uiu 
ay  of  March.  1930. 

ELIZABETH  C. 

r*w  York  County.  Certificate  flW  VLpiS* 
County  No.  9.  N.  Y.  Register  No.  IMCH. 
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business  opportunities  employment 


EMPLOYMENT 


EMPLOYMENT 


Special  Offer 


Situationa  Wanted 


Situations  Wanted 


Situations  Wanted 


Picitc  Northwett  Eveninf  Daily— Biclualve 

Lid  wouderful  tack  country.  Exceptional  op- 
rnuaiiT  Bicellcnt  earnings.  Equipment  arst- 
Price  tltiO.tHK),  incIiKlliiB  new  JliO.OoO 
k.i<l'liix  One  half  cash.  M.  C.  Moore,  Newa- 
-ner  Broker  27‘d  N.  Rodeo  Dr.,  Beverly  Htlla, 


Premium  Balinese  for  sale— Caters  to  news- 
and  magaiiacK.  Opportunity  for  one 
faiiilllur  will!  circulation.  E  7«3,  Editor  &  I’ub- 


llaber. _ _ 

OoDOrtunity  for  experienced  Job  printer,  with 
Jl’ulw  to  flO.hbO,  to  heroine  partner  in  tbrlv- 
lu((  Michigan  husiness.  Write  E-757,  Eklttor  & 
I>nblUber. 


CIRCULATION 


Promotion 


Editor-Mjuiager,  young  noiiian.  with  car  pre¬ 
ferred,  to  take  partial  charge  sinull  weekly 
newspaper  and  Jul>  oHice.  fiiO  week  start. 
Write  fully,  inclosing  photo  it  imssible.  Box 
112,  Charlotte'srille,  Va. 


Wanted — Man  as  assistant  manager,  Newg- 
paper  Itepreseiitatives  Ottice  in  New  York. 
Must  know  liow  to  hamlle  men  and  have  large 
acquaintani'e  with  advertisers  and  adv.  agents. 
Salary  and  potumissiou.  .tll  correspondence 
strictly  contidentlal.  E-7lil,  Editor  &  I’ub- 
llslier. 


Accounting — Young  man,  1.7  years  metroiiolitan 
newspaiier,  bustness  otflce  experience,  desires 
to  make  connection  with  general  accounting 
stair  of  metroiiolitan  newspaper.  Knows  rou¬ 
tine  from  publication  desk  to  collectiona  and 
adjustments.  Capable  of  installing  accounting 
systems.  (Jood  references.  E-7-lti,  Editor  A 
Publisher. 


A  X.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
Uonini,  California.  An  efficient  circulation 
building  organisation  accepting  only  bonaflde 
(ubKTiptloni  (paid  In  full  by  subscriber).  Write 
or  wire,  without  ohllgatlon,  fur  Held  survey. 


BUir  k  Aaitln,  circulation  builders,  222  West 
drteowlcb  Bt.,  Reading,  Penn.  Originators  of 
Sileuninehlp  Club  Campaigns.  Telephones: 
omce  2-1351;  residence,  81-92-10. 


Tbe  Chsrisi  Partlowe  Company,  Occidental 
Bldg..  lodlunapolls,  invites  tbe  attention  of 
liubllibera  desiring  Increased  circulation  to  tbe 
ridless  couiiiieudatiuns  and  endorsements  of 
lading  A.B.C.  publishers  everywhere  appearing 
li  every  Issue  of  EDITOR  A  PUBLISHER.  The 
I'ARTI.UWE  plan  campaign  Is  being  used  year 
■fur  year  by  mure  real  newspaiiers  than  all 
otlier  crculatloo-bulldlng  services  combined— an 
evidence  In  Itself  of  its  Indisputable  worth  and 
•(  lu  outstinding  superiority.  Tbe  only  circu- 
lalloo-buildiug  organization  In  Newspaperdom 
vbli'h  Is  a  uieiuber  of  the  Better  Business 
liureio  and  which  furnlslies  publialiers'  affidavits 
of  exact  results  of  Its  every  campaign.  Wire 
ivIlKt  or  write  for  free  Partlowe  survey  and 
inilyils  of  your  Seld. 


Ike  W,  S.  Kendall  Company,  104  N.  Bailey 
Aie..  Louisville,  Ky.  —  Superior  Circulation 
Bsildera  —  Creators  and  sole  owners  of  Tbe 
KadslI  Plan. 


Advertising  Executive — Over  twenty  years'  ex¬ 
perience,  Eastern  cities.  A-1  salesman,  good 
leader,  highest  reference.  Protestant,  married. 
Qo  anywhere.  Salary  |90  week  start.  Full 
information.  E-707,  Editor  A  Publisher. 


Advertising  manager  who  as  advertising  man¬ 
ager  and  publisher  built  small  dally  in  five 
years  from  a  $40,000  pro|ierty  to  $400,000, 
w-iints  a  hard  working  Job.  Reasonable  salary. 
Address  E-745.  Editor  A  Publisher. 


Advertising— Business  -Wanted  a  man's  size 
Job  by  Executive  and  Exceptional  .Advertising 
Producer.  Unusual  metroiiolitan  and  smaller 
city  record  of  accoiiiplislimetit.  Now  available 
— short  notice,  account  recetit  merger.  Under 
forty,  married.  May  consider  reasonable  trial 
basis.  K-73y,  Editor  A  Publisher. 


Advertising  Manager  -10  years  exiierlence,  col¬ 
lege  graduate,  married.  Thorougbly  acquainted 
with  national  field.  References.  .Middle  sized 
western  city  preferred.  E-741,  Editor  A  I'ub- 
lisher. 


Advertising  Salesman  executive;  capable  man¬ 
aging  department;  recognized  developer  new 
business;  highly  successful  selling  special  edi¬ 
tions  and  feature  pages;  seeking  permanent 
eoimection  with  live  publlslier  in  large  and 
growing  city.  E  750.  Editor  A  Publisher. 


Classified  Manager,  available  May  1st.  Past 
ten  years  successful  record.  Highest  reference 
in  newspaper  business.  .Address  Al.  Harris, 
8  Urchurd  I’lace,  New  RocheUe,  N.  Y. 


Classified  Manager,  ten  years  surcessful  experi¬ 
ence  in  classified,  past  four  years  as  Assist¬ 
ant  Classified  Manager  of  one  of  the  country's 
foremost  newspapers.  Capable  executive  and 
salesman,  thorough  knowledge  of  classified  in 
all  of  its  phases  and  can  build  linage  soundly 
and  sulistautially.  .Age  29,  goo  deducation  and 
exceptional  record  as  a  proiiucer.  References 
of  the  highest  ty|ie.  Aery  reasonable  salary, 
or  salary  and  bonus  or  commisslun  can  be  ar¬ 
ranged.  E-744,  Editor  A  Publisher. 


Comptroller — Now  on  large  Southern  daily  de¬ 
sires  unusual  opportunity  In  South  as  Business 
Manager.  Certified  Public  Accountant  and 
atialyst  with  wide  experience  In  finance  and 
management.  E-749,  Editor  A  Publisher. 


Editorial  Executive  -Managing  Editor,  Edi¬ 
torial  Writer,  In  present  responsible  iiosition 
ns  head  of  department  for  six  years,  seeks 
connection  in  California  or  Southwest.  Man  of 
39  with  record  of  achievement.  Experience 
large  and  small  cities.  E  752,  Editor  A  Pub¬ 
lisher. 


Editorial — Desk  man,  experienced,  able  and  re¬ 
liable.  Marrieil.  References.  E-715,  Editor  A 
Publisher. 


Editorial — College  Junior  wants  summer  work  In 
sports  or  general  news  on  dally.  Experienced 
and  with  referencee.  John  Canning,  Orinnell 
College,  Orinnell,  Iowa. 


Editorial  Writer,  44,  widely  traveletl,  cultured, 
with  broad  background  of  practical  exiierlence 
as  city  editor,  managing  editor,  editor,  foreign 
correspondent  for  metropolitan  dally,  book  re¬ 
viewer,  and  magazine  writer;  good  paragrapher; 
desires  permanent  connection  with  bigb-class 
daily.  E-7U2.  Editor  A  Publlsber. 


Editorial — make-up,  copy  reading,  head  writing, 
reporting.  Recently  resigned  editorship  New 
Y'ork  City  weekly.  E-717,  Editor  A  I’ubllsher. 


Du  oampaigns — dailies,  weeklies — net  4,090  to 
Hi, two  lubscriptlona.  Only  urganlsatlun  with 
•un-nstul  drives  in  4  N.  Y.  City  boroughs. 
Budioa  De  Priest,  Station  C,  Brooklyn,  N,  Y. 


Advertising — Can  you  use  a  live,  energetic, 
ambitious,  newspaper  advertising  salesman  with 
over  S  years  exjierlence?  Age  30,  single,  Pro¬ 
testant.  If  so,  write  E-755,  Editor  A  Pub¬ 
lisher, 


EDITORIAL 


Children’*  Pas* 


Fovtrful  editorial,  advertising  and  circulation 
rMpunw  to  children's  pages  for  dallies  and 
•akIlM.  Parties  and  promotion  a  civic  force. 
I'ljit  for  Itself.  Junior  Feature  Syndicate,  11 
W.  42tl  itreet.  New  York. 


Church  Page 


Bsiid  &  church  advertising  page  around  mj 
Bible  Editoriiil.  In  newspaper  language  by 
I  uewspiper  man.  Interoatlonal  R.  S.  Leasoo 
texts.  I'ted  now  over  I'Dlted  States  and  In 
ttoid*.  1200  words  weekly.  $1.50.  Write 
Wm.  Sonthern,  Jr.,  lDde|)endence,  Miftaouri, 
w  the  Republic  Syndicate,  New  York  City. 


EMPLOYMENT 

Help  Wanted 


AJvsrtiiiBg  Man— AVeekly,  serving  Atlanta's 
t  *”***"•  heeds  high  type  bsulness-getter  to 
"ip  expand.  Part  ownership  for  small  Invest- 
Wnt.  Tlie  able  advertising  man  will,  iiiion 
izvatlgstign,  recognize  this  as  worthy  opiair- 
tiouj.  Matt  Perkins,  1090  Peachtree  St., 
Allaais,  Ga. 


Munizlag  Solicitor -Daily  newspaper  work; 
xlhgle;  2.7.90  to  start;  goml  opimrtuu- 
_ Write  Box  90,  Hagerstown,  Maryland. 

Afveitiiing  Solicitor  desired  by  only  English 
‘iilly.  Has  national  circulation.  .Must 
*  Pawlrter*^  I'twluclng  results.  E-7.70,  Editor 


ro™*.*"  subscriptions  In  assigned  ter 

mnUi  I  English  Jewish  daily.  IJberu 

Ihduceuienta  to  those  speclall; 
'l“»hlled.  E.751,  Kditor  A  Publisher. 

Manager  Wanted 

i«i»»F  m  ‘‘*‘**^''^*'***ly  ^or  young  man.  Newi 
substantial  Interest  ii 
JBd  "Pvrating  group  of  dall; 

•ml  .enihM'i  "'■"'"bepi-rs.  Ability,  personalit; 
enc.  will  count  more  than  experl 

la  "'‘y  tbousani 

Went  .....I  ‘“''".ta  company  required.  Invest 
•rer  d.llJ*'''  *  *  ‘  position  as  general  man 
and  o/i.  I’’"'’  *"  twelve  thou 

•llh  fln.nM  1"*  unquestioned  integrity  am 
■'Ikle^  **  indicated  will  b 

II'Ikt!  R  742,  care  Editor  A  Puli 


Advertising  Salesman  —.At  present  employed  by 
large  metroiailitan  dully.  AVants  connection 
with  estalilislicd  publication.  East  preferred; 
4  years  newspaper  experience,  2  years  nier- 
cliandlsing.  Salary  sei-omlary  consideration. 
E  7*3),  Fhlitor  A  Publisher. 


Art  Director  -Practical  technical  experience, 
rotogravure,  photoengraving,  coiiimercial  art, 
advertising  photography,  etc.  References.  B-706, 
Editor  A  Publisher. 


Artist,  experienced  In  newspaper  work,  wants 
position.  Capable  of  managing  department. 
E-714,  Editor  A  Publisher. 


Business  Manager,  now  employed,  desires 
eliaiige;  excellent  references;  capable;  married; 
family.  E-701,  Editor  A  Publlsber. 


Cartoonist.  27,  experienced,  good  In  style  and 
ideas;  can  also  sketch  faces.  Dealre  position 
anywheres.  E-728,  Editor  A  Publlsber. 


Cartoonist,  young,  experienced,  with  ideas. 
Samples  (reproductions,  originals).  E-747, 
Editor  A  Publisher. 


Circulation  Executive  with  consistent  record  of 
aebievement  over  a  period  of  eleven  years. 
Experienced  In  morning,  evening  and  Sunday 
fields.  Tlioroiigbly  trained  in  circulation  main¬ 
tenance  uud  promotlou.  Age  31.  Box  E-704, 
Editor  A  Publisher. 


Circulation  Manager — Wants  to  mail  publishers, 
desiring  an  increase  in  circulation,  record  of 
proiluctlon.  E-731,  Editor  A  I'ublisber. 


Circulation  manager  or  aasUtont— wide  expe¬ 
rience,  enviable  ability  in  boy  organizing — a 
capable  executive  who  fully  understands  all 
circulation  problems,  such  as  the  building  of 
home  delivery,  o|ieratlng  efficiency,  department 
loyalty,  etc.;  15  years'  experience  on  high- 
type  newspapers.  Iteplles  treated  confidentially. 
Available  now.  E-732,  Editor  A  Publisher. 


Classified  Advertising  Manager 
Seasoned  and  I'ractlcnl 

AA’itli  Successful  Record  for  Rullding  riasslfled 
UomiH-tent  executive  and  capable  outside  sales¬ 
man.  .Alert,  aggressive,  ei'onomleal,  depend¬ 
able,  resoiircefiiL  No  theorist.  AVIde  metro- 
IHilltnn  news|ioiier  experlenee.  Not  easily  dis¬ 
couraged  or  afraid  of  stiff  competition.  Qual¬ 
ified  by  training  to  aet  as  piililislier's  assist¬ 
ant.  Interview-  during  .A.  N.  1*.  A.  meetings. 
E-748,  Editor  A  Publisher. 


Editor-Reporter  desires  change.  Small  dally,  big 
weekly  or  trade  Journal.  New  Jersey  preferred. 
E-685,  Editor  A  Publisher. 


Editorial  Columnist — Man  who  is  writing  suc¬ 
cessful  editorial  column,  and  not  merely  with 
idea  that  he  could,  desires  poaltlen  with  prog¬ 
ressive  AA'estern  paper.  E-7r>3,  Kditor  A  Pub¬ 
lisher. 


Editorials,  live,  and  paragraplis  on  live  topics. 
Original,  not  syndicated.  Special  etlltorlals  on 
order.  Nuiiilier  of  paiwrs  limited.  Save  money. 
.Address  Henry  A.  Johnson,  Apt.  A,  Alhambra 
Hotel,  .Miami,  Flurlila. 


Editorial— Experienced  every  desk.  Editorial 
writer.  Paragrapher.  Columnist.  At  liberty. 
A  newspaperman.  Circulation  bulliler.  Mar¬ 
led.  E-74.7,  Editor  A  Publisher. 

Executive,  eilitorlal  and  business,  with  wide 
experieuce  In  metroiiolitan  and  smaller  city 
field,  open  for  discussion  of  opportunity  In 
large  or  smaller  city.  Just  tuts  disposed  of 
daily  paper  and  would  consider  Investment 
in  connection  with  opening.  Or  would  consider 
executive  position  with  heavy  reiponsibllltlea 
on  large  proposition.  For  this  latter  a  record 
of  highest  accomplishment  can  be  shown. 
Address  Box  E-725,  Editor  A  Publlsber. 


Managing  editor,  etlitoriul  writer,  city  editor, 
te  egrapli  editor  or  reiairter  wants  position 
south  of  the  Ohio.  E-73;i,  Kditor  A  Publisher. 


Neiwspaper  Library — Y'oung  woman,  publicity 
and  public  library  experience.  Journalism  school 
graduate,  wishes  position  in  newspaper  library. 
Jean  Kirk,  1359  Keslon  St.,  St.  Paul,  .Minn. 


Mews  Editor,  telegraph,  desk,  now  employed. 
Mississippi  A'alley.  Prefer  city  of  29,900  to 
59,9(81.  K-7.74.  Editor  A  Publisher. 


Re-organizing  of  smaller  news|iapers — Building 
lip  dead  issues  from  every  angle.  Eilltorial, 
advertising,  inereased  elrciiliition  in  smaller 
towns.  Organizer  and  iimnaglng  editor  with 
iiiiqiiestioiied  ex|«-rleiice  and  backgniiiiid.  E-792, 
Editor  A  I'lilcisbef. 


Reporter-Rewriter,  press  association  contact, 
some  university  training,  wants  year  bard  work 
with  town-country  daily-weekly.  B-70ti,  Editor 
A  Publisher. 


Stereotyper — Working  foreman,  exiierlenced, 
iiusleriite  salary,  conference  if  desired.  Write 
or  wire  B-743,  Eilltor  A  Publisher. 


Superintendent  or  Foreman -  Efflii-leiit,  reliable, 
goisl  result  getter  and  producer:  large  or  me¬ 
dium  size  daily;  2.7  years  exiierlence;  Pacific 
coast  preferred.  Can  come  at  once.  (Union.) 
Address  A.  R.  Ewald,  3;!6  Cajon  St.,  Redlands, 
Calif. 


Webb  Pressman,  experienced,  desires  Job  in  any 
pressnsiiii.  Young,  married.  References.  tJor 
mall,  439  Market,  New  C'uiiiberland,  I’a. 


MECHANICAL 


Equipment  For  Sale 

For  Sale — (ioss  liigli  speisl  Sextuple  with  extra 
three  color  top  deck.  Sheet  cut  22%  in.  t'oiii- 
plete  with  full  automatic  press  drive.  Turtles. 
Chases,  Heavy  Duty  .Alatrix  Roller,  Metal  Pot, 
('asting  Box,  Shaver  ,’1'rliiimer.  Flat  Shaver. 
Router,  Saw  and  Drill — In  fact  everything 
necessary  for  a  very  complete  plant.  Coiiditioii 
Is  perfect  and  price  Is  low.  Roy  C.  Uoodwiii, 
Geneva,  N.  Y. 

Philadelphia  Bulletin  offers  a  Hoe  right  angle 
Octuple  press  for  sale.  Will  prcHlm-e  l.s.isi  i 
32-|iage  pa|)ers  per  hour  anil  about  s.iiOil  per 
hour  up  to  ,79  jiages  ruiiiiliig  collect.  Printing 
cylliiilcrs  It^  Inches  diameter,  total  length 
cut  nff  22^J  Inches.  Page  size.  N  nd.  i;t  em, 
2'.I7  lines  iltH'p.  exclusive  of  title.  KqiiipiSMl 
with  one  ,79  li.  p.  At'estingliniise  motor  wit.i 
aiitomiilic  Kohler  control  lioanl.  Rearing  ink 
motion  and  pair  of  folders  in  first  class  condl 
tion.  For  immediate  delivery.  App  y  .Meehan 
leal  Sii|ierintendeiil,  Flvening  Itnilcliii,  Plilla 
delpliia. 


Photoengraving  equipment  fur  sale.  Completi 
plant  or  any  part.  Miles  Machinery  Co.,  48i 
West  Broad wa),  N.  T.  C. 


_  MISCELLANEOUS 

_ Journalistic  Antiques 

.A  Collector  is  in  the  market  for  Journalistic 
antiques  such  as  autograph  letters  of  former 
editors  in  this  country  or  in  Canada,  daling 
back  even  to  ('ulonial  tliiu-s;  first  issues  of 
well  known  newspapers;  pictures  of  famous 
Aiiieriean  Journalists  of  past  generations:  old 
pliotugraplm  of  historic  news  events;  copies  of 
old  newspapers  contniniiig  accounts  of  events 
of  iiniisnal  Interest;  or  any  other  antique  or 
relic  in  the  fields  of  advertising  and  pnlilisli. 
lug.  IsMik  through  your  old  letter  files,  si  r.i|i 
IsMiks,  etc.  Then  let  me  know  what  yon  have 
aiiil  what  your  price  is  (must  la-  imslerale.  lint 
for  casli  If  accepted).  Address  E-7t9,  Kditor 
A  Puldislier. 


LEGAL 


INTEHNA'nONAL  PAPER  AMD 
P07VER  COMPAMY 
Rustoii,  Mass.,  .Alareli  19,  19.K). 

Tlie  Board  of  Directors  has  declared  a  regu¬ 
lar  qiiarlerly  dividend  of  1%%  on  the  7%  I're 
ferred  Stock  of  this  Company  and  a  regular 
quarterly  dividend  of  1V{|%  on  the  9%  Pre 
ferred  Stock  of  this  Cuiiipaiiy,  piiyiilde  .April 
1.7,  19.'I9,  to  holders  of  record  al  the  close  of 
liiisiiiess  .Alarch  29.  P.I.'tO.  Checks  to  be  iniiiled. 
Transfer  Isioks  will  not  elose. 

It.  G.  L.ADl),  .Assistant  'I'reasnrer. 


Young  Men 

interested  in  investing  $10,000  or 
more  (fully  secured)  and  services, 
may  find  tbeir  opportunity  in  Edi¬ 
torial  or  Business  Management  with 
one  of  several  Southern  newspapers, 
and  may  write  us  in  confidence  giv¬ 
ing  detailed  experience  and  require¬ 
ments. 

SERVICE  in  the  South 
HARWELL  B  BUGGY.  Inc. 

•Vcica/iopcr  Broken 

Comer  Bldg.  Birmingham.  Ala. 


Newspaper  Properties 
Bought)  Sold  and 
Appraised 

.All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 

350  Madi*on  Ave.  New  York 
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Editor  &  Publisher  The  Fourth  Estate  for  April  12,  1930 


By  MARLEN  PEW 


*6l  T  has  occurred  to  me  that  you  might 
a  discussion  in  ‘Shop  Talk  at 
30’  with  an  idea  that  has  developed  in 
the  editorial  department  of  our  newspaper 
here,”  writes  the  managing  editor  of  a 
daily  that  I  greatly  respect  and  here’s  the 
plot  in  the  editor’s  own  words. 

“Newspaper  men  throughout  the  United 
States  are  more  favorable  to  the  wet 
side  than  they  are  to  the  dry  side  because 
the  wets  do  not  try  to  get  publicity  into 
the  newspai)ers  under  the  guise  of  news. 
The  drys,  on  the  other  hand,  make  life 
miserable  for  the  local  editor.  W.  C.  T.  U. 
organizations,  for  instance,  constantly 
call  upon  him  to  print  their  lengthy, 
tedious  meetings  in  detail,  to  swallow 
all  the  propaganda  they  have  and  to 
make  a  doormat  of  himself  for  the  sake 
of  their  cause.  I  know  of  no  instance 
of  a  wet  coming  into  our  office  and  asking 
for  anything  to  be  put  in  the  paper,  other 
than  a  communication.  The  local  pub¬ 
licity  agents  for  the  W.  C.  T.  U.  are 
usually  utterly  ignorant  ot  the  methods 
by  which  news  is  handled,  have  no  con¬ 
ception  of  the  difference  between  news, 
editorial  opinion  and  propaganda,  and,  in 
short,  refuse  to  abide  by  the  general 
precepts  set  up  by  newspapers  for  the 
guidance  of  its  staff.  They  want  their 
stuff  ’in  the  paper’  and  if  it  doesn’t  get 
in  they  will  defame  the  editor  or  the 
paiK-r  regardless  of  the  reasons  why  it 
was  not  printed. 

• 

wt^HKRE  is  a  notion  prevailing  that 

A  the  newspaper  men  of  the  country 
are  wet.  I  believe  that  is  true  and  I 
think  it  is  partly  due  to  the  unfairness 
of  the  \V.  C.  T.  U.  in  asking  the  news¬ 
papers  to  print  their  side  and  their  side 
only.  I  believe  that  the  W.  C.  T.  U.  and 
other  similar  organizations  do  not  realize, 
themselves,  that  they  are  doing  their 
organizations  a  great  harm  in  the  way 
they  are  trying  to  browbeat  newspapers. 
They  are  simply  making  enemies  among 
the  men  who  handle  the  news,  through 
their  own  lack  of  knowledge  of  the  way 
that  news  is  handled. 

“These  are  my  ideas  in  the  rough.  Let 
me  cite  an  instance.  The  other  day  this 
newspaper  ran  a  story  alxiut  the  increase 
of  patients  in  the  Keeley  institute.  It 
was  written  by  Bruce  Catton  of  Nh'A 
and  was  legitimate  news  in  every  respect. 
Perhaps  you  saw  it.  On  that  same  day 
this  newspaper  ran  a  story  alxiut  the 
alleged  increase  of  drinking  in  Canada, 
and  one  about  a  high  school  survey, 
national  in  scope,  made  from  Philadelphia, 
tending  to  show  that  there  was  not  as 
much  drinking  in  high  schools  as  form- 
erly. 

“Obviously,  the  ‘dry’  side  got  the 
breaks.’  It  was  impossinle  for  me  to 
placate  this  woman.  She  is  convinced 
that  I  favor  the  wet  side  and  that  I 
desired  to  help  the  wet  cause  by  publica¬ 
tion  of  the  Keeley  story.  She  was  shown 
the  other  stories — which  took  more  space 
in  the  paper — and  admitted  that  they  were 
propaganda  for  her  side,  which  was  true. 
As  a  matter  of  fact,  these  two  stories 
were  taken  from  the  Christian  Scu-n^c 
Monitor  and  no  one  will  deny  it  is  dry. 
*  *  * 

tiCO  it  goes.  This  particular  woman, 

^  by  the  way,  has  been  engaged  in 
\V.  C.  T.  U.  work  for  perhaps  35  years 
or  more.  She  has  been  m  contact  with 
newspapers  for  years,  has  written  rearns 
of  ‘communications’  to  newspapers  in 
various  cities,  much  of  which  has  been 
published,  but  has  learned  nothing  of  how 
news  is  handled,  or,  it  appears,  leanied 
anything  which  would  tend  to  help  her 
judge  things  fairly.  I  should  like  to  see 
a  discussion  in  Editor  &  Publisher  about 
these  cases.  They  will  enlighten  everyone 
who  has  dealt  with  this  problem  in  the 
newspaper  business.” 


T  SH.M.L  lx;  glad  to  have  experience 
letters  on  this  subject.  There  is  cer¬ 
tainly  something  in  what  this  M.  E.  says. 
Of  course,  I  know  that  both  the  wet  and 
dry  sides  are  pushing  propaganda  onto 
the  press  with  all  their  might  and  main. 
1  know  the  press  agent  of  the  wets,  a 
very  able  former  newspaper  reporter,  but 
his  work  is  dcxie  intelligently  and  fairly. 
If  you  did  not  accept  his  stuff  he  would 
not  sneer  at  you,  or  try  to  bring  pressure 
through  the  advertising  department,  or 
play  any  of  the  familiar  games  of  the 
never-say-die  gentry  who,  by  the  very 
processes  of  human  nature,  create  un¬ 
necessary  antagonisms  among  news  men. 
I  suppiise  there  are  fair  men  on  the  dry 
side,  too,  but  we  hear  mainly  about 
fanatical  prohibitionists  that  are  up  to 
every  kind  of  hyprocritical  play  to  carry 
their  case.  Many  years  ago  Franklin  P. 
Adams  wisecracked ;  “The  chief  objec¬ 
tion  to  Socialism  is  the  Socialists.”  I  do 
not  doubt  that  many  newspaper  men  now 
feel  that  W'ay  about  prohibition  and  its 
advtx:ates. 

*  ♦  * 

The  best  story  1  have  seen  about  the 
Sino-Kussian  war  is  the  “story  of  the 
story.”  It  comes  in  the  form  of  a  letter 
from  J.  B.  Powell,  the  well-known  cor¬ 
respondent,  now  at  Shanghai,  China. 
Mr.  Powell  speaking: 

George  Hanson,  American  Consul,  sta¬ 
tioned  in  Harbin,  North  Manchuria, 
whose  name  appeared  frequently  in  dis¬ 
patches  sent  from  Harbin  last  year  in 
connection  with  the  Sino-Russian  “war” 
over  the  Chinese  Eastern  Railway,  sailed 
from  Shanghai  on  Feb.  13  on  a  vacation, 
his  first  in  six  years.  Consul  Hanson’s 
name  frequently  appeared  in  the  dis¬ 
patches  of  American  correspondents  who 
coveri-d  the  Manchurian  crisis  last  sum¬ 
mer  and  fall,  Ixxause  he  was  the  best 
sfHirce  of  news  in  all  North  Manchuria, 
a  territory  almost  as  large  as  Texas  and 
California.  For  a  time  there  were  as 
many  as  16  correspondents  for  American 
and  British  newspapers  and  press  asso¬ 
ciations,  stationed  in  Harbin.  Often  the 
entire  gang  might  be  found  in  Consul 
Hanson’s  office  at  the  American  Con¬ 
sulate. 

There  were  many  reasons  whv  Han¬ 
son  was  a  good  news  source  in  connec¬ 
tion  with  the  so-called  “Kellogg  Pact 
War.”  He  speaks  both  Chinese  and 
Russian.  The  usual  routine  when  the 
correspondents  met  in  Hanson’s  office 
was  something  like  this,  “Well  George, 
what’s  the  news?”  Haiuson  would  tele¬ 
phone  some  Russian  official  connected 
with  the  railway.  Then  he  would  call 
some  Qiinese  official.  We  would  have 
the  news. 

Hanson  was  the  best  known  man  in 
Harbin;  also,  I  might  say,  the  best 
liked.  Harbin  is  a  wild  frontier  town 
of  triangular  international  politics.  I 
use  the  word  “triangular”  because  Har¬ 
bin  is  the  center  of  Russian  “Red”  and 
“White”  politics  and  intrigue.  The  third 
corner  of  the  triangle  was  provided  by 
the  Chinese  who  for  the  past  dozen 
years  have  controlled  the  city.  All  three 
elements  knew  and  trusted  the  American 
Consul.  Hanson  traveled  all  over  his 
“territory”  even  into  Outer  Mongolia 
where  he  had  hobnobbed  with  the  semi- 
civilizcd  Mongolian  tribes,  knew  their 
leaders  as  well  as  political  currents  in 
that  little  known  area  of  north-central 
Asia. 

*  *  * 

^HERE  was  one  occasion  when  Han- 
^  son  assisteil  in  getting  out  an  impor¬ 
tant  piece  of  news  that  might  have  been 
bottled  up  for  many  days.  The  corre¬ 
spondents  heard  Chinese  delegates  had 
secretly  slipped  out  of  Harbin  for  Man- 
chouli,  550  miles  northwest,  to  hold  a 
conference  with  Russian  delegates.  The 


correspondents  hopped  on  the  next  train, 
arriving  at  Manchouli  twenty- four  hours 
behind  the  Chinese.  We  had  not  been  in 
Manchouli  for  more  than  an  hour  when 
the  Chinese  delegate,  Tsai  Yu-shen,  sent 
for  us.  We  rushed  over  to  his  car  and 
there  were  told  that  Mr.  Tsai  had  just 
returned  from  the  Russian  side  of  the 
Ixjundary  where  he  had  interviewed  the 
Russians  and  “both  sides  had  agreed  to 
settle  the  trouble  peacefully  and  observe 
the  Kellogg  Pact.”  There  were  further 
details  but  the  reference  to  the  Kellogg 
Pact  made  good  copy  for  the  American 
papers.  We  hurried  back  to  our  car  and 
for  a  half-hour  or  so  the  typewriters 
clicked  away  merrily.  Then  we  rushed 
to  the  little  telegraph  office  attached  to 
the  railway  station.  It  was  staffed  by 
Russians,  not  a  man  speaking  English. 
We  appealed  to  our  Chinese  guide  and 
interpreter  who  could  speak  Russian  as 
well  as  English  and  after  much  conver¬ 
sation  were  informed  that  the  telegraph 
office  had  no  instructions  to  accept 
“R.  T.  P.”  messages,  furthermore  it 
probably  would  require  a  week  to  send 
all  of  the  messages,  and,  furthermore 
since  the  Russians  couldn’t  understand 
English  the  messages  would  be  all  balled 
up.  Several  high-power  correspondents 
looked  at  each  other  helplessly.  Appar¬ 
ently  there  were  to  be  no  scoops  at  this 
party,  so  we  all  went  back  to  the  private 
car  for  a  council  of  war.  It  was  de¬ 
cided  to  write  one  brief  message  that 
all  would  agree  upon  and  send  it  to  Con¬ 
sul  Hanson  at  Harbin  with  instructions 
to  forward  to  our  various  newspapers. 
This  was  done  and  then  we  all  stood  by 
and  watched  our  Chinese  interpreter  help 
the  Russian  telegraph  operator  pound  it 
out  to  Harbin.  Several  days  later,  when 
we  got  back  to  Harbin,  we  found  that 
Consul  Hanson  had  received  the  message 
and  had  sent  it  out  in  accordance  with 
instructions.  He  had  only  made  one 
slight  mistake.  He  had  sent  it  at  “full” 
instead  of  “press”  rates  and  the  Chinese 
radio  office  in  Harbin  had  made  him  pre¬ 
pay  all  the  messages.  Hanson  advanced 
the  money.  My  message  alone  cost  $80. 
I  think  HaiLson  finally  got  all  his  money 
back,  but  it  was  like  pulling  teeth  for 
correspondents  to  extract  this  sum  from 
expense  accounts  intended  to  cover  hotel 
and  travel  exclusively. 

The  interesting  thing  alxiut  this  par¬ 
ticular  “story”  was  that  after  all  the 
trouble  we  had  gone  through  to  get  if 
off,  it  didn’t  “stand  up.”  In  other  words, 
the  decision  to  settle  the  trouble  peace¬ 
fully  didn’t  work  out.  While  Mr.  Tsai 
had  reached  an  understanding  the 
Chinese  (iovernment,  or  rather  Govern¬ 
ments,  failed  to  back  him  up.  Within 
two  weeks  the  Russians  and  Chinese 
were  at  it  hot  and  heavy  at  Manchouli. 
The  Chinese  claimed  the  “Reds”  had 
violated  Kellogg’s  Pact  by  firing  more 
than  1,000  shells  into  the  Chinese  posi¬ 
tions,  preliminary  to  an  infantry  and 
cavalry  attack  which  the  Chinese  had 
repulsed. 

*  *  * 

'T’HE  covering  of  this  Sino-Russian 
“iiew-style”  war  extending  along  a 
boundary  of  more  than  2,000  miles  and 
lasting  for  five  months,  was  interesting 
for  the  correspondents  who  stuck  it  out. 
Our  corps  of  16  dwindled  to  two  men, 
representatives  of  rival  Chicago  news¬ 
papers.  One  day  Dr.  Stobbe,  German 
Consul  in  Harbin,  asked  why  Chicago 
was  so  interested  in  the  Manchurian  war. 
A  Canadian  editor,  touring  in  Harbin, 
replied  that  Chicago  correspondents  felt 
entirely  at  home  in  any  war!  Dr.  Stobbe 
is  still  puzzling  over  that  reply. 

But  to  get  back  to  Consul  Hanson,  one 
story  must  be  told.  In  the  midst  of  the 
complications  between  China  and  the 
Russians,  Secretary  Stimson  sent  the 
Chinese  Government  at  Nanking  an  im- 
jKirtant  “note”  dealing  with  exterritorial¬ 
ity  and  explaining  all  the  reasons  why 
the  United  States  did  not  wish  to  relin¬ 
quish  its  “rights”  under  the  old  treaty. 
This  note  was  sent  to  Mr.  MacMurray, 
.\merican  Minister  in  Peking  and  by  him 
forwarded  to  Nanking.  At  the  same 
time  the  American  Minister  sent  copies 
by  telegraph  to  the  American  consuls 
scattered  over  China.  One  copy  went  to 
Consul  Han.son.  Everybody  assumed 
that  the  note  was  to  be  released  to  the 


press  simultaneously  in  China  aul 
United  States.  Therefore,  while  the 
respondents — all  16  of  them— knemi 
Hanson  had  the  note,  nob^y  paLi ' 
attention  to  it,  thinking  it  was  to 
released  in  Washington.  But  at  the  I  * 
minute,  the  Chinese  Government  aiL 
that  it  be  held  up,  the  object  beinfi 
delay  publication  until  the  Chinese  (' 
get  a  reply  ready  for  release  at  the  savij 
time.  Minister  MacMurray  thro  tS' 
graphed  to  all  the  consuls  to  '  hold 
the  note,  but  due  to  a  break-down  ia^l 
telegraph  between  Peking  and  Hartf  * 
the  telegram  to  Hanson  was  delayet 
A  little  4-page  American  newsptn*^ 
published  in  Harbin  by  an  Amer 
citizen,  H.  Custes  Vesey,  the  Ha 
Daily  News.  Mr.  Vesey  has  i 
outside  the  United  States  for 
years,  but  can  scent  an  American  « 
story.  He  heard  about  the  Amcrfa 
note  and  one  of  the  Russian  clerkiL 
the  American  consulate  produced  it  i^l 
him,  but  told  him  he  could  only 
some  notes  from  it.  Vesey  stuck  f  * 
note  in  his  pocket  and  the  next  day  L 
appeared  in  full  in  the  Harbin  Dig 
News.  All  of  the  correspondents  <i?i 
cussed  its  purport,  but  didn’t  considvl^ 
news.  Two  weeks  later  a  copy  of  tkl 
Harbin  Daily  News  reached  the 
hai  office  of  the  correspondent  of  it]! 
Chicago  Tribune.  Grabbing  a  telcnfe; 
blank  he  wired  the  whole  note  tadn 
the  United  States,  thus  scoopir-  ■■ 
whole  world,  because  he 
realized  that  the  Chinese  Gove, 
had  asked  that  the  note  be  held  up. 
the  Associated  Press  and  United  Pi5S| 
then  picked  it  up  and  wired  it  badEf 
China  —  to  the  embarrassment  of  bsfel 
the  State  1  lepartment  and  the  C" 
Foreign  Office.  This  is  how  the 
occurred,  and  there  is  hope  that  I* 
caused  Consul  Hanson  no  black  marklii' 
the  State  Department,  for  it  was  no  faA  J 
of  his  that  Harbin  Daily  News  scosfpj 
the  world  and  under  the  noses  of  KT 
“specials”  who  are  supposed  to  bill 
news  when  they  see  it ! 

*  «  * 

A  PROPOS  of  our  “getting  the  bn 
discussion  last  week  George 
writes  from  Washington:  “It  r 
me  of  the  late  Charles  H.  Grasty 
believed,  or  affected  to,  that  a  Ml 
genuine  newspaper  man  has  a  siii) 
sense.  P'or  instance,  he  used  to  say,  i 
newspaper  man  while  walking  along  tk 
street  is  moved  by  some  impulse  to  dni 
in  at  a  building  to  call  on  a  man  ■ 
whom  he  has  not  been  thinking  afi 
whom  he  had  not  intended  to  visi^  td 
get  from  him  a  good  story.  That  nilt 
luck,  chance  or  good  fortune,  as 
saw  it,  but  the  operation  of  the  six 
or  news,  sense.  Every  veteran^ 
paper  man  can  recall  such  experic 

GRANTS  RADIO  APPUCATIONlS  I 


Federal  Commiaaion  Acta  Favo 
on  Requeata  of  Newapaper  StatiaM^^ 

The  Federal  Radio  Commisskw  1*»| 
granted  the  application  of  the  Wiiut^i 
Salem  (N.C.)  Journal,  operators  oij 
.station  WSJS,  for  authority  to  condf^ 
radio  tests  for  a  period  of  10  days. 

The  application  of  Memphis  ComM 
cial  Appeal,  operators  of  station  Wl^J 
to  move  their  transmitter  to  BaroAl 
Tenn.,  and  operate  from  that  place  «•! 
an  auxiliary  transmitter _  on  a  i 
length  of  780  kilocycles  with  1.000 
power  during  the  night  broadc" 
hours,  also  was  granted.  . 

Application  of  the  Beloit 
.State  Journal,  operators  of_  stiwf 
WEBW,  to  move  their  transmitter  ^ 
studio  and  install  new  1  kilowatt  j 

ment,  was  set  for  hearing  later.  , 

Hearing  was  held  at  the  commisskP  ] 
offices  April  10  on  the  applicatK*  « 
the  .Allentown  (Pa.)  Call  to  ■ 

power  of  its  station  WSAN'  from  250 
.5(X)  watts.  . 

Application  of  the  Interiwtional  , 

Service,  of  New  York  City, 
station  VVJD  on  a  frc(|uency  of  W  I 
kilocycles  with  1(X)  watts  power,  f* 
newal  of  its  license,  was  witjw^  ^ 
when  the  case  was  called  for 


April  8  by  the  commission. 


No  r«i^ 


for  the  request  was  given  by  coui 
I.  N.  S. 


nsdf« 


